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Here's Quality Control in Action at 
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Here's Quality Control in Action at 
Here's Quality Control in Action at 
Here’s @ lity C trol 
j t j Here's Quality Conti l in Acti nat 
in Action : 
Here's Qualit Y Contr in Actior at 
; ' 
Here's Quality G A 
This is how we test the stamina of typewriter ribbons | 
: 4 . . Here's Quality Control in Actior 
in the F. S. Webster laboratory. The typewriter looks like 7 
any other typewriter except . . . it works automatically Here4s Quality Control in Act 
typing 80 words a minute... all day .. . every day. 
r ‘. . . ! \ ili 4 { 
(It subjects a ribbon to a worse beating in one day than 
the average typist would in a week.) Here's Quality Control in Action at 
We test competing brands as well as Silk Star and other Here's Quality in Act | 
Webster ribbons. Test after test, comparison after com- a 
parison reveals that the quality of Silk Star is unsur- 
e! Lat 4 


passed ...in fact... no other ribbon outlasts 


or outperforms it. What’s more, the high 











quality of Silk Star is uniform . . . it’s always 





Here's quali 





the same. 


That’s why you’ll never have to take back 
any words of praise you say about Webster’s 
Silk Star Ribbons. It’s a brand you can sell 


with confidence and with profit. 


Webster’s 


Silk Star 
Ribbons 





Sell the profit line . . . Sell Webster’s Carbons and Ribbons 


F. S. Webster Company, 13 Amherst Street, Cambridge 42, Massachusetts 
Factory Branches in Chicago, Philadelphia, Pittsburgh, New York, San Francisco and Cambridge 
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EXECUTIVES AVAILABLE 





Deadline 10th of month preceding issue date. The rate for classified 
advertisements is tu enty cents a word, minimum charge $4 OU, 


payable u ith order Add 7x u ords a | box address 45 used. 


EXPERIENCED MECHANIC on Typewriters and Adding Machines with sales ability 
for permanent position. Leon W. White, 406¥%2 E. San Antonio St., El Paso, Texas. 






























































e jood health f you are TYPEWRITER MECHANIC WANTEI Send character and mechanical references 
f rest bility, ther Fresno Office Machine Co., 660 Van Ness Ave., Fresno 1, California 
cares ADDING MACHINE REPAIRMAN, experienced on al! makes. Young Office Machines 
mercial stationery store Co., 170 N. LaSalle St., Chicago 1, phone CE 6-0525 Mr. Wohlers 
ading Midwest f Ww be SALES REPRESENTATIVES AVAILABLE 
drecc fice Annliance< Rox 
MAN WITH VERY IMPORTANT commercial stationery and office equipment experience 
———————— offers good coverage to the trade at both retail and wholesale levels. Want to 
‘ d printing, must ve t establish territory in Missouri, Kansas, Nebraska, lowa, Oklahoma and Arkansas 
tore 1 1% or less area, depending on desired intensity of coverage. Will headquarter in or 
fice A a . 135 near Kansas City. Out two weeks n one week; travel ten months of the year 
Desire established lines ” would give exclusive representation t one major 
manufacturer or distributor. Office Appliances, Box J-142, Chicago 6 
N ff F re St Florida 
Nrite Office . ie 13¢ MANUFACTURERS REPRESENTATIVE with Dallas headquarters, traveling Louisiana 
to New Mexico handling stationery and system products, has capacity for additional 
line. Will consider ANY ONE of following list: typewriter stands, files, chairs 
eee eR RN RRND R nisin 9 eee chair pads, inks or other writing materials, brief cases. Prepared to give firstclass 
EXECUTIVES WANTED erage. Address Office Appliances, Box J-137, Chicago 6 
€ get in Busine Two store STEEL DESK AND FILE LINE WANTED for the Southwest by manufacturers 
partners. young men between 3 representative whose territory comprises Texas, Oklahoma, Louisiana and Arkansas 
experience, and be willing to invest Formerly general sales manager for furniture manufacturer. Well acquainted with 
$ y. Guaranteed salary to beg dealers in territory and marketing methods. Top references. Address Office Appliances 
er hard-working individua Box J-138, Chicago 6 
; ALESMAN ‘TRAVELING Texas, Oklahoma, Arkansas, Louisiana and Mississippi for 
Cp RECEDES 12 years, calling on Stationers, Office Supply and School Supply Wholesalers and Re 
SALESMEN WANTED tailers; interested in lines suitable for these outlets in states of Texas, Oklahoma 
—_— Arkansas and Louisiana. Best of busine references. Address Office Appliances, Box 
posit trave exte vely for J-143, Chicago 6 
RTFOLIO and TA New Eng 
G expenses paid ba cater VANUFACTURER’S REPRESENTATIVE with good following in Southwest can 
‘ at ther benent Write handie one or two additional lines Would ke to arrange personal interview at 
ex e ERSTOK Stationers’ Convention in Chicago. Write Office Appliances, Box J-140, Chicago 6 
ee SALESMAN WITH IMPRESSIVE RECORD working out of Denver as factory branch 
‘ ‘ alesman and as manufacturers’ representative is available for some line of merit 
- slecmer Sarten to be sold to dealers in the Rocky Mountain area. Well known among important 
aht W people in industry. Address Office Appliances, Box J-139, Chicago 6 
7 cbpimsmnamniiai MANUFACTURER’S REPRESENTATIVE ng established in territory, good following 
for calecn ‘ ncreased sales assured, in the Southeast. Address Office Appliances, Box J-141 
. = : Chicago 6 
Philadelphia, Ba Washingt 
f 8 36 Excellent ear C 
P , Addre ne . pa * vo SALES REPRESENTATIVES WANTED 
IF YOU'RE ALREADY DOING a good sale b on the Pacific Coast or Rocky Mt 
_ Se as : area but can use another impressive line to boost your volume, here's your opportuni- 
ng ' ve 5 expervences ty. Successful manufacturer of spun aluminum costumers, sand urns, garment racks 
“- cota tnd — smoking stands and cocktail smokers, and torchiers, will provide sales-producing 
. oney-making equipment for the right representative. These are guest welcoming 
accessories designed to fit every commercial need. It’s the line with the ‘‘brightest 
———_ ———_—_—_ —__—— future’’ in America. Write fer appointment at NSOEA convention, Office Appliances 
OFFICE MACHINE MECHANICS WANTED Box X-221, Chicago 6 
f + g 4 € p salary FASTEST GROWING MANUFACTURER f metal office chairs in America has 
Hockemeyer ast portunity for several field representatives with sales know-how A complete 
Wayne 4 ne of business chairs to satisfy every commercia sit’’-uation. Territories open 
are Rocky Mt. States, South East, Middle West and New England. Write giving 
ror pee facts so that interview may be arranged during NSOEA convention, Office 
wanted by typew — Appliances, Box X-222, Chicago 6 
y cat weste Nortr 
- ° Cont LEADING STEEL EQUIPMENT MANUFACTURER desires manufacturers’ representa 
tives covering the stationery and office furniture trades in the state of Michigan 
: Ohio, Kentucky, the Mid-Central and Mid-Western states also. Growing line 
mr) ig Terrific potential! Commission bas mit resume’ to Office Appliances, Box 
mia with Koya! and X-223, Chicago 6 
able of managina shor 
¢ Q efe e< y 
‘ ALES REPRESENTATIVES WANTED for many territories for fine, contemporary 
— an Walnut Office Desks. Line starts low, to medium high. Send complete resume’ 
— : a with phot in confidence, to Office Appliances, Box X-225, Chicago 6 
ypewriter 4 r 
We Texa e not 
Texas Off y EADING MANUFACTURER of Duplicating Equipment and Supplies, desires 
representation in various states by established sales representatives of allied lines, 
™ —_—_—_—_—_ w covering stationery stores and office machine dealers. Permanent territory, salary 
“perier - Preferably Frider and bonus. If interested give full background. Office Appliances, Box X-224, Chicago 
f jt . towr c 
NV x f “a 
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WANTS AND FOR SALE, Continued on page 8 








WANTS AND FOR SALE, Continued fr Pa CARLOAD BUYER 









































































































































SALES REPRESENTATIVES WANTED, Cont'd eked ek es a ikea 

WANTED - State distribut 

Alabama and Mississippi for off LISTS 

Write Office Appliances, Box X P 
NATIONALLY KNOWN MANUFACT ect Sanne Hwee " 
openings in several territories f . te ' . ’ eee : 

at Stationers show. Write ‘ CU-AUURE we W 
RETAIL BUSINESS FOR SALE N 

Weil known, long established . 

ment; exclusive franchise on R 

west town of approximate l 

bought for very little dowr 1 FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
credit and financial backgr ‘ 

X-227, Chicago 6 e . 
BUSINESS MACHINE ALE ‘ PF ble. We 

within 25 miles of Philadelpt ' EF Broadway, Ne 

tion of over 125,000. Tr t 

$400.00 per month renta TRA 

several sub-dealers. For quick he e 

after 40 years in busine W a 

STATIONERY AND OFFICE 

western city of 220,000 with trad $ VANTE R NCR 

be increased 50% by employ - - 
wishes to retire. Please write for f t Sj x AMER " VE VIACHINE wa 
6 

BUSINESS MACHINES SALE 

Franchise on three leading 

business district of a Southerr 

tion 251,000 is noted for ~ 

able. Reason for selling healtr i 

OFFICE SUPPLY AND GIF 

sell franchise separately or 

Central lilinois location. Write ra 

LIVE IN COLORFUL ROCKY MTD ff 

and office machines store. Lead 

Successful now with good pote 

Box X-234, Chicago 6 

OFFICE EQUIPMENT ANI TAT 

machine franchises, located or 

Established over 35 years ff 

Appliances, Box X-235, Chic 

OFFICE SUPPLIES AND MA ff 

and 90 M aress. Established 28 

Accts. Rec. Reply Office Applia 

FOR SALE AT BARGAIN PRI 

Good busines corner at A 

Office Appliances, Box X-233 t WANTE i perfora N 

OFFICE SUPPLIES, COMMER 

averaging $3800 monthly. Exper 

$20,000. Write Office App 

PARTNERS WANTED mo PRIU ! . ew , 
PARTNER WANTED: W 
$40,000 inventory. Nine 

ment air base, Altus, 0 

rich agricultural and oil are 

dollar business growing 

Seven to ten thousand cash wit! 

Vernon, Texas 

RETAIL BUSINESS FOR ALE Ww A ow 

oldest office machine mpany. A t $ } yevor-n st re arg > 

per year. Present partner t l is t at t. $ R 
twelve national account Write 

WANTED TO BUY MANUFACTURING BUSINESS ‘ 

MANUFACTURING B NE 

product sold th tationer WV 

9, N.Y 

STORE AND SHOP EQUIPMENT FOR SALE afar 

BUSINESS MACHINE 

25 miles of Philadelph At 

over 125,000. This ¢ $ $4 

per month renta Ww t 

tanks, exhaust fan, ¢ f 

proposition for one or two 

Business available January x , 

© ‘3h 1 
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O42 Press-“Sime Badlletin 





ROYAL MCBEE CORPORATION has made a switch 





CHAR 


JERR 


from divisional operating basis to an 
overall corporate structure, naming 
eight new corporate vice-presidents: 
H. C. Davis, marketing, assisted by W. 
W. Pennels, office typewriters; A. T. 
craft, data processing equipment; W. 
H. Beckwith, appliances including 
Royal portables; Carl McKelvy, all 
products, with L. C. Bowen, Royal prod- 
ucts, and H. M. Begg, McBee products; 
E. H. Dreher, research and develop- 
ment; Roger Connor, public relations 
and advertising. Announcement of the 
new organizational structure was made 
y Philip M. Zenner, president. 


LES VICTOR SINISGALLI, treasurer of 
NSOEA, died on August 3 after having 
suffered a heart attack a month earli- 

r. Mr. Sinisgalli was president of the 
Andrews Office Supply & Equipment Com- 
pany in Washington, D.C. He served as 
treasurer of NSOEA for five years and 
was governor of Regions 2 and 3. 


Y L. SMUCK COMPANY has a new address, 





22720 Woodward Ave., Ferndale 20, 
Mich., and a new policy, devoting en- 
tire selling time to systems and loose 
leaf applications. Lines of station- 
ery and office furniture have been 
iropped for concentration on loose 
leaf binders, business forms, snap- 
out, register, payroll and accounting 
systems. Jerry L. Smuck, Jr., released 
from Navy duty, is now secretary- 
treasurer and his father is president 
of the firm. 


MOSLER RESEARCH PRODUCTS, INC., has been 


ROYA 





formed as an affiliate of the Mosler 
Safe Company with Martin S. Coleman as 
its president. The new firm is the suc- 
cessor organization to Research Prod- 
ucts, Inc., Danbury, Conn., recently 
purchased by Mosler. The Danbury 
firm's function--development and lim- 
manufacture of electrical and 


ited 


electronic monitoring and security 
ievices--will be broadened. 
L PRECISION CORPORATION, recently 





formed and jointly owned subsidiary of 


Royal MeBee Corporation and General 


Precision Equipment Corporation, has 
named Robert N. Montgomery, Jr., as- 
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Late and Important News for Our Readers 








NSOEA 


ADDS THREE SPEAKERS 


The addition of three 
more speakers, round- 
ing out the convention 
program, is announced 
by the National Sta- 
tionery & Office Equip- 
ment Association as we 
go to press. These 
speakers are: 





WM. ONCKEN, JR. 


Hon. Walter R. Judd-- 
This congressman of the 
5th District, Minneso- 
ta, was a medical mis- 
Sionary in South China 
from 1925 to 193l. Dr. 
Judd's address will be 
the highlight of the 





HOWARD PYLE 





Sunday morning serv- 
ice. 
» William Oncken, Jr. 
oe =| --Director of manage- 
ment development for 


WALTER R. JUDD the New York Central 


System, he will address 
the Monday, October 1, general session 
on the subject, “crashing the Communi- 
cations Barrier." 


Howard Pyle--This deputy assistant 
to President Eisenhower will be the 
guest speaker at the convention lunch- 
eon on Monday, October 1, during the 
NSOEA annual convention. 








ARNOT-JAMESTOWN has named B. W. 


sistant to the president, Royal Pre- 
cision; R. L. Rankin, manager for ad- 
vance planning, and Robert H. Curtiss, 
applications engineer. 


Knott, 





general sales manager of this division 
of Aetna Steel Products Corporation. 


HARTER CORPORATION announces that Duane 





Fisher will now represent the firm in 
the states of Washington, Oregon and 
Idaho. Prior to joining Harter, Mr. 
Fisher was assistant manager of the of- 
fice furniture department of Shaw & 
Borden Company, Spokane, Wash. 








State of the Vudustry : 


@ Social Security Expanded Signing of P. L Bolton 
by the president has the « t of bringing into the ine 14 
Social Security Syste 2m most professional people 

Lawyers, all accountants, others in a business for @ Handwriting Foundation to Meet. The Hand 
themselves, will begin to pay the self-employment writing Foundati on’'s seco! membershit 


ing WwW ll be ay Ser L©CINDeT « j It 
Hc n Chicago. Many « 





tax next April 15. Only doctors and Christian Sci meetin 
ence practitioners are now exempted. The self-em the Sheraton Blackstone 
ployment tax is now 3 It goes up to 3% on the Foundation’s members will be 
1957 self-employment income time attending conventions of both the NSOEA and 
Employers’ and employees’ Social Security rates the Fountain Pen & Mechanical Pencil Manufactur 
now 2%—will go up to 214% for 1957 ers’ Association 


@ Ball Points in Post Offices. 
. ; artment has announced that on or before Septem 
@ Premium Goods’ Sales Exempt. A court of ar ber 1 every one of the 37.863 US. Post Offices w 
peals has held that retailers’ excise taxes do not be supplied with ball point pens for the lobby desk 


apply to sales of goods to churches, taverns, em For sictisi poses we't ' 
ployers, industrial concerns and others who use rreen pen writina in black 
them as prizes, sales awards or incentives, or pre tet i ae or Te OR 
miums. Such sales were wholesale sales, the court pineetgatetg ahs sailed tn 
said, and not sales at retail. The implications of this Se Be ee ek aiiih 
decision are that opportunities exist for substantial , cal ‘ i ceaiited alk US G bie a aieiinaiala 


tax savings by companie lealing in “premium PT SE ae se 
merchandise 2n to disc 


@ Promotion Opportunity ee: en the presi 
dent of the United Steelworkers Union ff 1vid 
Donald, came out of a bargaining session in F . 
burgh on July 20, mopped his brow and voiced the V5 - 
wish that he could “buy a ballpoint pen that will a s00D READING 
work”, he set up a fast reaction in Eberhard Faber : : ns 
Pencil Company promotion 
Before that day had ended, Louis M. Brown, pre: 
dent of the company, had wired r. McDonald 
“Today's press quotes y 1 ying you would 
like to buy a ballpoint pen that works, and sign im Page 1}. A thought-pr ag 
mediately an agreement ending the steel strike a a set yhca gi 
Eberhard Faber is rushing f its efficient Noblot 
pens to you and John A. Stephens, the management 1} ent ind exhibit 
negotiator, in the hope they will help assure | 
years of peace in the steel industry. We will al: 
keep in readiness a similar quantity for the second 2: 
100 years.” ee spe cage Ma 
Score No. | for timely promotion of our industry's traffic ; viens Shar. 
products t ch Inge tion are Id 


4 





n ale . NSOEA's figure n June dealer 
¢ June S s Up veg Page 20. 


sales show these compar n wit! r year ag lle EPR tere H d 
June 1956 June 1956 , a t d ?, 
June 1955 May 1956 
Total Sales Up 13 
Office Items f 4 
Printing Sales Ip 15 4 Page 27. ou know 
Cling riere page ol! 
- 
@ New Convention Site. District 2 NSOEA has beer 
meeting for a number of years at Lake Placid in the Page 38. gps apelin 
Adirondack Mountains of New York. Next year ik gp weg 2 ts ery 
however, conventioners w > to Hotel Sagamore tor 
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OFFICE APPLIANCES © SEPTEMBER 1956 


I hope you will come to Chicago 


for the NSOEA Convention. You will, of course, en- 
joy fully the good fellowship of your friends, the top- 
flight entertainment, and the attractions of Chicago. You 
will learn much from the many excellent speakers. You 
will want to visit every exhibitor’s booth. But . . . come to 


Chicago this year to also: 


Have breakfast or lunch with a dealer about your own 
size, located at least 500 miles from you, . . . and tell him 
of your accomplishments and troubles, and listen to his. 
(You'll find you face the same successes and problems and 


each of you will learn new ways to handle both). 


Talk very frankly with the top man of your suppliers 
. about how he can help you and how you can help him. 
(You'll find he’s as anxious as you are to sell your mer- 
chandise or his merchandise . . . and he’s looking for your 


ideas). 


Buy some new merchandise that you believe you can 
sell profitably . . . and buy it #Aen. (Make up your mind 


to invest a hundred or a thousand dollars in new products 





that will challenge you, your salesmen and your customers). 


IVAN ALLEN JR. 
President, NSOEA 


You will return to your business, after the convention, more 
keenly aware of the fine business you're in and the fine 
men that are in it with you . . . with new ideas and new 
merchandise and a challenge to do something about it. 
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THE CONRAD HILTON .. . scene of the 1956 
NSOEA Convention. 


NSOEA 
Program Keyed ° 














=e 


Five days of basic business facts, friendship. fun, 


he 


... all in the world’s largest hotel . . . are scheduled 


HICAGO and the largest hostelry in the world, addresses by such men as John S. Coleman, C. Herbert 
the Conrad Hilton, beckon to the stationery and True, J. Ogilvie Lennox, Dr. Norman Vincent Peale, 
office equipment industry through the NSOEA Ivan Allen, Jr., and Adrian H. Pembroke. 

1956 convention and exhibit September 29, 30 and Coupled with the business and luncheon sessions will 
October 1, 2 and 3. be the opportunity to explore 400 displays in four acres 
For five days the emphasis will be placed on exhibits, of space and four exhibit areas showing office supplies, 
program and entertainment an opportunity for fun- stationery, office equipment and office furniture. 
damental business facts, friendship, fun and industry It is a convention which invites the women as well 
fraternization. as men, providing a parade of special events for the 
This is a convention which offers idea-provocative wives accompanying their husbands to their association's 
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MAGNIFICENT STAIRWAY . . . leads to Normandie 
lounge and (below) to the world-renowned Boule- 
vard Room, home of the Ice Show. 























are affiliated with Henry Berry. There will be in reali- 


* ty two large exhibits in the Normandie Lounge. 
Manufacturers affiliated with Henry Berry in the 
r i display are Eberhard Faber Pencil Company, Smead 


Manufacturing Company, Dennison Manufacturing 
Company, The Carter's Ink Company, National Blank 
Book Company and Eaton Paper Corporation. 
Other modern open display fixtures designed for 
; : : stationery and office equipment stores will be displayed 
Un, industry fraternization by the ~ Beaats Gaotatiie in the Astoria Room as he 
third floor of the Conrad Hilton. 
led for the Chicago meeting OFFICE APPLIANCES will augment its usual com- 
prehensive coverage of the NSOEA convention this 
year with three new features. 
1. The OA Convention Reporter, providing day-by- 
day on-the-spot coverage of the kaliedscopic parade of 


event climaxing the 14 regional sessions. events, will be distributed free of charge to convention 
In addition to the full program sponsored by the visitors. 

National Stationery & Office Equipment Association, 2. An innovation will be the naming of the ‘Office 

irrangements have been completed for the leasing of Equipment Man of the Year.” Recognition of outstand- 

the Normandie Lounge by Henry Berry Associates. ing service to the industry and community will be made 
[his scene of the office supply model store by the at the annual banquet and name of the winner will not 

Bult Corporation in 1954 and the office furniture be disclosed until that time. A panel of judges is now 

by Ken White in 1955 will this year be used for a making the selection for OFFICE APPLIANCES. 

huge exhibit of office machine display fixtures and the 3. A Sellorama exhibit will be set up to enable sta- 

ducts of six manufacturers of office supplies who tioners to inspect the many aids to good salesmanship 
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Speakers to Stimulate 


Government, Industry 


Leaders on Program 


John S. Coleman 


. « « Continued 


described in previous issues of this magazine. It is the 
kind of exhibit which attracted widespread interest at 
the National Office Furniture Association convention 
last spring in St. Louis 

Described as the “biggest showing of industry prod- 
ucts on display anywhere in the world’’’, the conven- 
tion exhibit proper will utilize the four acres of space 
in the basement exhibit hall with annex and foyer, 
third floor rooms and booths, fifth floor rooms and 
sixth floor rooms. 

Although the convention does not officially open 
until 12 noon on Saturday, September 29, the usual in- 
teresting prelude is ahead in the Great Lakes Travelers 
Club pre-convention luncheon at noon on Friday, the 
day proceeding. Dining in the beautiful Boulevard 
Room, there will be an opportunity for good fellowship 
between travelers, dealers and manufacturers. Robert 
Reynell, Oxford Filing Supply Company, is general 
chairman, and Gordon Kickels, Smead Manufacturing 
Company, co-chairman 


Saturday afternoon and the evening, until 9 o'clock, 
will be utilized for exhibit viewing 

Sunday morning worship service at 10:30 o'clock 
will find conventioners assembling in the Grand Ball- 
room. Introduced at the NSOEA 50th anniversary con- 
vention, this service is now being recognized through- 


out the convention world as a most important feature. 








J. Ogilvie Lennox 


Exhibits will be open from 2 P.M. until 9 P.M. on 
Sunday. 

A ladies’ reception at 4 P.M. in the Grand Ballroom 
will give an opportunity for getting acquainted over 
the tea cups 

President Ivan Allen, Jr., will be the opening speaker 
for the first business session on Monday morning. After 
attending 14 regional meetings he is well qualified to 
speak on the subject, “A Year with NSOEA.” At this 
same session J. Ogilvie Lennox, chairman and man- 
aging director of Douglas & Douglas, Ltd., Glasgow, 
Scotland, immediate past president of the Stationers 
Association of Great Britain and Ireland, will bring 
greetings from U. K. to U.S.A. 

Once again, a leading figure in the stationery indus- 
try heads the Chamber of Commerce of the United 
States and this man, John S. Coleman, president of 
Burroughs Corporation, will be heard at the Monday 
program climaxed with a noon luncheon. Exhibits will 
be open from 2 P.M. to 9 P.M. on Monday 

For the ladies, Monday program takes them to the 
famed Chez Paree where they will be luncheon guests 
of the Kenwood Chapter of Infant Welfare Society of 
Chicago and then view a Carson Pirie Scott & Com- 
pany fashion show with Maggie Daly describing the 
numbers. There will be a drawing for a mink stole. 

Tuesday is billed as a day for ‘“Thinking.’’ Conven- 
tioners are invited to ‘think positively” with Dr. Nor- 
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Industry Ideas 





Dr. Norman V. Peale 


man Vincent Peale, famed pastor of the Marble Col- 
legiate Church in New York City, and to “think cre- 
with G. Herbert True, Assistant Professor of 
Marketing at the University of Nortre Dame. Dr. 
Peale will be the luncheon speaker, an event in which 
the ladies will participate. 

The forenoon will be used for division meetings - 


th facturers in the Upper Tower Ballroom, the 
retailer the Grand Ball Room and the field members 





~ 


GREAT LAKES TRAVELERS .. . will entertain at 
the annual luncheon Friday noon in the Bovle- 
vard Room. 
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Adrian H. Pembroke 





G. Herbert True 


in Lower Tower Ballroom. President Allen will speak 
to the manufacturers and Leonard Wilcox, former presi- 
dent of NSOEA, to the retailers. 

Division officers will be elected at these meetings. 
The manufacturers this year will have an opportunity to 
participate in the round table type of discussion. For 
the comfort of the retailers, their meeting has been 
changed from the traditional site of the Eighth Street 
Theater to the Grand Ballroom. 

Another former NSOEA president, Adrian H. Pem- 
broke, Pembroke Company, Salt Lake City, Utah, will 
be a Tuesday afternoon speaker on the intriguing sub- 
ject, “Mr. Eleven O'Clock”. The ladies will participate 
in a bingo party at the Boulevard Room of the Hilton 
and will attend the convention party in the evening. 
Following entertainment arranged by Merriel Abbott 
of Empire Room fame there will be dancing to Nor- 
man Krone’s orchestra. Exhibits are open from 5 to 
9 P.M. on Tuesday. 

Election of officers, an address by U. S. Chamber of 
Commerce President John Coleman and a mammoth 
Main Street U.S.A. presentation by Ralph Cies, NSOEA 
research director, will feature the Wednesday forenoon 
program. Exhibits will be open in the afternoon, pre- 
ceding the annual banquet, presentation of awards, and 
dance. 

General chairman of the convention is Norbert Bur- 
gess, Sanford Ink Company. His co-chairman is A. S. 
Repogle of Repogle Globes, Inc. The complete list of 
committees will be announced in next month’s con- 
vention issue. 


15 



































































Exhibits to 




















Diebold, Inc ee | General Pencil Co 66 
Ditto, Inc . 141 Geographia Map Co C-1A 
Dixon, Joseph, Crucible . 89 Gestetner Duplicator 303-304 
Dome Publishing Co 312 Geyer-McAllister ». . 560A 
Domore Chair Co 544A4-624A Gibson Art Co 40 
Doppelt, Charles, & Co 560 Gift Craft Leather Co 529 
Doringer Co.. The 226 Globe-Wernicke Co 18-19-C-22 
Doro Mfg. Co. 620A Goodfrend Mfg. Corp 306A 
Dorset Steel Equipment 387 Goodfrend Metal Products . 387 
Dorson Time Instruments 205 Goodrich, The B. F., Co. . 49 
Downey, C. L., Co 13-14 Graff, George B., Co. .. 129 
: : +L Dresner, S., & Son, Inc. 553A Greg Mfg. Co 311W 
Crowds will Again Throng Exhibit Spaces Scie te. 221 Sanaa tite to 530A 
Durable Metal Products .363-364 Grosset & Dunlap, Inc 663A 
Duro Decal Company, Inc 323 Grumbacher, M., Inc . 616A 
Guide System & Supply 201 
7 Gunlocke, W. H., Chair 561A 
Eagle Pencil Co 86 H 
Eaton Paper Corp : 5-6 
Ellingsworth Mfg. Co. 229 Haeger Desk Co 602A 
A Berry, Henry, Associat Emeco Corp 533-536 Hall’s Safe Co., Inc 335 
Best. Richard ee wey 77 Ennis Tag & Salesbook Co. 238 Halverson Products Co 641A 
Acco Products, Inc 128 Binney & Smith, Inc ¥ 126 eae ~ ©. ee = eemeteonti Mfg Corp a 352 
Ace Fastener Corp 99 Blackbourn Systems re C-17 Eureka Specialty Printing 30-31 Hammond, C. S., & Co 305W 
Acme Visible Records, Inc. 38-39 Blair Aluminum Furniture 600 Evar pecialty Co., Inc. . 231 Hano, Philip, C Inc 65 
Acorn Products Co. 614A-615A Blaisdell Pencil Co 130 Ever Ready Calendar Mfg 102 Harrison Stee! Cabinet Co. 519A 
Adams Brothers Salesbook . 328 Blue Star Leather Mfg 637A Eversharp, Inc 156-157 Harter Corp 605A-607A 
— a rs nc. 369-3 Bohn Duplicator 318W-319W Executive Furniture Co 542A Haskell, Inc 359 
igner , Co 50 oli ; -505A-507 : . : a 
Airguide Instrument Co 317W veaen yy egy an "135 plat, Wetete S,. 20005 Herring-Hall-Marvin Safe . 20-21 
All Purpose Steel Products 305 Borroughs Mfg. Co 379 Heyer Corp 36-37 
Allen, R. C., Bus. Machines Bostitck, Inc. 43 r Higgins Ink Co a 
520A Braden Mfg. Co 649A Hillside Metal Products 
Alliance Rubber C 308 Bradley, Milton, Co 204 Faber-Castell, A. W., Pencil 82 349-350-351 
Allied Carbon & Ribbor 132 Browne-Morse Co 561 Fal i d P ic 95 Hodgman Rubber Co . C9 
All-Rite Pen, Inc. ...... 330 Bruning, Paul 609A a. Ma a H-O-N Co 301-302-6544 
All-Steel Equipment 512A-513A Brush, John D. & C 632A Farber, Louis H., Co ao ae . : ei . : 
Alma Desk Co ; Bulman Corp 377-378 Fastener Corp. at . 215 Homs Douglas, Co. .... 628A 
504A-505A-507A-644A Burroughs Corp C13 Faultless Caster Corp. ... 203 Hoosier Desk Co. ...... 537A 
Aluminum Cook ng | ten 656A Business Efficiency Aid 111 Felt-Point Pen Div. 137 Hunt, C. Howard, Pen Co. 17 
fee "ae —~- Filex Steel Products 315W-316W 
American Binder Co 335W Cc Fisher Pen Co. .. 32 I 
American Carbon Paper 237 Flushlok Div ~~ 631A 
American Crayon Co 106 C-Thru Ruler Co 59 Force, Wm. A., & Co 134A Ideal System Co Teele ae 
American ctating Mach 365 Cardinell Corp 68 Frankel Mfg. Co. .... . 42 Imperial Desk Co .. 516 
American Pencil Cc 121 Carter’s Ink Co 158-159 Franklin Metal Products 316-317 Indiana Chair Co 524A 
American Map Co 218 Cel-U-Dex Corp C-14 Fritz-Cross Co. .. 343W-344W Indiana Desk Co 524A 
American Pad & Paper Co. 124 Central Can Co., Inc 509 Frontier Mfg. Co. 340W-341W Infra Electronic Corp 635A 
American Stencil Mfa. Co. 74 Challenger Steel Products 337W nvincible Metal Furniture 539A 
Anderson-Hickey Co. 658A-659A Changepoint, Inc 58 G 
Angler’s Products 303W-304W Chicago Desk Pad C 504 J 
APSCO Products, Inc 97 Chicago Lock Co 321W on Peetete tes 300 
Arnot-Jamestown 343-345 Clark, Keith, Inc 206 General Lamps Mfg. Corp. 223 site Gate © 505-507 
Arrow Fastener Co 52 Clauss Cutlery Co 333 ' 
Art Metal Construction 153-154 Codo Mfg. Corp 116 
Art Specialty Co . 113 Cole Steel Equipment Co 353 
Art Steel Sales Corp 376 Columbia Ribbon & Carbon 77 
Artistic Desk Pad 45 Columbia Steel Equipment 
Atlas Stencil Files C-3-C-4 C-11-C-10 
Autopoint Co 119 Columbian Art Works, Inc. 73 
Avery Adhesive Labe 61 Consolidated Bus. Systems 346 ene is 
F Convoy, Inc 219 Exhibit Hours: 
a Cooke & Cobb Div . 133 
Cooks’ Inc 140 
ee Cormac Industries Inc. . 307W Saturday—1!2 Noon to 9 P.M. 
Badger Inc 652A-653A Corry-Jamestown 520-521 
Bainbridge, Kimpton & Prats . 296.29 
. Craftint Mfg. Co 26-327 
seen ca it an Cram, George F., Co 220 Sunday—| P.M. to 9 P.M. 
Bankers Box C ] . 
“is = Cramer Posture Chair 147-148 
Bankers & Merchants. In hon ke. Se Co 799 
Barkley, C L * ‘4 Cushman & Denison Mfa. C 125 Monday—2 P.M. to 9 P.M. 
Barnes & Noble 
Barricks Mfg. Co 626A 
Bates Mfg. C 88 D Tuesday—5 P.M. to 9 P.M. 
Baumgarten, Fred 655A , : 
Bausch & Lomb Optica ia aan Defiance Calendar Div 9 
Beckley-Cardy Co . 47 Dedur-Amsco Corp . 361 Wednesday—!2 Noon to 5 P.M. 
Bentson Mfg. Co 539 Dennison Mfg. Co 3-4 
Bernard Franklin Co 322W Dependable Mfg. C 96 
Bernay Products Co . 245W Dick, A. B., Co 80 
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Highlight Products 


546 

ture 515A 
557 

526A 
328W-329W 
500 

54 


C-2 
634A 


~ Recor jer Co. 334 
372-373 


232 
660A 


a4 ner cr 
ery LO., 


ustries 
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National Carbon Coated 

Paper : C-12 
National Cash Register . 324-325 
National Fiberstok Envelope 115 
National Vulcanized Fibre . 56 
Neiman Stee! Equipment . 312W 
Nobema Products Corp 4 


Noesting Pin Ticket Co 70 
Norfield Methods & 

Procedures 326W 
Norma Pencil Corp 118 


Northern States Envelope Co. 54 
Northwest Metal Products . 646A 
Nucraft Furniture Co 600A 
Nu-Craft Products Co. 339-340 


° 
Oakville Co. Div 58 
Office Accessories Corp. 300W 
Office Appliances C-20-21 


Office Equipment Mfg. Co. 625A 
Ohio Chair Co., Inc 601-602 
Old Town Corp. .. . 136 
Olivetti Corp ; . 313 
Orna-Metal, Inc. . 360 
Oxford Filing Supply Co. 11-12 


P 


Paper-Mate Co -~ 
Park Sherman Co. 301W-302W 
Parker Pen Co. 149-150 
Parker Steel Products . 306 
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Pelouze Mfg. Co. . 509A 
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Photo Materials Co. .... 648A 
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Quality Park Envelope Co 9 
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Redi-Record Products Co 
. 333W-334W 

Red-Rope Staty. Industries 84 
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C- 
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Republic Steel Corp. 545 
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Reyburn Mfg. Co. .. 93 
Riteform Chair Co 27-28 
Rite-Line Corp C-1 
Robinson Reminders, Inc 57 
Rockwell-Barnes Co 139 
Rogers, W. T., Co . 320W 
Rowles, E. W. A., Co. . 103 
Royal Metal 545A-546A-548A 
Royal Register Co 332W 

s 

Sainberg & Co., Inc 98 
Sanford Ink Co 78 
Schwab Safe Co. 537 
Scripto, Inc > ae 
Seal-O-Matic Dispenser . 617A 


Security Steel Equipment 25-26 
Sengbusch Self-Closing Ink- 

stand _ dare 
Sheaffer, W. A. Pen Co. . 109 
Sight Light—M. G 


Wheeler . 532A 
Sikes Co., Inc 610A-611A 
Site-Filing Co ... 368 
Smith, Charles C. 323W-324W 
Smith Metal Arts Co . 522 
Smokador Mfg. Co C-5 
Smo-King Products, Inc. 336W 
Southworth Co. ; - 
Speed-0-Print Corp. .... 108 
Speedry Products Inc ca Se 


Spencer Rubber Products 60 
Stacor Equipment Co. 309-310 
Standard Diary Div — 
Standard Furniture Co. . 
Stationers’ Guild of America 81 
oe Mfg. Corp. 319-320 
Stein Br Mire. Co. .... 6 
Stock Forms Co. Div C-7 
Sturgis Posture Chair 556A-557A 
Sun Engineering & Mfg. 647A 
Supreme Steel Equipment 662A 
Swingline, Inc. ; 67 


T 
Taubman Laundry Marking 
PD «dies eae dae 342 
Taylor Chair Co. 550A- SIA 
Thomas Furniture - 549 
Tiffany Stand Co. ....... - 200 
Tolen, William, & Son .. 313W 
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U 
Underwood Corp. .... C-8-307 
United Cutlery & Hardware 213 
Vv 
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Valco Co. . 327W 


Vernon, S. E. & M., Inc. 534 
Victor Adding Machine 321-322 
ey! Safe & Equipment 15-16 
Visi-Shelf File, Inc. 664A 


Vogel-Peterson Co. ...... 547 
WwW 
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Wallace Pencil Co. . “eae 
Ward, John J., Inc. .... 224 
Waterman Pen Co. ....... 63 
Watson Mfg. Co Se 
Weber Costello Co. ...... 100 
Weber, F., Co . on 
Webster, F. S., Co. .... 7 
Weis Mfg. Co ; i 87 
Welham Metal Products .. 329 
Wells Chair Corp. . 127 
Western Mfg. Co. . 502A 
Whiting Paper Co. . 332 
Wilson Jones Co 41 
Wolber Duplicator 34A-35 
Wood Office Furn. Institute 523 
World Publishing Co 661A 
Yawman and Erbe Mfg 92 
York Safe & Lock Co . 212 
Zz 
Zephyr American Corp. ... 101 
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OA to Report 
Convention 
News Daily 


® The NSOEA convention will this 
year have a day-to-day guide to what 
is happening and what is programmed. 

This new medium providing an in- 
timate touch between conventioners 
and the vastness of their industry ses- 
sion at the Conrad Hilton Hotel is 
the OA CONVENTION REPOR- 
TER. 

Ready at breakfast time on Satur- 
day, Sunday, Monday and Tuesday 
mornings, this daily newspaper pub- 
lished by OFFICE APPLIANCES 
for free distribution is a natural sup- 
plement to this trade journal's skill- 
ful reporting of the stationers’ con- 
ventions during their half century of 
existence. 

The OA CONVENTION RE- 
PORTER will provide news as it is 
made. It will contain on-the-spot 
pictures of convention highlights, fea- 
tures regarding the men and women 
in attendance, daily programs of 
events, stories of manufacturers’ pro- 
motions, reports of speeches, guides 
on what to do and where to eat in 
Chicago comprehensive cover- 
age of a huge convention as it un- 
folds in all its fascinating details. 

The stationer from New Mexico 
will be linked to the stationer from 
Maine in this daily publication. The 
manufacturer will rub shoulders with 
the dealer. Salesmen will meet fellow 
salesmen. 

Editors possessing long experience 
in stationery and other industry con- 
vention reporting are now establish- 
ing the format of a lively, newsy 
tabloid style publication. Heading the 
staff will be Walter Lennartson, edi- 
torial director; Clarence O. Schlaver, 
managing editor, and Robert Minor, 
assistant editor. 

Watch for the first issue on Satur- 
day morning, September 29. 
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It Can be Done with More Parking 


Facilities Or Stepping Up Volume 





Through Outside Selling 





stay 
wntown ? 























a . ~ y . ~ . _ 
4 by CLARENCE O. SCHLAVER 
3 7 : . 

} managing editor 

4 

: 

: 

. 

: 

OME of the nation’s stationery and office equip- 
: ment firms are moving to expressways 

; Others are establishing branches in shopping 
centers. 

: And many others, the largest percentage, are re- 
:S maining at their long-established locations where 
> +. ° 

= they expect to continue doing a profitable volume 
: = of business. 

= Stay downtown ? 

INSTRUCTIONS . It can be done with a conscientious approach to 
1-INSERT COIN IN CORRECT SLOT, S traffic and parking problems lending a hand to 
2-TURN HANDLE TO RIGHT AS FA E : 5 
AS POSSIBLE AFTER EACH COIN 2 the civic wheel of progress 

Be ARENES s Standing pat on location can be accomplished 
AGY ONE UGING SLING Cm =) ; - 
TAMPERING WITH IMS METER with the help of parking meters, off-the-street lots 

S$ SUBJECT TO ARREST. . : 

for customers autos and recognition of the pronit 
which comes not from over-the-counter sales alto- 





The nation’s stationery and office equipment stores can 


go to shopping centers, suburban locations, or express- 


ways. Or, they can stay where they are and live. Here 


is the overall opinion of dealers gained in personal in- 


terviews conducted in wide-spread cities of the nation. 


but through over-the-telephone and outside 
approaches. 

; the nation over are approaching the problem 

ng” their loop areas. Chicago is building 

al parking garages close to the new super- 

ys ingress and egress points. Dallas is studying 

new plan for revitalizing its business section 

Mi palities everywhere are purchasing available 

property for parking and paying for the 
parking meters. 


Prefers to Stay 


} there’s a new consciousness of the location 
and for everyone who is happy over a new 
shopping center, or expressway site there 

ther stationer like E. C. (Clif) Wilson, Wilson 

Stat ry & Printing Company of downtown Hous- 


told this OFFICE APPLIANCES repre- 


We have a parking problem and the pen- 
of construction in Houston is swinging 
South away from the Loop. But we are going to 
ght where we are until we are certain that 
more profit in a branch or shopping center 
We hesitate to establish a branch type of 
because we believe that a careful study 
h operations will not reveal the volume of 
expected. We know that outside and tele- 
lling now makes up for any declining vol- 
drop-in trade. The volume comes from 

who never come into the store.” 
thoughts have been echoed in other con- 
ns with stationers in a number of states 
bly, the disciples of “stay downtown” philoso- 
w an awareness of the changing tempo of 
shopping and at the same time they de- 
a change in location must be regarded as a 
tep, taken only after a careful survey is made 
ntial revenue that can be garnered away from 
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Stationers are discovering that their mode of 
operation may need considerable change if the store 
is taken away from the main business area. Going to 
a shopping center, they may switch to products which 
have definite, home, hobby or sports appeal rather 
than a clear-cut commercial stationery use. 

Similarly, those who do not put different articles 
on their shelves when taking a suburban location, 
are realizing that they must still keep larger accounts, 
their old customers, by service through outside sales- 
men. 

Allen B. Cammack, successful operator of an office 
and school supply store in Burlington, N. C., is one 
man who is determined to do something about his 
loop location problem through a civic approach. 
He recognizes the situation, saying, “Modern living 
demands more space for operation of everyone's 


” 


automobile 
Must Consider Shoppers 


What happens when this space isn’t supplied? 
Mr. Cammack says: 

“The shopper positively makes up her mind to 
go to another city to buy her things — to a neighbor- 
hood store in a shopping center. 

His city, as well as many others, in the opinion 


of Mr. Cammack needs to: 
Provide more cross-town streets in the business 
section. 


Establish more “belt line 
and-from-work traffic around the business section. 


streets carrying to- 


Offer more off-street parking facilities. 
Explore the advantages of parking meters. 


Construct super in-the-air parking garages. 


Simply stated, staying downtown means either 
these things to continue the normal flow of drop-in 
trade, or else doing an extra volume of business by 
outside selling. 
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‘We don't care how long the tail was in the beginning . . .’ 








“There still must be a waggable portion remaining . . .” -Yy | 


66 rofit is like the stub left on a dog's tail after 
P it is trimmed. We don’t care how long the 
tail was in the beginning or how many times 

was cut. There still must be a waggable portion 


maining.” 


That's the credo of successful operation used by 
Lynn Roper, veteran office machines dealer of Se- 
Wash. 


And the stub of profit, Mr. Roper insists, is the 
rule to follow when a dealer wavers between 
going into the discount house type of operation or of 
ntaining the margin above cost which is right- 


ly nis. 


\s a starting point in a profitable operation, the 
Seattle dealer sells lines available to him on an ex- 
lusive basis. “It is our sincere desire,’ he says, “to 

known as an office outfitter, rather than a rebuilt 

bewriter or reconditioned machines operator.” 


It never pays, he relates further, to be in com- 
tition with a source of supply, hence this “‘ex- 


dealer’’ policy. 


A long, hard look at the methods used successfully 
sellers of TV sets, refrigerators, furniture and 


autos would help the average office machine dealer, 
asserts Mr. Roper. 


“Look in your daily newspaper and you see these 
goods advertised every day. But you seldom see ad- 
vertising for office machines. 


“It is possible that we are on the wrong path to 
reaching success. Door-to-door canvassing by sales- 
men may no longer be the way to do business.” 


With such reasoning, the Seattle dealer is not 
disturbed by department stores advertising type- 
writers. He merely proceeds to expand his own ad- 
vertising program and offer his machines at what he 
considers a reasonable profit. 


Radio is an effective medium, says Mr. Roper. 
“I can have the same audience through radio as that 
enjoyed by the large department stores. My listeners 
have the same ears and can use them attentively as 
those who might be persuaded only by the sales mes- 
sages of the big stores. We can't compete in news- 
paper space with the ‘big fellows’ but we can match 
them on radio.” 


Yes, Lynn Roper pays careful attention to keep- 
ing the stub on the dog’s tail. 


like a Dog’s Tail 


Beware Discount Operation Removing Margin 


Above Cost, Warns Lynn Roper, Seattle Dealer 
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How Good Are Your 





How good is the salesmanship customers en 
: 


counter when they come into your store? Is i 


REALLY good? Or is it f the reluctant variety) 
discovered by a roving OFFICE APPLIANCES 


correspondent m a shopping “7 


t happened in a cluttered store in a southern city. 

Despite its unprepossessing appearance, this store 

advertises heavily. Answering one of its advertise- 
ments, I appeared one morning to inquire about a type- 
writer. The girl of whom I asked the question didn't 
answer, but turned and disappeared behind a pile of 
cartons. She emerged a minute or so later with a sixtyish 
man in tow. I told him my story. 

“Right there on the counter,’ he mumbled through 
a soggy cigar butt he was busily twisting from side to 
side of his mouth. ‘Unpile ‘em and look if you want 
to.” 

This “salesmanship’’ was met when I set out to sur- 
vey just how good, bad or indifferent are the sales tactics 
used by office equipment firms in a typical city. The 
survey was made by shopping four stores in a large 
city. While it is gratifying to report that my cigar- 
chewing friend was far from typical of the salesmen I 
met, in justice it must also be said that the single ex- 
ample of effective selling was equally far from being 
typical. On average, the salesmanship might well be 
described as mediocre. It is questionable whether in 
today’s competitive times, mediocrity is enough for 
business survival—much less success 


Up-Selling Opportunity 


Store A is a small-to-medium sized outlet. It has a 
good business district location on a heavy traffic street. 
The man who waited on me here was somewhat past 
middle years. A fringe of white ringed his head. He 
was pleasant in a slightly vague way. I outlined to him 
what was to be the stock question of the survey: I 
wanted to buy a typewriter probably a portable. The 
ambiguity of the statement was deliberate. It allowed 
leeway for up-selling and permitted the salesman to 
show a bigger-ticket typewriter if he chose. I was curi- 
ous to see how many would begin at the bottom of the 
sales list and how many would start by attempting to 
sell a specific big-ticket typewriter. 


(I had wondered whether salesmen would go farther 
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and inquire what other office appliances I might need— 
but none did.) 

This pleasant fellow started right at the top. He 
showed me a portable, but the most expensive his store 
had. He made no effort to discover my reason for want- 
ing a typewriter, however. To see what would happen, 
I asked whether a standard might be better, The road 
was wide open to go from there right up to an electric, 
but he managed to miss it and continued on with the 
portable as if he hadn’t heard—as perhaps he hadn't, 
he was so intent on his speil. 

Showing that particular portable was evidently a 
thing he liked to do. He did it well. Having failed to 
start him uptrading, I wondered what would happen if 
I trended him downward. “That's sort of expensive,” I 
opined. “Let's see something for a little less. 

This derailed him. 

He looked at me blankly for a moment, and then 
with obvious sorrow closed the model he loved so 
dearly and turned to one or two farther down the price 
scale. They were all of the same brand as the first. I 
asked whether Blank’s weren't better 


Offers No Reason 


“No, sir,’” he snapped. No reason for his brand’s 
superiority was offered. 

I returned the subject to standards. Although there 
were several on display in his store, he assured me that 
a portable would do just as well and would be a great 
deal less trouble to carry around. At no point had | 
intimated that I wanted to carry the typewriter any- 
where. 

In answer to direct questioning, and something in the 
manner of a man having teeth pulled, the salesman in- 
formed me regarding terms and credit. Once focus had 


rom his favorite model, he seemed 


though his manner remaine d both pleasant 


been shifted some- 


what adrift, al 
and courteous. 

Store B was the firm whose cigar-chewing “‘salesman’”’ 
informed me that the portables were right on the 
counter and that I could look at them if I wished to 
He said this in the manner of a man conferring a great 
boon. It would have taken some effort to inspect any 





but the top typewriter, since they were piled helter- 
skelter atop each other. 
After giving me his gracious permission to dive into 


1 


led as a display, this 


the pile which he evidently regarded 
1ero stood still, looking at me as if he rather hoped I 
I tood stil 

would vanish and let him return to whatever important 
business had been in the process of being transacted be- 
hind the pile of corrugated board cartons. 
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Salesmen ? 


d about terms to see whether a new topic 
response. “We don’t like to give ‘em, 
The conversation died another death. 
( Sa specialty outlet devoted to office ma- 
is about four blocks from this firm to the 
ness district in distance. Here, we found 
roduct knowledge and sales ability. The 
ould sell. 
thie, this salesman took one from the shelf 
uickly that it was the most expensive in one 
ling nationally-advertised lines) and began 
points as he talked about them. He concen- 
the points which he assured me would be 
typewriters at a lesser cost, although he was 
roughout not to knock the lower-priced lines, 
to trade down to them in order to make a 


for a close on the spot, but I wriggled out 
that I'd think it over and come back. He was 
lesman to both give me his card and inquire 


s one of the city’s largest. I wondered why 
on a boy to do the man’s work of selling 
pment. Not only was the youth who came to 
rder pretty young in years, he was obviously 
ind so was even younger in sales knowledge. 
H ness to please and serve didn’t quite make up 
t that he did not know what brands his store 
where the portables might be located. | 
for him a scant twenty feet away. ‘Oh,’ 


Eager Salesman, at Least 


ng this eager youth elicited the following 


His store only had portables on hand so I prob- 
n't want a standard anyway. (Five minutes 
had been equaily sure they had no portables. ) 
store probably offered terms but he didn't 

they were. Then who did? This whiz 
swer that either. ‘““But the boss may be back 
h soon,” he said brightly. “If you stick around 
sk him.’’ It was inferentially a big thing for 
customer, to be permitted to speak to the 


uldn’t demonstrate because he wasn't sure 
ir1ous keys did 

He'd have to get a list. 

salesman’s very real desire to be of service 
from ranking with the cigar-chewing hero 
hind the corrugated cartons at Store B. 





ARE YOUR SALESMEN GUILTY 
OF THESE SELLING FAULTS? 





“Nothing but the best. | don't see why 
you don't like this one." 




















“Specials are on that counter . . . unpile 
them and look if you want to." 











“The boss may be back from lunch soon, 
if you stick around you can ask him.” 





Eleventh in a Series of 12 Articles 





...one thing leads 


‘"Plus’’ Sales Are Planned, Not Accidental, 


ina Properly Stocked Store 


ad ETTER send a gross of pencils with this sharpen- 


er,’ the gentleman told the clerk, as he continued 
to examine it from all directions. 

“Yes sir, I'll sure do that,’ the salesman replied, 
concurrently suggesting, “incidentally, have you and 
Mrs. Brown decided on the lamp you looked at for 
your desk?’ 

“Mrs. Brown may have,”’ the doctor replied. “Darned 
if I remember a lamp.” 

“The tall black column sitting on the desk you 
bought,” the salesman hastily added. 

“Good you mentioned it; come to think of it, she 
told me to call and have it sent out—yeh, she sure liked 
it,”’ the doctor added. 

And, so this store added two sales in one transaction. 
Both products of suggestive plus selling. 

Business in this year of 1956 is keyed differently 
than ever before. There is no going back. It is a forward 
approach to conquer new volume figures by stacking 
sales upon sales. 


Consumer Open to Suggestion 


Plus sales added in a transaction prove the American 
way of life today makes the consumer vulnerable to 
suggestion and ONE THING LEADS TO ANOTHER. 
Briefly, by way of proving this point, let your thinking 
transgress from our industry as the point at hand to our 
general American life. Our whole economic code is 
established upon the “power of suggestion” truth. 

Travel through your neighborhood, stop at the local 
builder's supply yard. There you will find not only the 
equipment to build your rambler and patio, but the 
equipment for your outdoor cooking and the tools to 
create a gourmet’s delight. 

These merchants have gone to the very end to satisfy 
needs of new home builders. Record this episode in your 
mind, then wander with your wife into the nearest 
apparel shop for women. As she selects a dress, shoes 
become a necessity, a bag paramount, and a hat a must. 

That scene typifies our American way of buying and 
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to another 


f ensnaring the buying public. When a sale is 
only the beginning of a multiple purchase. 

nas just been opened. 
S ng the history of many of our operations, or 
phatically most of our operations, their growth 
outset has been dependent upon “one thing 
lead to another’. The majority of us started in one 
pl nly of our current overall office supply operation 
1 after brief encounters with our public, in 
xist as well as to grow, it was essential to add 
s to our stocks to make current stock core de- 

usable. 


Growth Is Natural 


A stance cited is the growth from typewriter 

ness machine agencies to stationery stores, The 

s incorporated into their stocks first paper for 

rs, then ribbons, ink for cleaning, erasers, and 

gh the roster of necessities until an office supply 
vas developed. 

With this as our origin, it seems incongruous so much 
on and emphasis is necessary to prove the worth 
lopment by process of additions and its natural 

| seclling outcome. 
naturally interested in the most we can realize 
given floor space, yet in the large majority of 
our stores, the surface of our desks remains empty. 

A ibility of this space, its plus sales potential is com- 

gnored. A lamp, desk set, or pair of book-ends 
iditional items which call to mind a need just 
by tl presence; they are “plus possibilities” for every 
yet they, too, are ignored. Sad aside to this 
is the loss of the 100% mark-up benefits which 

es can do for our overall discounted picture. 


sual retort to prodding of this sort is “‘we have 
lamps, ash trays, and book-ends’’, never 

it is difficult to purchase for stock from a 

nd consequently, doubly hard for the con- 


You can never rely on a consumer to realize his 
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by EUGENE BARNES 


needs and ask for items. He must be shown and told. 

Check your own operation. Place very salable mer- 
chandise at the far end of your store. You will notice 
the sales drop immediately, even though it was proven 
a desirable and needed item in an easily accessible spot. 
Having proven the consumer must be coddled—not 
left to his own devices, place the item once again in the 
front of the store. Sales will pick up and once again it 
becomes your hot number. 

The American public is not a storekeeping majority. 
They are unaware of storekeeping procedures, space 
problems and all of its intricacies. They are not aware of 
the new items being fostered continuously in the mar- 
kets. They must be told; they must be shown. Graphi- 
cally, every item must be presented. 

Volume can increase only in a slow, gradual manner 
until you decide to graphically show the consumer he 
needs to make his work easier and more pleasant. The 
librarian, working daily at his desk, is not aware there 
are dividers available which simplify his work and keep 
his shelves in order. It is up to the merchant to advise 
the librarian that vertical shelf dividers with built in tab 
holders are available. 

Questions Produce Business 


At a store in a college town where libraries are 
abundant, a librarian requested aid for his work. The 
buyer of this store was completely unaware that special 
equipment for this type of work was being developed. 
Through research he located the Lit-Ning Products 
Company of Freemont, Ohio. 

In their catalog items were found which warranted 
stocking for library’s use and would also aid attorney's 
in their private libraries. This librarian never realized 
the great favor he had done this store when he half- 
heartedly had asked for specialized aids as he purchased 
his staples. 

This type transaction, if we follow through on it, 
gradually rounds out stocks to the point they can in- 
telligently and comprehensively handle the needs of a 
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community: further prov 
ANOTHER. 

With the great influx of 
the business world today 
not ride this gimmick | 
new territories for our 
desk customer of today 
encompassing all the new 
turers promote. He no long 
development in drawer sl 
basic construction. 

True, they are consid 
terested in what he s 
of his desk, the floor of | 
become integral parts of 
These new items for which 
are plus business and 
campaigns. 


It is not dollar or vo 
plete when a desk or cha 
on the recipient invariably 
lamps, a sofa, pictures for 
the windows. This is 


decorators and architects 


for, though this business ri 


dustry. Our fear of “a new 

us reticent to accept possibl 
Extend the thought 

your personnel momentarily 


rates accessories and attractive 


to equip your staff with a 
is not the tremendous task 


> 


lieves it to be. Schools in Ne 


r ONE THING LEADS TO 


| | 
C(ninking 


s incredulous that we do 


sfied with a new desk, 
i lopments our manutfa 
s satis! ] with the latest 


rs, or its sound 


ns, but | $ primarily in- 
he sits at his desk. The top 


window have 


lis well ng and concern 


r customers are clamoring 


ror suggestive selling 


Take New Approach 


0 C sider a sale con 
is been delivered. A call 
ngs idditional sales of 
e walls « draperies ror 


business sought after by 
the Unit 


ghtfully 


1 States. wrangled 
belongs to our in 
approa h to business’ finds 


- as 
pitralls 


ourageously 
thing leads to another’ to 
once your stock incorpo- 
office needs, it is essential 
orator or designer. This 
ur industry generally be 


W Yo rk ( 


ity and all large 


metropolitan cities throughout the United States turn 


out hundreds of trained d 
The schools maintain en 
their students with reliabl 


these students have had sali 


for opportunities in the offi 
Career Builders at 35 W 
City, is an employment 
Wisko, catering to the de 
type of personnel. Young 


In many places about whi 


rl 


Orators yearly 


iployment services to place 


agressive firms. Many of 
S training and are anxious 


furniture industry. 


st 53rd Street, New York 


iwwency operated by Harry 


orator, designer, architect 


people make application to 


Mr. Wisko for placement with al 


interesting firms 


h I have been concerned, 


Mr. Wisko has furnished highly competent young men 


and women. Realizing and 


acting upon the need for 
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cost 
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Calhoun Towers, 
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Mr 
questions on merchandising prob- 


SERVICE AVAILABLE 


Barnes will answer your 


or on any of the subjects cov- 


to date in the series. A slight 
fee will be charged to cover the 
of mailing expenses. 


idvisory Department, 
Greenvilie, 5.C. 


additional merchandising scope in your Qperation and 
equipping your new department with an expert puts 
you in the running for this new type of business. 


To all of our industry this new type of business— 


} 


this new type employee is baffling. However, through- 


out the industry they have proven sucessful. The new 
decorator employee, allowed freedom, immediately in- 
troduces imaginative quality to the store, enhancing 
it and removing it from the dol drums of our average- 
ness 

Too long in this industry we have accepted our posi- 
tion without question, refusing to contemplate changes. 
Yet, in every industry surrounding us, transgression 
from a tried path is evident. Our grocers, hardware 
keepers, 5c and 10c stores, department stores, and drug 
stores have all sought new approaches to business in 
order to maintain and increase their volume and supply 
the demands as they arise in their communities The 
drug store no longer worries about pills alon 

t is the mecca for the last minute gift, the soda, the 
electric appliances, the thermos bottle for a picnic, and 
every item a community requires in order to maintain 
the standards established as essent al in our American 
way of life. The hardware store in the community now 
features back-to-school items for children. 

Its paint department now features art supplies for the 
artist and student. Department stores feature stationery 


departments, stressing them with promotions and ad- 
vertisements. The furniture stores feature office, hotel, 
and institutional contract departments, catering to busi- 
nesses and their office needs, furnishing all on a con- 
tract basis 

Stock Adequate Equipment 

Irregardless of ‘the new look for offices’ and wheth- 
er or not we stock our stores to satisfy the demands 
this trend fosters, it is essential for us to stock the 
necessary equipment to enable our customers to conduct 
business in the manner of today 

Our industry must stop accepting the business that 
walks into our stores as conclusive evidence of what 
our responsibilities to the consumer by way of servicing 
are. 

Our customers need advice and aid in their operation. 
This service firmly establishes our stores in our com- 
munities. Items are constantly being developed in the 
various fields of our tremendous scope that are new or 
improved and advanced beyond even the most out- 
landish dreams of our clients. 

Each piece of literature sent to us by manufacturers 
should be read. Keeping abreast of the advancements in 
business aids being made daily is a must if we are to 
cope with the ever changing demands on us. By keep- 
ing abreast we are equipped with enough knowledge to 
attach ‘‘business consultant’’ to our name, enhancing 
our position in the community 

Considering values to be derived from scientifically 
stocking a store, incorporating the fact “‘one thing leads 
to another’ in our new approach to business leaves only 
one road to travel. 

Increase volume with plus sales, suggested by their 
orrelation to other stock and introduced by your staff. 

Surely, it is clear; ONE THING LEADS TO AN- 
OTHER! 
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of sales resistance before the close of the sale. These objections seem to give 


CVs. E equipment dealers and salesmen know they will encounter a certain amount 


the customer a sense of reassurance, a feeling that he can have all the facts before 
making a wise decision. The way the salesman handles these objections determines 
whether they become major obstacles on the way to the close of the sale. Here are 
a few things successful office equipment dealers and salesmen recommend to do and 


not to do in handling customer objections: 


DO 


ANTICIPATE YOUR CUSTOMER’S OBJECTIONS 


Your past experience in selling office equipment will give 
you plenty of clues to the things people will ask. You 
know that many persons will voice the objection, “Your 
price is too high.” When you anticipate such objections 
bef ey are voiced, you will have a ready answer fol- 
lowins 10d sales strategy. Also, by anticipating your 
custo objections, you will give a plausible answer 
befor ur customer has an opportunity to voice it during 
he $s 

Do anticipate your customer's objections be ready 


to forestall the objection before it is voiced. 
WELCOME YOUR CUSTOMER’S OBJECTIONS 


When do not fear your customer's objections, you are 
ready for the next mental approach. Welcome your cus- 
tomér bjections. Think of them as questions . . . a means 
to gain more information. They will give you an oppor- 
tunity to drive home another sales point or repeat the 


Each question asked indicates a desire to buy 
r answer will move this desire just a little closer to 


prev 5 one 


the ynclusion 
be happy you can 


Do welcome customer objections .. . 
an answer, 


LISTEN TO THE COMPLETE OBJECTION 


provide 


Many 


ustomer objections can give an office equipment dealer or 
salesman a clue to the “hidden” reason for not buying. A 
salesman who listens can bring the “real” objection out in 
bold relief and thus find answering it easier. 

Another advantage of listening to the complete objection 


gives the salesman a chance to think. 
Do listen to the complete objection . . . it brings out the 
real reason and gives you an opportunity to form an answer. 


DISCUSS YOUR ANSWER COOLY 


is that it 


When you ap- 


prda your customer's objection in a friendly manner, 
you will be ready to discuss it calmly. You assume your 
customer has asked a question and wants more information. 
Discussion avoids any unfriendly feeling that might develop 
at ti vital point in the sale 

Yo liscussion can start out with an agreement on one 
point. | instance, you may find the “yes, but” technique 
ag vay to lead into the discussion of the customer's 
objection. It agrees on a minor point first. 


Do discuss your answer cooly agree in a friendly 
way and give plenty of facts in rebuttal. 


« TEAR OUT THIS OFFICE APPLIANCES PAGE FOR BULLETIN BOARDS 


DON’T 


FEAR YOUR CUSTOMER'S OBJECTIONS Fear in 
selling leads to nervousness. This is apt to be interpreted 
by your customer as a lack of confidence on your part. 
And, confidence (or the lack of it) is contagious. Your 
customer may contact the dangerous disease known as fear 
of buying when you fear his objections. Your customer 
resists buying because he doesn’t know .. . not because he 
is trying to “bully” you with his objections. 

Don't fear the objection answer the customer's 
question. 


BELITTLE CUSTOMER OBJECTIONS Some objec- 
tions customers raise will seem to be of the half-baked 
variety. They may show complete ignorance of a very simple 
thing on the part of your customer. Often the objection 
will cover something you have just explained in complete 
detail. The customer was day dreaming instead of listening 
to your sales talk, 

Belittling your customer's objection is natural . . . but 
mighty dangerous. Your customer raised the objection for 
some personal reason. You are uncomplimentary when you 
do not acknowledge it and consider it seriously. 

Don’t belittle customer objections consider them 
real personal problems of your customer. 


OVERLOOK ANY CUSTOMER OBJECTION Side- 
stepping the customer's objection may seem to be the best 
way to handle some problems. This is especially true of 
the half-baked variety of customer objections, And, when 
your competition has you beat on some mute point raised 
by a customer, you may be inclined to overlook the objec- 
tion. 

Don't do it! 

Avoiding answer to a customer's objection is apt to give 
the impression that you cannot answer it. Or, that the 
objection is a real valid reason for not buying. 

Don’t overlook any customer objection . . . it indicates a 
lack of assurance on your part. 


ARGUE WITH YOUR CUSTOMER It is a selling 
truism that a salesman can “win an argument and lose the 
sale.” Customers who enter into an argument are apt to 
get steamed up about their side of the question. When they 
are in this frame of mind, it is most difficult to have a 
rational discussion of your side of the question. 

Don’t argue with your customer keep a friendly 
attitude all through the sale. 
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The '56 Christmas Merchandising 
Kit Offers These Aids to Sales: 


*® Procedure Manual 
500 Gummed Labels 
3 Window Banners 
12 Hang-on Pennants 
10 Stand-up Displays 
3 Counter Cards 
9 Basic Ad Layouts 
6 Radio Commercials 


* Sample Sales Letter 


* Direct Mail Folder 
Sample for imprint 


* Jumbo Post Card 
Sample for Imprint 
*® List of Mfrs. Ad Mats 


® Reprints of Ads 
appearing in OA 





HE 1956 OFFICE APPLIANCES “Business 
T Gite for Business People’ sales kit is in the 

mails, a packet bulging with the working mate- 
rials designed to provide an integrated Christmas 
promotion program at low cost for stationery and 
office equipment dealers. 

Redesigned on the advice and experience of its 
1955 users, the new kit has colorful display pieces 
including large window streamers and stand-up 
counter display cards. These are among the additional 
items that dealers wanted. 

Basically, the kit now being sent out to its pur- 
chasers enables any dealer-subscriber to OFFICE 
APPLIANCES to use the talents of professional ad- 
vertising agency and promotion personnel. 

The procedure manual included in the package 
provides a clear-cut guide for the dealer wanting to 
make the best possible use of his promotion materials. 
Included is a month-by-month calendar. For example, 
it is suggested that the dealer use the order blank 
early to secure his supply of jumbo post cards and 
direct mail flyers imprinted from OFFICE APPLI- 
ANCES, obtain personalization materials or machines, 
and plan best usage of window and store displays. 

It is stressed in the kit that a firm's campaign to 
sell the business gift market can involve two separate 
efforts. One involves promotion of stock merchandise 
as personal gifts for business people, students and 
homemakers. The other aspect of the business gift 
market is the volume sale of good will gifts to corpo- 
rations for presentation to their customers and clients. 


(Order Blank for Kit Appears on Page 189) 


* Mats for 1-col & 2-col Ads 















Men Like Leather... 
Capitalize On It! 


30 


DAPTING an unusual slogan and following 

through with colorful window display and 
personal suggestion by salespeople, has effectually 
boosted business leather goods sales for Kendrick- 
Bellamy, office supply dealers of Denver, Colo. 

“Kendrick-Bellamy’s office supply department has 
expanded several times in the past five years pri- 
marily because the department is given the benefit 
of more than usual individual, highly-specialized 
promotion,” according to Jack Kendrick. 

One of the most valuable assets has been con- 
tinuous use of window displays to capitalize upon 
the heavy sidewalk traffic which Kendrick-Bellamy 
regularly enjoys in the downtown shopping area. 

One of the most effective window displays, and 
one which H. E. Woody” Woodend, Kendrick- 
Bellamy display manager, has standardized, is a 
window around the theme “We Specialize In Leather 
Goods For Men.” This includes a dozen examples of 
brief cases, brief bags, catalog cases, ring binders 
and order cases. 

A single sign in the center of the window suggests 
“Gifts From the Leather Goods Department” above 
the slogan. A helpful display touch includes the 
appropriate greeting cards for whatever season is in 
volved. 





Similarly, Christmas cards are used to accentuate 
the constant usefulness of business leathergoods as a 
“gift which keeps on giving’. Periodically, of course, 
the cards are changed and the window given a timely 
switch which emphasizes the fact that all fathers, 
all businessmen, and all students appreciate business 
leather goods as a constant, everyday gift. 

Salespeople inside the store are encouraged to 
point out that “everyone enjoys leather goods’ when 
a customer states that she is in search of a gift for 
a man. The customer who confesses that she is puz- 
zled as what to give a businessman as an anni- 
versary, birthday, or Christmas gift is simply re- 
minded that “We Speeialize In Leather Gifts For 
Men” and the statement invariably creates a recep- 
tive mood. 

Often, it has been found, women will not give 
much thought to leather goods as a gift, particularly 
where such bulky items as catalog cases and brief 
bags are concerned, simply because she is likely to 
regard them as everyday tools of business. 

Whenever it is pointed out, however, that there's 
appeal in fine grades of leather, gold monograming 
and in printing of entire names in gold, to person- 
alize the gift, store visitors are more likely to buy 
in this classification. 


THIS WINDOW .. . with 
an effective slogan sold 
a profitable volume of 
men’s leather goods gifts 
at Kendrick-Bellamy’s. 
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CHRISTMAS ATMOSPHERE ACHIEVED IN SIMPLE PROPS .. . 
C. H. Smith Co., Ltd., Windsor, Ont., Canada, created interest 
last year with this window suggesting writing instruments as 
Christmas gifts. 


Yule Windows Can Pay Off 


iTATIONERS of the nation have an opportunity to 
both fame and cash with their window displays 
lus the Christmas shopping season just ahead. 


As a counterpart of the Business Gift for Business 
People merchandising kit, OFFICE APPLIANCES is 
sponsoring a contest in which entries must be received by 
next January 15, 1957. Judging will be on the basis of 
photographs submitted. The slogan, “Business Gifts for 
Busit People’’ must be included in the display. 


Read the rules on this page and then aim at these prizes: 
® First place — $100. 
® Second place — $50. 
® Honorable Mention — 
Five awards of $10 each. 
Rules for the contest are as follows: 


& 3 test is open to any office furniture, machine or sup- 
r in the United States and Canada. 
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OA Contest Offers Cash 


. Window displays entered must be ones used during the 


1956 Christmas selling season 


. Merchandise displayed must be office furniture, machines or 


supplies taken from the normal stock of the dealer. 


. Each entry must be accompanied by a glossy photograph 


(8x10 preferred) together with a list of types of products 
displayed and a separate list of special display props, back- 
ground materials, lighting, etc., used in the display. 


The slogan, “Business Gifts for Business Peopie” must be 
included in the display. 


. As many entries as desired may be submitted. 


. All entries must be received by OFFICE APPLIANCES by 


January 15, 1957. (Entry blanks will be made available 
later, although the use of such blanks is not necessary for 
participation so long as contest rules are observed.) 


8. Information useful but not essential to judges in making 
decisions includes: a. Dates when windows entered in the 
contest were used. b. Non-store hours when windows were 
lighted, if any. c. Comments on customer reaction. d. Any 
supplementary remarks about the displays and why they 
should qualify as prize winners. e. Name of the window 
trimmer. 
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ABOVE .. . Clerical employees of the 
Aetna Insurance Co. Charlotte, N.C., 
branch work in open office area at Art 
Metal Construction Co. Pace Setter desks. 
Dealers Kale-Lawing Co. of Charlotte and 
Burt & Dell of Aetna’s home city, Hart- 
ford Conn., aided. 
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BELOW .. . New Gunlocke Momentum 
chairs and Standard Furniture Co.'s Con- 
tinental Group join in providing an attrac- 
tive office setting for National Bank of 
Commerce in Seattle, Wash. The dealer 
was de Voss Desk Co. of Seattle. Note 
harmony in legs of desks and chairs. 
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SOFT SETTING FOR CITY FA- 
THERS . . . Kalamazoo, Mich.'s 
city manager and his seven 
city commissioners ponder mu- 
nicipal affairs in these full- 
cushioned Sturgis chairs in- 
stalled by Walt Lyford and 
Jack Heenan of Office Supply 
& Equip. Co., Kalamazoo. 























SKATING EFFICIENCY . . . Roller Skating 
Arena Club of Detroit uses Borroughs 
Mfg. Co. standard shelving with the 
shelves slanted for storing roller skates 
uniformly. There's space for 1100 pairs 
of skate rentals. 


CENTRAL DESK CO. .. . was called 
upon to furnish handsome arrangement 
in the National Security Bank of Chi- 
cago. Weber, Hilmer & Johnson made 
this recent large installation. 
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Are You Really Making 


of Your Showrooms? 


HE average office equipment dealer considers his 
showroom as an 
and from all indications, it is a pretty sure thing 

that this method of displaying complete lines of mer- 

chandise carried will continue to be used for a long, 
long time. 

However, here and ther 
more than a little concerned over traffi: 
ume in the showroom. This is true particularly for thos« 
dealers located traffic arteries 
Traffic in some such showrooms has slowed to a mere 
trickle. Why ? 

Many an office equipment salesman is 
this very important part of his selling job . 
the boat’’ entirely as a means of building 
for himself by not 


integral part of his operations; 


management is becoming 
and sales vol- 
main 


away from the 


neglecting 
“missing 
additional 
sales for his company and income 
properly ‘‘pushing” his company’s showroom 

The average buyer likes to believe that his favorite 
dealer offers the greatest number of lines and the most 
complete stocks. How many times the writer has heard 
buyers making their first visit to a showroom exclaim: 
“Why, I had no idea you carried so many different 
Truly it is an 


lines, or such complete stocks! eye- 


exciting concept of the 
| 


id, 


opener for them and a new, 
dealer’s value begins to form in their min« 


Use Successful Approach 


How is the salesman going to coax his customers 
into making this important trek to his 
room? While much depends, of cours: 


up of the individual buyer and his methods of ordering, 


ompany s show 
upon the make- 


here are several approaches that have been successfully 
quipment salesmen: 
has thumbed through 


put to use by experienced office 

Approach No. 1: The buyer 
your catalogs with you; he may have purchased an item 
or two. Then is the time to let him know that what he 
has seen represents but a smattering of the merchandise 
your company stocks and has on display; how he would 
have a much wider, visual selection at his disposal were 
he to take time to visit your showroom 

Now don't get me wrong [ am acquainted with 
the fact that today’s average industrial buyer has enough 
tasks and responsibilities to kee 
office full time. It is 


p him busy around his 
ne 1¢ iler’s salesman to 


up to tl 


convince him that he can spend his valuable time in 

no better manner than in visiting your showroom. 
Approach No. 2 

number of prospective buyers on their plans for new 


You have been working with a 


offices or expansions at their present site. Perhaps you 
have been building up their interest in moveable parti- 
tions and modular furniture. They appear enthusiastic. 
Now is the time to paint that attractive picture of your 
showroom: ‘Tell you what, Bill, if you real/y want to 
see how this modern plan for office layout works, your 


best bet is to pay a visit to our showroom 


Offer Invitation 
"We have 


fact is we've got the space to rearrange our 


everything set up just as in a regular 
ottice 
display to fit one of your individual settings. That will 
give you an opportunity to work some possible new 
ideas of yours into the plan. Tell me when you will be 
over and we'll have it all set up for you.” 

Approach No. 3 Why any dealer salesman will 
stand idly by and allow a customer to give him a size- 
able order over the desk in the office, from only the 
catalog is beyond me. Unless distance is too much of a 
controlling factor, there is only one right place to write 
up a good share of a big order and that is in the sales- 
man’s offices in his company’s showroom! 

One dealer in a Midwest city has for some time now 
made it mandatory that each of his five equipment sales- 
men bring in a minimum of two new prospective buy- 
ers to his showroom each week. This is done by the 
salesman inviting a prospective buyer out to lunch, the 
salesman being instructed mot to discuss business un- 
less the guest initiates such conversation. 

Following the luncheon, the prospect is driven to the 
company s headquarters where he is (1) a per- 
sonally-guided tour through the company’s complete 


displays, with the salesman outlining the main selling 


given 


features of each line; and (2) introduced to as many 
people in management as are on hand. 

Again, no real pressure is brought to bear on the 
customer to buy at the moment. Experience to date has 
proven beyond all expectations that simply acquainting 
the prospective buyer with the variety, completeness 
and quality of the company’s lines, and for him to be- 
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EXAMPLE SHOWROOM ... 


by JAY C. KIBBEE 


office furniture salesman 


= 


yi ns 





set up by B. L. Marble Co., U.S. 


Rubber Co., and Desks, Inc., Chicago, demonstrates effective- 
ness of furniture grouping as a selling technique. 


ersonally acquainted with management is all that 
lired to make the program a whopping success. 
Getting your buyer into the showroom is but half the 
You now have the man as far as the door into 
howroom. Realize if you will that every move you 


ike, every word you say will directly influence 

whether he will buy, and what is more important, how 
h 

Make him feel that he is indeed welcome and en- 


ly in friendly hands. Here is a valuable tip! Intro- 
duce him to other salesmen and any company officers 
lable such a reception establishes both confidence 


od will. 


Treat Him as Guest 


Now you are all set to show your customer through 
ompany’s showroom. Remember, and this is very 
rtant, he is your guest, you are going to show him 
what your company has to offer. So, /ead your customer 
through the various lines; avoid trailing him for that 
ghty poor salesmanship. Under no circumstances 
your customer to proceed through the aisles alone 

may miss the newest items or the best sellers. 
Maintain a running conversation as you travel 
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through the displays. Talk quality, explaining the mer- 
its of various equipment, tell him what this or that 
item will do for him in his office. Let him know in 
an honest and forthright manner that you are thoroughly 
acquainted with the stock and with what it will do for 
him, 

Do not be afraid to stop and demonstrate an item to 
your prospect — you cannot hold the attention of your 
man unless you do so. For demonstration means to 
show off an item — to individualize it, if you will. 

The size of the order he gave you, if he did, should 
make no difference — a genuine show of appreciation 
on your part can bring him back in a week or so with 
an order staggering your fondest expectation. 

This year promises to be one of the biggest yet in 
total number of dollars spent in new office buildings 
and expansion. Pick up the Building and Real Estate 
section of your Sunday newspaper any week and you 
will get a good idea of the terrific amount of new office 
furniture and equipment being bought. Experience has 
proven that by far the greatest portion of it will be sold 
on the showroom floor. 

Make certain that you get your fair share! 
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DONE IN WALNUT .. . An installation 
of the Imperial Desk Co. Metropolitan 
group in walnut made by Story-Wright 
Inc., of Tyler, Tex., for J. Frank Graham, 
an independent oil operator of that city. 








A PRIVATE OFFICE . . . with abundant 
working space was furnished by 
Ideas, Inc., Detroit, for the Automo- 
bile Club of Michigan. Techniplan 
desks by Globe-Wernicke and chairs 
by Royal Metal Mfg. were selected. 
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SEATING COMFORT . . . and beauty in 
keeping with the dignity of the banking 
surroundings were achieved by use of 
Milwaukee chairs in the Atlantic Nation- 
al bank of West Palm Beach, Fla., an 
installation made by Ritter’s Office Fur- 
niture of that city. 


BENTSON DESKS .. . were selected 
by National Sugar Refining Co., New 
York City, for an installation made 
by Consolidated Office Equipment 
Co., Gotham dealer. 











D. L. Keeney, Jr.; Houston, Tex., president; Harold Steinke, Upper Darby i 
first vice-president; William Simpk Tiffany tand econd vice-president 


Dayton, Ohio, treasurer: Charle Meyers, Mian Fla 
Kr Jr general counsel; Harold WN executive ecretary 


Automation Panel Proves NOMDA Highlight 


Role of Electronics Revealed— 
D. L. Keeney New President of 
Association—New Records Set 


Houston, Tex. 
The nation’s office machine dealers were introduced to 
automation and electronics as a highlight feature of the 31st 
annual International Convention and Trade Exhibit held by 
NOMDA in the fabulous Shamrock Hilton Hotel of Houston, 
Tex. July 8-11. 
Introduced to the convention through the efforts of retiring 
president David Silvers and co-ordinated by Gordon Miller, 
four experts from Burroughs Corporation, Inter- 
OA national Business Machines Corporation, National 
taff Cash Register Company and Remington Rand 
told of the advances made in the electronics field 
feemem and also showed movies from their companies 
which made a better explanation possible. 
Participating were James Rogers, Len Clark, E. S. Henry 
and Sherman G. Burke. 





Dispels Fears 


How will office automation affect the office equipment 
dealer? Mr. Henry, electronics application specialists for Na- 
tional Cash Register Company, answered this question when 
he said: 

“With so much publicity being given to electronic com- 
puters, punched tape equipment and other integrated data- 
processing methods, some of you may be reminded of the 
little girl whose parents were entertaining a number of dinner 
guests. ‘Mother’, she asked, ‘will the dessert hurt me, or is 
there enough to go around?’ The advent of electronic data 
processing systems did not come about for the purpose of 
replacing adding machines or any type of office equipment. 
On the. contrary, there will always be a place for the machine 
based on mechanical and electro-mechanical principles. 

“Statistics show that 2,939,000 firms reported to Social Se- 
curity. Ninety one per cent of these firms had 20 employees 
or less. Certainly, most of these are unlikely to have need for 
electronic equipment for at least some time to come. 

“The record keeping problems of this market will continue 
to be solved with present day office equipment 

“Even with the installation of the so-called giant brains 
which can cost upwards of $1 million, there is a great need 
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NOMDA’s 


New President 
is Rancher, too 





[he 45-year-old new president of the National 
Office Machine Dealers Association, D. L. Kee- 
ney, Jr., of Dallas, Tex., started his career in the 
office machines industry in 1927 as a delivery 
boy for the old Underwood Typewriter Company. 

He went into business for himself in 1934, start- 
ing in Dallas with a building having 15-foot front 
and 25-feet depth. In six months, he doubled the 
space and one year later moved to his present 
location. 

At first, he handled typewriters and adding ma- 
chines only, mostly service work. In 1944, after 
the war, he expanded to office supplies and office 
furniture, everything for the office. 

The business has expanded to annual sales of 
$450,000 and 24 persons are employed. A similar 
modern firm is operated at Mineral Wells, Tex. 

In addition, Mr. Keeney operates a 325-acre 
ranch at Edgewood, Tex., where graze more than 
60 head of registered Black Angus cattle. 

The Keeneys have one daughter, a sophomore 
at Southern Methodist University. 
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filbur Walker, Wichita, Kan is presented plaque by Mr. Booher (left). 
An Olympic trials’ contestant perches atop the high diving board at the 
Shamrock Hilton pool, a No. 1 attraction for convention visitors 

Mr. & Mrs. C. W. McLane, McLane Sales Agency, Elko, Nev., costumed as 
one-armed bandits’’ win second prize for their unique garb at the convention 
mardi gras 

l Jacksor the law east of Pe enjoys a dance during the Mardi Gras. 
The Herb Touissants of Camden, N father and mother with Joel and Marcy, 
who won first prize for their n darkest Africa’ costumes at the mardi gras 
Retiring president Dave Silver eft presented with branding iron, bull 
whip arn ) owboy accessories by Keeney, Jr., his successor, during 
the Mar as 

Northerr trio seen at the Mardi Gras—Herb Wheeler as ‘'Slip’’, 
Peter Tobin as slop’’ and Bob Blaisdell as ‘‘Mop 
Judge Roy Liston Bean, “Law East of Pecos and Segregation Specialist’ 
(Liston Jackson), quenches his thirst 
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Past Presidents of NOMDA Enjoy Convention Festivities .. . 


An even dozen past presidents of NOMDA were on hand Houston during NOMDA 
convention. Photographed at the banquet are: David ers, New York Cit 
Jack Macon, Atlanta, Ga.; Irwin Vincent, Topeka, Kar Wilbur E. Wa 

Wichita, Kan.; W. R. Shilling, Pitt gh, Pa ton Jackson. Fort Worth, Tex 


of the so-called conventional accounting and adding machines 
The adding machine has a definite place in office automation 
to establish control totals and balance factors for subsequent 
computer processing. When we have one clerk out of every 
seven employees, one can readily see the need for office auto- 
mation — be it advanced electronic computers costing several 
hundred thousand dollars or conventional adding machines 
costing several hundred dollars.” 

These remarks by Mr. Henry were substantiated in the lucid 
talks on electronics delivered by James Rogers of Burroughs 
Corporation, Len Clark of IBM and Sherman G. Burke of 
Remington Rand. 

The Houston convention was a record-breaking one from 
standpoint of attendance and number of exhibits. Hospitality 
was lavish on the part of the Texas hosts, featured by the 
buffet dinner at poolside of the hotel pool and the Mardi Gras. 

The program reflected the vast amount of planning by 
Harold W. Mann, association executive secretary, Retiring 
President David Silvers, local dealers and the Texas OMDA 
headed by Russ Brewington. 

Convention committees were directed by Edwin Feigle, 
Houston chairman; Ed. Newton, transportation; J. H. Lem- 





Ladies of NOMDA Organize Own Group... 


Steering committee of the new ‘Lad 


Madicon A Mr P ssoman hair 


Seated—Mrs. Elizabeth Stemp 
Victoria, Tex Mrs. Georgia Steinke 
White, Texarkana, Tex., Mrs. Savilla Ke 
Tex., and Mrs. Fae Silvers, New Y 


mon, finance; Mrs. Constance Ellison, registration; Mrs. Ed- 
win Feigle, ladies; J. V. Fullbright, hospitality; Russ Brew- 
ington and Edwin Feigle, entertainment. 

Facilities of the convention hall adjoining the hotel were 
ideal for the exhibits, visited by throng of visitors from mid- 
forenoon on Sunday until Wednesday afternoon. New products 
in the office machine field were shown, both domestic and 
foreign. Manufacturers did much to add to the success of the 
convention. 

Pittsburgh, through the efforts of Charles Chappell, gave 
evidence of being prepared to handle the 1957 exposition at 
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ert R a ty NM > 
Angele K Ta Fresnc Calif d 
A w York City 
the William Penn Hotel, June 30 July 3. 


D. L. Keeney, Jr. of Keeney Office Equipment Co., Dallas, 
an affable dealer long identified with NOMDA, was a popular 
choice for president to succeed Dave Silvers, American Busi- 
ness Machines, Inc. 

In the new top echelon setup of NOMDA the office of a 
second vice-president was created to be filled by a manufac- 
turer. For this post, William Simplins of Tiffany Stand Co., 
St. Louis, was elected. 

Harold E. Steinke, operating firm under his own name at 
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NOMDA’s New Board cf Directors Convenes in Houston... 


The 1956-57 board of directors of the National Office Machine Dealers Associat 
held its first meeting during the annua wentior f the organization in H t 
Tex. Pictured here they are 

(Front row seated left to right): J Waedek Milwaukee, W Charles Kra 
Jr., New York, legal counsel; Harold Mann, execut ecretary; Harry C. Van Zant 
Dayton, Ohio; treasurer; Harold & teinke pper Darby, Pa., first vice-president 
D. L. Keeney, Jr., Dallas, Texa president Vern J. Booher an Pedro, Calif 
James P. Ward, Chicago, James ( Martin eattle, Wash.; Robert Blaisde 
San Leandro, Calif. 

Second Row: David C. Silver New York; A. W. Kartous, Dallas, Texas; Alfred 
H. Foxcroft, Los Angeles, Calif Robert Randazz Kansas City, Mo.; Mario 
Teschion, St. Paul, Minn Irwin Vincent, Topeka, Kansas; Robert Merveaux 
Cedar Rapids, Iowa; Henry Sassman, Victoria, Texas; Harry J. Pitts, Albany, Ore 
J. Paul McWilliams, Little Rock, Ark Dal Marvil, Chicago; Gene Hart, Los 
Angeles, Calif.; Liston Jackson, Fort Worth, Texas; Richard McCoy, Miami, Fla 
Gordon E. Miller, Los Angeles, Ca Fred Johnsto Charleston, S. C Travis 
Jones, East Point, Georgia; Herbert Toussaint, Camden, N. J Williar 
Simpkins, second vice-president; I. R. Ritchie, New York; William Smith, Tulsa 


Upper Darby, Pa., was named first vice-president. Treasurer 
is Harry C. Van Zant of H. C. Van Zant Typewriter Co., 
Dayton, Ohio, and secretary is Charles S. Meyers of Chas. S. 
Meyers, Inc., Miami, Fla. Harold Mann continues as execu- 
tive secretary and Charles F. Krause, Jr., as general counsel. 

President Keeney’s executive committee includes the four 
Officers as well. as Robert Randazzo, Kansas City; David 
Silvers, New York City; Miller Huggins, Anderson, Ind.; Paul 
McWilliams, Little Rock, Ark., and Alfred Foxcroft, Los 
Angeles. 


Directors Named 


J. Dallas Marvil of Ames Supply Co., was named manu- 
facturer associate on the board of directors. Directors at 
large are E. J. Beauvirage of Lincoln, for Nebraska; William 
T. Corney of Toronto, for Canada; W. AA. Johnston of 
Knoxville, for Tennessee; C. W. McClane of Elko, for Neva- 
da; J. Paul McWilliams of Little Rock, for Arkansas; and 
Franz Schreyer of Salt Lake City, for Utah. 

Directors representing the locals are: 

Arizona, Ray C. Fortenberry, Phoenix; Chicago, Elmer 
Beutler and Harvey Miner; Cincinnati, Ed Halenkamp; Cleve- 
land, E. J. Knecht; Connecticut Valley, Ralph R. Neumayer, 
Hartford; Denver, Ralph A. Legge; Georgia, Travis Jones, 
East Point; Heart of America, Frank Hall, Independence, 
Mo.; Houston, Edwin T. Feigle and J. H. Lemmon; Indiana- 
Kentucky, Miller Huggins, Anderson, Ind.; lowa, Robert Mer- 
veaux, Cedar Rapids; Miami Valley, E. V. Davis, Dayton, 
Ohio; Michigan, John Stifter, Detroit; Milwaukee, J. O. Wae- 
dekin; Minnesota, Mario Teschion, St. Paul; Mississippi Val- 
ley, Keith Nelson, Moline, Ill.; Nassau & Suffolk, Paul Hosch, 
Seaford, Long Island, N. Y.; New England, William E., 


AUTOMATION AND ELECTRONICS PAN- 
EL—E. S. Henry, National Cash Register 
Co.; Sherman G. Burke, Remington Rand 
Inc.; Gordon E. Miller, presiding; James 
Rogers, Burroughs Corp.; Len Clark, In- 
ternational Business Machines Corp. 
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Okla.; Frank Hall, Independence, Mo.; C. W. McLane, Eik Nevada; Jay Balch 
Alameda, Calif H. Halperin, Hackensack, N. J.; Charles W. Taylor, Kirkwood 
Mo.; Harold Peck, New York; Samuel Stein, New York; Wilbur E. Walker, Wichita, 
Kansas; Miller J. Huggins, Anderson, Indiana; Franz Schreyer, Salt Lake City 
Utah; Peter Tobin, San Francisco, Calif.; Ed Halenkamp, Cincinnati, Ohio; Edgar 
Noll, Philadelphia, Pa.; Edward Pfitzenmaier, Ardmore, Pa and W. E. Woods 
Providence, R.I 

Those not in photograph are: Elmer Beutler, Chicago, I! Clarence E. Bush 
Washington, D. C.; Charles R. Chappell, Pittsburgh, Pa.; Ambrose M. Churchill 
New Orleans, La.; E. V. Davis, Dayton, Ohio; Edwin T. Feigle, Houston, Texas 


Kurt Fischer, Hollywood, Calif.; Ray C. Fortenberry, Phoenix, Arizona; James S 
Gladney, Philadelphia, Pa.; Charles Hoover, Hollywood, Calif.; Paul Hosch, Seaford, 
L. I., N.Y.; Jacob Hutter, New York; E. J. Knecht, Cleveland, Ohio; Ralph A. Legge 
Denver, Colorado; J. H. Lemmon, Houston, Texas; Robert S. Lewis, San Diego 
Calif.; Charles S. Meyers, Miami, Fla., secretary; Harvey Miner, Kankakee, IIl.; 
Keith Nelson, Moline, Ill.; Ralph R. Neumayer, Hartford, Conn.; W. D. Norwood 
Beaumont, Texas; Don Schreffler, Topeka, Kan.; John Stifter, Detroit, Mich.; Henry 
Van Dalfsen, Beverly Hills, Calif.; and M. W. Woodliff, Waco, Tex 


Woods, Providence, R. I.; New Orleans, Ambrose M. Chur- 
chill; New York, S. H. Halperin, Hackensack, N. J.; Jacob 
Hutter, Harold Peck and Samuel Stein, New York City; 
Northeast Kansas, Don Schreffler, Topeka; Northern Cali- 
fornia, Jay Balch, Alameda; Robert Blaisdell, San Leandro; 
Peter Tobin, San Francisco; Oklahoma, William Smith, Tulsa; 
Oregon, Harry J. Pitts, Albany; Pacific-Northwest, James C. 
J. Martin, Seattle, Wash.; St. Louis, Charles W. Taylor, Kirk- 
wood, Mo.; Pennsylvania~-New Jersey-Delaware; James S. 
Gladney, Edgar Noll, Philadelphia; Edward Pfitzenmaier, Ard- 
more, Pa.; Herbert C. Toussaint, Camden, N. J.; San Diego, 
Robert S. Lewis, San Diego; Southern California; Vern J. 
Booher, San Pedro; Kurt Fischer, Hollywood; Alfred H. Fox- 
croft, Gene Hart, Los Angeles; Charles Hoover, Hollywood; 
Henry Van Dalfsen, Beverly Hills, Calif.; South Carolina, 
Fred Johnston, Charleston; South Florida, Richard McCoy, 
Miami; Texas, Russell D. Brewington, Houston; A. W. Kar- 
tous, Dallas; W. D. Norwood, Beaumont; Henry Sassman, 
Victoria; M. W. Woodliff, Waco; Tri-State, Charles R. Chap- 
pell, Pittsburgh; Washington, Clarence E. Bush, Washington, 
mi. 


Ladies Organize 


“Ladies of NOMDA” were organized at Houston, headed 
by Mrs. Stella Sassman of Victoria, Tex. Their first full-fledged 
participation as a group will come in Pittsburgh. There, they 
will have their own panel discussions and entertainment 
events. Aiding Mrs. Sassman are: 

First vice-president—Grace Von Dalfsen, Beverley Hills, 
Calif. 

Second vice-president—Marion Pfitzenmaier, Ardmore, Pa. 





OA-9/56 





3 


nt 


A t Coast les ( 


Iph, Wells Chair Co.; A. I. Blanc 


yal 
E. B. Whitmarsh, West Coast Sales Co 


Typewriter | B Simpkins and Arnold Wolf, Tiffany 
Michael Wolf and Nancy Wolf (the two youngsters who 
nathematical ability) and Marvin Wolf. The Curta Calculator 
pply Ce 
Art Schachter both f advertising department Reminaton 
of Sperry Rand 
Third vice-president—Ruth Teschion, St. Paul, Minn. 


Secretary-treasurer—Grace Walker, Wichita, Kan. 

By-law admendments were passed at the NOMDA business 
meeting giving the manufacturers two places on the board. 
William Simpkins and J. Dal Marvil are the representatives 
with Mr. Simpkins as vice-president. 

At the meeting of the newly-elected officers and directors 
held on Wednesday afternoon it was decided that the 1958 
convention would be held in Milwaukee, Wis. The voyage to 


Hawaii, as ably advanced by C. Elmer Anderson, was decided 
against at this time for several reasons. 
Panel discussions on subjects ranging from adding ma- 


chines to advertising were a welcomed and integral part of 
the convention program. 


Hear Elmer Wheeler 


[wo top-notch speakers were heard—Elmer Wheeler of 
“Sizzle” fame and Maurice Frank, Houston newspaperman. 
[he former gave the dealers enthusiasm for selling and the 


latter deserved his standing ovation for an address which was 
humorous throughout and “kidded” all within hearing distance 
of the affable columnist. 


Presentation of awards highlighted luncheon meetings. 

For the third consecutive year, meriting permanent pos- 
session, the Liston Jackson trophy went to members of the 
Southern California OMDA. 

J. H. “Bud” Lemmon, the Houston NOMDA dynamo, re- 
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ceived individual honors as the man belonging to a local as- 
sociation who signed up the most members. 

Dave Silvers’ trophy for competition among members out- 
side local associations went to W. AA. Johnston, NOMDA 
veteran of Knoxville, Tenn., who was prevented by illness 
from attending. Jim Ward of Ames Supply Company was 
called to the head table to receive the trophy, to be sent to 
Mr. Johnston. 


Present Plaques 


Individual plaques were presented to winners in various 
categories. Vern Booher, chairman, made these presentations. 

In an enjoyable bit of “tomfoolery”, past president Liston 
Jackson received a “Carnegie Award” for poolside heroism. 
A sequel is in the making at Pittsburgh next year. 

This same Liston Jackson as representing “the law West of 
Pecos” was the star of the Mardi Gras attended by hundreds 
of costumed dancers, who later enjoyed a Texas-size breakfast. 

The closing banquet as usual had C. Elmer Anderson as 
master of ceremonies. It was a lavish event held in the beauti- 
ful surroundings of the Shamrock Hilton's Emerald Room. 


Seen at NOMDA 





1. G. A. Paine, Paine-Wooster Typewriter Service, Dallas; Henry Fredrichs, Fremaco 

International Inc.; Marvin Wolf, Utility Supply Co.; E. 8B. Whitmarsh, West 

Coast Sales, Oakland, Calif. Clifford Moen, Fremaco International, Inc. 

Arnold Klepp, Regna Cash Registers, Inc.; W. E. Woods, Woods Typewriter Co., 

Providence, R.I.; Knut Borge, Regna Cash Registers, Inc.; F. E. Feigle, American 

International Office Equip. Co., Dallas 

3. Kit Christiansen, wife of Rex Recorder agent on West Coast; Anthony Borrelli 
and James P. Marino, both of American Dictating Machines, Inc 

4. Mrs. Frankie McCall, Stanley Mfg. Co.; H. Dayle May, Invincible Metal Furniture 
Co 

5. Samuel Stein, Quality Office Equip. Corp., New York City; Robert Randazzo, 
General Typewriter Co., Kansas City, Mo., and his son, Robert ‘‘Buddy’’ Randazzo; 
Roger Lambert and John F. Burke, Maso Steel Products Co 


nN 
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OA Editorials 


“B USINESSMEN and property owners have most to gain or lose 
from improvement or deterioration of the parking situation 
says the United States Chamber of Commerce. “They have become 


increasingly aware of the loss of customers and trade caused by traffi 
| 
; 
Parking a Today 5 ind parking congestion 
And the American Automobile Association points out Most 


Civic Obligation American cities, large and small, have failed to meet parking needs 


especially in their central business districts.” 


We quote these authorities from the Automotive Safety Founda 
tion's illuminating new study What Parking Means to Business 
because we believe that adequate parking, or the lack of it, is a decisive 
factor today in the location of stationery and office equipment stores. 
Some findings along this line are revealed in a feature article, “Stay 


Downtown?” at pearing on page 18 of this month's issue 


For a number of months we have presented a series dealing with 
the reasons underlying location in suburbs, on expressways or in shop 
ping centers. This month we delineate some of the reasons why a 
stationery store owner can logically decide to keep a downtown location 
in the face of problems while at the same time working to solve his 


parking ills. 
The downtown store, asserts The Automotive Safety Foundation 


will continue to exist despite the rapid growth of outlying shopping 


centers’ because many people still like to come downtown. No other 


place has so many attractions [t's the place which the greatest 
number of people in the metropolitan area can rea h most economi 
cally.” 

Working on this premise it seems logical that any downtown 
stationery store operator should work diligently with civic authorities 
to provide oft-street parking facilities, cheap downtown public trans 
portation and more street-use regulations to eliminate clogging during 
shopping hours 

ORDON DAKINS, executive vice-president of the Nationa 

Retail Dry Goods Asso lation, cOMments regarding today I 

tailing problems 

Two Tasks for Our Two main problems stand out at the present time. On is thé 
retailer's complicated job of building a good organization interesting 
Industry, Too young people in retailing as a career and holding on to competent 
people at all levels. The other is the problem of shrinking margins. In 

the months ahead, department store people will continue to watch car 

illy for ways to plug expense leaks and to pare unt ssary outlays 

Mr. Dakins’ comments are cut to fit the cloth of the stationery and 
office equipment industry, too 
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BIG ° 
IMPRESSION... 


that’s what this ad’s going to make 
when it hits the big, bustling, buying 
back-to-school market this fall ...a 
whopping total of 30,300,000 impres- 
sions, to be exact. It’s appearing full 
full color in LIFE, August 27; 
SATURDAY EVENING POST, Septem- 
ber 8; and SPORTS ILLUSTRATED Sep- 
tember 24. If you’re a Smith-Corona 
Dealer, now’s the time to let your public 
kn 


page 


w it. Counter cards, and newspaper 


sre on the way. Tie in! 


EG 


Choose a Smith-Corona portable t 
of five decorator colors. Pay as lit 

















t useful piece of baggage that ever went back to school! 


ypewriter from any 
tle as $1.25 a week. 


Smith-Corona 


WORLO’S FASTEST PORTABLE TYPEWRITER 












PORTABLE WITH RIBBON 





CHANGER 

Royal Typewriter Co. 

2 Park Ave. 
s New York 16, N. Y. 
MODULAR UNITS The Royal portable for 1957 sparkles in 
Central Desk Manufacturing Co, vie shades of bright red, beige and 
454-456 Armour St, a ne * or 3 nk, green and 
Chicago 22, Ili, ny if ay ha 3@ | b. e heaps ard color 

; ( € excep The gray which 

Company's No. 7000 modular series feat has a gray keyboard. Biggest news is 
functional group of desks and accessories +t the new typewriter ribbon changer which 
modern office space limitations and expan is made possible by a modification of 
needs. All units stand on solid brass adjustable the ribbon on ho plastic onteiners 
legs. (For more information circle No. 3! on in- instead of the usual single spool. Tests 


quiry card or write manufacturer). show that the portable ribbon can be 
changed in a matter of seconds without 
smudging fingers or fighting with the 
ribbon carrier. (For more information 
circle No. 3 on inquiry card or white 


manufacturer). 





TYPIST CHAIR 
Riteform Chair Co. 


301 Oak St. 

Quincy, fil. 

Luxury typist chair No. 1225S BALL POINT PEN 
features a special synchronized Esterbrook Pen Co. 
seat action which co-ordinates Camden, N. J. 


the tilt of the seat to the 
movement of the back. Chair 
has polished brushed stir 
aluminum finish n trame 
base, with contour backre 

and saddle seat. Fully adjust 
able, it is available in a wide 


+ 


range of colors and tabr 
(For more information circle 
No. 2 on inquiry card or write 











manufacturer). 
Company has introduced new ball point 
pen which nstant-starting and fea- 
AUTOMATIC RAPID tures non-smear writing with a claimed 
PRINTER 4'/4-mile capacity ink ref Has repeat- 
er-type push-top, retractable mechani 
nuAre Co., Inc. kOe ott ares es “n ms C — 
ere ore ion ink (For more nieaiamen ‘Ge 
o 12, Hi. an ey! . 
Chicag ae . . No. 4 on inquiry card or write manu- 
New automatic rapid printer focterer). 
was recently announced by 
company which has built in 
carbon arc lamp with an auto 
matic strike and feed mechan TOTE CASE 


ism. Blower is mounted in 
cabinet to eliminate smoke 
and ash from the arc housing 
Handles printing plates for 
Multilith, Davidson and other 
offset presses, up to and in 
cluding 17'/> by 22!/5-inch 
size. Concrete to any | 10 volt 
A.C. line. (For more informa- 
tion circle No. 23 on inquiry 
card or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write 
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Stein Bros. Mfg. Co. 
1401 W. Jackson Bivd. 
Chicago 7, Ill. 


ympany recently introduced the ‘Tu 
fide Toter" carry-all to fit into the ‘Tu 
fide’ line of briefs. Both letter size 
and legal size available, and both sell 


under $2. Both are available in 
eiaht colors, London tan, British brown 
herry red, scarlet red, beige, black 
yreen and navy blue. (For more infor- 
mation circle No. 12 on inquiry card or 
write to manufacturer). 





Direct to Manufacturers 
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EE |: LATTE 


ALL-STEEL FRAMEWORK 


—-—2 


= 


sagan 


h iy 
, = 


= 
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STACK HIGH 
SAVE SPACE 


DRAWER PULLS 


~~ MASONITE PANEL 


oe 


EASY-SLIDING DRAWERS 





METAL TOP 
5 
=| 


INTERSTACKING 


INTERLOCKING 


= 


Ga 


——_—_—_ 


BUILT-IN BASE 


TRANSFER FILES 


Tell your customers this STAXONSTEEL ‘Feature 
Story’. Demonstrate the exclusive construction and 
built-in conveniences that make STAXONSTEEL the 
fastest selling, most ‘talked about” record storage 
product on the market. Here’s the STAX STORY... 
it's as strong as the product it describes. 







Only STAXONSTEEL has ALL-STEEL 
FRAMEWORK to carry al!l-weight! Stack 25 or 
more high—SAVE FLOOR SPACE. Corrugated 
fibreboard permits product to be shipped flat... 
ready for easy set-up. Each unit has 4 vertical 
STEEL SIDEPLATES locking into sideplates on 
units above and below. Horizontal STEEL 
STACKERS front and back complete FRAME- 
WORK-—transfer weight to sideplates and thus 
to floor. STACKERS also provide a BUILT-IN 
BASE—keeps file row off floor, protected from 
moisture. 


Units INTERLOCK side by side with bolts through 
keyhole slots in sideplates . . . doubles strength. 
Units INTERSTACK in common widths. 


FIVE STAXONSTEEL SIZES for most popularly 
used records—Letter, Legal, Tab Card, Check 
and Invoice. 


Handsome DRAWER PULLS are of metal, with 
slide-in card for identification. Pulls are attached 
firmly to reinforced MASONITE PANEL drawer 
front. TOTE HANDLE provided in back panel of 
drawer. EASY-SLIDING DRAWERS are wax 
impregnated to eliminate friction. METAL TOPS 
slip into sideplates to give convenient counter top. 


Sell STAXONSTEEL TRANSFER FILES. 
STAXONSTEEL does everything a conventional 
transfer case does, does it better and does the 
things a conventional case can’t do, such as 
utilizing all floor to ceiling space to full advantage. 


WRITE FOR DEALER PACKET 
INCLUDING PRICE AND 
PROMOTIONAL PLANS 


Manvtacturers of Record Storage Equipment Since 1918 


BANKERS BOX COMPANY 
720 S. Dearborn Street, Chicago 5, Illinois 
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STAPLER 


Bates Manufacturing Co. 
Orange, N., J. 


| A Aa + 


nd ; yay ne 

n the (For more information cir- 
cle No. 10 on inquiry card or write 
manufacturer). 


SECRETARIAL CHAIR 
Fritz-Cross Co. 

300 E. Fourth Sf. 

St. Paul 1, Minn. 


FLAT LABELS 

Labelon Tape Co., Inc. 

450 Atlantic Ave. 

Rochester 9, N.Y. 

Company has developed 

flat "Write on it” label de 

in all typewriters. New tape 
extra layer of transparent 
the writing surface, designed t 
possible cutting of the tape 
in electric typewriters. Pack 
provement is also new. 

mounted on acetate sheets tor ea 
moval after typing. (For more informa- 
tion circle No. 21 on inquiry card or ¥ a 
write to manufacturer). weeny 





trut b | 

We 3 f 

nat and t ~ 
eat and back vers. Seat 


foan bbe and adjustable 
6 to 20 inche (For more 
information circle No. 13 on 


inquiry card or write manufac- 
turer). 





HEADSET EAR PIECE 
Tele-Muff Co. 

1421 First St. 

San Fernando, Calif. 


he. ot Telemull 
mag esl ite EXECUTIVE SOFAS 
for switchboard opera 


Hing , j Stanley Mfg. Co. 

tiie ates Dade 2310 N. Main St. 

it is easily cleaned and fits any head Fort Worth, Tex. 

Made to retail at 35c. (For more infor- mpany has d 

mation circle No. 14 on inquiry card or f executive fas. Details and 
write manufacturer). t the 


pressure while nu 


(For more information circle 
No. 35 on inquiry card or write manufac- 
turer). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to 
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— NEW 


PRODUCTS continued 





TELEPHONE DIAL LOCK 
E-Z Dial Specialty Co. 

135 State St. 

Hackensack, N. J. 


The L 4 | ne is | Té epr ne ck 
tnat mpletely obscures the dial, mak 
ng an out-going call img ble without 
the key. Made t black phenolic, it 
appears to be part nstrument 
Can be u 1 in office f pecially for 
atter hou f rection n the home 
The "L r-toneé snd key are mounted 

thographed cards and retail for 


Nn ] k 

$1.00. (For more information circle No. 
T on inquiry card or write manufac- 
turer). 


PORTABLE PHOTOCOPIER 
Remington Rand, 

Div. of Sperry-Rand Corp. 

315 Fourth Ave. 

New York 10, N. Y. 





Recent ; phot 
pier + pada 
bound t , we ; tlat materia 
Weigh 3 pounds including cover, the 
init i Vi-mert F GUuCE Tu iZe Copy 
any re I—typed, f ted, hand 
written pape Tt Tilt r cara 
tock. W photograph by direct ynt 
transn r k flected light. (For 


more information circle No. | on inquiry 
card or write manufacturer.) 


Manufacturers 
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Jive News 


Model 22-1 


Coral Chairs 


, > § 
ut 
9 Ha i 
For cafeteria 
f 


We E bes 5S Leese Model 23-L 


‘Bi \ 
Ry 


private office 


Here’s the biggest ad promotion ever 
put behind mass seating for youl! 


» They're comfort cushioned and styled in steel... 


At low, low prices your customers will marvel at when 
you show them these two new COSCO general chairs for: 


Conference Room... Cafeteria... Lounge 
Private Office... Reception Room... Library 
Promotion : = pe Recreation Room... Auditorium, etc. 
an Designed and priced for volume sales! Stock these new, 
all-purpose COSCO Chairs now .. . and push ‘em for 
em—eight (8) National Magazines. Plus a complete Pro- 


Kit for you— Broadside Self-Mailer, Envelope Enclosures, all they're worth. They're worth plenty! 
el Display Card, Wall & Window Banners, Display Sugges- 


ot, 5 Newapaper AS HD +. HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 


g it takes to pay you handsomely to— 


Stock & Feature LOSE: 22 & 23- . 
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PORTABLE PHOTO COPIER 
General Photo Products Co., Inc. 
General Photo Building 


Chatham, N.J. 

A new automatic photo copy machine 
"Exact-Fax" portable, has recently been 
troduced by the company. Operates unde 
any normal light conditions with no shield 
ing device required and no darkroom 
extra equipment needed. Eliminates chem 


cal fumes, washing, fixing and drying. Make 


90 copies per hour, 9'/> inche width by 
any length, one side or tw de, repr 
ducing from all colors. Multiple pies 

to seven can be made from one negat 
for only 4 cents each. All metal constru 


tion, the unit weighs 28 Ibs., and priced 
at $225 ready to operate. Runs on 11/0 volt 
A.C. (For more information circle ot 30 
on inquiry card or write manufacturer). 


COMMUNICATION 
STAND 


Thomas A, Edison, Inc. 
Wes? Orange, N.J. 





New lightweight steel stand 

wired for communications equip 
ment, such as dictating machine 
with single power cord conecting 
outlets on the table to the wa 
plug. Top has place for telephone 
with shelf below for 


machine 
Four-section compartments n 
clude place for telephone be 
or records, a utility drawer, and 
special compartment for dis 
and index slips for Edison V 
writer and supplies as needed 
(For more information circle No. 
22 on inquiry card or write manu- 
facturer). 


DESK SIGNS 
Braden Mfg. Co. 
Box 476 
Lansing, Mich. 





New two-pane! desk 5s gns 
mpany ne fi+ ountTer wusé 
as well. Feature name and 


title. Replacement panels are 
available in different sizes f 
both models. (For more infor- 
mation circle No. 34 on in- 
quiry card or write manufac- 
turer). 











SPOT CARBONIZING 


Spot Carbon Products 
Department BR 
54 Lafayette St. 
New York, N.Y. 


Spot carbon dur sting, as shown 

example nere Trerea Dy ompar 

& multitude Claims up t ] 
pies can be made with carbor 

niy in specific areas ft ave time 


of carb n sneetfs. Car be used 
ngle or multiple form sets. Sample kit 

available. (For more information cir- 
cle No. 28 on inquiry card or write man- 
ufacturer). 


CHEMISTRY STENCIL 
C-Thru Ruler Co. 
873 Windsor St. 
Hartford, Conn. 


A new chemistry ter na Deen 
7 by the company which teatu 
most f the genera ner =] 5 
s. The ou + rm a 
n agréwing bent aéelivery Tube 
made of clear plast Teme 
potn classroom ana iaborat 


{For more information circle No. 18 on 
inquiry card or write manufacturer). 





ADJUSTABLE POSTING TRAYS 
Meilink Steel Safe Co. 
Toledo 6, Ohio 


Two new adiustabie c TINgQ Tray are now 
available for 4 ated file 

tor ledgers papers, letter r checks 
Side wa pe f se by ening wing 
nuts to accomodate different eet widths. 
Trays have | k-like handle t make it 
easy for perat ther i+ >f bottom 
of file and suspend them at a convenient 
posting level. The small tray nine inches 
high and the large rtay 10 Ye inches 


high. Both are 22 inches di (For more 
information circle No. 20 on inquiry card 
or write manufacturer). 


MARKER PEN ADAPTER 
Carter's Ink Co, 

239 First St. 

Cambridge 42, Mass. 





Company he alias sdeaeei te 
very fine felt ¢ nts fT T e Carter 
Marker pen. Called the ‘'Fine Liner’, 
the adapter um 7 eptacle 
which slip n the n tT ot the 
marker. Packaged mplete in a dual-use 
cas e the adat tear and Thre. nea ne 
tips “hav fe a dre 50 


(For more eeenailia deaie No. 8 on 
inquiry card or write manufacturer). 























VTP 
ie 
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APPEARANCE and PERFORMANCE pay off in every business. 
No other upholstery fabric gives office furniture... 


the rich, luxurious beauty... 
the amazing durability of 


€O» 
ae 


o-Saran 


THE ONLY 100% NYLON-AND-SARAN FABRIC 


“ 


N 





Y 





®@ STAINS WASH OFF — even ink! ONLY NYLO-SARAN combines the outstanding durability of 

© IT BREATHES .. . always se NYLON ... the extreme abrasion-resistance of SARAN ... anda 
comfortable! new richness of tone and pattern all its own. 

© WEAR-RESISTANT . . . stays NYLO-SARAN is so perfect for busy offices. Even the subtlest colors 
new-locking! and patterns keep their radiant beauty through years of active use... 

@ FIRE-RESISTANT and with a minimum of upkeep. And it breathes . . . so comfortable 


’ ! 
® MOTH and MILDEW PROOF all year ‘round! 


@ FADE-RESISTANT Send for samples today — and specify it on all types of 
office furniture. 





A 
Furniture by 
MONARCH FURNITURE COMPANY, Inc. VAC O 
High Point, N. C 


PROOUCT 
SALES OFFICES: Chicago, 747 American Furniture Mart; Clevelend, 
Ohio, 3700 Superior Ave.; Miami, Fla., 113 No. East 9th St.; Phile- VIRGINIA 
delphic, 405 Vine St.; les Angeles, 160! Se. Compton Ave.; Son 
Francisco, 498 Alabomo Ave.; Indianapolis, Indiana, 541 Arthur FIBRE CORP. 
Drive; Salt Lake City, Uteh, 362 Pierpont Ave.; Phoenix, Arizone, GENERAL OFFICES: 625 Ward 5St., 
1249 W. Pepper Ploce (Mesa); New York, 114 East 32nd St.; High Point, N. C 
Buffalo, N. Y., 1200 Niegere St.; Jamestown, N. Y., 929 Monroe = 
St.; Denver, Colorado, 3076 Ames St.; Honolulu, Howaii, 640 
Keeaumohy St. Represented throughout Ceneda by A. B. Cayo, Litd., New York Office: 388 Broedwoy 
Kitchener, Ont. FACTORY: Petersburg, Ve. 
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COPY BOARD——LINE FINDER 
Lansdale Products Corp. 
Box 568 

Lansdale, Pa. 


~ f 
2 Ww LCop-e-Cez py vdoara 
tinder aeve ped + £4 at 





; : : ‘ de drawer when not in use take 
STRAIGHTEDGE er ba sete 
COUNTERBALANCE ee ee ee eee 


Mayline Co. red plastic space selector wh 
619 N. Commerce St. the line auide to the next line Finished 
Sheboygan, Wis. » gray with nickel trimming with the 
New straightedge counterbalance ha yuide line in dark (For more in- 

formation circle No. 16 on inquiry card 


adjustable weight factor incorporated 
it its design. Designed for " 
of several styles of May 

edges or any other straightedge 

the under board type attachn 
stallation can be done wit} 

and length is standard 44 ; 
can be cut to fit table if necessary 
(For more information circle No. !5 on 
inquiry card or write manufacturer). 


or write manufacturer). 





FILING PLATFORM 
Cramer Posture Chair Co., Inc. 
1205 Charlotte 

Kansas City 6, Mo. 





BALLPOINT PEN 

W. A. Sheaffer Pen Co. 

Ft. Madison, lowa 

The company's ‘'Feathert 

are now available in tw 

More than 60 t 

possible based on 13. key Ke 
colors include golden vw, De 
cock blue, diamond b 

green, colonial white, Berk 

buckskin tan, mandarin 

red, platinum gray J : ; 
nocturne (dark) blue. (For more infor- 
mation circle No. 6 on inquiry card or ee 
write manufacturer). ’ 


raver r | na 


ELECTRIC ADDING MACHINE move . Platt 


Johnson Adding Machine Co. pat ly ae 

13343 Sherman Way ere See 

North Hollywood, Calif. areca * a woe 
(For more information circle No, 5 on 


Company has followed ur 

electric ten column adding ma 

8-column model that r 

total as well as automat edit balance 
red. (For more information circle No. 32 
on inquiry card or write manufacturer). 


inquiry card or write manufacturer). 


NEW PRODUCTS continued 





= re 
PRESSURE SENSITIVE LABEL 


Pressure Sensitive Products Corp. 
116 S. Stoneman Ave. 
Alhambra, Calif. 


Company recently announced produc 
tion rT @& new patentea pre ure sensi 
tive aoe will y proTectTive Ww nd w. It 
nstruction with adhe 
ve on the back + the sbe!| and on the 
ninged prot Tive window wi r vers 
the typed written ntormat n. W r 
gow ture-pr T tamper-proot 
and ea ease f reading. Labe 
made tor é bins. boxe tile bot 
Ties and a 3 te fT Tile 7? der (For 


more information circle No. I! on in- 
quiry card or write manufacturer). 


STAPLE GUN 

Arrow Fastener Co., Inc. 
One Junius St. 

Brooklyn 12, N.Y. 





Late he lin 
t ker N noun e| 
T Heav 
Rieti 
C ¢ Tt (a 
Art kers t 
n ana 
B etratic 
J > alsc 
| a ae 
new Don stee 
, € ner ock 
; ) TnatT re A firrr 
k hold. (For more information 


circle No. 19 on inquiry card or 
write manufacturer). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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PRESS HAILS ROYALS 


"CLEAN N EASY 
RIBBON CHANGER 


And so will your customers ...when they see it. 











neneav 


The COMIMERCIA® 
FINAN CIAL 


eral € 











Sen 


i) New 
ail 


Ba | Hous 
HT] 
Alnor Builds 





Like a dame in a helicopter to a But enough to indicate to you that 
sailo esert island, Royal Portable’s you've got a whale of a bear by the tail— 
new Cl Easy Ribbon Changer hit something that’s going to send customers 
the na press as the answer to every flocking to your store for the new 1957 
typev auffeur’s problems. Royal Portable DeLuxe. hi 
Here ew quotes. “A no-muss type- Get up that point-of-sale material! Tie porta e 
writer “The end of a dirty. busi- in with your local advertising. Make your standard + electric 
< ness \ typist’ - some gy store portable headquarters in your town. , , 
; me st’s dream come true stc re portable dquarte y Roytype® business supplies 
lypis ght. AND make extra moola! 


Products of Royal McBee Corporation 
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HAND CLEANER | 


American Detergent Co., 
Inc. 

370 7th Ave. 

New York 1, N.Y. 





New waterless hand ear 
er ha been’ introduced 
which is said to quickly 
, ’ rem sTains sucr 3 ar 
hificete bon, gentian violet, hekt 
BUSINESS MACHINE STAND Pa Sees ee pew 
Maso Steel Products Inc. re Ag icin og a = 
53 W. Jackson Bivd. ph ieee iid ce 
Chicago 4, Ill. at d rs a ine 
Company's heavy duty machine stands srae drums aller 





driple pout 


personal use. (For more ADDING MACHINE 


information circle No. 24 Seiiiiin Oates Co. 


now are available with a Lamidal! plast 
covered top and continuous piano 
hinged drop leaves with elbow type 









drop leaf arms that lock immediately ‘ a i: aikl mb ded 
when leaf is raised and release by a cate. lg d . Cliffside Park, N.J. 
touch of the fingertip. Tops are finished Portable ‘'F utemat sddinag ma 
in grained walnut or driftwood gray chine weighs less than one pound, and 
stain, with metal parts finished in gray fits into drawé r briefcase with ease. 
reen, brown, desert sage or mist green Calculates any number of dicets up ¢ 
For more information circle No. 9 on 9.999.999. Made of stee 1, polished 
inquiry card or write manufacturer). lacquered bra miiond with Slack 
crinkie fir All-stes hain-qeared 
1 se8t mecnanisr ] ea T pe extremely aur 
SIGN ALS $19.50. (For more information circle 





No, 29 inquiry card or write manu- 
facturer.) 





= 
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FILE SIGNAL DISCOUNT COMPUTER 
George B. Graff Co. Ottenheimer: Publishers 


14815 S. Loomis St. 23 S$. Howard St. 
Harvey, Ill. Baltimore 1, Md. 




















A new steel projecting signal that lock gle en amamagmmmaaraen: 
siotteg cards announced as the OE WHat SHOU R SELLING PR 
atest addition to the c mpany s ne : SAS," Ae geee —— oe ne 
signals and maptacks. It is named 
Sraf-Lok” and is available in 12 stand 
ard colors. The signal can not be moved 
removed by accident and fits on 
ards slotted by the ‘'Grafco” slot 
punch. (For more information circle No. ' 
25 on inquiry card or write manufac- pein. omg ss 
FIRE ALARM it quiry DISCOUNT-DIALER 
Laramie Chemical Corp. urer). 
290 Main St. Cece, ee 
ee 
Stamford, Conn. COT Rape Te nee 
: ; sa. ss om ewe ESS eae 
New fire alarm can be installed A ae: 
b | i it int ny standard er 
y plugging it into any standa Ss aet 
z. a 


AC outlet. Alarm issues ‘loud 


eae ipl allhdigeaer ili COLOR RIBBON FOR THERMO- : 
egrees and continues unt n : 

ditions reach normal—about | FAX PROCESS New pock ’ “= ne } 
degrees. Portable and reusable Old Town Corp. ieee eal wile stink - Pest 
the alarm draws no current ex 750 Pacific St. a the dal, Mads of Galella Held ve 
cept when signalling fire. A sen Brooklyn 38, N.Y, tery . built for hard fot The 
sitive thermostat triggers the Company has announced a typewriter rib rietaialine has instructi = 4 j ont ale 
alarm, and it can be tested any bon that provides maximum copy definition printed in sharp type with center dial 
time with a match or cigarette when used for “Thermo-Fax" office copying. showing necessa nformation. The "Dis 
Retail price is $6.95. (For more Available in red, green and blue as wel count-Diale ie f $ (For more 
information circle No. 26 on in- as black, the ribbon said to produce a information circle No. 17 on inquiry 
quiry card or write manufac- harp, dark contrast copy when used in any card or write manufacturer). 

turer). lor combination. Product number the 


ribbon is ''Old Town 333”. It was developed 

co-operation with Minnesota Mining and 
Manufacturing Co. (For more information 
circle No. 33 on inquiry card or write manu- 
facturer). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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The right lure really lands ‘om ! 


It isn’t just a matter of luck that 
you make a “clean strike” every 
time with Miami Systems .. . it’s 
their six irresistible lures that net 
you the customer. 


* CUSTOMER SATISFACTION 


Complete, concise, convenient, accu- 
rate—Miami Systems meets customers’ 
requirements and needs perfectly. 


* PROMPT DELIVERY 


Immediate acknowledgment and pro- 
cessing f orders guarantees prompt 


delivery 

* COMPETITIVE PRICING 
Efficient eration, through modern 
production methods, plus demand, 


keep Miami forms in the most appeal- 


ing price sca 


* DEPENDABILITY 


Miami customers enjoy a full measure 
of continued efficient service. 


* COMPLETE LINE OF FORMS 
AND REGISTERS 


Snap-A-Part forms, continuous forms, 
continuous interleaved sets, autographic 


; 
registers and forms 


* INCREASED PROFITS 


Once Miami Systems is sold—it stays 
sold and sells other customers, too— 
result, large volume repeat business, 


increased ronts 


BONDED DEALER PROTECTION 
Our business partners — loyal 
office supply and equipment deal- 
ers and representatives — are 
given an unqualified guarantee 
that they will not, under any cir- 
cumstances, have to compete with 
their own source of supply — 
Miami Systems Corporation. 


Write for New Low Prices 





=~ 


qaAGa 
Seton 


MIAMI SYSTEMS CORPORATION 


C8 Ct wee tS es oe eS Sle 
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REYBURN MFG. CO., INC., 
. 16th St. and Indiana Ave., 
Philadelphia 32, Pa.—offers its 


CAS53 3g assortment 








display unit 


his unit Jesigned tor self 
elect ind teatures tags 

abe n polyethylene 
bag tands 21 inches 
nd 16 inches deep. (Inquiry 








Card No. 126) 


wasn MFC. Co., Monroe, Mich.—offe: 
Ww ager T W zara 


Irawer storage 


+ r . } 
Je Nave 1 place Jealer 


t. (Inquiry Card No. 105) 





SWINGLINE, INC., 32-01 Queens 
Blvd., Long Island City |, N. Y.—Color 
ful new display package fe 
ment of six of the compa 


standard staplers in jeweltor r SMEAD cS. co. C 
ee oe eee AD M INC., Hastings, 
Jump-up kangaroo poi ; REMINGTON RAND CO., 315 Fourth — Minn.—recent 5 cn aioe 


ocket for staples in ba 7: 
Display sets os automat (Inquiry AVe., New York 10, N. Y.—has inthe“ ce piece for dealer use (with imprint) whict 
Card No. 124) 3 brochure, (No. R-8812) whick fers a overs fill VRE A tend: ols 
mplitied method tor typewriter tabulatior etters of the alohabet requ 51° f the 
Japted from the book, “Typing Sim: pace in file nd the rv S requ . 
fied’. Brochure outlines five simple steps for 11° alone The ving a obler 


btaining perte tly entered tabulatior . " eae ° 
, presented. (Inquiry Card No. 113 
(Inquiry Card No. 108) oe | 


LANSDALE PRODUCTS CORP., Box 568, 
Lansdale, Pa.—has prepared ancil a BRADEN MFG. CO., Box 476, Lansing, SMOKADOR MFG. CO., INC., 71 Lo- 
ing of its "Clipless Paper Faster Mich.—has recently released it stalog cust Ave., Bloomfield, N. wt as puncned 


° ' M D ns featuring rae atalo neets 12 a use 
which presents uses and advant dern Designs aturing a large a a j ealer 
; mer + sian sane and units for sps . hich cover the molete line £ emabar 
method of fastening. The chart svailable t sig pa ind units k , whi re fs k 
: j ae . e Covers desk rn e mroiectina mod ash tr j snd cust ‘ se ate 
for dealer distribution ¢ t (In- Cov desk d projecting i ay epara 
{In- price ts make the catalog eeTs easy ft 


i ° 106 yay unit T Kk siar and noveltie 
ic tai | quiry Card No. 107) how custome (Inquiry Card No. 112) 


dome LATORS, INC., Carthage, Mo.— rs 
ro) Gold-White- Silver | 








a tow - . oo 4 © al tag for furniture fon Decorating 
Turing errr Laror wire | 
The new tags carry the Good Housekeeping 
_ DO-IT-YOURSELF INDEXING juaranty seal and present the intormat 
~ a ee air with Perm-A-Lat 
hav (Inquiry Card ‘No. 


116) 


BAUSCH & LOMB OPTICAL, 635 St. 
Paul St., Rochester, N. Y—of é 


klet 1 magnitie p, lat 





1 darkroom work. B 





3ht maanifie for necitied need 
} | r } 


G. J. AIGNER CO., 426 S. Teed Card No. 109) CARTER'S INK CO., 239 
Clinton St., Chicago 7, Wh— First St., Cambridge 42, Mass. 


=m | \ 
iW 


has prepared a 3 ; 
combination unter the sian pictured here point 
and window card wit} ca na 

ing easel which portrays life snd 4+ thee oeintiea 4 
size illustrations ana _ BADGER, INC., LaCrosse, Wis.— TTé vacat TIME are va ab e 
copy for "Aico" products. 1 rst catalog on the new “Lux ne of a Se be ‘whteh now bole 
card is only II by [4 ir hair and 1 ott Carter k (Inquiry Card 


(Inquiry Card No. 122) finaeiiey Card No. 104) hana No. 123) 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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THE BATES 


ELECTRIC STAPLER 


single and Double 
Stapler Heads 


BATES é 
SILENT STAMP PADS" 
Reversible, renewable 

filler for long life, 

clear impressions. 


BATES 
AUTOMATIC 
EYELETER 


in one automatic 
action. 


BATES 
PERFORATOR 
Easiest action, 

large waste container. 
Compact, economical. 


BATES 

NUMBERING 
MACHINES 

The world’s 

standard for excellence. 


BATES 


MODEL C STAPLER 


BATES 
MERCURY STAPLER 


Wide range of models 
for every requirement. 


Makes its own staples from a roll of 
rust-proof brass wire. One loading. ..5000 


staples. Can’t jam or clog. 


BATES 

END-ICATOR 
STANDARD STAPLES 
Red staples give warning 
towards end of strip. 

Save time and temper. F 


ee —_ . 


BATES 

STAPLE REMOVER 
Removes all sizes 

of staples instantly 
without tearing paper. 


ee 


BATES 
LisT 
FINDERS 


Press 

«+ presto! 
There's the 
address, 
phone number, 
recipe, etc. 
quick as 

a wink! 


BATES 
QUALITY 


+ 


meal 








W. A. SHEAFFER PEN CO.. SALES STIMULATORS continued 


Fort Madison, lowa.—has de 
signed a cartridge pen coun 
ter display designed for back 
to-school buying as well a 
year-around use. Has two /|6 
unit trays under clear acetate 
cover with storage in rear for 
four dozen boxed pens and 
extra cartridges. (Inquiry 
Card No. 125) 





STEIN BROS. MFG. CO., 

1401 W. Jackson Blvd., Chi- 

cago 7. Ill.—offers a special 

ART STEEL CO., INC., 170 W. 233rd display stand with en intor 
St.. New York 63, N. Y.—has a complete mation ard for the new 


*J* . c ' , $ fide ter" tand hold< 
set of mailing brochures available for deal Tufide Toter". Stand holds 


; > taht briefs of LL ois Her 
er use covering all products in the line. —" " each Ca 4 he 
An easel to hold literature is also available 12!) egal. (Inquiry Car ae 
] 


be used as a "take one’ folder rack 


{Inquiry Card No. 114) 


MOSLER SAFE CO., 320 Fifth Ave., New 
York 1, N. Y.—has prepared a “Risk De 
tector" test for customers which enable PP eae par CHAIR CO., 301 Oak St., 
them to quickly evaluate the degree of fire uincy Ill—has a new catalog covering its 
albctiCn they now have for their records BETTER PACKAGES, INC., Shelton, chairs in three-hole punched booklet ie 
(Inquiry Card No. 102) Conn.—has recently prepared current liter to fit into dealer's book. Specifications and 
ature in the form of technical! bulletins for ialettinn eveilable fer cack chair cleeed. 
shipping supervisors, plant managers and (Inquiry Card No. 103) 
uch. Covers such subjects as gummed tapes 
and adhesives, tape moistening require- 
ments, tape widths and weights and hot 
water versus dry glue. (Inquiry Card No. 
iit) 


-ROCKWELL-BARNES CO., 35 E. Wacker LIT-NING PRODUCTS CO., 3907 Du- 
Drive, Chicago |, Ill_—offers qualified dea! quesne Ave., Culver City, Calif—has free 
ers its complete new catalog of office pa imprinted envelope stuffers for impulse 
pers and paper products. The catalog sale of company's products. The sales 
comprehensive and indexed tor customer SEAL-O-MATIC DISPENSER CORP., 169 pieces picture 23 of the fastest moving 
and dealer use. (Inquiry Card No. 10!) Murray St., Newark 5, N. J.—now offers items in the line. (Inquiry Card No. 110) 


catalog S-456 which outlines the company 
ne with photographs and text describing 
yperational procedure, dimensions, and 


other data. (Inquiry Card No. 115) 









AVA. 


A-8, 1.5, 0% 


at. 6 


SMEAD MFG. CO., INC., 309-311 Second 
St., Hastings, Minn.—has packed its new 
Top Sealed Index Guides in three disper 

ers, 5 by 3 inches, 6 by 4 inches and 8 by 
5 inches. Dispenser makes self-service int 


er unit. (Inquiry Card No. 128) 





PAPER MATE CO., Mer- 
chandise Mart, Chicago, IIl._— 
is instituting a heavy promo- 
tion on its new "Piggy-Back” 
refills. The card pictured here 
is a standing display and self- 
service station in color. (In- 


quiry Card No. 127) 
Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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choose from 
over 1,804 different 


styles, colors and 
sizes of 
Static-Free Stencils! 













*~, 
\4 I'M SURE YOU'LL AGREE % 
WITH ME THAT THIS IS a 
THE BIGGEST LINEOF @ 

STENCILS IN AMERICA. FOR - 
YOU THIS MEANS YOU'LL ALWAYS s 
HAVE A FRESH STENCIL IN THE 4 

SIZE AND STYLE YOU WANT. e 


eo 














You name it! We have it! Great big stencils, 
| — little stencils; standard stencils, foreign machine 
ee : en —— stencils; quality grade stencils, economy grade 
stencils; film stencils, plain stencils; standard 
guide lines, special guide lines; stencil negatives |! 


Dealers: 


for multilithers; Formogrephed church and music | You'll profit with the 
ou we t 


stencils; and stencils for water base inks, If we complete SURE-RITE 
don’t have it, we'll make it up for you. No | Stencil line because you 


have to 
h : ° | never 
matter how you look at it, you will find the er 


stencil you want at your SURE-RITE dealer—or | make-shift stencils. 


write for our new explanatory catalog. This makes heppier, 
i more profitable 
customers for you. 
NEW —now all SURE-RITE Stencils are wesiitiilede ene 
specially processed to be Static-Free!l | catalog, today. 


= 2714 Walnut St., Denver, Colo., Phone AComa 2-2714 


. me IN THE MID-WEST, CALL YOUR LOCAL PANAMA-BEAVER MAN— ALWAYS A LIVE-WIRE. 
—_ = . IN THE EAST, CALL TRU-RITE, INC., 116 BROAD STREET, NEW YORK, NEW YORK. 
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Zebra Skins Cover 
Gunlocke Chairs 


Two zebra hides, tanned but other 
wise is natural condition, recently 
arrived at the W. H. Gunlocke Chair 


Co. for use on a chair. 

The order came from the Cam- 
bridge Office 
bridge, Md., who was working on 





ZEBRA HIDES... 


make upholstery for 
a special order chair by Gunlocke. Ken 
Davis, vice-president, admires the handi- 
work, 


order from a real estate broker in 
Cambridge who shot the zebras as 
well as other game animals on an 
African Safari. 

Kenneth Davis, vice-president, said 
the hides were used to upholster the 
chair back and arms as well as 
around the frame of the seat. It was 
the first such order, he said. ever to 
come through his office. 


JACK WEINER AND HIS WAHOO ... 
Back in March, Jack Weiner of Belmont 
Typewriter Sales & Service, Chicago, went 
down to Florida for a vacation. He went 
fishing and pulled in a 38 pound 56 inch 
wahoo, which he entered in the 2!st annual 
Metropolitan Miami Fishing Tournament. 
The contest closed on Apri! 23 and Jack 
won an honorable mention. Today the 
wahoo is mounted in his store and he is 
perfectly willing to show his plaque and tell 
the whole story {o any visitor. 


Supply Co., Cam- 


Thomas Groom Enjoys 


80th Birthday on Job 


Thomas Groom, president of 
Thomas Groom & Co., Inc., Boston, 
Mass., celebrated his 80th birthday 
on July 30, by working out his usual 
day directing the activities of all de- 
partments of the firm. 

Mr. Groom recently returned from 
his summer vacation at Lake Sun- 
apee where he probably played a few 
holes of golf each day. 


Al Seares, Rem-Rand, 
Gives Address to 
College Graduates 


The commencement address to the 
82nd graduating class of the Califor- 
nia College of Commerce was given 
by Al N. Seares, vice-president of the 
Remington Rand Division of Sperry 
Rand Corporation. 

Theme of the talk to the 1956 class 
was “Ten Sign Posts to Success”, 
following which an honorary LLD 
was conferred on Mr. Seares for 
meritorious service in the field of 
sales and business administration. 

All of the graduates received 
Bachelor of Science degrees in busi- 
ness administration and higher ac- 
counting. Mr. Seares graduated from 
the California College of Commerce 
in the early 20's. 
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BACK FROM EUROPE .. . Unofficial 
goodwill envoys of the Texas office 
equipment business, Mr. & Mrs. M. R. 
Allen of San Antonio have returned from 
a 46-day tour of Europe. The Allens 
who have been Clary dealers since 1947, 
operate Central Typewriter Co. in San 
Antonio. They are shown aboard the S. 
S. Homeric. 


H. Dorsey Douglases 


Are Wed 50 Years 

H. Dorsey Douglas, Sr., president 
of H. Dorsey Douglas, Inc., Okla- 
homa City, Okla., and Mrs. Douglas, 
recently observed their 50th anniver- 
sary with a reception at the Okla- 
homa City Golf and Country Club. 

The Douglases were married in 
June, 1906, in Dallas, Tex., and re- 
sided there until in 1925 when they 
moved to Oklahoma City. 

There are five  children—Mrs. 
Homer B. Russell, Great Bend, 
Kans.; Mrs. A. J. Bullard, Mrs. 
William S. Burt, Dorsey Douglas, Jr., 
and Philip R. Douglas, all of Okla- 
homa City. Fourteen grandchildren 
and one great grandchild are in the 


family circle——EVH. 
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Beauty 
Comfort 


Economy 
Durability 


RON 8,OHIO 














ONNONNN AHA Heo UREcunNN NEON 


CHECK THESE FEATURES 


®@ Natural satin brushed aluminum finish on the frame. 

@ Genuine foam rubber cushioning throughout. 

®@ Gracefully styled. 

@ Upholstering is available in a wide variety of materials and 
colors. 

@ Materials can be furnished in any desired combination. 

© A beautiful product by expert craftsmen. 











America’s Standard of Business Seating 











SPECIFICATIONS 
{S-100-A 
Overdll GMD bocce ccnccccvoesescecesessttwen 334%" to 364%" 
Gee) Gi GENE aed on cccccwed en tdcueden shessacneenen 17” to 20” 
WEG GE BORD cedcc ccccctecceseeeedocenssecseccnegecveba 19” 
Dents oF BOGE cccccccccseccccesesccccsescvepecsscusese 18” 
os i EPPPPPETETECITITITT LTTE E Te er 12” 
WEES GE. GHEE bbc cc ccnctweseccddvenddscdseueeunestem 18” 
WHE GOS GD occ ccc rccescnvcrccsocecseedeseonn 19,” 
CRN no 0 0 0 ccbececces 50 006860000000nee eee 26” 
Het WEED cccccccccccccccccccccscsseccosescosooeess 38 Ibs. 
Chorin HN Mate « ah sos vbinc cp diace’<devecabanien 47 Ibs. ' 
_ i 
DISTRIBUTORS 
OPOLITAN N. Y. & EXPORT DISTRIBUTOR 
AETNA SAFE CO.. 46 W. 29th St.. N. ¥. 
EASTERN PA. DISTRIBUTOR 
SAFE & EQUIPMENT WHOLESALERS, 260 &. Fifth St.. Philadelphia 6, Pa. 
% 7 WEST COAST DISTRIBUTOR 
WHOLESALE OFFICE EQUIPMENT CO., 81 Minna St.. San Francisco, Calis. 
WAREHOUSES: Los A i Sen Fre Searue 
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TYPEWRITER RHYTHM Harold F. 
Prentice, Oklahoma City, Okla., a Nationa! 
Cash Register Co. employee, waits for his 
cue to start a typewriter solo with Ad 
Acers, bandmaster, conducting. In programs 
at Oklahoma City, Mr. Prentice, in blond 
wig and secretary's costume, performs 
LeRoy Anderson's "Typewriter Concerto'’ 
on his Underwood. He often does the 
number on his percussion instruments, get- 
ting the same typewriter action effects with 
wood block, bell and gourd. 





Here’s What Your Pen 
Will Do in Year 2,000! 

By the year 2,000, the average 
fountain pen will be a combination 
burglar alarm, writing instrument 
and lie detector, according to Robert 
D. Howse, president of Waterman 
Pen Company, Inc. Mr. Howse based 
his prophecy on the rapid technical 
and scientific progress of the atomic 
age. 

A feather-sensitive electronic alarm 
device within the pen will provide 
protection against theft or forgery 
by clanging in protest at the slightest 
touch of any hand whose fingerprints 
differ from those of the owner of 
the pen. 

“Writer's cramp?” Mr. Howse 
asks, “In the year 2,000 it will be 
unheard of, thanks to the universal 
use of jet propulsion in every facet 
of 2lst century life. A noiseless jet- 
propelling mechanism will make the 
pen flash smoothly across the paper, 
requiring only the barest touch of 
the finger tips to guide it.” 

The ink of the future will be radio- 
active fluid which penetrates deep 
into the weave of the paper and 
which, under chemical analysis, will 
reveal the age of the writing to the 
exact hour. This chemical lie detec- 
tor is expected to be invaluable as a 
silent witness in courts of law and 
in cases of contested wills. 

To reduce dry cleaning bills, the 
radio-active ink will be colorless on 
any surface except writing paper. 

Until then, the new Waterman 
C/F cartridge-filled fountain pen 
which eliminates the ink bottle en- 
tirely, is the best guarantee against 
ink stains, according to Mr. Howse. 
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Stationer Pursues 
Writer’s Art 


Don L. Branham, president of 
Branham’s Inc., 325 N. Broadway, 
Oklahoma City, Okla. has a special 
activity this summer. He is taking 
a creative writing course at Okla- 
homa City University. 

Mr. Branham, who has been in the 
stationery and office equipment busi- 
ness since 1929, has long been in- 
terested in the writing field. 


NELL LEE LITVAK . 
advertising and 


sales promotion 
manager for Swing- 
line, Inc., receives 


Merit Award for her 
firm's stapler carton 
from Jack Tovin, 
Container Corp. of 
America, whose 
company designed 
the package which 
took honors at the 
Folding Paper Box 
Association meet. 








OLD TIMER ... Bates Num- 
bering Machine retires from 
service after 40 years with 
Connelly Press. 


Numbering Machine 
Sees 40 Years Work 


The Connelly Press, Hot Springs 
National Park, Ark., recently re- 
turned a hand numbering machine 
to the Manufacturing Co. 
which has seen 40 years of service 
with the firm. 

The machine, No. 94.207, was still 
in operating condition, but, like its 
human counterpart, the worker, it 
was ready for a rest, so the firm was 
looking for a younger machine to do 
the job. 

As testimony to its service, how- 
ever, it carries with it a citation to 
its maker from the Connelly Co. 

“We believe American craftsmen 
equal any in the world and thanks 
are due largely to American industry 
who puts service above self.” 


Bates 
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They are SEEING 


a typical Versa-Line arrangement. 


They areREADING 
how Versa-Line increases office 
efficiency. 


They areREMEMBERING 
Versa-Line because they are asking 
for the new Versa-Line Catalog 
No. 456. 






FOR EFFIC --s WORK PRODUCTIVE OFFICE AREAS 


Ver = a-Line 


OFFICE EQUIPME 





This seeing, reading and remem- 
bering will, most surely, result in 
increased sales for all 

Security Dealers. Are you a Security 
Steel Dealer? 
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SECURITY STEEL 


EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 
505 MIDDLESEX ROAD 





Y STEEL EQUIPMENT CORPORATION 
AVENEL, MEW JERSEY 
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NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, August 1 

The use of ultrasonics for cleaning small parts is, of course, 
not new. But an instrument which has just been introduced by 
Dawe Instruments Ltd., of London. W. 5. has several interest- 
ing aspects. In the first place, water is used as the solvent. In 
the second, the time for cleaning of intricate mechanism is 
greatly reduced as compared with some of the older methods, 
and even a saving on certain ultrasonic systems, it is under- 
stood. 

The Ultrasonic Generator of Dawe Instruments Ltd., in 
principle is essentially the same as other generators of this 
type. 

This instrument, however, has a valve oscillator which oper- 
ates as 38 kilocycles, and this drives a barium titanate trans- 
ducer. An average power output is obtained as a result of the 
function of the oscillator, and this average output is pulsed to 
give the effective “peaks” required. 

As a result of this, a typewriter may be cleaned thoroughly 
in under 60 seconds — a big saving in time and money. 

The solvent, of course, may be varied. With ultrasonics, it 
is no use using a solvent which will not dissolve the particular 
soil in question. But as an example, glass lenses have been 
cleaned with soapy water most effectively by this method. In 
many instances, therefore, a water solvent is sufficient to re- 
move soil when used in conjunction with ultrasonics. 

&¢ & & & & 

The day when the automatic typewriter will type at will, 
may not be so far distant as some appear to think. 

I understand that more than one firm is now working on 
the commercial production of typewriters which will type 
according to the modulations of the human voice. One merely 
speaks into a recording machine, and by a comparatively 
simple arrangement this is transferred into mechanical energy 
and thus able to operate the keys of a typewriter. 

*&¢ &£ &£ & & 

Big changes are likely in offices of the not-too-distant fu- 
ture, of course, due to the ever-growing development of auto- 
mation. Lord Halsbury, who recently addressed a meeting at 
Manchester University discussed the development of data pro- 
cessing and felt that not only large firms, but smaller con- 
cerns, too, would tend to have an increasing number of auto- 
matic devices. At the same time, Lord Halsbury pointed out 
that automation was “nothing new”. It was first adopted in 
Britain in 1921-22 at Morris Motors, under the title of 
“transfer machining” and automation was merely a word which 
described something which had been developing slowly over 
the years. 

But it would appear there is, in due course, likely to be a 
reduction in office personnel and so, in Britain at any rate, 
the distributive trade is likely to benefit. Dealers can no doubt 
obtain some consolation from this! 

&¢ &£ & & & 

A system of stock control which is “different” is referred 
to by J. Arthur Dixon, in his firm’s house journal. 

Mr. Dixon points out that if a retailer buys a certain quan- 
tity of his firm’s cards each month, then if he sells them, the 
gross profit is, say, “X”. This process, if repeated every month, 
gives a certain cumulative profit in the year which, in the 
figures quoted by Mr. Dixon and appertaining to British trade, 
gives a profit of 342% per annum. 

The secret is that the buyer does not buy more cards in 
the current menth than he sold in the previous month, and 
if this rule is followed, Mr. Dixon emphasizes that stock is 
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automatically controlled. 

For any newcomer to the stationery trade, and operating on 
a limited capital, there is a great deal of truth in Mr. Dixon’s 
argument. 

%* & & & & 

The “turn-around” display unit is one which, Continental in 
origin, is developing in Britain. Scroll Pens, Ltd., of Enfield, 
Middlesex, have a “Turn-me-Around” unit. 

This is a simple display unit, but one which is a big saver 
in space. The unit stands in less than one square foot of coun- 
ter space, and there are five sides to the stand. Each “face” of 
display carries half a dozen pens at top and bottom, and they 
slide on to a raised band on the unit. It is thus possible to dis- 
play six pens of one type on the upper face and a half dozen 
below, and with he five faces, ten different types may be dis- 
played or sixty pens in all. 

*&¢ &£ & & & 

The Office Appliance and Business Equipment Trades’ As- 
sociation is to hold a Business Efficiency exhibition at South- 
ampton, terminal of many trans-atlantic liners. Opening date 
is September 25th. 

With the holding of this exhibition at Southampton, it was 
thought appropriate that Captain D. W. Sorrell the Master 
of the “Queen Mary” should be asked to perform the open- 
ing ceremony. Emphasis of the exhibition will be on office 
equipment as used at sea aboard large ocean liners. 

One novel exhibit will be from Roneo Limited. This com- 
pany will show a machine which has what is termed an 
“ejectostrip” which avoids the off-set on the back of each 
successive duplicated sheet as it drops into the tray in run- 
ning off, and the machine also incorporates a copy leveller, 
which enables straight copies to be reproduced even if the 
stencil has been typed out of true. 

Halsby and Co., Ltd., will demonstrate a machine which is 
known as a “document shredder”. The object of this machine 
is to destroy confidential material. The material is fed into 
a narrow slot and is automatically cut into wafer-thick slivers 
by hundreds of rotating blades. 

* + &€ & 

Reports to-date indicate that many dealers are reporting 
a further decline in sales. Unfortunately, one well-known com- 
pany has been forced to increase the price of its products 
recently, and although the first time for many years, this up- 
ward tendency cannot but add to the difficulties of many re- 
tailers who find that money is becoming “tighter” as British 
industry is passing through a “change-over” period, with large 
sections of workers having to leave non-essential industries for 
the jobs which await them in more vital plants. 

On the other hand, there is a great deal of interest being 
shown by dealers in the sale of greetings’ cards which con- 
tinue to ride on the crest of the boom-wave. 

Probably the wide variety of cards now available in Britain 
has contributed to the popularity which they now enjoy. 

But on the whole it is a comparatively quiet spell for dealers 
generally, and stationers, especially in many inland cities and 
towns, are wishful for more business. The stationers at the 
seaside resorts are due to holiday makers, able to report fairly 
good takings. 

The falling public purse, however, is bound to affect the 
takings of stationers ere long, even those who have not re- 
ported any great diminution so far. The words of J. Ogilvie 
Lennox, immediate-past president of the Stationers Associa- 
tion, still ring in the ears of stationers: that unless manufac- 
turers can offer greater margins of profit to dealers, then with- 
in two or three years, there will be 20% of retail stationers 
now in business in Britain who will have closed down. 





Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. i 
Jackson Blyd., Chicago, and the staff at the branch ] 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park | 
Ave., New York, will be happy to be of any pos- 
sible service. While the facilities at New York are 
not so many as at Chicago, there will be found | 
the same desire to serve. | 

y 
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For the discriminating executive... 


with emphasis on FUNCTION! 
Z EXECUTIVE GROUP 


S000 SERIES 


























Provides Complete Flexibility 


Custom Executive — 9000 Series offers 
extraordinary sales features built around 
stock units. Versatility in use .. . ease of 
conversion means that the executive can 
have a custom desk to suit his individual 
needs. 

Four complete Series manufactured by 
CENTRAL to meet every desk require- 
ment of your customers. 








Visit Space 645-A NSOEA Convention or 
our factory showroom located conveniently 
to your hotel. 


tral desk manufacturing company 


454-456 N. ARMOUR STREET CHICAGO 22, ILLINOIS 











75th YEAR OF SERVICE TO THE OFFICE FURNITURE TRADE 
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Office equipment and supplies were strikingly displayed at the 
Milan, Italy, fair. American, Italian, British, German and other 
firms co-operated in the display. Pictured are these displays: 


1. Sistema-Milano display of the / req je in Germany 
2. VEMBI display of Burroughs mact Be ® How microfilmir 
E. Levi & Co. of Milan display , ” : Mada al 
Autotypist machines 
Compagnie des Machine 
Lagomar in display yf 


Burroughs Expands Production in Scotland 

Burroughs Corporation has announced that its British sub- 
sidiary will expand production in the United Kingdom by the 
construction of additional manufacturing facilities in a newly 
established town in Scotland. 

The expansion of manufacturing and marketing facilities in 
Great Britain was necessary to meet the growing demand fot 
adding, accounting and computing equipment in Britain and the 
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export market. The subsidiary, Burroughs Adding Machine, 
Ltd., with headquarters in London, operates factories in Not- 
tingham, England, and Strathleven, Scotland, and markets 
Burroughs products throughout the United Kingdom and Eire. 

Construction will start immediately on the first unit which 
will occupy a 72-acre site in Cumbernauld, 16 miles northeast 
of Glasgow. The building will have 200,000 square feet of 
floor space and will be of modern industrial design. 
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for 5000 items increases net profits because it means — 
standardized selling . . . simplified inventories . . . less 
capital invested . . . concentrated purchasing . . . quantity 
and carload discounts . . . better service . . . accounting 

ith one supplier . . . one line selling which makes better 
informed salesmen... Extra profits for you. 


2 Most Complete Franchise This is the most complete 


dealer franchise in the industry. From the enormous 
Shaw-Walker franchise of 5000 items you can fill nearly 
every office requirement. Broader line means extra profits. 


3 Simplified Selling Him dealers, the Office Guide means 


plus sales every day. It is the only complete sellers’ and 
buyers’ catalog in the industry. Quantities bear dealer 
print — This “Junior Salesman” produces extra profits. 


4 Exclusive Fast-Sellers Among the 5000 items in this 
enormous franchise are many fast-selling repeat items that 
can be purchased only from the Shaw-Walker dealer. 


ei OME Shaw-Walker supplies sales 


training and a constant flow of productive sales aids that 
make salesmen more productive — extra profits. 


CS GMCS To the buyer, the slogan 


Built Like a Skyscraper” is the symbol of quality and 

time-saving. Since 1899 the man jumping in the file drawer 

; become the best known office equipment trade-mark. 
Consumer acceptance means extra profits to you. 


CCU Full pages in 9 national maga- 


zines sell time-saving, space-saving, record protection, the 
Office Guide. Monthly circulation 5/2 million. These ads 
produce qualified leads and lift you above the crowd. 


AUS CRU MACE For your use in clos- 


ing the big jobs, Shaw-Walker maintains panoramic dis- 
ys in 14 major cities. For faster service, warehouse 
tocks are strategically located. Extra profits for you. 
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British Stationer Popplestone 
Enjoys Visit to United States 

“It was grand to be back—even though briefly—among 
my American friends. Their kindness was wonderful.” 

Thus commented Harold B. Popplestone, principal of one of 
the oldest stationery stores in Britain’s 
big Wool City, Bradford, after his re- 
cent return from a flying visit to the 
United States at the end of a world tour. 

A past president of the West York- 
shire Branch of the Stationers’ Associa- 
tion of Great Britain and Ireland, it was 
natural this 45-years-old genial business 
man should travel entirely by air, for 
he is himself a keen amateur pilot, mak- 

renee ing his first dual flight nine years ‘ago 
H.B.POPPLESTONE @fter half the average teaching time. 

Calling at San Francisco and New 
York, highlight of the U. S. visit was to renew acquaintance 
in the latter city with Frank Waterman. Interest in the Water- 
man pen has always been a feature of the Popplestone store. 
When Harold was a very young man, his father, the late E. V. 
Popplestone, arranged he should take pen courses to increase 
efficiency of the pen servicing department. Harold spent most 
time at Waterman’s in London, and on paying his first visit to 
the United States in 1938, was invited to the factory there, 
Frank Waterman presenting him with a pen on leaving. 

“I am still using that pen daily,” Mr. Popplestone demon- 
strated to Frank Waterman on his recent second visit. 

After several decades at Darley St., where many American 
business men visiting the Wool City, will recall it, the store 
has lately moved into Sunbridge Road. 

The well known post office has also moved along with the 
store. The move was due to expiration of lease. 

Not many stationery stores have the honor of being reopened 
after a move by a Lord Mayor. Yet such was the honor ac- 
corded this more-than-century-old concern which now has a 
stronger accent on commercial & office goods than before, due 
to being in the heart of industrialism. In declaring the new 
premises open, the Lord Mayor of Bradford said he had known 
the Popplestone business for more than 50 years. 

Among its many specialities are system stationery, duplicate 
books in every size and for every purpose, cafe check pads, 
every type of account book, gummed cameo seals, and postal 
statements. 
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Another important development of recent months is that 
linked with the world-wide name of Spicers, specialists in 
paper and stationery, also founded many many decades ago 
in Leeds. During the war, part of the premises was requisi- 
tioned by the Post Office until 1954. With the release, it was 
felt further development and modernization was called for. 
At reopening celebrations, executives from more than 80 paper 
and allied concerns were entertained. 

Spicers stationery factories are widely known, together with 
the Spicer service in Leeds and Sheffield areas, the business 
having much expanded with the development of the York- 
shire paper trade. Speed in delivering special orders of en- 
velopes or business and office books, or die-stamped stationery, 
is now even at a higher efficiency standard. 

Familiar to many American business executives will be the 
name of the firm’s chairman—Lancelot Spicer, also Charles 
Goody, the merchanting director, A. Duckworth, also a 
director, and W. F. Wood, who has been manager of the 
Leeds branch since 1947. 

+ t+ & & & 

Footnote to these important stationery and office equipment 
developments in the heavily populated industrial North of 
England, is the growing interest in the new Chicago-Manchester 
twice-weekly passenger air link. 

Enthusiastic comments have been made by several Northern 
stationers who feel this new Mid West access to the United 
States significant “in' helping many still over conservative 
industrialists to install the very latest office appliances. 

America has many of these latest new ideas which we 
ought to contact pergonally under the new air travel route.” 
commented one executive about to undertake his first Atlantic 
crossing. —EFM ’ 
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AUSTRALIAN NEWS 


W. BEECHAM, Correspondent 
Box E256, G.P.O., Perth, W.A. 
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Sweeping changes in customs import ensing regulations, put 
nto peraTion as trom July |, bring a Tems in fT B mport 
ategory int even distinct and ‘watertight ectior and im 
porrTers w r nger be allowed T ranae ver the wf e ategory 
at will, but will be strictly confined to the sect which the 
articular ne sre listed. Some spe 1] paper are sTeégq in se 

B 3 while ther papers are ir » = Genera e@ equip 
nent. nowever yoes not come in these é t ne 


+ &# 2 & @ 


Most A manutacturers we ne these cuts with open 
ms, as they a4 down to 37!/.% of the importers’ 1954-55 quotas 
with ff provision whatever tor importers who hed no such 
quota — b rters are of the opir that the requlations are 
astonishingly severe The Melb Chamber of Commerce 


of the opinion that the import licensing system being used 
supplant the functions of the Tariff Board, and a spokesman for 
rganization says that the present system is a “fierce and in 
sidious protection" calling for strong protests. The Perth Chamber 
Commerce says that the restrict sre already bringing con 
derable unemployment, 
+ &£ &@ & & 
The Tariff Board has commenced an inquiry into the rates of 
papers including: lightweight copying (air mail) 
pying paper (present duties: British preferential 
tree; most favored National, 12'/2%; General, 12!/2%): writing and 
typewriting paper (BP., £3 10s. ton; MFN, £8 ton; Gen., £8 ton); 
and blotting paper, cartridge paper, duplicating paper and ab 


Jury n certair 


ana manit >| 


rbent paper for copying machines (BP., £5 ton; MFN., £8 ton; 
gen., & Ton 
* *+ & & & 
Quite a number of Westralian registrations of office appliance 
firms this past month: Imperial Typewriter Sales (W.A.) Pty. Ltd. 
apital £25,000 in £1 shares, offices 108 Beaufort Street, Perth: 
Slick Enterprises Pty. Ltd., manufacturers and distributors of office 
appliances, et capital £15,000 in £ hares, off 8 London 


Court, Perth: Hugin Cash Register: ash register sales and 
: — 537 Wellington St. Perth (proprietors, Edwards Type 

riter Service Pty. Ltd. and "Optima" Typewriter typewriters 
and office requisites, 63 High Street, Fremantle (proprietor 
annie } 
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ness Machines Pty, Ltd. has increased its cap 


tal to £800,000 by the creation of 550,000 new ordinary shares 
£1 eack 
Henry Be been appointed jJustrial and mmercial sale 
nanager of Brownbuilt Steel Equipment Co. This organization has 
factories in Victoria, New South Wal Yueensiand and Sout! 
Australia 
+ &£ & & & 
ne neadquar f the Typewr te er e C nas been trans 
erred from Palace Chambers, 108 St eorge's Terrace, Perth, t 


540 Murray Street, Perth. 
* £ & & 


Australia nufacturers of office equipment are st greatly 
ncerned at ft ntinued rises in ts. This worry particularly 
evere when they are interested in exporting. ‘Nobody in Australia 
more willing to export and explore export markets than the 
Australian manufacturer,” says F. S. Vine, president of the Victorian 
chamber of nmerce, ‘but can any economist tell u w we are 
Jo th n the face of our overwhelming and ever-rising costs? 
We have ¢t compete with the United State Sreat Britain 
Sermany and other European countries, and also with Japan. Most 
these intries pay lower wages, work longer hours and, in some 
es, enjoy export subsidies or some other form practical ex 
encou ent 
Australia nominal 40-hour week, upon which the bas wage 
based reality anything but 4 hours measured over ‘the 
an-yea Yet the whole of the 40 hour as to be paid for by the 
employe f the fu 52 weeks £ +h, year, and their cost must 
me an integral part of the cost of the product 
fact the hours average about 33, and every hour worked 
ver and above that period must be paid for at penalty rates 


f both the 40- 


h makes a week and the basic wage 
There nation where union tently amour for more 
wedge witnout any increase in proauctT f r where There is 
organized restriction on output the outmoded fear that it 
works T hard he will work hin ta 
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WITHOUT A WORD- 


a Stow & Davis office 
reflects the integrity 
and sound judgement 


of the successful executive 


STOW & DAVIS 


EXECUTIVE FURNITURE MANUFACTURERS 


GRAND RAPIDS, MICHIGAN 





Industry Meetings - 


Penn-Mar-Va, Philadelphia 
Stationers Hold Annual Outing 

The annual outing of the Penn-Mar-Va Travelers and 
Philadelphia Stationers was held June 25 at the Aronimink 
Golf Club, Newtown Square, Pa 

A good time was had by 96 members and guests who at- 
tended the outing at beautiful Aronimink Golf Club. As usual 
the highlights of the day were the golf tournament and the 
soft ball game between the Philadelphia Stationers and mem- 
bers of the Penn-Mar-Va Travelers 

The well-fought ball game was won by the Stationers with 
a score of 7 to 5. Captain of the Stationers’ team was Samuel 





. during Penn-Mar-Va and Philadelphia Sta- 


TYPICAL SCENE 


tioners golf outing. 


Curry, Samuel F. Curry Company, Philadelphia, Pa. and 
captain of the Penn-Mar-Va Travelers was Thomas Kelly, 
Boorum & Pease Company. The umpire was Donald Duck- 
witz, Minnesota Mining & Manufacturing Company. 

The golf tournament was also won by the Stationers, who 
are now in possession of the respective trophys. Both Station- 
ers and Travelers have won the trophies twice now, and best 
three out of five get to keep them 

Those who did not participate in outdoor sports played cards 
or enjoyed a day of relaxation. Refreshments were served dur 
ing the day and the evening, dinner was followed by enter- 
tainment. 


Stationers Association of Southern 
California Elects Officers 

Directors were elected at the postponed annual meeting of 
the Stationers Association of Southern California in June, with 
officers elected a week later at a board meeting. 

Directors elected were Herman Hirdler, Industrial Stationery 
and Printing, Los Angeles; Jerry Horton, Horton’s Stationery, 
Burbank; William Lindsey, West Coast Stationery, Los Angeles: 
Walter McNevin, Stationers Corp., Los Angeles; Joseph Savel, 
Savel Commercial Stationery, Los Angeles; Carl Teele, Bush’s 
Stationery, North Hollywood; Verne Vallet, Southern Cali- 
fornia Stationers, Los Angeles, and Ruth Waters, Campbell’s 
Book Store, Los Angeles 

Officers elected at the board meeting were Carl Teele, presi 
dent; Jerry Horton, vice-president, and R. A. Thomas, secre 
tary-treasurer. | 
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Connecticut Stationers Hold Outing 
at Wampanoag Country Club 

The annual golf outing of the Connecticut Valley Stationer’s 
Association was held on July 24 at the beautiful Wampanoag 
Country Club, West Hartford, Conn 

Despite cloudy skies which prevailed all day, a goodly 
crowd attended this annual event. Some of the more enthusi- 
astic golfers arrived early to get in a few rounds before 
lunch, and by 1:30 p.m., most of the foursomes had teed off. 
For those who did not compete in the golf tournament, other 
attractions were available, such as swimming in the large pool 
adjacent to the club house, putting on the green or relaxing 
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OUTING FIGURES ... from left, D. L. Abrahamson, Plimp- 
ton's Hartford, low gross; Watson Dee, Esterbrook Pen Co., 
low net; Garry Dell, Burt & Dell, Hartford, and Stanley 
McGar, John F. Molloy, Inc., Meriden, outing chairmen. 


on the large terrace overlooking the splendid course. From 
this vantage point, a nearby lake and winding stream amidst 
large shade trees were seen, with rolling country in the dis- 
tance completing the picture. 

After dinner President Julian Shoor, Plimpton’s, Hartford, 
opened a brief meeting by thanking the New England Travel- 
ers for playing hosts to the cocktail party before dinner. He 
also thanked Garry Dell, Burt & Dell, Hartford, and Stanley 
McGar, John F. Molloy Inc., Meriden, for arranging a splen- 
did day’s outing. He introduced NSOEA Regional District No. 
1 Governor, Ray Scheppach, Scheppach & Goekler Inc., New 
Haven, and Max Smith, Joseph Dixon Crucible Company, 
president of the New England Travelers Club. Governor 
Scheppach announced the 1957 NSOEA regional meeting will 
be held June 27-29 at the Griswold Hotel, Groton, Conn. 

After announcing that the next meeting of the Connecticut 
Valley Stationers Association on September 19 in New Britain, 
Conn., President Shoor revealed the following winners of the 
golf contest: 

Low gross—Dave L. Abrahamson of Plimpton’s, Hartford, 
Conn.; first low net—Watson Dee, Esterbrook Pen Company; 
second low net—Harold Bartlett, W. A. Sheaffer Pen Com- 
pany. Other winners were: Charles A. Rudd, Berger Mfg. 
Div., Republic Steel Corporation; Burton H. Knust, Burt & 
Dell, Hartford, Connecticut; Phil Harlow, Minnesota Mining 
& Manufacturing Company; Max Smith, Joseph Dixon Cru- 
cible Company; John D. Horne, Eberhard Faber Pencil Com- 
pany and Ted Hargen, Yawman and Erbe Manufacturing 
Company. 


Philadelphia NOFA Members Enjoy 
Annual Golf Outing and Meeting 

Members of the Philadelphia NOFA chapter and their 
guests enjoyed the annual golf outing and regular monthly 
meeting at the Manufacturers’ Country Club, Oreland, Penn., 
in June. 

Golf prizes went to Jack Cameron, Seymour Golden, Leslie 
Golden, Earl Hanson, Maurice Golden and Jack Stelzer. Jack 
Emhardt, Columbia Steel Equipment Co., presided 

Door prizes were won by Hermin Dubin, Norman Green 
blatt, Ozzie Krug, Bill Corbett, Sr., Jack Cameron and Henry 
Guth. 

During the meeting portion of the evening, manufacturers’ 
representatives were called upon to discuss current factory 
conditions, and Harry Tubis talked about the NOFA sales 
training course which will be conducted in September. 

Guests included Ben Volmer, Carl Greener and Jack 
Cameron from Allentown, and Norman Greenblatt, Bob 
Kershner and Claude Kershner. 

The evening ended with four rounds of a game, “What’s 
My Line”, with a masked panel trying to identify members of 
the audience 
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CONVENTION 

SEPT. 29-OCT. 3 
CONRAD HILTON HOTEL, 
CHICAGO 
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Scene at ‘Clam Bake’’ During Recent District No. 1 NSOE Convention at York Harbor, Me. 
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Chet Penske Addresses Meeting 
of Wholesale Office Equipment Co. 

Chet C. Penske, sales manager of the Meilink Steel Safe 
Co., was the guest speaker at the recent quarterly sales meet- 
ing of the Wholesale Office Equipment Co. of Fort Worth 
and Houston, Tex. 

Mr. Penske presented a sales talk on the new Hercules 
ledger files that Meilink recently introduced to the market. 





CHel PENSKE .. . addresses salesmen of the Wholesale Office 
Equipment Co. of Fort Worth and Houston, Tex. 


The meeting was under the supervision of Fred Berry, 
seated at the far right in the picture, head of the firm. 

Others in the picture are, left to right, Bob Walther, Nick 
Carter, Dave Reed, Dick Lowe, Perce Holloway, C. R. Wood, 
Bill Putnam, Jim Fowler, Bill Anderson, Lorenz Bauerkemper, 
Art Buchanan, George Johnson, Jack Ashcraft and Troy 


McNeill. 








CORNERSTONE-LAYING .. . was the task of Governor 
Dennis J. Roberts, left, of Rhode Island, at the site of the 
new Bostitch factory and headquarters in East Greenwich, 
R. |. Bostitch board chairman Joseph D. A. Whalen, center, 
and Emmet G. Gardner, president, are shown placing 
Bostitch mementos into place behind the cornerstone. The 
stapling ‘department was scheduled to move into the plant 
in August. 
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Stationers 12:30 Club Holds Outing; 
223 Attend at Knollwood Club 

Some 223 members of the 12:30 Club of New York turned 
out at the spacious Knollwood Country Club in Elmsford, N. 
Y. for the club’s annual outing. Knollwood with its champion- 
ship golf course, large swimming pool, regulation soft ball 
field and most beautiful grounds, offered the ideal atmosphere 
for the sportman, walkers or those who just want to set in 
the cool of the shade and relax. 

The day started out with a buffet style ‘brunch’ served on 
the patio. Following this, the club broke up into groups for 
games of golf, soft ball, badminton, and swimming. 

Joe Capilets, Binney & Smith Company, was captain and 
pitcher for the winning soft ball team. Dave Wexler, Swing- 





OUTING LEADERS .. . Harry Fensterheim (left), S. E. & 
M. Vernon, Inc., chairman, and Ed Leventhal, Biddle Pur- 
chasing Co., assistant chairman. 


line Company, headed up the losing side with Henry Lerman, 
Lerman Brothers, New York City, pitching. The final score 
was 11 to 3. 

Prizes for low golf scores were presented during dinner. 
Winners were Tony Kmito, J. L. May Company, with 75; 
Allen Friedberg, Art Crayon Company, 79; Joe Somol, The 
Globe-Wernickle Co., and Bud Purdy, All-Rite Pen Company, 
with a 79 each. The new Esterbrook ball point pen was given 
to the winning players. Everyone present received a cigar, 
courtesy of the J. L. May Company. 

A fine job was done by the outing committee including 
Harry Fensterheim, S. E. & M. Vernon Company, who was 
chairman and Ed Leventhal, Biddle Purchasing Company, 
who so ably assisted. Phil Tagley, Consolidated Loose Leaf 
Company, handled the chores of the golf program and Harry 
Sills, Commercial Stationery Company, President of the 12:30 
Club of New York, helped see to it that a good time was had 
by all. 


To Manage Marchant Office in Houston 

Edgar B. Jessup, president of Marchant Calculators, Inc., 
announces the promotion of William A. Faour to the position 
of district manager of the Houston, Texas, district office. 

Mr. Faour was formerly agency manager in Marchant’s 
San Antonio office. Service for the Houston district will con- 
tinue under the direction of Fisher A. Wright, service manager. 


OA-9 /56 





GF METAL BUSINESS FURNITURE 


created for 


accomplishment 


SG 


GENERAL 
FIREPROOFING 


Met 





A new world of pleasure and comfort awaits you in the superbly 
styled GF “*LoGan” private office. Radiating warmth and friend- 
liness, the “Logan” is created for accomplishment. 


This beautiful office can be yours exactly as pictured here, even 
to the lamps, draperies and carpeting, if you like . . . or choose 
individual pieces to suit your personal requirements and 
taste. Either way, you'll enjoy the many advantages of the famous 
MODE-MAKER desk and console, as well as GOODFORM 
aluminum chairs. 


GF lifetime metal business furniture is available in a wide variety 
of decorator colors and upholstery fabrics, offering unlimited 
latitude in selecting the “just right’ combination for you. 


For complete information and the address of the nearest showroom 
where you can see the “Logan” set up, write today to The General 
Fireproofing Co., Dept. X-58, Youngstown 1, Ohio. 


GF meta! business furniture is a GOOD investment 








Form NOFA Joint Council, 
Mossman Makes Appointments 


John E. Mossman, president of the National Office Furni 
ture Association, in his new news bulletin to members, “Inside 
NOFA, announces the formation of a joint council of manu- 
facturers, manufacturers’ representatives and dealers. This is 
in line with the recommendation made at the St. Louis con- 
vention. 

Chairmanned by Mrs. Moselle Meals of the Taylor Chair 
Company the council is made up of: 

Frank Booz, Leekley & Booz, Los Angeles. 

Jack Emhardt, Columbia Steel Equipment Company. 

Harry Hofherr, Kendrick Furniture Company, Chicago. 

David Ogilvie, Hughes-Ogilvie, Pittsburgh. 

George Wray, New York City. 

President Mossman also announces that a new sales training 
series, “Offices Unlimited”, is in preparation by NOFA. 


Louisiana and Texas Associations 
Hold Joint Meeting at Lake Charles 
Reported by Art Carrow 

The Louisiana Printers & Stationers Association held a 
directors’ meeting on July 21 at the Pioneer Club in Lake 
Charles, La. Guests were the directors of the Sabone-Noches 
Printers and Stationers Association which comprises Beau 
mont, Port Arthur, Orange, Nederland and Liberty areas of 
southeast Texas. 

All of the officers of the Louisiana Association were pres- 
ent: Armand V. Breard, Monroe Office Equipment Co., Mon- 
roe, La., president; Barrow Castle, Castle Printing Co., Shreve- 





SABINE-NECHES PRINTERS & STATIONERS ASS’N FIGURES we 


Waltman, Orange Stationer, Orange, Tex.; E. 0 reer, Greer Office Supply 
Port Arthur, Tex.; Mrs. W. B. Waltman; Alvin Barr, Nederland Pubtist 
ing Co., Nederland, Tex.; Gus A. Becker, Becker Ptg. ( Beaurr Tex 


port, La., first vice-president; Conrad Ruysenaars, Office 
Machines and Supplies, Lake Charles; second vice-president; 
Inez Land, Franklin Press, Baton Rouge, secretary-treasurer, 
and Francis Holliday, immediate past president. 

E. O. Greer, Greer Office Supply, Port Arthur, Tex., presi- 
dent of the Sabine-Neches Association, was present as well 
as Alvin Barr, vice-president, Nederland Publishing Co., 
Nederland, Tex.; W. Bernard Waltman, Orange Stationer, 
Orange, and Gus A. Becker, Becker Printing Co., Beaumont, 
both directors. 

Others in attendance were: Irvin Kilpatrick, Standard Office 
Supply, Monroe, La.; H. A. Kuhlmann, Jr., Kuhlmann Office 
Supply, Baton Rouge; T. J. LeBlanc, A. Blanc, Inc., New Or- 
leans; Mayo Moore, Jennings Office Supply, Jennings; Conrad 
Reid, Reid Office Supply, Lafayette; Bob Rollosson, Rollos 
sons, Crowley; Elizabeth Roberts, Roberts Office Supply, Lake 
Charles, and Gladys Trahan, Trahan Printing Co., Crowley 


Ned Baynon Now Managing Hostelry 

Ned Baynon, a past president of the Penn-Mar-Va Travel 
ers Club, recently severed his connections with the Weis 
Manufacturing Company in the Chicago area to take over the 
management of The Hotel Del-Sol at Delray Beach, Fla. This 
new-furnished beach hotel is located at 14 S. Ocean Blvd. and 
is open the year round for vacationers 

Travelers in the Third Region NSOEA will remember Ned 
as chairman of the entertainment committee for the “Night 
Club of the Air” during regional held at the Claridge Hotel 
in Atlantic City. 
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BUSINESS SHOW PIONEERS Henry A. Smith (left) and 
John L. Howison, (next to him), receive a testimonial plaque from 
Lynn P. Carlson while George S. Long (right) looks on. These 
recognitions were accorded for pioneering service in the functions 
of the Cincinnati Office & Business Equipment Show, Inc., whose 
1956 exhibition will be held Oct. 9-11 at the Hotel Sheraton Gib- 
son Roof Garden. Mr. Smith, of Erikson's Inc., Cincinnati, is a 
member of the board of directors along with Mr. Howison, of 
Kelsall-Voorheis, Inc., Cincinnati. Mr. Carlson is general chairman 
and Mr. Long, of George S. Long & Son, is president of the 
show. 








‘Apprentice Award’’ Presented 
at SCOMDA Dinner Meeting 

The annual presentation of the Southern California Office 
Machine Dealers Association’s “Apprentice of the Year” award 
went to Richard Bunnell, an employee of the Royal Type- 
writer Co. of Los Angeles at a recent dinner meeting. 

Mr. Bunnell is a third year apprentice office machine re- 
pairman. He recived the award from Alfred H. Foxcroft, 
SCOMDA past-president and chairman of the apprenticeship 
committee. 

The apprentice training program is sponsored by the organ- 
ization and apprentices are registered with the California De- 





SCOMDA APPRENTICE .. . award went to Richard Bunnell, center, 
named “Apprentice of the Year." Alfred Foxcroft, left, made the 
presentation while Vern J. Booher, right, SCOMDA president, 


looked on. 


partment of Industrial Relations, Division of Apprenticeship 
Standards. Each apprentice attends class one night each week 
at the Los Angeles Trade Technical College where theory and 
related subjects are taught to supplement on-the-job training. 
At the same meeting, it was announced that SCOMDA had 
won the national membership contest for the third consecutive 
year. It is the largest local in the national at the present time. 





Two Named as Marchant Managers 

Beeler C. Eskridge was recently named manager of the 
Raleigh, N.C. district office for Marchant Calculators, Inc., 
while Thomas O. Talton, former agent of the Durham office 
was named Durham district manager as the office was eXx- 
panded to full district status. 

Albert C. Hinson was promoted to the post of service 
manager of the Durham district office. 
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Announcing 


Graf-Lok 


PAT. PENDING 










the New Graffco Signals 
that Lock on Slotted Cards 





designed especially for records in constant use 


"They cannot tell a tie” 


because they stay where you put them 


[ 
coLoRs Easy to “Attach... 


Light Red Light Green Pink 

Dark Red Dark Green Brown 
Light Blue Lemon White 
Dark Blue Orange Black 


PACKING 
100 of a color to the box 
20 of a color to the box 








CARDS READILY SLOTTED BY — 


Graffco Slot Punch, Cat. #475 
(makes single slots) 
or 


Punch Head, Cat. #H-299 for Hummer Punches 
(one slot per head; punch capacity, 11 heads) 





FREE “SAMPLE CARDS” 


Colorful Graf-Lok Cards for your 
Direct Mail promotion and store 
use. They tell the whole story 
and provide a sample of the 
signal to try. Available free of 
charge, complete with 3-line 
imprint. 
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SLIDE SIDEWAYS ANGLE OFF 
Manufactured by 


GE ORGE B. GRAFF COMPANY 54 Washburn Avenue Cambridge 40, Mass. 








Makers of Graffco Nu-Vise, Nu-Viz, Cellugraf, Crimpgraf Signals and Maptacks. x 
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Chester A. Normann Heads 
Central Desk Mfg. Company 


Central Desk Manufacturing Com- 
pany recently selected a new group of 
officers following the death of Alf Nor- 
mann, who had been president for al- 
most half a century. 

Chester A. Normann was elected pres- 
ident and treasurer. 

Mrs. Gladys Normann Pfau is vice- 
president, Miss Agnes Wilgen, secretary, 
and Henry Hinterkopf general manager. 
John Quaadnan is assistant to the presi- 
Cc, A. NORMANN dent. 

The company will continue to serve 
the office equipment trade and many factory improvements 
have recently been made in order that the goal can be 
achieved. 





Quigley Furniture Company Sold to Kern; 
New Firm Continues Operation 


A Whitesboro, N. Y. landmark and one of the oldest busi- 
ness concerns of the area recently changed hands when the 
executors of the will of Austin G. Warner, in order to settle 
his estate, sold the Quigley Furniture Company, to the Jack C. 
Kern Company, Dallas, Tex. A new company has been formed 
which will be known as the Quigley Furniture Company, Inc. 
and the manufacturing of office furniture will continue in the 
same location. 

One record states that the Quigley goes back as far as 1874. 
Among some of the names associated with the concern were 
W. B. Quigley, a Mr. Proctor, and William Lewis, who was 
president of the company for many years. Members of the 
Warner family have been connected with the firm for well 
over 50 years, as Mr. Edwin Warner was there before his 
brother Austin. 

After the death of Mr. Lewis, Austin Warner took over the 
company and consolidated the operations into the present 
building. 

Quigley has manufactured at various times bedroom furni- 
ture and large office desks and other types of furniture, in 
addition to the office furniture for which the company is 
noted all over the United States and Canada at the present 
time. Some of the nation’s outstanding woodworkers have 
been among the employees of the Quigley Furniture Company. 

The officers of the new corporation are Jack C. Kern, 
president; Jack C. Kern, Jr., vice-president; George B. Wray, 
vice-president; Arthur W. Richards, secretary and treasurer. 

The new corporation announces that a complete remodeling 
of the line is now in process. 


Two Century-Old Marking Firms 
Announce Amalgamation in Chicago 

The amalgamation of Meyer & Wenthe, Inc. and the Ameri- 
can Seal and Stamp Company, two century-old Chicago mark- 
ing products firms, has been announced by John W. Meyer, 
president. Joseph Pardi, Jr. and Donald E. Pardi have been 
named vice-presidents. They are the former owners of Ameri- 
can Seal, founded in 1856. 

Mr. Meyer is the fourth generation of the Meyer family 
to head Meyer & Wenthe, which was founded in 1854 by his 
great-grandfather, Rudolph A. Meyer. Both company names 
will be continued. 
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Marchant to Erect New 
Home Office and Plant 


The future world headquarters and main factory of Mar- 
chant Calculators, Inc., will be one of the nation’s largest light 
manufacturing establishments, according to design details just 
released. The structure, representing a $4,000,000 investment, 
will be erected in Oakland, Calif. 

The new Marchant home office and plant will have 500,000 
square feet of office and factory work space — exceeding the 
total area of 10 football fields. There will be 12 acres under 


roof. 








. ee 
ARTIST'S SKETCH . . . of proposed new Marchant home office 
and plant in Oakland, Calif. 


The ultramodern building, on which construction was to be 
started in August, will be located on an extensive site in the 
industrial section on the north side Oakland. The property 
is adjacent to Marchant’s assembly plant and a mile north 
of the company’s group of production plants and office build- 
ings. 

The front section of the structure is to be four stories in 
height. This portion of the building will house executive and 
administrative offices, the patent department, and sales, service, 
engineering, and research divisions. 

The factory section, stretching westward 800 feet, will be 
of continuous two-story construction, with a sub-floor under 
a great part of the building. 





Permacel Tape Corporation 
Acquires LePage’s, Inc. 


The purchase of LePage’s Inc., Gloucester, Mass., by the 
Permacel Tape Corporation, New Brunswick, N.J., has been 
announced in a joint statement by Ford M. Martin, President 
of LePage’s Inc., and George C. Riegger, president of the 
Permacel Tape Corporation. Permacel is a wholly-owned 
subsidiary of Johnson & Johnson, leading surgical dressings 
manufacturer. 

Permacel has acquired control of LePage stock, in accord- 
ance with an offer recently made to the LePage shareholders 
through the LePage management. 

The Permacel Tape Corporation is a chemical specialities 
formulator. Permacel’s primary products are pressure-sensitive 
tapes — Texcel cellophane tape, Bondex mending tape, and 
Permacel masking tapes. More than 150 different types of tapes 
for all uses are included in the Permacel line. 

Mr. Riegger commented that “The acquisition of LePage’s, 
Inc., one of the country’s best known manufacturers of glues, 
pastes, mucilage, and adhesives will broaden and diversify the 
Permacel lines and should prove of mutual benefit to both 
companies.” In addition to the Gloucester plant, LePage’s has 
plants at Decatur, Ill.; Baltimore, Md., and Toronto, Canada. 

LePage’s, Inc., will continue as a separate company with 
its Own management. 
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Orders are pouring in... 
for this new, fast-drying 


HERE’S AN ENTIRELY NEW CONCEPT in duplicating ink that dries so 
fast, sets so hard, it works like a charm on both bond and offset paper. 
No slip-sheeting necessary —something never before accomplished. 
It took five years to perfect. 

Because of its unique quick-drying qualities, JETDRY “7900” is a 
great time and money saver. It produces more copies per pound of ink, 
per stencil and per hour of operation. No paper is wasted in prepara- 

DEALER S: “a even the first copies through a new run are usable. . 

e copies produced with Tempo JETDRY have all the quality of 
Build your duplicator fine printing —legible, sharp, permanent. No washing of stencil needed 
ink volume by —stencil is self-cleaning when used with this ink by simply 
featuring Tempo placing it between papers or in a file folder. 
JETDRY “7900” With JETDRY, the duplicator can be stopped in the 
Write for literature middle of a run — then hours later, the run resumed without 
and prices TODAY delay because JETDRY is ready to go. 





MILO HARDING COMPANY 


Established 1904 
Manufacturer of the most complete line of stencil duplicating machines and supplies 


500 South Monterey Pass Road, Monterey Park (Los Angeles County) Calif. 
San Francisco ¢ Pittsburgh + Cleveland « Dallas 


JETDRY 


7900...THE WONDER INK 
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Census of Manufactures Reveals Industry Gain 


Increased value of products and steady rise in employment 
for most segments of the stationery and office equipment 
industry are revealed in advance reports of the 1954 Census of 
Manufactures. 

Comparisons are made with the 
Census of Manufactures was taken) 

Highlights of these census reports follow 


1947 figures (when the last 


TYPEWRITER INDUSTRY 

During 1954; manufacturers in the typewriters industry 
shipped products valued at $173 million, an increase of 13% 
over 1947. Average employment has, however, dropped 31% 
since 1947 to a total of 18.4 thousand employees in 1954. 

The $173 million product shipments were accounted for by 
$138 million of typewriters and parts and $35 million of 
products primary to other industries (e.g. small arms, metal 
office furniture, and computing machines). 

Production figures are revealed for typewriters. In 1954, 
there were 117,979 electric typewriters manufactured com 
pared to 93,716 in 1947. Total of standard machines produced, 
electric and non-electric, was 596,510 in 1954 compared to 
865,955 in 1947 when a breakdown in classification was not 
made in census figures. Production of portable machines, 
however, dropped only from 626,731 in 1947 to 514,515 in 
1954. 


OFFICE AND STORE MACHINES 
Manufacturers during 1954 shipped products in the office 
and store machines, not elsewhere classified, industry, valued 
at $283 million, an increase of 59% over 1947. Meanwhile, 
value aided by manufacture in the industry amounted to $192 
million in 1954, an increase of 63% over 1947. Average em- 
ployment increased 12% for the comparative period 


LEAD PENCILS AND CRAYONS 

The increase in value of products shipped in the lead 
pencils and crayons industry rose 22% in the 1947-1954 
period to $55 million but meanwhile average employment in 
the industry dropped 21% since 1947 to a total of 5.0 
thousand employees in 1954. Value aided by manufacture in 
the industry amounted to $29 million in 1954, an increase of 
24% over 1947. 


ENVELOPES 
During 1954, manufacturers in the envelopes industry 
shipped products valued at $195 million, an increase of 52% 
over 1947. Average employment rose 15% since 1947 to a 
total of 15.9 thousand employees. Value added by manufac 
ture amounted to $101 million in 1954, an increase of 48% 
over 1947. 


SCALES AND BALANCES 
Products shipped in this industry increased 18% to $64 
million in 1954 while average employment in the 1947-1954 
period dropped 17% to a total of 5.4 thousand employees. 
Value added by manufacture in the industry amounted to $44 
million in 1954, an increase of 26% 


SMALL LEATHER GOODS 

During 1954, shipments of small leather gc 

were valued at $57 million, an increase of 52% over 1947. 

Average employment increased 20% to a total of 6.7 thousand 

employees while value added by manufacture rose 67% to 
$33 million. 


ods products 
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PERCENTAGE CHANGES 
Value of 
Shipped Products Employment 
1947 to 1954 1947 to 1954 
Typewriters up 13°, down 31%, 
Office, store machines up 59%, up 12%, 
Pencils, crayons = up 22%, down 21%, 
Envelopes up 52%, up 15%, 
Scales, balances up 18%, down 17%, 
Small leather goods up 52°, up 20%, 
Paper bags up 95%, up 50°, 
Paperboard boxes up 48%, up 24%, 
Pens, mechanical . 
pencils down 13°, down 30%, 
Die-cut paper 
and board up 115% up 34%, 
PAPER BAGS 


Manufacturers in the paper bags industry shipped products 
in 1954 valued at $623 million, an increase of 95% over 1947. 

This rise in value of the end product was accompanied by 
a 50% rise in employment with a total of 33.3 thousand 
employees in 1954. Meanwhile, value added by manufacture 
amounted to $212 million in 1954, an increase of 78% over 
1947. 


PAPERBOARD BOXES 
During 1954, manufacturers in the paperboard box in- 
dustry shipped products valued at $2,180 million, an increase 
of 48% over 1947. Average employment rose 21% to account 
for 133.0 thousand employees in 1954. Value added by manu- 
facture amounted to $895 million in 1954, an increase of 41% 
over 1947. 


COMPUTING AND RELATED MACHINES 

4 value of $412 million was added by manufacture in the 
computing and related machines industry in 1954, an increase 
of 81% over 1947. Average employment rose 24% and 56.7 
thousand were employed in 1954. The industry shipped prod- 
ucts valued at $614 million in 1954, an increase of 114% 
over 1947. 

It is significant, however, that the industry’s cost of ma- 
terials, fuels, and contract work increased 235% between the 
two years from $60 million in 1947 to $202 million in 1954. 


PENS AND MECHANICAL PENCILS 
During 1954, manufacturers in the pens and mechanical 
pencils industry shipped products valued at $129 million, a 
decrease of 13% from 1947. Average employment dropped 
30% since 1947 to a total of 10.9 thousand employees in 
1954. Value added by manufacture in the industry amounted 
to $84 million in 1954, a decrease of 7% from 1947. 


DIE-CUT PAPER AND BOARD 
During 1954, shipped products were valued at $210 million 
in the die-cut paper and board industry, an increase of 115% 
over 1947. Average employment rose 34% with 12.5 thousand 
employed in 1954. Value added by manufacture rose 99% 
to $100 million. 
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7 , Top Sealed 


Nou Index Guides 


IN A HANDY SELF-SELECTION DISPENSER 
Both sides of these index guides are plastic sealed 
across the entire top “At the points of greatest 


AVAL LABLE--: @in pressboard and bristol in sizes 5 x 


624... ORS MAW EZ: 


; to 31 ee monthly. 
Ea penser contains 6 sets of guides. Each set 
individually wrapped in cellophane. 3 color dis- 
play furnished with each minimum order of 2 
boxe 


MEAD MANUFACTURING CO., INC. 


ET THE DISPENSERS DO YOUR SELLING JOB! 


A < 2 


f ‘5 years 


~ SERVING MODERN BUSINESS 


za 
“p< 





weEw' SMEAD’S 


"Gelf-Selection 


THIS DISPENSER CONTAINS 
10 “DOZEN PACK” 


‘ 
TW@ PLI-TOP 


@ Each “Dozen Pack" is cellophane 
wrapped. 








@ Each “Dozen Pack" contains its 
own product use message. 





@ The throw-away dispenser meas- 
ures only 12” front x 934” high x 
4,” deep. 





Available in three cuts. 
Smead's No. 2-100 Yel straight cut 
PACKED Smead's No. 2-102 Yel half cut 


3 BOXES Smead's No. 2-103 al third cut 
PER CARTON 


(TOTAL OF 360 FOLDERS) CARTONS CANNOT BE BROKEN 


Top Sealed 


INDEX GUiDEs 





AVAlLAgie 
"2, t- 3% 1, Or 





New Gibson Showrooms Offer 
Seven Floors of Display 


@ GIBSON OFFICE FURNITURE Company, now 
being operated by the second generation of the original 
founders, has recently completed a move to a com- 
pletely modernized seven-story showroom at 56 Reade 
St., New York City. 

The showrooms have been specifically designed and 
decorated for the display of fine wood and steel office 
furniture. The main floor is devoted to wood office 
furniture in a wide range of styles and designs. Other 
floors display steel furniture modular units arranged in 
settings which best show their colors and decorative 
schemes. 

One section is fitted as a distinctive private office for 
the busy executive and offers pictoral comfort and func- 
tional values for the customer to consider. 

The company features both modern and traditional 











WINDOW 


office pace. 


display sets modern 


desks and furnishings, and strives to present each desk 
or office grouping with a completely co-ordinated line 
of accessories to better help the customer visualize the 
furniture in a natural setting. 

Gibson Office Furniture also offers complete interior 
decorating, design and office layout services to its cus- 
tomers, providing plans for a single office or an entire 
suite. 





DESK DISPLAY ... below shows use of chairs and 


accessories to point up the desk in action. 











EXECUTIVE OFFICES . . . such as shown above offer complete 
appointment to the prospective buyer in both wood and steel. 
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Like magic, your operator's fingers 
will race across the keyboard of the 
new Johnston with sensational 
speed and ease. 

Watch her sparkle when she feels 
the trigger-quick snapback action 
of every key...the unprecedented 
feather-light touch on all the keys, 
both feature and numeric. 
See...try the JOHNSTON Add- 
ing Machine soon. Call your office 
machine dealer for a demonstration. 























ohnston 
ADDING MACHINE COMPANY 
13343 Sherman Way, No. Hollywood, Calif. 
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OFFICE FURNITURE ... is shown in at 
tractive setting by Business Furniture 
Wholesalers, Dallas, Tex. 


Business Furniture Wholesalers 
Open New Dallas Showroom 


Business Furniture Wholesalers of Dallas, Tex., held formal 
opening of a new showroom on July 15 at 1544 Slocum St. 
This showroom inaugurates a brand new service for dealers in 
furniture and equipment throughout the Southwest. 

The showroom specializes in furniture for offices and other 
commercial uses such as hotels, clubs, institutions, lounges, 
dining rooms, cafeterias, dormitories and hospitals. Dealers 
are invited to visit and bring their customers to the showroom 
to become acquainted with this new service. 

Included among the products on display are the following: 

Contemporary office furniture by Feldman-Selje Corpora 
tion, including co-ordinated groupings of desks, chairs, and 
lounge seating. 

Contemporary seating and lounge furniture by J. G. Furni- 
ture Company, including designs of many internationally 
known designers. 

Contemporary and conventional furniture by Modernize, 
Inc., of Chicago, specializing in institutional and public lounge 
furniture including sectional furniture in custom dimensions. 

The “Hostess” line of folding chairs and banquet tables by 
The Brewer-Titchener Corporation 

Luxury aluminum folding chairs by Mayfair Industries, de- 
signed by Warren McArthur 

A diversified line of aluminum institutional chairs by Gasset 
Chair Company. 

Contemporary desk accessories in genuine leather, designed 
by Paul McCobb and manufactured by Gift Craft Leathe: 
Company. 

Unusual dining tables and chairs by West Coast Industries 

Another service offered by Business Furniture Wholesalers 
is the development of custom-designed and special items of 
furniture for unusual needs. The firm’s own personnel, plus 
the engineering staffs of many manufacturers are available 
with no obligation. 

All manufacturers whose products are shown are repre 
sented in the Southwest by Goldblatt Associates of Dallas 
General Manager of Business Furniture Wholesalers is Nelson 
Greenfield. 


Advanco Products Moves to Elmhurst, N.Y. 
Advanco Products recently moved into a new factory, ware 
house and office building at 76-05 Sist Ave., in Elmhurst 
N.Y. 
The new building offers triple space 
previous location at 148 W 4th St., New York City. 


as compared to ti 
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Leckie of Ticonderoga Fame, 
Retires from Joseph Dixon 


The man who made the name “Ticonderoga” mean “pencil” 
has retired from active business. 

John J. Leckie, veteran advertising and sales promotion man- 
ager of the Joseph Dixon Crucible Company, has announced 
his retirement from daily duty after 53 years with the firm, 
but will continue in a consulting capacity. 

Mr. Leckie selected “Ticonderoga” as the name for Dixon’s 
best quality lead pencil when the company was mining graphite 
extensively in that up-state New York area. Through well- 
conceived advertising and promotion, he taught the public 
more, it is generally agreed, about Fort Ticonderoga and the 
exploits of Ethan Allen and his Green Mountain Boys than 
was ever learned from history books. A widespread popular- 
ity of the Ticonderoga pencil has been the result. 

Until 1919, Mr. Leckie had been connected with the Phila- 
delphia branch office where his first job was answering cor- 
respondence. Not long afterward he was placed in charge of 
Dixon’s Philadelphia school department. At this time he 
showed great ingenuity in developing brochures featuring the 
application of Dixon pencils for writing and the use of the 
lead pencil and colored crayons in school art work. 

These booklets gained for him a wide reputation when he 
entered sales work and he soon became well known through- 
out the middle Atlantic states among educators and school 
supply dealers. 


Roy Potter Retires from Autopoint Post 


J. W. Alsdorf, president of the Cory 
Corporation, announces the retirement 
of Roy H. Potter as vice-president of 
sales of the Autopoint Company, a di- 
vision of Cory. 

Mr. Potter will continue with the 
Autopoint Company as a consultant to 
Jules W. Lederer, Autopoint president. 
He will act as special consultant on the 
Autopoint Company’s new retail depart- 
ment, recently formed, and in an over 
all consulting capacity in the company’s 
expansion program for the advertising 
specialty, premium, and executive gift fields 

Mr. Potter has been vice-president of the Autopoint Com- 
pany for 20 years, being one of the original founders. His 
experience in the writing instrument field covers more than 





ROY H. POTTER 


38 years 
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now in your color choice! 


Brightening today’s modern office installations, $ ~ 
: A point to remember: ; 

Apsco’s Dexter Super-10 and Dandy Super-10 are : Apsco : 
; es Sve d ; : Staplers, 7 

now available in a choice of five decorator colors. ° too, at ° 
. America’s * 

Stock, display and sell the new Apsco pencil sharp- * ° 
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Apsco products inc. 


LOS ANGELES, CAL./ ROCKFORD, ILL./ TORONTO, CAN. 
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GRAND & TOY'S .. . new suburban 
home offers one-floor warehouse space, 
and, picture below, adequate room for 
assembling, polishing and preparing of 
orders. 


Suburban Move Solves 
Warehousing Problems 


@ WHEN GRAND & TOY LTD., Toronto’s largest office 
supply and furniture company, moved into its new suburban 
home in Don Mills, Toronto, Canada, a new efficiency in 
warehousing was initiated. 

The new plant, as large as a city block, permits all ware- 
house facilities to be located on a single floor, and through 
planning, stock can be piled to the ceiling with easy access 
through the use of a fork-lift reach truck. 

This is combined with an entirely new closed receiving and 
shipping area which permits the simultaneous loading of the 
fleet of 12 company trucks or the unloading, in any kind of 
weather, of any large truck which might be bringing furniture 
or other items to the firm. 

Three specially built furniture vans make up part of the 
fleet which is in action daily. These trucks, with side doors, 
can be pulled directly up to angled loading docks for quick, 
safe loading. 

The same advantages of enclosed warehouse area extend 
to the supplies and equipment department which has truck 
areas marked out like a shuffleboard court, each area desig- 
nated for a certain truck. A 135-foot conveyor felt handles 
the supplies in endless lines from the more than two miles 
of shelving, and in turn, each truck receives its designated 
load. 

Moving of the warehouse operation to the suburban loca- 
tion as well as the offices, office supply stockroom and ship- 
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ping and receiving departments has opened up the entire 
main store in downtown Toronto to display of office furniture 
and equipment. A total space of 18,000 square feet is now 
being utilized, believed by the company to be the largest 
in Canada. 

This move has also to bring together the new furniture 
and equipment under the same roof with the reconditioned 
furniture, previously housed in another location. 

Grand & Toy, now under the direction of president J. R. 
Grand, with W. M. Grand as vice-president in charge of retail 
sales operation, was founded in 1882 by James Grand. The 
firm name was established when Samuel Toy, Mr. Grand’s 
brother-in-law went into a partnership with him. Following 
Mr. Toy’s death in 1908, the company was again operated 
by members of the Grand family, with three generations 
now in the field. 


UNDERCOVER . . . shipping and receiv- 
ing area affords ample room for load- 
ing and unloading trucks carrying both 
furniture and supplies. Twelve trucks can 
be loaded simultaneously. 
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National Lock Combination Locks are attractively 
styled and soundly engineered for use on all types of standard 


locker equipment. Made of the finest materials, 





these superior-quality locks assure the utmost in security, 
convenience in use, simplicity and durability. 

@ National Lock BUILT-IN Locks are easily installed as 
original components or as replacement units on lockers 
now in use. Available with or without masterkey feature. 
Self-locking National Lock SHACKLE Locks, too, have 

re rugged construction... provide long troublefree service. 
Quality features include chromium plated shackle, stainless 
steel outer case and three-number dialing. Masterkeyed 

re or not masterkeyed. @ When bidding on new school or 
business projects, incorporate National Lock’s 

assistance in specifying and costing locker locks, laboratory 


e locks and cabinet locks to meet your exact requirements. 


; complete system of locker control 


In addition to other advantages, National Lock Combination 
Locks are far superior in ease of locker control. 
Master charts for lock records, complete with leatherette 


binder, are supplied free with quantity lock purchases. 


If you are a locker manufacturer or jobber, write us. 
If you are an office appliance dealer, see your jobber. 


\ 


nee 


COMPANY 


NATIONAL LOCK 
, Rockford, Illinois 
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THIRD PLACE... in Smead contest went to Journal-Chronicle of 
Owatonna, Minn. 





Boston Stationers Pool 
Shipments of Freight 


The Boston Stationers Association has placed into reality 
a workable plan for pooling freight shipments. This is an out 
growth of the idea of Harry Azoff of Federal Stationery 
Company. During the administration of James W. Hayes, 
president of the association, the program was started. It is 
now being carried out under the direction of President Henry 
Rosnosky. 

It was possible to start the plan after these four steps were 
completed: 

1. The Boston Stationers Association found it necessary to 
incorporate. 

2. A depot was selected for assembling of the freight. 

3. It was necessary to contact a transportation company 
for hauling the merchandise to Boston 

4. The merchandise had to be distributed on arrival in 
Boston. 

On May 6, 1956, the Nationwide Packing Company, 460 
12th Ave., New York City, was selected to receive and con- 
solidate Boston-bound freight in New York. The Yale Trans 
port, Inc., was selected to haul the freight from New York to 
Boston. Shulman, Inc., was chosen to receive the freight from 
the Yale Transport, Inc., to make deliveries to the individual 
dealer and also to act as collection agent for freight charges 
on each shipment. 

A special checking account was opened by the Boston Sta- 
tioners Association, Inc., to handle the freight charges. The 
association provided dealer members with a rubber stamp 
instructing the vender to ship to the Boston Stationers Associa 
tion, Inc., c/o Nationwide Packing Company, 420 12th Ave.., 
New York City. 

Approximately 400 dealers and manufacturers were notified 
of the action of the association and a list of dealer members 
was attached. 

Already, the plan is reported to be resulting in conside 
able savings. For example, Federal stationery placed an orde1 
with one manufacturer to be shipped under the freight pooling 
plan. When the billing was compared with previous shipment 
costs it was found that 332% had been saved of the cost of 
freight. 

This plan is available only to members of the Boston Sta 
tioners Association, Inc. 


Adolph Hanke Typewriter Service Moves 

Adolph Hanke Typewriter Service has moved from 722 
Madison Ave. to quarters four times as large at 810 Madison 
Ave., in downtown Toledo, Ohio. Mr. Hanke has been in 
the typewriter business in Toledo for 39 years, and is con 
sidered one of the veterans in point of service. He and his wife 
are partners in the firm, which is also the Olympia typewrite1 
dealer in the Toledo and surrounding area.—AK. 
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First Prize in Smead Contest 
Goes to Kistler’s in Denver 


K: Stler’s 4 





TOP WINNERS in Smead's window contest included window 
by Kistler's of Denver, above, which took first place, and Horder's, 
Inc., Chicago, below, which placed second. 


First prize in the Smead Manufacturing Co., Inc., spring 
window contest went to the W. H. Kistler Co. of Denver, 
Colo. 

The window, which featured the end use of expanding files, 
brought to Kistler’s a 10-day all-expense tour for two to Jas- 
per, Lake Louise and Banff, Canada. 

Second prize of $200 was awarded to Horder’s, Inc., Chicago. 
The window showed desk files and expanding products. The 
third winner was the Journal-Chronicle of Owatonna, Minn., 
and $100 was the prize. The window was dressed by Florence 
Mock, a previous winner in one of the Smead contests. It 
featured a general line built around covers, desk files and ex- 
panding products. 


Dowling Named Eversharp Vice-President 
Edward G. Dowling has been ap- 
pointed vice-president in charge of sales 
for Eversharp, Inc., it was announced 
today by Fred G. Young, president. 
Mr. Dowling has been associated with 
Eversharp in a sales capacity for the 
past 10 years. He started as a salesman 
in Brooklyn, New York, in 1946 and 
was soon transferred to Philadelphia as 
assistant regional manager of both the 
writing and shaving instrument divisions. 
E. GS. DOWLING In 1949, he was promoted to Midwest 
regional manager and, three years later, 
became national manager of Eversharp’s advertising special- 
ties Division. In 1954 he was promoted to general sales man 
ager of the shaving division. 





Bright Chair Co. Moves in New York 

The Bright Chair Co., Inc., announced that as of July 5, 
is now located in new and larger quarters at 545 W. 34th St., 
New York 1, N. Y. 

Harvey Bright said the move will enable the company to 
offer better service with a continuation of the same line. 
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Invincible Files f 
in glowing color make’em | 


“igre Pe 


brighten up and buy! 
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|, before has so much sales 
power gone to work to move Invincible 
furniture off your floor! Full-color full- 
page ads throughout the year — in maga- 
zines which most influence furniture buy- 
ing in your area. Every ad reaching over 
a million and a quarter readers of Newsweek 
and Business Week — PLUS management- 
level readers of two other leading business 
magazines. All to announce Invincible’s 
complete new line — with six beautiful, 
functional finishes most conducive to 
office efficiency, and to sales! 

Remember Invincible’s famous business- 
engineered features, too! Files, have all- 
steel strength — drawers glide quietly — 
various sizes meet all customers’ demands. 
The entire Invincible line — files, desks, 
chairs, Modernettes — guarantees cus- 
tomer satisfaction and enthusiasm. So 
make this campaign yours. Tie in with ad 
mats and displays, use the full-color 
Invincible catalog, the impressive new 
brochure. We have no company-owned 
outlets — retail profits are all yours! 
Write for details, 































Invincible 4-drawer 
file with legal-size 
drawers. Variety 
of other sizes and 
concealed safe unit 
also available... Modernaire desk is one 
of 107 different sizes 
and styles. 


Office equipment 
business-engineered 
for better 





business living Invincible Metal Furniture Company, Manitowoc, Wisconsin 


In Canada: A. R. Davey Company, Limited, Factory Representative, 175 Bedford Read, Toronte 5, Canada 
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ROOM 553 
NSOEA Exhibition 


Sept. 29 - Oct. 3 
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Watson 


SINCE 1887 


_.. fabricators of 

stock and custom 
metal equipment 

for... oftices, banks, 
court houses and other 
public buildings... 





the 
Finest in Quality 








WATSON MANUFACTURING COMPANY, Inc., Jamestown 3, New Yort 
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Remodeling Job 


Brings Plus Sales 





@ FIFTEEN YEARS AGO the office furniture and equip 
ment division of the Broadway Office Supply Co., Springfield, 
Mass., was moved into a separate store a few blocks from the 
site of the office supply operation to enable the sales of furni 
ture a chance to grow. 

Steady progress and increasing sales recently forced the 
company to consider further action, so an enlarging and re 
modling job was undertaken. 

The end result is a store offering 6,000 square feet of dis 
play and sales space which is proving its worth at the offset 
by producing a 40% increase in business and a remarkable 
upgrading in the sale of better furniture. 

Designing and remodeling of the store was done in the 
main by the Gordenstein brothers, founders and owners of the 
firm, who supervised the selection of materials, the planning 
lighting. and the interior decorations. 

In fact, no outside professional help was needed except for 
carpenters, painters and linoleum layers, since the Gordensteins, 
totaling seven strong, offer sufficient talent to handle all of the 
problems. 

Counting off the Gordensteins, in order of business life, 
there are the founders Samuel and Harry, who joined together 
35 years ago to start a modest office supply business. They 
were joined by a brother, Michael, shortly thereafter, and 
in 1935, two more brothers, Max and Nathan, joined the sales 
staff. Harry’s son Walter joined the staff in 1955 after leaving 
the navy. He has made a thorough study of interior decorating 
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AMPLE DISPLAY .. . area is 
provided in the new Broadway 
Office Supply Co. furniture 
store. The result has been 
substantial increases in the 
sale of furniture. 


and is in charge of industrial as well as executive designs. 
His brother Robert, an electronics engineer, followed him into 
the business in 1956 as the chief advisor on all technical 
problems. 

Their combined efforts have produced a modern store with 
wide picture windows that is strategically located at the 
corner of Washington and Broadway in downtown Springfield. 

The interior walls are light blue, with walnut woodwork 
throughout, and future plans call for solid walnut dividers for 
executive offices and trellis work for other divisions when 
the model offices are installed. 

In a short time, a group of four model offices will be in- 
stalled, two completed in steel furniture and two in wood. 
They will be both traditional and modern in setting and show 
a variety of treatments including carpeting and draperies, 
stressing different color combinations. 

At the present time, desks, chairs and accessories are ar- 
ranged in an orderly fashion throughout the store permitting 
easy accessibility in any direction. These displays can be seen 
from the outside because the big corner windows have been 
left unobstructed, and fluorescent lighting has been installed. 

To further increase traffic in the stores, the Gordensteins 
will honor parking tickets from various nearby lots, refunding 
the charges to the customer. 

This change in the physical appearance of the building, in 
the three months that it has been open, has proved their deci- 
sion to remodel was a wise one. 
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$9.00 additional. 


COLE’S New ... improved 


FULL SUSPENSION FILE 


No. 204 946° 


No other file at this low 


0 OLIVE GREEN OR COLE GRAY* 


price has this really full suspen- 


sion. 25% more filing capacity. The last folders in these 
files are as accessible as the first. Smooth gliding draw- 
ers, spring compressors and guide rods. 





TWO DRAWER~> 
LETTER SIZE 

Desk High, 14%” w, 
24” d. No. 202 $32.95 
LEGAL SIZE...17%4" w. 


No. 502 $37.95 
Lock that locks both 
drawers $4.95 additional 


THREE DRAWER 
LETTER SIZE 
14% w, 40” h, 2656” d. 


No. 203 $43.25 
LEGAL SIZE 17% wide. 
No. 503 $51.50 


Plunger type lock that 





FOUR DRAWER LETTER SIZE 
14%" wide, 52\4” high, 265%" deep. 
No. 204 $46.50 

LEGAL SIZE 1734" wide, 52'4" high, 
265%" deep No. 504 $52.50 


Plunger type lock that automatically 
locks all drawers $9.00 additional. 





SAVE VALUABLE 
FLOOR SPACE > 
Use 5 drawer files 
as illus.) where 
space is scarce 
and save 25% of 
your office space. 








FIVE ER 
automatically locks all 
drawers $9.00 “SHO oe 

‘%. No. 205 $57. 
STANDARD COLORS: Olive GreanoeG SsY . usrio 
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“SECRETARY” Chair 


ninates fatigue 

1 corrects im- 
per posture. Five 
way adjustment. All 
ylon bearings. Thick 
um rubber uphol- 
Be ed with DuPont's 
y mous “Fabrilite.” 


re 
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f ~» ime. One piece 
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ick plates. Seat 
x 14” x 234". 


0 $39.95 


The “STENO” Chair 
gertip contr 
bonded foam 
hion. Adj 
t height, tof 
j casters. Seat 


x 13%” x 2 
No. 2815 $29.95 


' s 





Colorful, impressive, the 


in beauty. Brushed aluminum, satin 


smooth frame and 
base. Tilt seat with ad- 
justable height. Smooth 
rolling ball-bearing 
casters. Seat size, 
1940" x 17a" x 2%". 
No. 2550 $79.50 


Junior “Executive” 
Same as above but 
made entirely of steel 
instead of aluminum. 
Smartly covered with 
DuPont’s “Fabrilite”. 
4 colors only): Brown, 
Green, Gray and Wine. 


No. 2825 $59.95 


COLE’S Aunind Ay ore CHAIRS 


“EXECUTIVE” Arm Chair 






last word 





Nos. 2810 and 2550 chairs are available in the following 
colors: Granite Gray...Oak Leaf Green...Wine...Saddle Tan 
Brown...Terra Cotta...Sapphire Blue...Coral...Apple Green 


Russet. 


Nos. 2815 and 2825 chairs are available upholstered in 
Brown, Green, Gray and Wine. 
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SEND FOR OUR LATEST CATALOG 


















STEEL BLUEPRINT CABINETS 


Provides protection for blueprints, art work, 
engravings, maps, etc. Drawers glide 
smoothly and quietly at a mere touch. Rear 
hood protects contents. Green or Cole gray. 
5 DRAWER UNITS 
Inside Drawer Outside Cabinet 
No. W a & & H. D. Price 
4030 37” 2y," 25" 40%” 15y,” 28%" $92.50 
30-B Base for above cabinet, 7'/,” high........ 14.25 


4332 43° 2y," 32" 46%” 15%," 35%" 106.75 
433-B Base for above cabinet, 7'/," high 15.95 
5038 50” 2," 38° 53%” 15¥,” 41%" 132.50 
538-B Bose for above cabinet, 71/)" high........ 19.00 


W UNIT 
526 ‘ G »” 40" 265," 87.50 





your VALUABLES 
and VITAL PAPERS 


A dial lock secret vault, 
only you know the 
combination). Plus 
three full suspension 
letter files. Heavy steel. 
1434" w, 524" h, 2656" 
d. Green or gray. 

No. 2004D $65.95 


With add'l. plunger lock 
that locks all drawers, No, 2004DL $75.95 





SAFETY 
CABINETS 
with lock 
Supplies stay 
neat and 
orderly. 
Prevents 
petty 
pilferage. 
Adjustable 
shelves. 


No. 3491 Green or Gray 





No. W H D. Price 
200 14%,” 29," 24° desk height.......... $24.00 
800 30° 40° 2654” counter height... 59.00 
349L 304," 374," 17° tow counter hgt. 45.00 


COLE stee EQUIPMENT CO., INC. 


NEW YORK 415 MADISON AVENUE 


« CANADA 
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wc PU * Stand —F Pat a offi e oe 
for ent in the family. met for su <p pit 

books. Opens up to 39” x 17”, a ight. 
Heavy gauge steel. Olive Green or Gr Kx °. Ni $11.95 





“POSTURE” Chair No. 2810 4 

Brushed aluminum. Five way adjustment. Foam rubber cov- 
ered with Du Pont’s ‘“‘Fabrilite.”” Steel base $39.95 
Green, Gray, Brown or Wine. 








No. 1621 589 


SPACE SAVING DESK 


Three letter files with spring compressors, two double card 
drawers for 3 x 5 or 4 x 6 cards (7200 cap.), plus a conven- 
ient arm rest. Heavy steel, desk height, 5412’ wide, 2512 
deep. Mist Green, Olive Green, Desert Sand, Cole Gray 















TWO DESKS 
in the space of ONE 


NEW. 
Solves the office space problem. Enables two people 
to work comfortably where only one person worked 
before. Doubles present floor space. Has 


two_ | r 
size suspension files plus two knee space fs 


lock and key. Aluminum trimmed li 


No. Wide High 45 Price 
1631 58 2 Yt $139.09 
1632 O*. 29’ 26% 149.50 

go e r “et nly the two letter size draw 


. Add 


ic yo s above knee space) deduct 
set number. 


d or Cole Gray. 


CY: knee spac “N” to item number 
“er 
632. 4°) 


reen, rer Grol 





The ‘‘PRESIDENT’S”’ File 
full letter OPEN 
two drawers for 3 x 5 or 4 UNIT 
cards (6400 capacity) used fo, 
tracts or cancelled checks. ? 








Four suspension 





STORAGE CABINET 
This full size cabinet is 
a fine office addition. 
Dustproof, made of 
heavy gauge steel. Pro- 
tected by strong doors 
with a two way lock- 
ing device controlled 
by a paracentric lock. 
76” high, 36” wide, 
18%’’ deep. Olive 
Green or Cole Gray. 

No. 76 $59.95 


secret vault with 4” dial lock; 
bly protected by extra outer os 
under lock and key. Heavy dhrn, 
3212" wide, 3712" high, 19” deyp 
Olive Green or Cole Gray. 

No. 475 $6 


SLIDING DOOR 

CABINET 

Same as above but 

with sliding doors. 

For use in close quar- 

ters. No swinging doors 

to block aisles. 

76” h, 36” w, 1934” d. 
No. 7636 $62.50 

As above with lock, No. 7636L $69.00 


Additional Shelves for the above cabinets $4.25 each. 








The ““MERCHANT’S” F 
2 letter files, drawer for 3 
4 x 6 cards (3200 cap.) plust 
cret vault and storage space? 
protected by an outer door @DivIDE 
lock and key. 30%” w, Win | 
17” d. Mist Green, Olive Gjpie 
Desert Sand or Cole Gray. 6» « f 
No. 1370 $3INo. 13% 
LOCK: With plunger-type lo#LOCK v 
No. 1370PL $——— 
Above cabinets 


Grained Walnut, 
Knotty Pine finishes $15.00 


No. 20d o 


Two letter files, three adjustable storage compartments un 
der lock and key. Heavy steel. Desk height, 5442” w, 252 
d. Mist Green, Olive Green, Desert Sand or Gray finish 


LOCK for two drawers $4.95 add'l. 


all drawers 




























No. 1700 $135 
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(7 w0Ultue LINE OF MODERN OFFICE 


These beautiful desks of tomorrow will greatly improve t 
pearance of your office. Styled by foremost craftsmen to m 
most discriminating taste. They create an atmosphere th 
increase your prestige with clients and employees. Ru 
constructed of heavy furniture steel. Beautifully covered wi 
grade linoleum attractively trimmed with a fine aluminum 


COLE’S 


No. 
1700—1 letter drawer, 4 box drawers (55'x24”) 
1701—2 letter drawers, 2 box drawers (55’'x24’’) 
1702—1 letter drawer, 4 box drawers (55'x28’’) 1 
0 ve ~2 ye 
1703—2 letter drawers, 2 box drawers (55’x28"’) 1 ine) 
» “No. 1707—1 letter drawer, 1 box drawer (4134’x24”) 1f 
“ ”“ . cc 
No. 1708—Three box drawers (4154''x24”) No. 187 


STANDARD COLORS: | 
Desert Sand, Mist Green, Olive Green or Cole Gray baked #” '’"ger- 


SEND FOR OUR LATEST CATALOG 





COLE sree: EQUIPMENT CO., INC. 





Cole’s “MODERN” File 

A filing cabinet, storage 
cabinet and secret vault all 
in one. 3 full suspension 


(les sree 


SHELVING UNITS 




































Heavy § 2 letter files and 2 drawers 
— for 3x5 or 4x6 cards (6400 
pars ad ’ cap.) also for leases, con- 
pecs. m= tracts or cancelled checks. 
> centers; ca r 
‘ , Plus 3 storage compart- 
eres, © be ments under lock and key. 
Gre Aiea be “9 30%” w, 51%” h, 17” d. 
TT Heavy steel, green or Cole 
— iy, | gray No. 991 $79.00 
; ] LETTER SIZE—as above but 
- i i with a fourth letter file re- 
a Lt - placing the two index card 
\ I = I drawers No. 990 $75.00 
——<* = LEGAL SIZE—Same os No. 
3) tH : 990 but with legal size in- 
* File > | s $48.35 stead of letter size drawers, 
letter SOPEN 33%" w, 51%” h, 17” d. 
5 or ,UNIT SHELVING UNITS (CLOSED) No. 1090 $85.00 
sed fe a Above with plunger-type lock 
cks. P PRICE PER UNIT Add | $116.83 that automatically locks all drawers... $9.50 add'l. 
N w. H ! Unit 3Units 6 Units Shelves 
al locke 19 $38.00 $36.95 $35.59 $3.25 ec 
outer G71, 44.25 43.20 42.20 4.25 ea 
leavy #—794 56.50 54.50 52.95 4.95 ea. I 
19” ays 25.50 25.40 25.00 2.95 ec lek 
aa SHELVING UNITS (OPEN) 
475 
ena ate dite. pale SPACE SAVING DESKS 
N Ww. H. OD t 3Units 6 Units Shelves . 
12 36" 75” 12 $24.65 $23.65 $21.69 $2.95 ea For use where space is at a pre- 
%” 75” 18 , 27.75 26.45 24.65 3.50 ea. mium. Has two full suspension letter 


32.95 31.55 29.85 4.95 ea. file drawers. Sturdily constructed of 

























heavy gauge steel with beautiful 
aluminum trimmed linoleum top. 


33 DRAWER 
CABINET 


360 Compart- 


These desks are available in Mist 
Green, Olive Green, Desert Sand 


No. 1721 $65 or Cole Gray. 








LHRataD 










































ment Capacity. t. 
Pays for itself in G X SPACE SAVING SIZES 
safe-guarding adi ne 7 
tools, catalogs, ' Wide ‘9g p rice 
printed matter, 1721 34” 29” 19%" $65.00 
Mumetc. Inside draw- E> 2. 1721-A 34” = 29” 26%" 72.50 
- er: 856" w, 234" Crs ith these double 1721-8 40” 29” 1914" 69.00 
: h, 12” d. Cabi- . ¥ card set plus an 1721-C 40” 29" 26%" 74.95 
“ g - net size: 30%’ lacing the 1721-D 58” 29” 1914" 74.95 
r w, 372" h, ‘ [ of act size yer 1721-E 58” 29” 26%" , 82.45 
or 3a : d, Kea ¥ a at AAS . Add 
pM J ) — uber. 
space . - 3312 ve of A’ 
door @DIVIDER PA Et 
Mh a oh dy PoPthem, adjust. q¥35! dividers 
live Gable cente 1 set divides Ss each B\ ¢ et « 3 
EL de tlhe Si ciate maky a A DESK ’n FILE 
370 $39No. 133 65¢ per set (two to a set) pe 49.95 A retractable desk ...a safe for val- 
pe lodkOCK which w k all 33 drawers, No. 27K $10.00 vables . . . drawers for checks . . . 
PL $f files for letters . . . shelves for books 
and drawers for index cards. A com- 
“ THE plete steel office all protected by two 
a a " doors under extra lock and key. 
= EXECUTIVE 32%” wide, 60” high, 19” deep. 
FILE 
: $119 °° 
: ‘ No. 1093 GREEN OR GRAY 
3012” wide 
> th 371%" high 
m + ae deep SPECIFICATIONS Inside Dimensions 
th Wide High Deep 
COLORS: Top Vault 16” 8” 16” 
Rug Mist Green, Shallow Drawers 133%” 2” 16” ~S ia 
wi Olive Green, Card Drawers 6%" 414" 16” 
n ei Desert Sand, Check Drawers 1242 4%” 16” 
Cole Gray. Letter Drawers 1212” 10%” 16” —— 
$59 9 Grained Walnut, Blonde Oak, Gl Y 
a No. 1478 95 Mahogany or Knotty Pine Gl 
ye? etter files, 2 drawers for 3x5 or 4x6 cards (6400 $15.00 additional. — = 
_P°P.), secret vault and storage space under lock and key. ~ | 
Lr , , All your important papers = >) 
«Above inet wilt, lened ta L. 
1 oy net 1a stead of letter size oe at your fingertips. The retractable - aX | 
$69.95 desk glides in and out bn 
ced a 'unger-type lock that locks all drawers, $7.50 add'l. on roller bearings. 4 ~ 
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NEW YORK: 415 Madison Ave., New York 17, N. Y. 














wrong way right way transfer to pronto 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
i hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 









SANITARY BASES 
for all size files $395 






... for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 
steel on the shell and the four corners of the drawers as well. 
They cost no more than ordinary files! Can be interlocked into 
solid units and stacked to the ceiling. Beautiful in appearance, 
finished in olive green to match your regular office files. Will 


LETTER SIZE $370 last a lifetime. 


CHECK SIZE $750 
Prices slightly higher in Texos 
Be desl i oF the Rockies s T °o g A G E F i L E § 


and outside of U.S.A 


PRONTO FILE CORPORATION 415 Madison Ave.,N. Y. 17,N. Y. 


CANADA: COLE STEEL INTERNATIONAL, LTD. @ 329 DUFFERIN ST., TORONTO, ONTARIO 


FOLLOW 
BLOCKS 
95¢ ADDITIONAL 

Made for any size file 







#1262 
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PRIZE WINNING .... display of furniture 
upholstered in Naugahyde vinyl materials 
was prepared by Merrill D. Marks, vice- 
president of Morton Marks & Sons. 


Morton Marks & Sons Wins Top Prize 


Morton Marks & Sons, Inc., of Richmond, Va., took the 
first place the national retail display contest for institutional 
furnitur ponsored by the United States Rubber Co. 

Disp considered included furniture upholstered in Nauga- 
hyde vinyl materials. There were three divisions, contemporary, 
traditional, and institutional. First prize in each division was 
an all-expense trip for two to Bermuda or Mexico City, or a 
$1,000 nk stole 

[here were also ten regional winners chosen with a prize of 
$500 going to each. Those in the institutional field included 
Hale’s Stationery and Office Equipment of Coos Bay, Ore.; 


W. H. Kist 
fice Equip 


Stationery Co., Denver, Colo., and Morris Of- 
t Co., Canton, Ohio. 





New Office Furnishings Catalog 
issued by Ivan Allen Company 


4 new issue of the Ivan Allen Company, Atlanta, Ga., 
office furnishings catalog is just off the presses, the second of 
its kind issued by the firm. The catalogs used in the Ivan Allen 
merchandising program now number four—Office Supplies; 
Office Furnishings; Architects, Engineers and Artists Supplies; 


and Bi ss Printing. 
This handsome new catalog designed as a guide to furnish- 


y ‘ ¥ 


ng ‘ffice as a place for living, and for working, is 


net ‘oon 
(Hie WAN ALLEN CO. 
COMPLETE 
‘ CATALOG OF 
forurg a)! oFFite 


FURMISHINGS 








chan1 ticularly to key accounts in Ivan Allen expansion 
of office | ng and decorating. 

The og, with the exception of the outside cover and 
the A Metal Construction Company insert, was done com- 
pletely hin the Ivan Allen Company under the direction of 
Peggy Bak advertising manager, and lithographed in the 
Atlanta plant. 

In promotion of the catalog, the cover was simulated in a 
window and in a newspaper advertisement 
OA-9 /56 








Royal Introduces Unique Ribbon-Changer 
on 1957 Portable Typewriters 

Using a dramatic “white glove” demonstration, the Royal 
Typewriter Co. unveiled its 1957 portable typewriter and a 
new ribbon-changing device that is said to eliminate smudg- 
ing of fingers. 

Two major changes made the development possible, it was 
revealed, one is a modification of the typewriter’s vibrator, 





TEN SECOND 


ribbon changing without 
smudging of fingers is the claim of the Royal 
Typewriter Co.'s new device on its portables. 


and the other is the packaging of the ribbon in a newly- 
designed plastic “twin-Pak” package containing two plastic 
containers instead of the traditional single spool. 

In the demonstration, it was shown that winding, threading 
and other processes are eliminated in fitting a new ribbon on 
the machine. 

All the operator is required to do is drop the ribbon in 
simplified guide slots on the vibrator, put the plastic containers 
in place, and tap any key which automatically locks the ribbon. 
The entire operation is said to require only a fraction of a 
minute. 





Named Distributor for Resulta 

E. M. DeWitt, 3108 Indianola av., Columbus, O., has been 
named Columbus and central Ohio area distributor for the 
Resulta Adding Machine and Calculator Co., portable ma- 
chines madz in West Berlin, Germany.—AK 














Finalists Chosen for 1956 
“Miss Eye-Ease” Contest 


Ten lovely office workers have been selected as finalists 
in the nation-wide “Miss Eye-Ease” contest for 1956 spon- 
sored by the National Blank Book Co. 







~~ P- : 


ett 
a4 


THESE LOVELY MISSES .. . are finalists in the “Miss Eye-Ease’ 
contest. Top row, left to right, are Kris Swanson, Long Beach, 
Calif.; Jane Marie Newell, Hastings-on-Hudson, N. Y.; Barbara 
Gunter, Eberton, Ga. Below are, Wilda Martin, Long Beach, Calif.; 
Janet Seguin, Buffalo, N. Y.; Cynthia Potter, Bath, Me. 








The 10 girls were selected by a panel of independent judges, 
including Miss Mary R. Carney, director of supervisory train- 
ing, Liberty Mutual Insurance Co., Boston, Mass.; R. S. Hull, 
placement director, Bryant & Stratton Commercial School of 
Boston; and Paul O. Shields, the Reuben H. Donnelly Corp. 





MORE FINALISTS . . . above are, left 
to right, Pauletta Mohney, San Antonio, 
Tex.; Shirley Sorenson, Des Moines, 
lowa; Claire Williams, St. Louis, Mo. 
Pictured at the left is Betty Kershaw, 
Baton Rouge, La. 





Each finalist receives an award of $200, and the young lady 
chosen by National Blank Book dealers as “Miss Eye-Ease” 
will receive an additional $1,500. The final selection, as al- 
ways, is up to the company’s dealers. 

In addition to these awards, the salesman whose name is on 
the entry blank of “Miss Eye-Ease” will receive $500, and 
each salesman who sponsored the 10 finalists receive $200. 
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National Letter Writing Week Provides 
Way to Develop Letter Paper Sales 

Retailers of correspondence paper are in a strong position 
to increase sales and profits for the fall and winter season 
beginning with National Letter Writing Week, October 7 to 
13, according to reports from both buyers and sellers of this 
merchandise. 

The public is buying social writing paper in a stepped-up 
volume and there is every reason to expect that a vigorous 
market in all price lines will continue to develop throughout 
the remaining months of 1956. 

An opportunity to exploit the advantage presented by prom- 
ising marketing conditions is available to all retailers who 
participate in the 19th annual letter Writing Week project. 
The promotion is sponsored by the Paper Stationery & Tablet 
Manufacturers Association of 527 Fifth Ave., New York City, 
whose members represent nearly all the established manufac- 
turers of correspondence paper in the United States. 

Beginning in August and continuing through September 
sponsoring manufacturers will distribute a vast supply of 
posters, streamers, printed matter, advertising mats and dis- 
play material to retailers of every type of writing paper. All 
of the material is free of charge and all of it carefully designed 
to help merchants expand sales of paper stationery products. 

Although promotion and advertising techniques vary from 
one retail outlet to another, the Letter Writing Week project 
seeks to develop the market generally by (1) promoting letter- 
writing as a means of personal communication; (2) emphasiz- 
ing correspondence paper as a welcome and rewarding gift 
line; and (3) by launching the gift buying season with special 
attention to writing paper items. 

One feature of the promotion project is the annual window 
display competition, one of the old and respected contests of 
its kind in the field of retail merchandising. Cash awards 
amounting to $1000.00 will go to winning display windows 
in four store groups, divided so that store classifications com- 
pete within themselves and not with each other. This amounts 
to separate contests among department store, variety chains, 
Stationers, and gift, book and specialty shops. 

A special award is offered to the display designer, director 
or individual displayman responsible for the most artistically 
skilled window, regardless of store classification. Details of 
the competition are contained on a printed folder available 
from the association office or from any sponsoring manu- 
facturer. Free posters are available from the same sources. 





Bermuda Trip Rewards Top Salesman 

A trip to Bermuda for two has been awarded to James 
C. Lowens, manager of the Jamaica store of Chas. S. Nathan, 
New York City, distributors of office furniture and office 
planners and decorators. Mr. Lowens was top man of the 
Nathan sales force in sales of Globe-Wernicke Techniplan 
installations during the period June 1, 1955 to June 1, 1956. 

Second honors for sales of installations of the Techniplan 
concept of office planning were awarded to Stuart Lewis, 
who won an all-expense weekend for two at Grossinger’s. 

Mr. Lowens and Mr. Lewis also claimed prizes in month- 
ly contests during the year. Other monthly winners included: 
Ben Benson, Joseph Ehrlich, David Tepper, Samuel Sandler, 
Arthur Ehrlich, Adonis Ordine, Isaac Feuer, Henry Goldman 
and Martin Ehrlich. 





Meyers Elected Treasurer of Bates 


The board of directors of The Bates 
Manufacturing Company in a _ recent 
meeting elected Cecil H. Meyers treas- 
urer. 

Mr. Meyers has been with Bates since 
1922 and his father had 20 years of 
service with the company. Rounding 
out the Meyers’ family service is a son 
of the new treasurer. 

Before taking his new position, Mr. 
Meyers was assistant treasurer of The 
Bates Company. 


CECIL H. MEYERS 


OA-9/56 





THE ALUMINUM STRIP 


MAKES THE DIFFERENCE 


@ Stronger, longer-lasting box of one-piece 
construction. 


@ Aluminum closure and cord permanently 
attached at factory. 


@ insures faster closing and opening. 

@ Greater protection against dust and spilling 
if dropped. 

Flat top for better and safer stacking. 


Smooth inside bottom, fully reinforced, . 
insures correct filing. 


Holds heavier loads. 
Fiberglass tape secures bottom more firmly. 
More impervious to moisture. 


Gummed content labels are supplied with 
each box. 


Packed flat knocked down. 





carree wnt 


OUR PRODUCT IS SOLD EXCLUSIVELY THROUGH THE 
TRADE AND IS UNCONDITIONALLY GUARANTEED 


FRE E CHANCE ON A PORTABLE TV SET 
Visit our Permafile Display in Room 625A, Conrad Hilton Hotel, at the 
N.S.O.E.A. Convention, Chicago, September 29 through October 3. Winner need 
not be present for drawing. 








OFFICE EQUIPMENT MANUFACTURING CO., INC.“ 


2208 SUMMER STREETeDALLAS, TEXAS + PROSPpe: 
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RIBBON CUTTING . . . from left 
are Fred Plank & Oscar Wolf, Utility 
Supply Co.; Herschey and Leon 
Levin; Frank S. Guintini, vice-pres- 
ident Utility Supply Co.; Manuel 
Levin, store owner, Milwaukee; 
Harold Hecktman, Utility secretary- 
treasurer; Alderman Quirk, Milwau- 
kee; Mrs. Levin; Charles Stumpf, 
ag Downtown Ass'n, Milwau- 
ee; M. E. Wolf, president Utility; 
Bob Irwin, executive secretary Down- 
town Ass'n.; Charles Kasik, Century 
Bldg. agent and manager. 


Utility Opens Modern 
Store in Milwaukee 


On July 10 the Utility Supply Company of Chicago opened 
the doors of its latest franchise stationery store. This new 
and completely modern structure is located in the heart of 
downtown Milwaukee and is the second such venture by 
Utility in the past seven months 

As in the case of other franchise operations, the Milwaukee 
Utility Store is independently owned and operated under the 
auspices of the main office in Chicago. 


City Officials Present 


Features of the grand opening festivities were headlined by 
the appearance of several city officials and dignitaries, offering 
congratulations and messages of welcome to Manuel Levin, 
store owner and manager. The ribbon-cutting ceremony to 
Officially declare the store in operation was performed by Mrs. 
Levin, on behalf of her husband and the Utility organization. 
This touched off a three-day celebration sale, featuring the 
distribution of souvenir gifts, flowers for the ladies and a long 
list of substantial door prizes. 

The beautiful interior of this corner location is enhanced 
by 67 feet of windows facing the south and 59 feet facing 
west. With all this glass frontage, combined with the corner 
entrance of glass revolving doors, the store in its entirety is 
completely visible from the street. Overhead a glare-proof 
“luminous” ceiling keeps the store bathed in evenly distributed 
soft light and temperatures are constantly controlled by a 
high powered Trane air-conditioning unit. 


Provide for Self Service 


All stock and merchandise is carefully distributed on pyra- 
mid and island type display units throughout the store and 
the north and east walls are equipped with open shelving, 
offering a complete self-service type of operation and allowing 
maximum efficiency by the sales personnel in the handling of 
traffic. An ingenious arrangement of pegboard panels are 
situated above each shelf unit along both walls of the store. 
Samples of various products are fixed to these panels and 

Turn to Page 100, Please 


INSIDE NEW STORE... |. General view of commercial stationery 
department. Note pegboard holders for smaller items on support- 
ing pillars. 2. The furniture department with typewriters displayed 
at left. 3. Department for folders, index cards and trays. Samples 
ere displayed overhead for easy selection by customers. 
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fashioned files ... drops *em into Revo-Files “as is” 
... and goes right to work! No other single-drum 
rotary card file of its type lets him do this. And 
the more cards a prospect has, the more money 
this feature is worth to him—and to you. Actually, 
it sells the Revo-File for you! 


With Revo-Files in your line, you can promise a 
$200 to $400 saving to your prospect the first 37 
linutes he owns one. Reason? With Revo-File he’s 

t faced with costly transposition to new cards, 
with the need for special key-hole punched 
ards. He simply takes his present cards out of old- 


no hk p ofit 


,600.00 PROFIT! 

















Ramsey, Inc., Philadelphia, Pennsylvania, 


The Horne Desk Company, Atlanta, 
Georgia, made a sale of 20 Model C58S 


Sahlin-Kliassen & Company, Revo-File 
dealer in Los Angeles, California, sold an 


recently 


35 Model C58 Revo-Files, 


taking a it profit of $4,550.00. Many Revo-Files a short time ago, netting them installation of 16 Revo-Files and made a 
an init ler for one or two Revo-Files $2,600.00 profit. Mosler Revo-Files often rofit of $2,572.80 on them. Other Revo- 
turns : kind of bonanza! sell in batteries, this way. Pile sales by dealers have ranged from 


$440 to $17,000 profit ! 


Write, wire or phone The Mosler Safe Company, Hamilton, Ohio Dept. OA-37 


Only single-drum rotary card file of its “Hottest” rotary file on the market— 


type that does not require attachment 
of ras! 

Exclusive patented card-retention method 
prevents loss or mutilation of cards! 
Practically sells itself... produces 40% 


reorders! 


OA-9/56 


sales doubled in 1955! 


Big profit on each sale—with no service 
headaches! 


Wide-open market—every firm or bank 
with 3,000 or more cards is a prospect! 


D244 d 44 
, é Vip ff so fi 
Another fine product of 


* Mosler Safe 
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The older we grow, the more we know. This is not only 
true of people, but of companies, too... for a company 
is only as wise as the knowledge of its combined staff. 


For 60 years, PANAMA-BEAVER has matured 
steadily in its program to provide an “easier 
office-worker life.”’ Since 1896, the company has 
learned to anticipate the needs of the commercial world 
before they arose. Among the first to recognize the 
important role of Vision-Engineered products, 
PANAMA-BEAVER’s research department developed 
the easy-on-the-eyes Hypoint colored carbon papers 
plus Lustra Colorful Inked Typewriter Ribbons— 
especially created to harmonize with all paper stocks and 
letterheads. Another achievement—the Eyesaver, Parma 
Pearl and the NEW Ebony Unimasters (for spirit 
duplicating) with tinted jackets to avoid glare, relax the 
eyes, relieve harsh contrast and permit faster work. 


Exciting things have already been charted for 
PANAMA-BEAVER’s next 60 years . . . as you will 
find out when you call your PANAMA-BEAVER 
man, “always a live wire!” 


PANAMA- BEA vee 
WOE Wh 


Wind to Coast Distribution 
Since 1896— "The LINE that can't be matched." 
MANIFOLD SUPPLIES CO. 
188 Third Ave., Brooklyn 17, N. Y. 
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are marked with all information concerning sizes and colors 
available. 

With this arrangement customers can easily select items 
they require without going through a long and complicated 
ordeal of searching through the shelves. It is also of great 
benefit to the sales clerks who have no need of opening numer- 
ous boxes before a satisfactory selection can be made. The 
inventory records also are aided since constant shuffling of 
merchandise on the shelves is avoided. 

The supporting pillars of the store are also covered with peg- 
board displays, running from eye-level to three quarters of 
the height from floor to ceiling. These displays have been put 
to use in holding such items as pictures, social stationery, 
blackboards, bulletin boards, tape dispensers and other items 
suitable to this type of promotional display. Here again, 
normally wasted space has been put to work and the end 
result is a maximum of showroom space without crowding 
the merchandise or hampering the sales operation. 


Use Island Floor Units 


The island type floor units lend themselves to the showing 
of a complete line of well-known brands of commercial sta- 
tionery products, in a manner designed to allow the customers 
to shop freely and make their own selections. These units 
are checked daily and are constantly replenished to keep the 
available items completely stocked on the units. 

Here again the layout was carefully considered so as to aid 
the clerks as well as the customer. This type operation avoids 
the need of a clerk for every customer, as the showing of 
merchandise from closed stock is unneccessary. The island and 
pyramid units are supplemented by end-display units which 
feature the bulky value items being offered at sales inducing 
prices. The flow of items to these units is regulated as sale 
and feature articles are changed to confrom with market 
and advertising programs. 

The entire merchandising and display program was under 
the supervision of Utility Vice-President Frank S. Giuntini 
who also supervises the operation of the Utility Store in 
Chicago. In accordance with the Utility franchise agreement, 
the Milwaukee store will receive the full co-operation and 
facilities of the Utility operating divisions, which include 
advertising and promotion, bookkeeping, mail order, sales 
and others. 


DoMore Names California Representative 

The DoMore Chair company announced recently that Philo 
Leonard is now representing the company in the Northern 
California area. 

Mr. Leonard, whose address is 60 Glenbrook Drive, Hills- 
borough, Calif., is well known throughout the area he will 
travel. 








Burroughs Establishes Electrodata Division 

Establishment of an ElectroData Divi- 
sion of Burroughs Corporation to pro- 
duce and sell electronic data processing 
systems was announced recently by John 
S. Coleman, president of Burroughs. 

The announcement followed formal 
acquisition of ElectroData Corporation 
of Pasadena, Calif., at a meeting of 
Burroughs and ElectroData officials in 
Detroit. 

Mr. Coleman also announced that 
James R. Bradburn, who was president 
of ElectroData, has been named a vice- 
president of Burroughs and general manager of the new divi- 
sion with headquarters in Pasadena. 

The new division will have responsibility for manufacturing 
and distribution of DATATRON, a high speed, general pur- 
pose digital computing system developed by ElectroData. It 
also will be responsible for distribution of the Series E desk- 
sized electronic digital computer produced in the Main Plant, 
Detroit; the Series G high speed printing, tabulating and card- 
punching equipment being produced by Control Instrument 
Company, a Burroughs subsidiary in Brooklyn, N. Y.; and 
new electronic products as they are developed by the Corpo- 
ration’s divisions or subsidiaries. 





J. R. BRADBURN 
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CONRAD HILTON HOTEL 


Genera 


Seotember 29 thru October 3 


1 Sales Offices « 


ed in Sturgis, Michigan 







Appreciation fon Awards 
for your Salesmen 


QMO li triouda 


THE STURGIS GANG) 


AGAIN IN 
ROOMS 


556A 
and 557A 


FIFTH FLOOR 








Chicago 11, Iinois 







POSTURE CHAIRS 


Monufactur ond Charleston, Sovth Corolina 
THE STURGIS POSTURE CHAIR COMPANY « STURGIS, MICHIGAN 


154 Eost Erie Street « 





Appointments... 


Directs Firm’s Public Relations 
S. F. GREENBAUM has been appointed by 


the American Business Systems, manufac- 
turers of business forms, as director of pub- 
lic relations. This announcement was made 
by the president of the Philadelphia firm. 





Sales Training Chief Named by Royal 
7H OH. M. BUDLONG was recently named sales 


training and development manager by the 
Royal Typewriter Co. Prior to joining Royal, 
he had a similar position with the manage- 
- > ment consultant firm of E. A. Butler & As- 
sociates, Inc, 





we 
eae 
‘hats why MUTUAL — ™ 
’ = . = Y Royal Names Portable Merchandising Manager 
G PUNCHES tit nokeding marcos oh 








Royal Typewriter Co. Prior to joining the 


SELL FASTER? srreu mace nse 





All Centamatic Punches ore equipped with 2 guides which automatically 
center the paper. All models are equipped with removable trays. Heavy steel 
construction, finished in gray enamel with nickel-plated hand lever and 





guides, individually boxed. 
No. 300 CENTAMATIC MULTIPLE PUNCH 


This punch does the work of 8 punches (as illustrated 
at right). By setting the ball bearing selectors, you can 
punch two or three '/,” round holes through 12 sheets 
of 16 Ib. paper. Base 44%," x 9%". 

BE: CHIE nitevcttnthesécussoscesecss. Letcgvossadencas $13.75 


R. N. Coxhead Named Ad Manager 


RALPH N. COXHEAD was recently ap- 
pointed advertising manager of the Ralph 
C. Coxhead Corp. A son of the founder 
of the company and the grandson of the 
present chairman of the board, C, W. 
Nichols, Mr. Coxhead was formerly produc- 
tion manager of the firm. 





No. 200 TWO HOLE 
CENTAMATIC PUNCH 


1 “a “a 
a eee Sturgis Names New Representative 


center to center through 25 sheets of 
16 Ib. poper. Base 4%” x 7%” CHARLES CORDRAY was recently named 
* - | Sturgis Posture Chair Co. sales representa- 
LIST PRICE «oo... ese eeeeseees $5.00 tive for the Midwest territory succeeding 
Holt Pilkington, who died in December of 
1955. Formerly, Mr. Cordray represented 
the Codo Mfg. Corp. in the Midwest and 
on the West Coast. He will headquarter for 
the present in Minneapolis, Minn. 








No. 400 DIAL -CONTROL 
CENTAMATIC PUNCH 


Completely automatic action — no 
fusing — no calculating — no paper 
folding. By merely setting the diol 
and adjusting Centamatic guides, 
you can punch two or three \/," holes 
through 20 sheets of 16 Ib. paper. 
Base 5%," x 11%”. 

SI $35.00 





Ditto Names Research Vice-President 


SCOTT HARROD was recently elected as 
vice-president with responsibility for devel- 
opment research, manufacturing and 
nance by Ditto, Inc. He was formerly vice 
president of finance, having joined the 
firm in 1955 after serving as secretary-treas 
urer of the Bell & Howell Co. 





Order from your wholesaler or direct from us. Literature available. 


STATIONERS SUPPLY CORPORATION 


Manufacturers of Centamatic Punches 
268 Fourth Ave., New York 10, N. Y. 
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SELL THE LINE THAT SELLS FOR YOU 


CESS. vy fe 


PRESTIGE LINE 


OF DESK CALENDARS 
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No. 17 is a 
deluxe, book 
style calendar 

with lefthand page 
for recording half- 
hourly appointments 
from 8:00 A.M. to 5:30 

P.M. Styrene bases in wal- 
nut or metallic gray or metal 
with bronze lacquer finish. 


No wonder SUCCESS desk calendars sell so well... 
Look at the selling help SUCCESS gives you: 


fh 
Ph 





Envelope Enclosures: A yearly calendar, A little pocket calendar included with 
with your imprint at the top, keeps your every refill pad. A constant reminder of 
name before your customers all yearlong. Success Calendars. 









ATANAG EMENT 
\MmETHODS 
| assORTmer" v 


woorew OFFICEPRoceounes) a A ODES CALENDARS 


F 








National advertising in leading maga- 
zines. It's good business to sell Success ers and calendar charts dress up your 
Calendars . . . more profit, too, because showroom, tell customers that here is the 
people ask for Success by name, come place to buy the SUCCESS Desk Cal- 
back to your store year after year. Don’t endars they have been reading about in 
be satisfied with ordinary calendars. national magazines. e: 
Weite for new SUCCESS — . 
COLUMBIAN_ 742 WORKS, INC. Messe 


2300 WEST CORNELL STREET © MILWAUKEE 9, WISCONSIN Styles Available. 
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from 
the line 

that helps 
sell itself 


The Leopole 
Show your prospects the Leopold Streamline desk and watch Streamline 


them respond. They see Leopold quality... Leopold crafts- Group 





manship ... Leopold functional design. One look, and they 
understand why Leopold desks are preferred by so many 
successful businessmen. Leopold advertising, sales and office 
planning aids help you bring clients into your show rooms 


where they can see and buy. 


THE Keopold oy ee Ww’ 


BURLINGTON, IOWA 
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he o OFFICE FURNITURE 


CASTERS 


GLIDES AND CUPS 


2 FULL ROWS OF BALLS 
2 UNINTERRUPTED RACEWAYS 


YOU BOOST SALES 


In addition to supplying 
you with the best engi- 
neered Furniture Casters, 
Foultless helps you reach 
and sell more customers 
than ever before. This way 
we both take the waste- 
motion and guesswork out 
of caster selling. 

1. Only “time-tested” 
items have been selected 
for this FREE 4-color Coun- 
ter Display. Customers 
can't resist picking up 

Casters and Glides, on convenient 
handles and selling themselves. Re- 
sult: Faster turn-over and profits on 
an active stock of “best sellers.” You 
poy only regular prices for the 
merchandise—the Display is FREE. 


FAULTLESS CASTER CORPORATION evansvitie 7. ino 


Detroit, Grand Rapids, High Point, Indianapolis, Los Angeles, New ( 
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rleans, New York, Philadelphia 


HELPS 


2. Every type of pop- 
viar Furniture Caster 
will be found on the 
pages of this new cot- 
alog. A complete—o 
condensed—oa quick 
turn-over selection of 
best-sellers. Ask for 
copies of Form No. 
202, no obligation. 

3. A really complete 
line of fine Furniture 
Glides illustrated and 
fully listed in a new 
catalog. Modern de- 
signed, precision work- 
manship ond fine fin- 
ish throughout. Ask for 
@ supply of Form No. 
201B and boost your 
Glide sales. 
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Step ahead 
—\. with FULTON 






Nhe, 








and insure greater 
profits for consistent 


repeat business! 


FULTON teads the way“. 
with the finest selection of 
MARKING DEVICES ss 
AND MARKING INKS! 2% 


--. fo suit your 






special requirements. 

- MEASURED BY TIME TESTED METH- 

[¢ ODS .. . the FULTON Line is the ulti- 

mate in Marking Devices. Nearly 50 

years of consistently highest produc- 

tion standards assures only the finest merchandise, 

competitively priced, and top value for the quality 
conscious customer. 

— | 

ADDED PROTECTION 


is yours in quick sery- 
ice and dependability. 











FULTON GUARANTEE 
in @ prompt solution to 
any ink problem. 












i 


iin 


NOW IS THE TIME TO STOCK UP WITH... 
STAMPS +» STAMP PADS - NUMBERERS + DATERS + BUSINESS 
OUTFITS - RUBBER TYPE HOLDERS - RUBBER LOGOTYPES 
¢ SIGN AND PRICE MARKERS 


Write for your catalog today! 


FULTON MARKING EQUIPMENT CO. 


82 Fulton St., Elizabeth 1, New Jersey 
Manufacturers of Marking Devices for Over 49 Years 
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Appointments ... 


To Head Marchant Canada Subsidiary 
JOHN H. MCDONNELL has been ap- 


pointed as general sales manager of Mar- 
chant Calculators, Ltd., Canadian subsid- 
iary of Marchant Calculators, Inc. He will 
direct activities throughout Canada. Mr. 
McDonnell was formerly manager of the 
Houston, Tex., sales district. 






a= 


— 
~_—_ 
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Heads Autopoint Field Sales 


LEWIS POLLOCK has been named to the 
position of field sales manager of the Auto- 
point Co., a division of Cory Corp. Mr. 
Pollock's previous capacity was assistant 
to the vice-president of sales. He will be 
in complete charge of the national sales 
force of 450 men and will head up the 
company's field sales activities, working 
directly with Autopoint's president. 





New Training Director for Royal McBee 
PHILIP N. SMITH was recently named dn 


management development and training di- 
rector for the Royal McBee Corp. Mr. 
Smith was formerly with Ford International 
as international division training supervisor 
and previously was with the Detroit regional 
office of the Veterans Administration as a 
training specialist. 


Western Mfg. Co. Names Sales Representative 
CLARENCE 8. POHRER was recently 


named sales representative for the Western 
Manufacturing Co. in an area encompas- 
sing Georgia, Alabama, Mississippi and 
Tennessee. Mr. Pohrer has been in the in- 
dustry since 1934 when he started his sales 
career with Jordan-Scheid Co., Inc. In 
1950 he moved to Atlanta, Ga., to repre- 
sent the Indiana Desk Co. and Indiana 
Chair Co. 





D’ Armond Is Vice-President of Wheatley’s 


A. J. D'ARMOND was recently named vice- a 
president and general manager of Wheat- 2 
ley's Inc., Elkhart, Ind. Mr. D'Armond has 
been in the industry over 20 years, and 
will be remembered by many Sixth district 
travelers as a former sales manager of 
Horder's Inc., in Chicago. 


THOMAS PARKES was recently appointed 
Southern district manager of the Eberhard 
Faber Pencil Co. Mr. Parkes, who has been 
the company's sales representative in Flor- 
ida, Georgia and Alabama, will continue to 
make his headquarters in Atlanta, His new 
jurisdiction embraces the above states as 
well as North and South Carolina, Tennes- 
see, Mississippi, Arkansas, Louisiana and 
Texas. He joined the company !0 years ago 
and has been in the Southern district since 
1949. 
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Now Rich Colors...Styled Custom Tops 
in AE EXECUTIVE FURNITURE 
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Rich, new executive colors ... Ebony, Sea Gray and 
Better Bu ilt for Bronze Tan... create an air of dignity, elegance and distinction in executive 


Bett r B 7 es offices. New, modern desk top materials, Linoleum, Textolite and Formica in 
, — . plain colors and patterns. Colorful homespun upholstery fabrics enrich the chairs. 


ASE executive furniture has won immediate and enthusiastic acceptance. Display it 
prominently on your floor. Use it as a sales-starter to introduce ASE furniture to all 


your customers. The new executive styling and colors will be a traffic-stopper for you. 


Franchise May Be Openin 


-ALL-STEEL EQUIPMENT ID 


Avrora, Ulinois 
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What's the NSOEA Convention 
without 
a trip to ASSOCIATED ? 
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nual trip to the Chicago convention. We hope our 
new friends will do the same 
We welcome the opportunity to say hello, to show 


new, to advise 


~ 


what merchandise we have that 
and consult with you on matters of mutual interest 
If you haven't yet taken a trip through our ware- 
house, now is a good time to start. Some people 
find it interesting enough to go through every time 
they call. 

Our building is just one half block west of the 
Union Station and easily accessible by cab or bus 
from the hotels. You will find a most cordial greet- 
ing at any time, and especially from Monday 
through Friday, October | through October 5. Please 


make it a point to visit us 


ASSOCIATED STATIONERS 
SUPPLY CO. 


229 S. Jefferson St., Chicago 6, Ill. All phones FRanklin 2-6760 





Burroughs Corp. Opens 
Mid-America Exhibit Center 


Burroughs Corporation’s new Mid-America Exhibit Center 
opened July 24 is an ideal example of modern functional 
design as applied to the needs of the user. 

In 22,752 compact square feet of operational floor space 
in the McCormick Building, 324 South Michigan Ave., Chi- 
cago, there is complete headquarters office space for Burroughs 





RECEPTION LOUNGE .... of Burroughs new Mid-America Exhibit 
Center. Walls are paneled in fine woods, the center is carpeted 
throughout and sliding plate glass walls can be used to partition 
off any demonstration area for a private demonstration. 


Chicago sales and service headquarters, a machine operator's 
training school and a microfilm processing center, in addition 
to the Exhibit Center. 

The main entrance leads off Chicago’s famous South Michi- 





SLIDING PLATE GLASS 


. walls (seen at right) suspended 
from the ceilings allow any machine demonstration area in the 
Mid-America Exhibit Center of Burroughs to be competely parti- 
tioned off for private uninterrupted demonstrations. 


gan Avenue directly into the reception lounge of the Exhibit 
Center. A second entrance around the corner at 80 East Van 
Buren Street leads into the branch offices. 

The center proper is carpeted throughout with spacious 
demonstration rooms off either side of a reception lounge. 
Private conference rooms are available on a lower level. 

Between the branch offices and the Exhibit Center is a fully 
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Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Just one demonstration proves the facility, ease and accuracy of 








be filing and finding with Guide-O-folders. Gone are the days when 
an file clerks had to push and haul sagging overloaded folders to file 
and find correspondence. Guide-O-folders simply glide along on 
the metal frame with finger tip ease. 
’s The metal strips are anchored securely to Guide-O-folders, hence 
n they are always in position, in the file or out. Of high grade 
folder stock, Guide-O-folders make a permanent installation. At 
F transfer time the contents of each Guide-O-folder is transferred to 
an ordinary folder. 
The adjustable metal tabs make it easy to set up or add to any 
filing system. The tabs, slanting at a 45 angle for better visibility, 
fasten into place quickly. Once fastened, they are locked in place, 
but can be easily unlocked and shifted to any position. 
3 NEW SIZES Guide-O-frames set right into any standard file drawer—adjustable 
to a snug fit. No cutting needed. 
LO-FOLDERS Feature Guide-O-folders in your sales work. You will find count- 
ys less applications among your customers. If you will demonstrate, 
for “5S drawer files of 4 drawer you will sell. Write for a sample today. 
height”. Legal and letter sizes with 
all the famous Guide-O-folder fea- 
tures which have made them the 
favorite in offices everywhere. 
X-RAY SIZE */ 0 
For X-ray films offset plates — art ® ® 
work and other oversize material 
INVOICE SIZE STEEL DESK DRAWER UNIT 
> Made to fit the lower deep drawer of all 
standard desks. Using this unit, the desk 
worker always has important and vital data 
- = at the finger tips—always in an upright posi- 
¢ Also manufacturers of: “TRANSFILE tion. Instantly available and instantly re- 
e Fibre Board Files; “‘GUSSCO” FILING a | a 7 ge of a metal ro 
is : - and 25 Guide-O-folders complete with ad- 
SUPPLIES; GUIDE-O-FILES” with and justable metal tabs and an assortment of 
without stand. inserts for tab headings. 





Me GUIDE SYSTEM & SUPPLY CO. 


. 335 CANAL STREET NEW YORK 13, N. Y 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 














Try This Chair for Size 
at NSEOA Booth 557 






















































NO. 1700 
EXECUTIVE POSTURE CHAIR 


Test it yourself for comfort at _ the 
N.S.E.O.A. Convention. Then test it in your 
store for profitable sales to top executives. 


The No. 1700 Executive Posture Chair is 
the highest quality chair we produce. We're 
proud to have it bear the Craftsman name. 
Carefully crafted of warm genuine American 
Black Walnut, Quartered Oak and Northern 
Birch in choice of eight finishes. Foam rub- 
ber seat and arms with the best spring con- 
struction. Choice of top grain leather, Cali- 
fornia buff leather or elastic Naugahyde in 
a rainbow of colors. 


See this chair and the complete quality 
Craftsman line at Booth 557. John Eckert 
and Gus Krieg will be delighted to see and 
welcome you. If you cant’ attend the con- 
vention, write for our latest catalog. 


MEMBER WOOD OFFICE FURNITURE 
INSTITUTE 












equipped audio-visual room seating 38 persons, planned for 
filmed demonstrations. Wall of this room are panelled in im- 
ported African rosewood. 

In the demonstration rooms massive plate glass sliding \ 
walls suspended from the ceilings, can be rolled into position 
to partition off any individual area into a private uninter- 
rupted demonstration area. Free-style planters in every area 
accentuate a planned atmosphere of spaciousness. 

Completely air conditioned, the center is near the heart of 
Chicago’s Loop. Most of the City’s leading hotels, clubs and 
railroad stations and airline ticket offices are within a radius 
of four to six blocks. Public parking is available in a nearby 
underground garage. The huge front windows face Grant Park 
and Lake Michigan. 

The Chicago branch also has four newly established area 
offices. They are in Oak Park, Cicero, Rockford and at 4524 
Broadway, Chicago. 
















National Business Show 
to Otfer “Theme Center” 


The 53rd annual National Business Show will be held at 
New York’s new Coliseum from Monday, October 15, through 
Friday, October 19, 1 to 10 P. M. daily. 

Rudolph Lang, managing director for the Show, announces 
that this year the exposition will feature a “Theme Center” 
in which will be presented a “Preview of the Future” center- 
ing around a “Materials Control Department in 1970,” or 
“Automation Personified”. 

This year, the National Business Show will have a record 
number of exhibitors, states Mr. Lang. 

Among the projected office equipment to be shown at 
the Theme Center, created by J. Gordon Carr, a leading office 
architect, will be: TV telephones, microfilm readers, inventory 
control chart. microfilm file, photo-facsimile transceiver, “type- 
writer of 1970", audio visual equipment. 

This office equipment, now in the “mark up” stage of de- 
velopment for the office of 1970, represents some of the 
advances made since the first National Business Show in 1904, 





R. H. Sprague, Secretary of Weis Mfg., 
Retires After 45 Years Service 

Rollin H. Sprague, for 32 
tary of the Weis Manufacturing Co., 
and a member of the firm for 45 years, 
retired recently following an illness. 

Mr. Sprague, who is 79, suffered a 
coronary thrombosis in May and has 
been convalescing at a local hospital. 
He plans to return home shortly. 

He started with the company in 1911 
when he ffirst came to Monroe, 
Mich., as a worker in the printing 
plant. He soon became foreman and 
then purchasing agent.. For 25 years 
he was advertising director of the company and secretary 
since 1924. His duties were decreased in 1938 following an 
illness, and in 1953 he went into semi-retirement, continuing 
however as secretary and a member of the board. He also 
served as a member of the Monroe Board of Education for 
23 years as secretary, president and a member. 

Mr. Sprague’s position will be filled by Harry Martin, plant 
superintendent, and a member of the board for the past three 
years. Mr. Martin has been associated with the firm for 
40 years. 


years secre- 





R. H. SPRAGUE 








Takes Poughkeepsie Post for Marchant 

Edgar B. Jessup, president of Marchant Calculators, Ince. 
announced the promotion of Aubrey B. Trench to the position 
of district manager of the Poughkeepsie, New York, district 
office. Mr. Trench was formerly a sales representative if 
Marchant’s Brooklyn office. 

Service for the Poughkeepsie district will continue undef 
the direction of Darwin H. Medick, service manager. 
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So quiet! 
: | So handy! 
So efficient for 1001 uses! 
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NEVA-CLOG PRODUCTS, INC. sriocerorr 1, connecticut 


on O. H. DAVISON & CO., Pacific Coast Rep., 609 Mission St., San Francisco, Calif. 
ict JIM W. COOPER, JR., Southern Rep., P.O. Box 2152, Atlanta, Ga. 
CANADIAN STAPLES LTD., Montreal, Toronto, Winnepeg, Vancouver 
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A LARGE INSURANCE COMPANY FINDS 
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REDUCED BUSINESS MACHINE ERRORS 


REDUCTION IN OFFICE NOISE 
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fp. MANUFACTURED BY NEVA-CLOG PRODUCTS, INC., BRIDGEPORT 1, CONN. 
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Evorylot 


GOES FOR 


N-C 


¥ Executives 

¥ Salesmen 

¥ Board Chairmen 
¥ Business People 
) Clerks 

¥ Stenographers 





THE Q-U-I-E-T 
Plier-Type 
STAPLER 


Artists 


Professional People 


} File ( lerks 


Housewives 
Retailers 


Shipping ¢ lerks 








Y Secretaries ¥ Presidents 

¥ Decorators Vice Presidents 
Lawyers 
Bookkeepers 

¥ Schoolteachers 


Social Workers 


¥ Purchasing Agents 


¥ Technical Men 

¥ Executive Secretaries 
Y¥ Storekeepers 

¥ Auditors 


Engineers 


aS 


Whether you're an Office Manager or Purchasing Agent seeking | 
blotters for your own office use, or a Commercial Stationer eager ) 
to distribute them with your ‘‘Dealer Imprint''— quantities of these 
attractive N-C Blotters are available at no cost to you. Just write 


for them, mentioning quantity desired, on your business letterhead. 


NEVA-CLOG PRODUCTS, INC. seioceror: 


O. H. DAVISON & CO., Pacific Coast Rep., 609 Mission St., San Francisenl 
JIM W. COOPER, JR., Southern Rep., P.O. Box 2152, Atlanta, Ga. 
CANADIAN STAPLES LTD., Montreal, Toronto, Winnepeg, Vancouver 


ONNECTICUT 








Mechanical Writing Instrument 
Sales Increase 18% in Year 


Unit sales of mechanical writing instruments by United 
States manufacturing concerns registered a gain of 
approximately 18% in 1955 as compared with 1954, accord- 


ing to the Fountain Pen and Mechanical Pencil Manufacturers’ 


Association of Washington, D. C. Sales of the industry’s prod- 
ucts totaled more than 309,000,000 units last year as con- 
trasted wit 61,000,000 units in 1954. 

R. A. Lanoie, president of the Lew Mfg. Co. of Providence, 
R. L., and chairman of the association’s statistical committee, 
reported that estimated actual shipments of fountain pens, ball 
point per nechanical pencils and desk dip pen sets increased 
from 261,729,392 units valued at $117,058,704 in 1954 to 
309,613,592 units valued at $118,094,045 in 1955. 

[he sharpest sales gain was registered by ball point pens 
which rose from 162,003,879 units in 1954 to a total of 
210,708,038 units in 1955. The dollar value of these items 
remained almost stable, 1955’s $50,603,066 comparing to 1954’s 
$48,892,059. Fountain pen dollar and unit sales remained at 
about the same level as the previous year, as did mechanical 
pencil sales, while sales of desk and dip pen sets showed a 
substantia nit increase. 

Frank L. King, executive vice-president of the Association, 
pointed out that the Association’s figures were the result of a 
survey involving approximately 80 per cent of the industry’s 
actual factory dollar volume and were arrived at by project- 
ing the survey figures. “Fountain pens have maintained a 
steady attraction for the American buying public during the 
past five years, while ball point pens, being sold in greatly 
increased numbers, account for a plus business in the industry,” 
Mr. King said 





Royal Announces Two Managerial Appointments 
W. W. Pennels, sales manager, office typewriter and supplies 
department the Royal Typewriter Co. has announced two 
managerial changes within the sales organization. 
ic. formerly director of sales for Royal McBee 





si 2 

L. C. HULT H. B. MACAFEE 
International, is returning to the domestic organization to take 
over as district manager at San Francisco. 

The former manager, G. C. Peterson, has retired from the 
company after 22 years of service. 

Mr. Hult joined the company in 1933 as a salesman. In 
1938, he became a portable representative; in 1940 he was 
named district manager at Oklahoma City. He was given the 
title of stern sales manager in 1949, and in 1951 took over 
the duties of eastern sales manager. In 1953, Mr. Hult was 
chosen to head sales operations at Royal’s subsidiary in Leiden, 
Holland. He returned to the States earlier this year and was 
appointed director of sales for Royal McBee International, his 
position until his current assignment. 


H. B. MacAfee, formerly Chicago loop typewriter salesman, 


has been promoted to the position of district manager at 
Youngstown, Ohio. Mr. Macfee became associated with the 
Chicago sales staff in 1953. 





Benner Heads Indiana-Kentucky OMDA 


Curt Benner, co-owner of Rex Business Machines Co., 
Indianapx Ind., has been elected president of the Indiana- 
Kentucky Office Machine Dealers Association, and Jack Clark, 
general manager of Indianapolis Typewriter Co., is the new 
vice president.—AK. 
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THE 
lo-master 


FAMILY PORTRAIT 














' 


now! a rine Flo-maste 
FELT TIP PEN FOR EVERY USE! 


No matter what clientele you serve —industry, business, 
education, art, retailing or the home—you can now 
provide them with the perfect Flo-master Pen and Ink 
for their particular needs. With the Advanced, the 
Regular and the King Size Flo-masters, you have a 
complete, top-quality line to meet every demand... 
insure customer satisfaction every time. 


Flo-master Inks, too, are designed to meet every requirement: 


TRANSPARENT INK 


This is the finest ink ever invented for use in felt tip 
pens. It meets the requirements for general purpose 
marking—a clear, instant-drying, waterproof, non-toxic 
ink compounded with analine dyes and fine oils. Used 
for marking on any light colored surface. Available 
in 8 colors including black. 


BRITE-LINE — For use in the 
Advanced Flo-master only — A 
clear dye, water-based ink for 
use on light colored paper or 
poster board. Non-penetrating, 
odorless, fast-drying, won't 
transfer to other surfaces (as 
do colored oil-based inks). 8 
colors & black. 2 oz. size only. 


OPAQUE — A pigmented, oil- 
based ink for use on any light 
or dark non-porous surface and 
certain other materials such as 
rubber, glass and many plastics. 
More durable than the Trans- 
parent Ink. Weather-proof, 
fast-drying, non-toxic. 10 colors 
including black. 








FELT TIP PENS 





For additional information write to: 
CUSHMAN & DENISON MFG. CO., Dept. T., 625 Eighth Ave, Now York 18 















Pullin sectionat design 


by H 


ingenious modular chair units for 
unlimited furniture arrangements 





Specifically designed for reception room use. 
Three basic chair units offer unlimited 
sectional flexibility, permitting virtually any 
grouping. Beautifully designed; flared back 
legs prevent wall marring. Hair and cotton 
padded spring seats and padded backs. Styled 
to enhance the beauty of any reception room. 




















2856UL-R 
Right-orm 
Chair Unit 






2856UL-C 
Center 
Chair Unit 






Note the groupings possible 
with MILWAUKEE sectional 
chairs: May be combined as 
sofa, as corner table group, as 
wall arrangement—virtually 
unlimited in application 
Write for complete description of 

MILWAUKEE'S Sectional Chair Group 


See us at the 
NSOEA Convention, 
Rooms 534-A, 535-A 


MILWAUKEE CHAIR COMPANY 


Milwaukee 45, Wisconsin 
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Liberty Typewriters Opens 
New Plant to Guests 


Mother Nature did her bit to add to the festivities of Liberty 
Typewriters’ house party on June 28th, by serving up a thun- 
derstorm complete with lightning and a minor flood. This, 
however, did not stop some 200 well-wishers, representing the 
trade and local business people, from attending the opening 
party at Liberty’s newly-completed rebuilding plant and ware- 
house, at Englewood, New Jersey. 

J. W. (Joe) Galland, manager of Liberty Typewriters, and 
son, Dick, played host to their many visitors, including repre- 






INTERESTED PARTIES ... at the open house included, left to 
right, John Scaccetti, architect and designer of the new building; 
James Bonnano, builder of the new plant; J. W. Galland, manager 
of Liberty Typewriters, and J. B. McCormick, vice-president of 
Smith-Corona Inc., parent company. 


sentatives of Remjngton Rand, Royal Typewriter, Underwood 
Corporation, and of course, Smith-Corona, Inc., of which 
Liberty is a division. 

James B. McCormick, vice-president of Smith-Corona, Inc., 
was on hand in behalf of the parent organization. 

Mayor Albert Moskin of Englewood was there to extend the 
welcome of the town of Englewood. 

A grand tour of the plant and its facilities was one of the 
highlights of the day and many of those present, expressed a 
keen interest in what they saw. 

The building covers 15,000 square feet of ground, contains 
separate areas for carrying out each of the operations neces- 
sary in processing the machines. In addition, a large loading 
platform, big enough to accommodate two trucks at one time, 





NEW PLANT 


. . « and warehouse of Liberty Typewriter Co., 
Englewood, N. J., which opened in June. 


takes up part of the side of the building. A modern lunch room 
and ample locker and wash room facilities have been set aside 
for the use of the firm’s employees. 

According to Mr. Galland, well over 10,000 typewriters can 
be stored at one time in their spacious shelves. The plant itself 
is ideally situated, as far as rail, air, and trucking facilities are 
concerned, and is less than a half hour away from New York 
City, Liberty’s former home. Mr. Galland points out that with 
the increased working area, new equipment and uncrowded 
location, they can now serve their many dealers in a better and 
faster way than ever before. 
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EN resex: 


long-wearing upholiste 


ses = ae 
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Like so many new products coming from modern research, Nygen Tolex far 
surpasses nature’s best efforts in combining beauty and performance. This 
supported ° inyl upholstery offers all the rich softness of leather or woven 


fabrics its own unequalled qualities of strength, long wear, comfort and 
hat’s why more and more business and professional men are 


r} 
specifying Nygen Tolex on office chairs for executives and employees alike. GENERAL 


For the names of manufacturers using NYGEN Tolex, write: Wf ns og 


THE GENERAL TIRE & RUBBER COMPANY 
ATHER DIVISION * TOLEDO, OHIO “Reg. T.M.—G.T. & RCo. os used with 


fomous General NYGEN tubeless tire 


econom* 





Dealers and Buyers 


find the BUYERS INDEX 


indispensable in both buying 
and selling functions 





The reliable 
directory used by 


13,000 buyers in\ 


a 54 billion market 
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Buyers turn to the INDEX The INDEX is also used 








1. for accurate buying data on office products 1. for sales meetings to provide accurate information 
2. for information on brands and suppliers 2. as a handy reference for store salesmen 
3. for manufacturer locations 3. as a sales catalog for outside sales personnel 


Proof of use A survey of a cross-section of the BUYERS INDEX users asked the question: 
Approximately how often do you refer to the BUYERS INDEX? 





Here’s the response: Oetlp iceiervswseusnn nnn tet vrsvve 10.6% 


3 or 2 Nemes .e Week asi Aailiccccccdesiv isis 16.4% 4 out of 5 


1 or 2 ti MORALS GE 18.9 ore Oe 
pene aioe ame INDEX regularly! 


Several times a month.......00...0....ccccccceeeees 35.8% 
Gues © moath....cccicctiminnstsdtintistincnisn ee 
Several times @ ye@OP.........cccccccssccceeeeeene LL. 1% ’ 
IO WUIE hiv sdciceon.0ss.cseaeivaiessaeen, 0.3% ' 


Proof of action Over 15,000 inquiries from the BUYERS INDEX 
advertising and listing pages are processed 
each year by OA’s Service Bureau. Additional 





thousands of inquiries are mailed direct to 
manufacturers as a result of BUYERS INDEX use. 


The directory that moves dealers | gu, 
to action . . . moves your merchandise. ' tes 







Used for buying] good for selling 








Advertisers receive 


these big advantages 


All 


tisers 


(Cr, NS 60.16 CO 
Bol ust want OreaucI re. ¥ 
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Special handling in 
alphabetical section 





in addition to 
BOLD-FACING, page 
reference to the 
advertisers’ catalog- 
type ad is 
clearly listed. 




















exclusively provided 
for advertisers. Over 

15,000 buying inquiries are 
processed each year by OA’s 


12 
were. 73% we Ms 8 Wane 4 188 1% 210 223 338 Service Bureau. All inquiries are 
at 10 73 ©, oo 133 poo 137 “No on 176 a7 199 33 308 screened to eliminate any possible 
8 37 No 92 OF Fy 08 WO) Vx 128 Vy are 178 a 2012043 non-buying elements. Names and 
73° an wo 103 ‘Ne vas VA6 183 ves \78 VSR 203 2% addresses ar forwarded on gummed 
7 #3 os 005 108 Ww, \20 pew’ v5 107 Yoo Y me labels so that advertisers can mail 
om 39 a3 970 02% 19 3 we an will follow-through without delay. 
10 73 a7 907 gave oe ore er? = This is a directory service exclusive 
yn 00 2008s ou nee™ with the BUYERS INDEX. 


Special list of advertisers 





on stiff paper 
stock for easy 
reference by 





to the trade 
dealers and buyers. 
apy é pe through os 
x ynto' on one - 
= e . OFFICE APPLIANCES, 
gg wren YO ge he ail BO letters. 
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Advertisers receive special 


treatment in the BUYERS INDEX. 


Used for buying] good for selling 
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JETLEAF AND 
OTHER FINE 
NON-CURLING 
CARBON PAPERS 
... the “Finest” 
made, permanent, 
smudgeproof — 
with exclusive C-Y 
blue-black ink 
formula, and 

the “slip-proof” 
plastic backing. 
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INKED RIBBONS 





..a complete line of 
FINEST INKED RIB- 
BONS « SILK » NYLON 
e COTTON for every 
office machine. 
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SSHCSHSSSSSSSESSSSSSSSSSSSSFSEOCOHAHEREEHEHEHEOESEEEES®e 

OTHER PRODUCTS 

e Master Units for Spirit Duplicating. 

e Hektograph and Spirit Duplicating Supplies — 
Master Units. 

e Printed Master Units. 

e World Famous Copy-Right and Stand-By Copy- 
holders. . 

HANDSOME MODERN PACKAGES « REALISTIC PRICES 


Please write for catalogue, price lists, SAMPLES 
and dealership or franchise information. 


SESSCSSSSSSSSSSSSSSSSSSSSHESSSSESESESSESSSESSSSSESSSSSSESSESESSSSSESSSESSESSEESSSETSSSSSCSCSSCSCSCSSCSESCSSSSCSSC SESS SESS SSS SSSSSSSESeee 


Peeeeeeeeeceeesesoeeeseseeseceeeeve 


conte meee eek’ ns och ones OS 2ek & wakes, | 
lla nefactiiers 
Copyholders — Duplicating Supplies — Carbons — Ribbons 





110 West 18th Street * New York 11, N. Y.* Cable: CURTYOUNG 
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Hixson & Ellis Hold Open House 
in New Tyler, Tex., Store 
Reported by Art Carrow 

Hixson & Ellis, Inc. celebrated 33 years of serving Tyler 
and East Texas, by holding open house at the new air con- 
ditioned store at 215 E. Ferguson on July 13th. 

C. J. Ellis is president of the firm with Roy C. Andrews, 
vice-president; Dick Frazer, secretary-treasurer; and Bill Pitts, 





MODERN EXTERIOR . . . shows Hixson & Ellis to advantage in 


new Tyler, Tex. store. 


asst. secretary-treasurer. Mr. Hixson sold out in 1947. 

The office supply and furniture display departments take 
up the front part of the store in a space of 90 front feet by 
45 feet deep. The walls and ceiling are finished in pastel colors 





OFFICE FURNITURE . . . and supplies are shown in well-ordered 
sections to their best advantage. 


which harmonize with the modern trend of furniture. 

At the rear of the store is the printing plant which covers 
a space of 50 by 100 feet and a large store room and shipping 
department occupies 50 by 47 feet. 

Hixson & Ellis are distributors for General Fireproofing 
and Steel Case and B. L. Marble Chairs. They also feature 
Leopold, Central Desk and Imperial as well as National Blank 
Book. 


Clary Announces New Dealers 

Eleven new business machines dealers in ten states were 
announced by Clary Corporation. They were listed by J. W. 
Stallings, general sales manager, as follows: 

Miller J. Huggins Company, Anderson, Ind.; Keefer Office 
Equipment, 65 Dixon Blvd., Uniontown, Pa.; Mountain Mail, 
125-131 East Second, Salida, Colo.; Keyser Office Supply Co., 
Inc., Music Hall Bldg., Keyser, W. Va.; Seguin Publishing 
Company, 313 No. Austin, Seguin, Tex. 

Woody’s Office Machines Co., 438 Lake Park Blvd., Caro- 
lina Beach, N. C.; Yuma Typewriter & Adding Machine Co., 
12 4th St., Yuma, Ariz.; Vaeth Office Supply Co., 36 New 
Market, Poughkeepsie, N. Y.; Mimeograph Sales & Service 
Company, 119 12th St., N. W., Canton, Ohio; Sattley’s Office 
Machines, 1123 North Water St., Decatur, Ill., and Quality 
Office Machine Co., 3405 Morrow, Waco, Tex. 
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are you acquainted with ‘‘Ninette’’ 


BORROUGHS 
newest Wrap RACK ? 











Send for our newly revised Metal 
Office Furniture catalog today. 








The “Ninette” is a big hit . . a real customer-getter and money- 
maker. Fills the need of the office where a 6-coat rack is too 
small and a 12-coat rack is too large. “Ninette” holds 9 coats 
and 9 hats. She’s good looking and well proportioned, and 
makes the Borroughs line of Wrap Racks greater sales boosters 
than ever .. the best line of wrap racks on the market. If you 
are not cashing in on Borroughs products, start now! Write our 
sales department and get all the facts on how you can make 
extra profits. 


everywhere...wherever wraps are hung 


BORROUGHS RACKS 
fill the bill...most efficiently 



































The Borroughs line of Wrap Racks consists of 3 single face models to hold 
6, 9 and 12 coats and hats, and 2 double face models to hold 18 and 24 
coats and hats. Add-on units available for all models. 


4a 
Meet me at the NSOEA 
4a 
at our booth 379 





BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 


3004 NORTH BURDICK amp KALAMAZOO, MICHIGAN 


amp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWare, Inc.—Alliance, Ohio— 
Kilgore, Texas—Colton, California) (General Spring Products, Ltd.—Kitchener, Ontario, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 


Manufacturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes. 
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You can depend on ADDO-X 

to perform the thousand and one 
adding, subtracting and multi- 
plication jobs each day with amazing 
speed,” quietness and smooth operation. 
Operators are more relaxed, more 
efficient, more productive on ADDO-X 
machines. The STEP-O-MATIC 

lever offers calculator performance 
when multiplying. Write 

for descriptive 


literature } today. 
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ADDO MACHINE COMPANY, INC. ) 


145 WEST 57TH STREET, NEW YORK 19, N. Y., CIRCLE 5-6940 


WEST COAST BRANCH 
WESTERN ADDO MACHINE CORP., 2921 BEVERLY BLVD. 
LOS ANGELES, CALIFORNIA, TEL: DUNKIRK 5-2247 





*At 175 r.p.m. 
+Also on our NEW two register machine. 


For further details mail this advertisement with your letterhead. j 
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We'll be waiting for you 


with a hearty New England welcome 


and an interesting display of Dennison Products 


in Booths 3 and 4 at the N.S.O.E.A. Convention 


Be sure to visit the Normandie Lounge at the Conrad Hilton 
and see the display of Dennison self-selection fixtures. 


Dennisow 


FRAMINGHAM, MASSACHUSETTS 


4 


123 










































| co 
<Patents 
| LE 
t 
(Copies of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) ' 
Granted July 3, 1955 
2,752,707. Visible Index Device. Oliver K. k Tenafly, N. J., assignor to 
Acme Visible Records, Inc., Crozet, Va 
| 2,752,887. Typewriter Copy Holder. Louis Kling, Berkeley f 
2,752,975. Portfolios. Samuel Perlin, Roslyn Heights, N. Y 
| 2,753,117. Mechanism for Adjusting the Resistance to Key Depres sions in Cal- 
culating Machines. Emil C. Walker, Jr Wood & 3 assig to Felt and 
| Tarrant Mfg. Co., Chicago, Ill. Illustration 
2,753,185. Statistical Machines. William Edward Johnson, Lond England, as- f 
ynor to Powe amas Accounting Machines, Ltd., London, Eng j ; 
2,753 237 Blue “Print Cabinet. Samuel Wood, Englewood, N assignor to i 
Keuffel & Esser Co., Hoboken, N. J 
Granted July 10, 1956 ' 
2,753,559. Stapling Machine. Harry T. Wine Flushing, N. Y assignor to 
ngline, Ir New York, N. Y 
2,753,789 Record Card Punching Mechanism. Elliott W. Gardinor, Conklin ; 
1 Arnold B we Endicott, N. Y rs to International Business Ma- i 
es Corp., New York, N. Y : 
2,753,795 may Offset Duplicating Machine. Herbert F. Br Chicago, III ' 
assignor, by signments, to Ditto, In Chicago, I! ’ 
2.753,843. Converter for Mechanical Pencils. Frank L. Lane, Oklahoma City 
2,753,844. Writing Instrument. Ellery A. B Edgewood, R. I., assignor to 
A T. Cr Pe Co 
"2 753,845. Implement for Using Fluid Inks. Benjamin F. Miessner, Morristown, 
J £ 
"2.753 846. Fountain Pen with Valve Normally Closing the Air-and-Ink Tube. ' 
amin F. Miessner, Morristown, N. J 
| 
i, ' 
2,753,972 
2,753,117 
| 
THE MODERN DESIGN NO. 513H f ~~ Ai °° has 
t 7 te 
ADD DISTINCTION | pe | 
2,755,997 
Y Oo EVERY OFFI< E 2,758 972. Power Drive for Typewriting Office Machines. Andreas Salzberger, 
Frankfurt and Main, Germany, assignor to Torpedo-Werke Aktiengesellschaft, Frank- 
| furt am Main, Germany. IIlustration. ' 
‘ k | 2,753 973 Justifier for Typewriters. Ronald D. Dodge, Poughkeepsie, and Leon ' 
When you buy HALE wood sectional and solid E. Palmer, Wappingers Falls, N. Y., assignors to International Business Machines | 
° | C rp New y rk oN 7. : 
end bookcases you buy the finest in craftsman- Se aeReen, Tacs Wiedinne Mintent J. Sheriden, Chices 
ship and materials. HALE bookcases add a ong oe Trey a. M. Dunham, Batavia, Il!., assignor to J 
. oe é | Aur pment Co urora 
smart, decorative, distinctive tone to every of- Rect 115. Dispensers for Pressure-Sensitive Tape. Alfred P. Krueger, Stratford 
fj h tud F ‘d { , r to Derby Sealers, Inc., Derby nn 
ice or home study. From 4 wide range o sty es 2,754 502 Data Processing Machine. Arthur H. Dickinse sreenwich, Conn 
|} assignor to International Business Machine rf New York, N. Y 


and models, you will find a number designed to | ; 
match the decor of your surroundings. Your | Granted July 17, 1956 





“i ‘ ss 2,754,752. Fluid Control for Duplicator Machine. Grant R. Robinson, Westbury 
dealer will help you select just the right number | and Paul T. Trueman, New York, N. Y., assignors to Old Town Corp., Brooklyn 
| N. Y. Illustration 
for your needs. 2,754,994. Label Dispenser. Gerald E£ hicago, | assignor to Kleen- 
tik Product ic., Chicago, Ill. Illustration 
Write today for the new HALE catalog of sec- 2,755,155 ew Fie fer LGitoed Desks, Gavel tums, Costing, 
g r to Ve 1S 1?) ASI s, In ve Y » \ Y 
tional and solid end bookcases. 
Granted July 24, 1956 
2,755,579. Loose-Leaf Suspension Binder eph Brown, Oroville, Calif 
2,755,773. Erasing Shield for Use with the Typewriter. Edna R. Haynie, Whit- 
F. E. HALE MANUFACTURING CO., ai 
2,755,837. Brief Cases. Henry E. Kosek, Bry Tex i 
atria Chair with Pivoted Back. Alfred Hoven and Walter E. Nordmark, § 
and Rapids, Mich., assignors to American Seating Co., Grand Rapids, Mich 


HERKIMER NEW YORK : 2 755 997. Nonreversing Counter Control for Division Operations. Grant C. Eller 


e l iro, Calif., assignor to Fride alculating Machine Co., Inc. Illus 
i THE 
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genuine 


Nerenna 








Genuine leather upholstery gives you a lot of sales features. One of the best 
easy cleanability. Ink and grime, oil and grease, food and beverage stains— 


ill swish right off with a damp cloth and mild soap. No special treatment, no waxing 


o dry-cleaning. No wonder leather upholstery sews up the sale so often! 
y g p y p 


or polishing, nc 
Only genuine leather wears as well as it looks 


THE UPHOLSTERY LEATHER GROUP, INC. + 141 East 44th Street, New York 17, N. Y. 
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Boling’s the BUY 
for 
Business Chairs 


aha pi because year in, year out Boling keeps 
abreast of an ever- -changing market with new addi- 
tions to a line long known for smart design, sound 
construction, solid comfort and lasting value. 
Again — you will see something new and exciting — 
still another reason why Boling dealers lead the 
Se ¢ 6 « S ess ft 


























High Point Bending & Ch air 
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BOLING c HAIR COMPANY 


er city, nortn carolina 
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At N.S.O.E.A. Show 


Conrad Hilton Hotel, 





Rooms 504A, 505A, 507A. 
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PENCIL 


because: 


ball point pen 





top writing comfort 


efficiency in every department 
e nothing to press, click or turn 
finest ball point mechanism 


e ink supply lasts for months 


3 styles for every writing job: 


e Super Fine. For shorthand and 
extra-fine writing, for accountants, 
bookkeepers. Blue, black, red or 
green ink. $4.20 per dozen. 
¢ Liquid Velvet. For economical, 
fluid “lead pencil”’ writing... and 
erasability. $3.25 per dozen. Sold 
only through commercial station- 
ers and selected stationery de- 
partments. Order today! 


Prices slightly higher West of Rockies 




























































to bring you today’s new 
writing tool for the office 


Leading firms across the country are equipping 
their offices with the new VELVET ball PEN.cil 


it combines the best features of pencil and 
wood barrel has lighter feel of a pencil for 


e improves record keeping, lowers costs, raises 


no point to break, wear down or sharpen 


« Regular. For all general-purpose writing. 
Blue, black, red or green ink. $3.00 per dozen. 


VELVET 
ball PF ¥-cil 


illlith 


Buy the 
economical 
dozen packs 


VELWET 


ball PEN-cil 


nothing writes like a Velvet 





Write for sample on your office letterhead. 
©1956 AMERICAN PENCIL CO., HOBOKEN, N. J. 


GIFT FOR THE GOVERNORS .. . Each State governor who 
attended the recent annual Governor's conference at Atlan- 
tic City, N. J., received a personalized Bates Cavalier tele- 
phone list finder. In the picture above, Governor J. Caleb 
Boggs of Delaware, right, receives his gift from C. Edwin 
Williams, executive vice-president of the Bates Manufactur- 
ing Co. 


Graphic Arts Laboratory Opened in 
New Ditto Plant 

Opening of one of the most completely equipped labora- 
tories in the graphic arts industry was announced recently by 
DITTO, Incorporated. 

The laboratory is part of the 312,000-square-foot plant the 
company is now completing in suburban Lincolnwood to con- 
solidate its manufacturing, administrative, and research opera- 
tions. 

Included in the overall laboratory space of 9,900 square feet 
are library, pilot plant, demonstration, humidity room, storage, 
darkroom, quality control, development, instrument, and locker 
facilities. 

“Our objectives were to obtain the maximum of modern 
laboratory space suitable for most efficient research and de- 
velopment,” Dr. Walter Raczynski, research director, said. 

“At the same time,” he added, “every effort was made to re- 
tain the modern laboratory atmosphere for improved morale, 
recruiting personnel, and efficient intellectual work.” 

Located in the southeast area of the new plant, the air- 
conditioned laboratories are designed for centralized control 
of varied activities. Easy access to all operations is provided. 
Expansion can be accomplished with a minimum of disturb- 
ance or re-arranging. 

Features of the laboratories include the following: 

1. 500 square-foot library, with 600 volumes already present, 
and shelf space for 1800 more. One end of the library can be 
isolated by a folding door, to provide a seminar room complete 
with blackboard and projection screen. 

2. Demonstration laboratory, with a complete range of 
duplicating and accessory equipment, for offset, direct process, 
chemograph, photocopy, and stencil. 

3. Central store room with facilities for washing and dry- 
ing all glassware used in the laboratories. Also provided is a 
photographic darkroom. 

4. Double-decked pilot plant. One-half of the 1,480 square 
foot pilot plant area is overlaid by a mezzanine to provide 
additional working space. The other half is a full 18 feet high 
to permit use of tall pieces of equipment. 

5. Humidity room, where constant temperature (95 degrees 








F.) and high humidity (98 per cent) is provided for accelerated 


ageing tests and humidity studies. 

6. Quality control section, where two-man working modules 
of 400 square feet each are provided, with individual desks. 
[he same pattern is followed in the development and research 
laboratories. 

7. Instrument room, with facilities for microscopic study, 
microphotography, and ultra-violet spectophotometry. 
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JAYEM 


STEEL 
AROUND orrice 


HELPERS 










VOLUME 


drawer stationery tray 


JAYEM Steel Office Helpers are designed and engineered 
for the “efficiency-minded” personnel in today’s busy offices. 
There’s a JAYEM time and space saving unit built to fit every- 
one’s need... whether it’s fast filing and finding... convenient 
storage facilities ...or a combination of both. They relieve 
office congestion by occupying a minimum of space—guaran- 
tee lower overhead by making maximum efficient use of every 
square foot of space. 





M31 


Cash in on today’s trend toward compact, more functional steel filing tub 


units... display and promote the fast growing JAYEM line. 
Here is truly a line that you can build your sales volume and 
profit picture around! 


P.S. Investigate Jayem’s co-op advertising plan, merchandis- 
ing and point-of-sale material designed to help you sell more 
Helpers! 












Ideal for 
Home, 
-. MB 
Sa 4 Soiboea M220 — 
BY space saver 
EFFICIENCY 
Factory min ed] A MODEL FOR EVERY PURPOSE 


too! IN BOTH LETTER AND LEGAL SIZE 


JAYEM SALES CORPORATION 


31 sh ll wee ey B NEW 


RSONAL FILES 
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NEW DRI-RITE 100 


@ NO offset, smudge, slip- 
sheeting. Dries as it stacks 
on mimeo (and some rag 
stocks.) NEW formula 
and processing give sharp 
BLACKER work. Posi- 
tively will not harden on 
pad in any climate. 


PREMIUM BLACK 


@ Maximum sharpness 
with minimum penetra- 
tion and offset. Premium 
workability without price 
premium. 


332 BLACK 


@ Very black, all-purpose 
ink. Your economy lead- 
er for office bulletins, 
forms, memos, mimeo 
and sulphite stocks. 


GESTETNER TUBE PAKT 
for GESTETNER MACHINES 


@ Gives 15 to 20% more 
copies than any previous 
inks. Tube makes per- 
fect connection with ink 
pump. No drip from silk 
screen. Washes off hands 
with soap and water. 14- 
oz. tubes. BLACK AND 
8 COLORS. 


Ask about the 





EASE OF USE, 
CLEAN, SHARP 
REPRODUCTION 











Extra Profits For You in Private Label Packing... 


INK SPECIALTIES CO., INC. 


D © 519 N. HALSTED STREET @ CHICAGO 22, ILLINOIS 














1st District Notes 


TAKEN FROM NET CLUB NEWS 
EDITED BY JOHN J. DUNNE 



























Bob Straley Streley's, Newton Centre and Belmont, Mass., 
has purchased two additional stores known as Woody's Card and 
Gift Shops; one at 92 State St., Boston, and the other in Roslindale 
Square, Roslindale, Mass. He w perate bott under the 

d name. 

* + € & & 

Condolences have been extended by the NET Club to Arthur 
Shearman, >rum & Pease, on the recent death of his wife... 
Matt Fink's brother, Rube Fink, Elm Stationery Company, Boston, 






recently died. 





* *+ € & & 
Harold Lancaster and Nat Ross have purchased the Terminal 


Stationery Company, Boston. 














*& &£ & & | 






Service Typewriter Company has moved snd modern 
quarters at 410 High St., Holyoke, Ma 

. * &£ & & | 

Harry Gordonstein, Broadway Office Supply, Springfield, Mass., 





has recently returned from a European trip. 












PENN-MAR-VA TRAVELERS 


oy R. L. Johnson, Editor 
Penn-Mar-Va Traveler 


























Bill Corbett, Jr. proudly announced the arriva Bill Corbett, 
Wl. Bill, Jr. and Bill, Sr. work together as manufacturers repres 
sentatives. If all the Bill's worked together in the future it would 
be a wonderful and unusual combination, Congratulations. 





* £ &€ & € 
nager at Caldwell-Sites in Wine 





Linwood DeHaven is the new r 
chester, Va. 











* £ &£ & F 
Our deepest sympathy to Arthur Shearman of New York who lost 
his beloved wite recently. 

















% &£ & & @ 
Hugh A. George of Wilmington, Del. recently purchased thé 


and Stationery Co. 


















tore and stock of the Franklin Stamy 
* *+ © & F 
A. Pomerantz & Co., Phila. Pa., has purchased a building if 
North Philadelphia for their printing department. is will give 
them a larger display area at their Chestnut St. st 


* *£ & & F 
Palmer Trout & Co., Trenton, N. J. has moved 
n South Clinton Ave 





4 new and 





larger stor 





* *&£ & & F 
f Upper Darby, Pa., has remodeled 
ir Stationery Department, 





Jonas Toy & Stationery Co. 
their store to give more space t 












Dictaphone Purchases Rem Rand — 
Property in Bridgeport, Conn. 



























Dictaphone Corporation, has purchased the properties for- 
merly owned by Remington Rand, close to the Dictaphone 
main plant property in Bridgeport, Conn. 

C. K. Woodbridge, chairman of the board, in making the 
announcement said that the new facilities will materially in- 
crease Dictaphone’s Bridgeport operating capacity at a time 
when the business is expanding rapidly. In January the firm 
established a new recording machine division, and most fre- 
cently introduced the Dictet, a battery-powered, two pounds. 
11 ounce recording machine. 

The new property is in excellent condition and the pur 
chase price was $550,000.00. It consists of about four and 4 | 
half acres and two buildings, and a four-story building of 
40,000 square feet of floor space, and a one-story building 
consisting of 30,000 square feet. Present plans call for using 
one of the two new buildings for office space and the othef 
for manufacturing. Adaptation of the property to Dictaphone’s 
operations will begin at once, and, according to the present 
timetable, the first Dictaphone employee will move into thé 
new plant within 90 days with all moves completed within 4 
year. 


EI ene 
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Cotor ... comfort... convenience! These are the triple 
keynotes in professional planning of modern executive offices. 


Special attention is invited to the four-drawer file in this color 
photo. It’s Herring-Hall-Marvin’s SAFE RECORD FILE. Each 
drawer is actually a fire-resistive safe, so valuable papers need 
not be kept at some remote point in the office. These files are 
furnished in choice of three standard colors, but special finishes 
to blend with any decorative scheme are available at small extra 
charge. For complete details see other side. 




















Here’s the insulated file 
that has 


EVERYTHING! 


Herring:Hall- Marvin's 
Model 29 ~ 


iT 


SAFE RECORD FILE 7 S>™ 


re) 
certified by a 
Underwriters’ Laborato- os =— 
ries and the Safe = 
Mfrs. National Assn. 
as Q 


H-H-M Model 29 Safe Record ty MODEL NO. 29 


Files come in two, three and 
four-drawer models, legal and letter sizes. All carry guide rod. Locking is controlled by a key lock on the 
Class “D” Underwriters’ label (Class “C” at slightly second drawer. 


higher cost), and the Safe Mfrs. National Assn. Construction is interlocked, reinforced, electrofused 
one-hour fire label. throughout. Drawer heads are constructed with inter- 
locking tongue and groove formation. 
Each drawer is actually a fire-resistive safe. Each 


Standard finish—Fl . Styli Mi 
drawer has two locking bolts, one on each side, ball- prvanegarie meapay. Stnte Ten or Me 


3 us at no extra charge. Other finishes available at slightly 
bearing roller suspension, positive stop follower and higher cost. 


NEW, EXCLUSIVE DRAWER SUSPENSION! In recent tests with an 
80 Ib. load, drawer opened and closed smoothly after 50,000 
cycles. This is equivalent to opening and closing the drawer six 
times a working day for 32 years. 


CROSS TRAY FILES. As shown here, cross tray files are available 
for all drawers. 


OPTIONAL EQUIPMENT 
e Your choice of either key or combination lock. 


e Bases equipped with four swivel casters at slight additional 
cost. 


Complete catalogue and prices on request 





yeh The 


HERRING: HALL:« MARVIN SAFE COMPANY Ea. 


Hamilton, Ohio + BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT on A 

















S6tee 
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R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C. 





Store, Mian to move their office 
m the main store at 160! N.E. First Street 
n't have ar t the details as to size 
t you roamin ¢t VS an take it trom there 
+ &£ & & & 
ve Meridian, Miss. in that the 
me time, been sidestepping the 
4+I Re Conventions, et but 


1 firm, a new one just opening, with evidently 
M. H. Pritchard has recently opened the 
z 3-4th Street and he ask 
yet their share. Nuff sa 


7 *! 
Our mailing 


J A t J C mpany at 22 
TneT a jentry drop by ana 
t better put Miss-Ala on y 

+ ££ & #& & 

simmered down a bit this mont 


as 
Ruh! Place nt City, Fla., div writes in that the 
pe t two da their formal openir 
ess wit nd 1,000 people v 


1 with their {It anniversary celet 
t ff th a big banquet. The Sanford div 
Herb Bower Y now y € r ed n his new | 
aITT e st ara af jetting thing straignt 
1 Herb wa ut in Caifornia 
ild be ready for its “forma any 
rk 
* ££ & & & 
Pea k Bob and Howard, have plastered their 
» beautiful new neon sign. It's a beauty 
multi red tail in lights. Bet it's a 
have al taken over the store next d 
niture display section and have set aside 
nting plant oks like the Peacocks are 
Jay GS tulations boys -and lemme 


have anything else ‘‘new’ to report 
+ &£ &£ & & 
on have a new home 
htree, Jimmy has bought 
formal opening n the 
deal when he de 
kidneys will Tones so had to 
pital getting seperated from them—the 


getting detail: 


han completed this 


spena 4&4 


on the 


* &£ & & & 
Lakeland, Florida, was 
of June 


%&* &@ & & & 


that Fred Benford, 


wite the first part 


E. C. "Cliff" Clifton, one of our Birminghan 
ken with polio recently. Sure hope it wa 
and she v well on the recovery road 
* &£ & & 
Jickenson didn't go for the “road” so much after 
snnected e fren P. K, Smith 
town and a nicer firm, Dick, so the new 
e. 
: + &£ #& & & 
that two of our "stalwarts" that have been 
tt me time are now progressing nicely 
Sam Orr expects to be back in “full production’ 
and Jim Cooper sitting up and king well. However, Jim 
expect ther little hospita t soon. Have son Jack 
Fact is-you might even “inform"™ him that 
3 from him lately. 
+ &£ # & & 
boys write in and tell me about Thomas, 
f us as Tommy, Parkes’ new connection with 
Company. Tommy has been appointed 
. anager and will move from Birmingham + 
t ned the firm about ten years ago and ha 
¥ time. Congratulations and all that there 
heading of “local boy makes good” sound 
ncerns one of "our boys”. 
+ &£ & & & 
ne. "Sully Sullivan, proud owner of Sul- 
3 Hf Brunswick, Ga., writes in that he has been 
eading years (| was wondering who the third one 
we k that he was now out of the basement 


IT’S EASY TO SEL 


L 


AN OBVIOUS INCREASE 


IN WORK 
EFFICIENCY 






ae 


Rest-Al] vesters 


sell more than aluminum 
office chairs when they 
stress the full five-point 
adjustability exemplified by these three 
models. Here is individual posture fitting 
at its best... and at its handsomest, 
most durable best. No other chairs can do 
more in terms of proper body support, 
comfort and fatigue elimination for the user. 
Which means that Rest-All Dealers are, first 
and foremost, suppliers of one of the most 
direct and effective means to increased 


work efficiency. It's a potent aid to chair 
sales. It must be so because both the Ohio 
Chair Company and its dealers have long 
been enjoying a steady growth that is the 
talk of the trade. 


The Rest-All 
Stenographic 
No 585 






The Rest-All 
Executive Swivel 
No. 1100 


‘ 





The Rest-All 
9) Clerical 
No. 700 






Write for new literature, in 
natural colors, on the complete 
Rest-All Chair line. 
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CURRENCY GIFT ENVELOPES 


Justrite’s exclusive line of Currency 
Gift Envelopes appeals to all banks. 
Besides being positive good-will build- 
ers, these envelopes provide dignified 
advertising appreciated by clients. 

Banks furnish Currency Gift Enve- 
lopes to their customers to enclose cash 
gifts for Christmas Holidays and other 
festive occasions. The advertising value 
comes from the bank name imprinted 
on the envelopes. 

Justrite offers the 1956 currency gift 
envelope assortment in 21 beautiful 
steel-die engraved designs and 7 attrac- 
tive lithographed styles, both in 2 colors 
and furnished on classic white vellum 
stock with matching outside envelopes 
... the ideal line to stretch your profits 
and please your bank customers. 


YOUR JUSTRITE SALES PLAN 


Check these features of your Justrite 
Sales Plan . 


@ Complete line of standard, specialty, 
and unusual envelope products 

@ Easy-to-read wholesale and retail cat- 
alogs for dealers 


@ Full line-up of samples and sales aids 


Be a Justrite dealer and enjoy the benefits 
of your dealers sales plan. Write for your 
Currency Gift Envelope samples and Price 
List 9108S. 


See us at Booth No. 54 NSOEA Convention 


Chicago, Sept. 29 - Oct. 3 


NORTHERN STATES ENVELOPE CO. 


) EAST FOURTH STREET, ST. PAUL, MINN 


JUSTRITE ENVELOPE MFG. CO. 
523 STEWART AVENUE S.W. ATLANTA, GA 
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job has 7,500 square feet I t be quite 
imp { ve i deal. Sully 5 tate that a e ever reads 
Cadilla but he is driving a L Menrys best effort is @ 


*&* £ & & 


By the ft tt jets into your hands the big Chicag to-do" 

w the corner so dont tai! to make plans to at- 
te rict Breakta ; n M lay tober + ver at the 
3lackstone. All yore trenz will be there bud so you may as well jine 
Beside 1 Ww have an unusual breaktast and a swell! time 


* *£ £&£ & & 


u About ha t the sports page in 
oreensbdor Jing Journal for July ZYTth wa Taken up with @ 
arge picture, plus a glowing account of ng and hard tought 

f Sam Wyrick, Jr.. Wyrick Off Supply Co., 

taken at Wilminat t really s beauty and 

WING unted, naturally vont be ng betore it 

V be ad y the wall of something—probably his office or den. 
San 3 fisherman from way back and 5 A.M t any morn- 
5 | it on a lake bank newhere,. Tt was his very 

ils so he is batting a | .1000. My average 

t quite as qood—a neat -900. W t king torward to see 

bavdy T va Sam. 
+ ££ &# & | 

Now that vacation are over you Cf an n back now 
2nd help ft pore struggling so called ribe get tt stuff out, 
Be yhty poor grazin the past two months. Good Joe Maura 
ame tnrougn fT time as usua wit nN as Sam Orr, 
Charles Hucke and Fred Pittman. M thanks boy ee you next 


Ww 


Humor Helps to Move Shelf-Warmers in 
St. Louis Office Furniture Firm's Sale 

An unusual merchandising tool successfully employed by 
Clark-Peeper Company, St. Louis, Mo., recently, consisted of 
“poking fun at ourselves”. During June, Clark-Peeper sought 
to turn over a group of slow moving desks, tables, chairs, 
and files, which had more than “over stayed their -welcome” 
in the inventory. 

Consequently, the store set up a clever window display, 
divided into three sections, with each window identified as 
“Buyer's Mistakes”—“White Elephants”—‘“BooBoos”. 

All of the office furniture shown was thoroughly worth- 
while, but for some mystic reason had failed to sell at the 
expected pace, according to the management. Included were 
a variety of steel office furniture items, seldom if ever offered 
on a markdown basis by any St. Louis furniture dealership. 
Desks, for example, were offered at $135, $140, and $95 and 
chairs at $37.50 and $22.50. 

The sale created a lot of interest, stopped traffic from among 
passersby who would ignore the everyday type of office furni- 
ture display, and resulted in a quick turnover of the office 
furniture involved.—RAL 





FRANK ATKINSON .. . second from left, president of the 
Joseph Dixon Crucible Co., receives a citation naming him 
as an ‘Outstanding American of the Year" from James 
Clark, Jersey City, N. J. commissioner. The award was made 
by John R. Longo (far left) Association of Jersey City and 
the Jersey City Independence Day Committee. Edward 
Zampella, secretary to Congressman Joseph Tumulty, looks 
on at the far right. 
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First choice of 160,000 offices—and no wonder! 


Judging by sales figures, Clary’s 1956 line of adding machines 

seem to have everything business people want. Some customers prefer the 
10-Key models, others the Full Key. Some like the blue and 

green Clary colors, others the gray, beige or turquoise. But the main thing is they’re 
buying Clary. More than ever before. And not only more Clary Adding Machines, 
but more Clary Cash Registers, too. For information concerning Clary 
products or dealer franchises, please write: Dealer Division, Dept. A-96, 
Clary Corporation, San Gabriel, California. 





BUSINESS MACHINES DIVISION / CLARY CORFORATION 






San Gabriel, California 


f business machines, electronic data-handling equipment. aircraft and missile components... for America and the World 


j 
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>. seeniee 


The new | 


Mod-U-Ells and Credenzas 


are easier to sell 








selling ideas 


from the 


og * 






2. because of modular design 
drawing board 


Bag. + igi ia é ner aoe cerca = 
en se er : ‘& ee 
¥s i fe ee aa of ae 
+ NT sa + Sg 
x 


ae i Show your customer the countless possibilities of these lines. Let 
~ him design his own office furnishings. He'll be able to fit his own 
_* particular needs and tastes exactly with... 








in Mod-U-Ells and Credenzas } | 
from a varied group of more than 60 basic units . . . 


geet | 
/ 4) 
c : P . ; 


y 4 : 
a. 
as — ae 


in three decorator colors: Driftwood Tan, Surf Green, Neutra-Tone Gray 
















































































>. Tohelp you sell, we've put full-page, four-color striking ads are acquainting your customers with 
ads in Business Week, Newsweek, Management __ the space-saving efficiency of these broad lines. 
Methods, The Rotarian, and Purchasing. These So now is your best opportunity to sell both. 


Visit us at Chicago's NSOEA Show—Booth 92 | 
YAWMAN 4»? } RBE MFG.(.[NC. 1015 JAY STREET © ROCHESTER 3,N.Y. | 


FOR 75 YEARS * A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 
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Coming to augment the M-2 


The new 2 REX-ROTARY M4 
Electric Mimeograph 














Booth 318W at the NSOEA meeting 


92 
BOHN DUPLICATOR CORP., 444 4TH AVENUE, NEW YORK 16, NEW YORK 
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THE DESK WITH 
FEATURES THAT 
OFFICE PEOPLE 


HAVE ALWAYS 
WANTED! 








Tilt-back follower . 
with expanding front 
provides “V” work 
space. 

inches more drawer 
filing space, with Sus- 
pension Slide on all 





@ “V”’-EXPANDING @ 
Drawer with adjust- 
able front tension — 


exclusive with drawers full ca- 
NORTHWEST. pacity 27”. 
Plus attractive satin chrome hardware .. . lock in 


center drawer locks all drawers with one key 
combination finishes . standard colors — gray 
and green — popular pastel shades available. . . 
and cigarette and alcohol proof high pressure 
laminated or linoleum top. 

And, it’s available in ALL styles and SIZES. 

Here is a desk that you will find has an immediate 
acceptance with all your customers. You have only 
to show it to sell it. Ask us for complete details, 
prices and discounts NOW 


20% MORE FILING 
SPACE WITH ‘‘V’’ EX- 
PANDING FILES... 
AN OPEN DOOR TO 
SALES YOU’RE NOW 
MISSING! 


It’s like an extra file drawer you're 
offering customers with any 
NORTHWEST “V” EXPAND- 
ING File . . . the 5 drawer shown 
here provides the usable filing ca- 
pacity of 6 rigid front drawers 
This saving of valuable floor space 
fully meets today’s business de- 
mands in the face of high building 
costs. That’s not all NORTH- 
WEST “V” EXPANDING Files 
incorporate features of maximum 
efficiency and convenience plus the original economy 
of fewer files to do the 5. in any office. Let us tell you 
the complete story a “V" EXPANDING Files (all sizes 
to equip any type office) . write for prices and dis- 
counts today. 


Visit our exhibit, Room 646-A, N.S.O.E.A. 






NORTHWEST 


METAL PRODUCTS CO. 
1337 E. Mason St. @ Green Bay, Wis. 





138 





S> 5S1rH District Notes 


PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 





ge end Dates pT. Up: 


Fifth £ t Regional Convent +t Hotel Cleveland in Cleve- 
Ind r riease note that the ention ir veland w | be 
Jay to Saturday, April I! t 


* £ & & & 
Harold Bentley of The Pickwick Company 





Mt. Pleasant, Mich., has announced the pur- 
chase t Jerry Brown's Supplies in 
Big Rapids, Mich. This branch will be man- 
aged by Mac Bentley. 

Gary Wallace, Wallace Printing & Sta 
tionery c nnart née mnnounced the 
purchase ot & Sampson Co. of that 
city, from Joe ‘Pritchard, Wells Chair Com 
pany. Mr. W ace nas rc hased the build 
ing ar n mair Tore Cat at 1216 Vine 
St., and w move his new purchase to that 


PAT PATTERSON address. 
= %*¥ + & €& & 
The Shattuck brothers of Central Business Supply C Owosso 


Mich., have recently purchased the Emery Pratt and Franklin 
DeKleine Co. both in Lansing, Mich. According to all available 
nformat » Shattucks will operate all three Angus Cory, 
rmer buyer for Franklin DeKleine C is back as buyer in that 
tore 
%* &£ # & F 
Static ner Incorporated, Indiana; Ind are ndergoing a 
me e-lifting, remodeling and expansion program, accord 


“Merritt L. Ober, president. 
* £+ #t €& & 


A K nde! Co. Cincinnat né recentiy mm ved to their 

new stion in the heart of the industrial section at 1461 Har 
Ave. The new quarters will house offices, warehouse and dis 

ay rr there is customer park j and 2 private railr ad 


Welcome New Dealer Members of NSOEA 


Statione ncorporated, of Huntington, W. Va.; Spurlock Office 
Service f Huntington, W. Va.; Smith & Wonder: Dearborn 
Mick C Stationery Co., of Dearborn, Mict 

%*¥ £ & & & 

A new dealer opened up in Oak Park, Mich. Bill-Norm Gif 
and Stat ery Centre; grand pening was hela June 30th. 

Much ado at Eriksen's, In n Toledo, Oh Richard E. Eriksen 

the sales staff, and has been apr >d the firm's 

fe snlattes: tac aifice machines. tHe tc te an of 

Arnold “Presi president and founder of the mpany..... 

Newlywed Geraldine Biganski Konczal been promoted to office 

manaae ; The Toledo st is undergoing a complete 
snd will be operated 5 self-serve basi 


Sir Stork Rides Again: 


Congratulations to Gert and Bill Thomas, manufacturers repre- 
entative sir fourth child, Patricia Ann, on May !7th. Ditto 
to Toni I Ed “McDonald, Will Winnes Company, Inc., Cincinnati 

ag Tina, on June 22nd. 


The annual Detroit Stationers and Travelers picr was an ouft- 

tand on July 10th at Plum H w Country club in De- 

Howie Schafer, Schafer's, Flint, Mich., the ranking amateur 

n tr tate Michigan, played usu nt game, and 
walked off with the trophy. Mr. & Mrs. Harold B. Speicher, 

Leonard's C ; Su ipply & Sq pment Co., De won the grand 

prize in the drawing, a hi set that was donated by the Detroit 

Statione ib. Mrs. Clare Phelps of Nestor Detroit, won 
econd pr f $25.00. The annual dealers versus travelers soft-bal 

yame wa slled off in the second ir 1 because of thunderstorms. 

Th Ww » break for this correspondent, wh was umpire: thinas 

ry rough. An atte 90 marked this 

* *+ *& & & 

Larry J. Latta is the new American Lead Pe: a represe nta 

‘ + wecterr Ohi India 4 Kan+ Mr Latta s 3 
nd a bachelor, has moved to Cincinnati from Boston ad wi 

>| 43 Reading Road 

* + & & F 

We wish to extend our condolences to the family of Mes. 

Gertrude Brehsmer, wife of Melvin H. Brehsmer, Sheaffer Pen Co. 
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Introducing 
the DIRECTOR 
(1900) SERIES 














The CHERRY-WALNUT story by 
ALMA DESK COMPANY is most in- 


teresting, for it is office furniture that 











in 
CHERRY-WALNUT 


Combination 

















is truly American contemporary with 


style roots deep in American beritage. 


This group represents a fresh yet proven approach in office furniture 


design. Its floating wedge lines coupled with subtle curves captures the current mode with- 


out sacrificing the friendly dignity so long associated with fine wood office furniture. 


Ihe well-balanced use of historical Cherry and genuine Walnut woods in combination, 


blended with Washed Copper Hardware has produced a two-tone effect entirely without 


artificiality. Only the depth and warmth of the clear finish, the natural color and grain 


characteristics of the two woods produce a distinctive and impressive appearance. 


This series is based on two concepts; the free-standing conventional use of desks and cab- 


inets separate of each other and the current demand for modular groupings for flexibility 


and to build compact working units. 


Please Visit Us At the NSOEA Convention in Chicago, September 29 to October 3 
Spaces — SOSA and 644A — Conrad Hilton Hotel 














ALMA DESK COMPANY 


Manufacturers of Fine Executive Office Furniture 


HIGH POINT, 
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NORTH CAROLINA 








= SF YOUR COMPLETE 
9s Belial SOURCE FOR 
Sa" BUSINESS FORMS 


Sold Through Dealers Only! 





Register 
Forms 
When you buy Ennis products, you're the dealer. 
i= : Were your supplier but not your competitor. 
hy And with the complete Ennis line behind you — 


Salesbooks . L ’ ; 
3 ? our vast supply and fast service — you can 


sell the complete field. You can go after those 


* 
—— 


big volume jobs at competitive prices, from 


top to bottom of the line. 






Manifold : ; 
— Ennis is one of the foremost producers of quality 


forms for business in the nation. It has the 

most modern and complete facilities for producing 
every needed form, from the latest 

Snap-A-Part or Register forms to the full range 


of everyday forms. Turn to Ennis 





for quicker turn-overs and better profits. 





. 
“sae 
‘try 


Write today for catalog and complete information. 


TAG & SALESBOOK CO. 


Factories at 
ENNIS, TEXAS * CHATHAM, VA. 


ee Branch Offices and Warehouses at HOUSTON «+ DALLAS * 
~ BIRMINGHAM « MONROE « LOS ANGELES « DENVER « ST. LOUIS * 
ORLANDO 
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Olficu th Sig 


sY 


sTANo ARO 


’ FULL PAGE, 
FULL-COLOR ADS 
like this... 


For the mon with the “forwerd look’ 


$——teewn 9 the test accoes 
sé wore tqevements Te ve 


Standarf -----——--——- Per 





Besides producing the world’s most wanted executive furniture, Standard 
leaves nothing undone to assure you an ever-growing volume of office 
furniture and accessory sales. 


Strikingly vivid full page ads each and every month in FORTUNE tell the 
dramatic Standard story to your best executive prospects. 


Then... *C-N-S...Standard’s dynamic ‘sales-clincher’ program does 
the rest: 


ustomer Mailings — Using Standard’s big, beautiful, convincing brochures! 


ewspaper Mats — Free ads that give local impact to Standard’s great national ad campaign. 


tore and Window Displays — The vital selling tool that does its work 
right at the point of decision. 





Get the facts about Standard’s effective, hard-hitting selling ‘ package.’ 
See your representative, or write direct. 


Standard 


THE STANDARD FURNITURE COMPANY, HERKIMER, N.Y. 


141 








GET READY 
For School Opening! 


The sensational new Master Refill is silverlined 
throughout (controls ink flow). Fits more than 
200 makes! 










@ Finest quality 
@ Stainless steel ball 
@ Precision manufactured 
@ 20%, longer writing 
@ Unconditionally guaranteed 
@ Master Refill installs easy 
@ Most accurate break off 
device 


er if? , 










: 








Dealer price — $3.60 per dozen 
Packed 14 in carton—2 free with 
each dozen. 


Increase Your Profit With This 






LUCITE DISPLAY 
and COUNTER PEN 






ASSORTMENT M-48 


Packed 4 Dozen in Carton 


Pius 6 Free 
24 MASTER 24 STANDARD 
15 Blue 2/3 Medium, 1/3 Fine 15 Blue 
4 Black — & Blue Free) aie 4 Black 
3 Red Reaier Cece. .. 14.40 3 Red 
2 Green Dealer Profit ...... 45% 2 Green 


APPROVED BY BANKS AND SCHOOLS EVERYWHERE 


MASTERCRAFT 


PEN COMPANY 


MONTEREY, CALIFORNIA 
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Vacation Time 


Mr. & Mrs. W. c. Brass, WwW. ¢ B and A ates, ingian 
ap j ff on a South An : ruise . Mrs. Harold 
Schaefer, widow of the founder haeter's, f Mich., is taking 
a liesure pean tour... Harry Howard's, Minnesota 
Mining & Manufacturing Co., at Edgewater Beact Chicago. . . 
C. Walter Harris, Campbell! Printing .. Indianar Ind., of 
to Mia Beach in August. . . George Falstitch of the same firm 
ust returned from the Hawaiian ands. . . Billy and Julie Kane, 
Oxford F : Supply Co., are in F Ja Milton and Martha 
Pickle, W Winnes Co., Inc., Cir ; pent their vacation at 
Fontana V n the Smoky M tair n T essee. . . Paul 
Stoepel, purchasing director tor the same tir ‘ L | family ws 
s trip through the Mediterran nd to R Julius Turner, 
National Blank Book Co., just bor a! and points 
East. May peat — All you need is MONEY. 

* + £&£ €& & 

S T Conrad H 


Executive Changes Noted 
at Ault & Wiborg Carbon & Ribbon 

L. C. Ball, formerly division president of Interchemical Cor- 
poration’s Ault & Wiborg Carbon & Ribbon division, Cincin- 
nati, Ohio, has been named division chairman. 

Albert E. Bollinger, formerly a division vice-president, has 
been elected division president with the active management 
responsibility. 

Mr. Ball has been associated with Interchemical since 1929 
and shortly afterwards was assigned the management of the 
Ault & Wiborg Argentina Company in Buenos Aires, a man- 
ufacturer of printing inks and a supplier of graphic arts equip- 
ment in South America. When this unit was sold in 1934, he 
served in an executive capacity in Interchemical’s Printing Ink 
Division and was elected division president of the Carbon & 
Ribbon division in 1937. This division is a leading manufac- 
turer of carbon papers, typewriter ribbons and other office 
supplies. 

In his new position Mr. Ball will continue as an active con- 
sultant and will participate in the formulation of divisional 


policies. 

Mr. Bollinger has been associated with Interchemical since 
1927 and joined the Carbon & Ribbon division in 1934 as a 
cost accountant. He was elected division vice-president with 
sales responsibilities in 1942. 








. A decrease in absenteeism and lowered 
personnel turnover rate, is reported by bank officials following the 
installation of sound-proofed and air-conditioned quarters in the 
new addition of Commercial State Bank, 116 5th Ave., New York 
City. In the noise-free quarters, an innovation for banks, the 
bookeeping department has been installed. Some 35 operators of 
Monroe bookkeeping machines post their daily accounts. 


SOUND-PROOFED . 
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Business Chains 





~< .....@ line youll be proud to have! 


yn 
ial 


ice 


ith 





15 Side Chair No. 1516 Executive Chair 


JOHNSON “MODERN” GROUP 


Smartly styled, truly modern . . . and refreshingly new 
the “MODERN” Group combines a prize-winning 

design with the deft touch of the skilled craftsman to 
produce a chair that’s loaded with eye appeal and 





. 
) 
) 
| 


customer satisfaction. 





=. 


The “MODERN” Group presents a pleasing “modernistic” 


EALERS: There's a complete line of JOHNSON styling in genuine walnut, with full spring seats, padded 
HAIRS ; e to satisfy every c 
cass backs, deep foam rubber arms, and rich luxurious 
end you our ustrated cata ; ; ’ 
wee an share in these bia profit leather upholstering. It's one of the most popular and 
Write today fastest selling chairs you could offer your customers. 





od oe 7109 MERCHANDISE MART 


he nee. «1068 / 


‘ JOHNSON JOHNSON CHAIR COMPANY 


ne | Business Chains 
of | CHICAGO 54, ILLINOIS 
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StH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL. 








to | promise, Maynard Westring, Mid-City Stationers 


inc Rockford, Iil., provided pesautitu } weather 3 ttle hot 
around the edges, but goit addicts are not concerned with tem- 
perature n Thursday, July 26. As the 46 dealers, travelers and 
adies began arriving at the Forest H Country Club just north 


Rockford. Host Westring was on hand to meet the greet them. 





A. iif eM 
NOTABLES AT THE WESTRING OUTING .. . Seated: Mrs. 
Harry Hoffman and Harry Hoffman, Joseph Dixon Crucible 
Co., and president of the Great Lakes Travelers Club. Stand- 
ing: Ray J. Eichenlaub, Service Steel Products Corp.; Mrs. 
Estelle Nelson; Mr. and Mrs. Maynard Westring, Mid-City 
Stationers, Inc., Rockford; Tom Gillice, Rockwell-Barnes Co. 


Under yuidance the men had luncheon at the club house 
while Mr Westring shepherded the ladies up to the Wagon 
Wheel near the Wisconsin state line tor a delic meal. 


As |5 men pitted their widely varying skills against the difficul- 
ties of the golf course the 19 ladies divided their activities be 
tween swimming, conversation and just relaxing in the Forest Hills 
Clubhouse and its lovely environs. Tom Gillice, Rockwell-Barnes 
Company, gave a complete demonstration of how to be lazy for 


an atterr and evening. Ray Eichenlaub, Service Steel Product 
Company, did likewise, except for brief periods spent in handling 
the tinances tor the outing. 


Shortly after 7:30 a delectable steak dinner was served. At the 
head table with Mr. & Mrs. Westring were Mr. & Mrs. Harry Hoff- 
man. Mr. Hoffman, who is a Dixon per man of note as well as 
president of the Great Lakes Travels Club, seems to have re- 
tired m all athletic activities except bowling. At least, he 
managed to arrive too late fo try 

Among the ther evening-only participants were Mr. & Mrs. 
Byron Johnson, Kankakee, Ill. Using a little known privilege as 

vernor of NSOEA District No. 6, Byron made a speed test of 
the Johnson family car between Kankakee and Rockford. He re- 
ported that only half of the time was spent in flying low. During 





the rest of the journey the car actually was ir ntact with the 
yhway 
After dinner the group assembled around the club's swimming 
‘ a delightful water show, a fitting nclusion to a 
ry preasant aay. 
* &£ &£ & & 
, Thanks go 7 ur colleague, Walter Lennartson, for the above 
Most versatile leather goods BB scx: - ¥ 
line on the market pre-sold with * * * * * 
prestige national advertising B. H. Hallin & Associates have purchased the office supply in 
ventory istome rs list, good w and so fortt f Weiler & 
Haeger, Ir a stationery tirm over 60 years 1 and located at 
605 W W ast }ToNn Blvd. Ch cad Wei er & Maaer Inc.., will 
Nationally advertised ntinue in the printing busine but not in the mmercial sta- 
Bert Hallin, former governor of the 6th District NSOEA, states 
es hat the Weiler & Haeger stationery assets will be absorbed into 
4 : ume and inventory TF firm, 
g * * & & # 
as KA 


Plans are advancing for the annual Milwaukee golf outing spon- 


pp "5 INC. Friday, September 7, at Tuckaway Country Club ith of Mil- 


LR 


% waukee. Many of the Travelers are planning to spend the after 
2024 S$. WABASH AVE.+ CHICAGO 16, ILL. a gid ace ts Sitwevlne whare Gied ail le 
New York — 389 Fifth Ave. * Telephone MUrrayhill 3-5777 Pabst Brewery and dine together in the evening at a German 


Ghowreome: Los Angeles — 712 Olive St. * Merchandise Mart Building restaurant nearby. 
* &£ & & & 


LBL J New members of Great Lakes Travelers Club include William 
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ncing REVOLUTIONARY 


AM IINKLESS 
MIMEOGRAPHING 


ON ANY STANDARD MACHINE 



















AMAZING 


DIAGRAPHY. oz 


Le 
?) 
“po 
Un 


STENCIL DUPLICATING 


. SS 


MAKES MIMEOGRAPHING THE . 
WORLD’S CLEANEST DUPLICATING PROCESS! . 


DIAGRAPHY does away with all the mess of old-fashioned, 
oily, sticky black ink! Like magic this marvelous, smooth 
creamy liquid . . . pastel green . . . yet colorless as a hand © Won't stain hands, 
lotion, prints sharp, clean BLACK copies. Drip-proof can clothing — washes 
further enhances cleanliness. 


SEE DIAGRAPHY DEMONSTRATED AT THE CONVENTION! 





ALL-ELECTRIC! GREATEST VALUES IN THE WORLD! 


FEATURING COMPLETELY AUTOMATIC 
“POWER-TOUCH” 


— 







NEW 


List 
Model 6-A Model FH-5 $1595° 
$139°° Plus FET. 
eee. PRINT-O-MATIC FOLD-O-MATIC 
Model 6-A Electric Mimeograph Stencil Model FH-5 Desk Model 
DUPLICATOR ELECTRIC 
Compare these features: Fully electrified automatic operation . . . FOLDING MACHINE 
Internal semi-automatic inking . . . 100% ‘“‘one-at-a-time” feeding NEW FEATURES—NEW LOWER PRICE! Power 
tomatic roller release . . . accurate registration. Handles sizes roller rotates in ball bearings . . . all other tr 
rom 8% x 14 inches to U. S. post cards. parts in self-lubricating bronze bearings. NEW f 
and and power mechanism eliminates all rs. NEW 
NO EXTRA COST for NEW, ADDED FEATURE! Variable increased-power universal motor. NE PAPER- 
speed control provides light or dark reproduction automatically, STACKING DEVICE. Folds 120 sheets a minute 
from 20 to 120 copies per minute. in all popular folds. 















XCITING “MIRACLE These sensational new products are by the originators and manufacturers of the 
i -— - HY” caper famous Model 2-A Card Size Mimeograph Duplicator. 
OF D e of 6vP in 


PRINT-O-MATIC CoO., INC. 


724 W. WASHINGTON BLVD. ® CHICAGO 6, ILLINOIS 
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Du Pont Presents 


a sales-winning selection of vinyl upholstery patterns in 


Breathable Fabrilite 





ONLY BREATHABLE “FABRILITE" 


OFFERS ALL THESE SALES ADVANTAGES— 


¥ Thousands of invisible pores that breathe 
for floating-on-air comfort 


y Continuous viny! coating that leaves 
no exposed fabric to soil 


y Exclusive Du Pont finish that resists 
dirt and wear... washes completely 
clean with a soapy sponge 


NOW YOU CAN OFFER your customers fine twilly texture enhances every setting will show that there’S no vinyl uphol- 


high-style upholstery that provides both from reception room to dining room. stery like Du Pont breathable “‘Fabrilite.” 
the cleanability and durability of viny! The introduction of Siam—with its seduc- E. I. du Pont de Nemours & Co. (Inc.). 
plastic and the airy comfort of a woven tive Far East look—adds variety and sales Fabrics Division, Wilmington 98, Del. 


fabric! All three patterns in breathable —_ appeal to your line. 


ep “Deg 55a ; RS > - ee 
Fabrilite have the ext lu 1VE Du I ont Castleton. Dorchester. Siam— voursales supported vinyl upholstery 


plasticizer system which takes full advan 
tage of its elastic knitted-fabric backing. 
Besides comfort and durability, the result 
is an easy-to-clean seating surface that 
stays pliable and retains its showroom 
shape. 

And each pattern possesses its own dis- 
tinctive design! Castleton was created by 
world-famous Russel Wright as a “‘living”’ 
abstraction. The pattern** actually changes 
when viewed from different angles—subile 
overtones and striking contrasts appear in 
unusual combination. Styled in 15 excit- 
ing deeptones and pastels. 


Blow smoke right through it! Visual 








THE FAR EAST LOOK—formerly a high-fashion exclusive of 
luxury fabrics—is now available in extra-durable vinyl up- 
holstery. Siam—newest pattern in Du Pont breathable 
“Fabrilite’’-—breathes with the very air of the Orient. Its 
delicately worked design gives the effect of pongee, and its 
unusual grain has the rich texture of raw silk. Siam is executed 
in lustrous, fade-resistant Jewel Tonet colors—ten compatible 
metallic tints (including for the first time a true gold color) that 
will brighten any room. The result of years of research, Jewel 
Tone colors are available only in Siam breathable “‘Fabrilite.” 
Their fade-resistant characteristic assures the color’s lasting 
the life of the extra-rugged vinyl! {Patent Applied For. 


**Fabrilite” is Du Pont’s registered trademark for its elastic- 


** Design Patent 175,817 


There’s no vinyl upholstery 
like Du Pont 


Fabrilite’ 


elastic-supported vinyl upholstery 





proof (above) 


Dorchester presents the quality appear- shows your customers that breathable “Fabrilite” up- . - 
a ri : | - j ’ : | holstery really breathes for the utmost in comfort. Use EG. U. $. PAT. OF 
ance of luxurious hand-loomed tweed. its this demonstration to boost showroom sales! BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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THE DIEBOLD 
PROFIT PACKAGE 


{ones rue piesoiD— 









& 


=, 


1. 


 @e ) Cardineer and 


Reveidex Rotary 


Card Files 








Designed 
for 
Faster Sales! 


Tra-Dex Vertical 
Visible Files 














at 


Stocked | 
for 
Prompt 
Delivery! 




















Cycie Billing and 










Posting Desks... 
insulated and Uninsulated 








Multiply your profit- 
making opportunities 
by selling DIEBOLD. 
Every sale you make 
creates a satisfied user- 
prospect for other Die- 
bold products. What's 
more... Diebold per- 
formance, price, de- 
livery and service back 
your selling efforts all 
the way. Use the con- 
venient coupon to re- 
quest sales kits, today. 

















Safe-T-Stak Steel 
Storage Files 

















Ledger Tray Safes 













© and Fiex-Biok 





Posting Trays 







Fiex-Site Visible 









Fire Resistive Vauwit 
Doors 4%, 3, 2, 
and 6-Hour 












U/L Labels See our display, 






















Booth No. 105 
N.S.0.€.A. 
Fire Resistive Safes * 
1, 2 and 4-Hour Convention 
U/L Labels Sept. 29 — 









Oct. 3, 
1956 


THE WORLD'S MOST 
COMPLETE LINE FOR HANDLING, 
STORING AND PROTECTING 
RECORDS AND MONEY! 







Vertical and Horizontal 
Cashgards for Burglary 
and Holdup 
Protection 














5 | | a “ee  — = 
Vunng American Business. For Nearby a Contuny SS MME ATTRACTIVE DEALER FRANCHISES AVAILABLE 
DIEBOLD, INC 
c wot  _ 2000 Mulberry Rd., S. E. * Canton 2, Ohio 
2 QS Cj We ore interested in a dealer franchise 
k P 0 k a 1 f 0 


0 Please send sales kits for items checked. 

















Firm 
Individuvol Title 
| Street 
AC : -888- Bt nj). 
2000 Mulberry Rd., S.E., Canton 2, Ohio City Zone ____ State 
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Exclusive 


oy CARBON 
F GRIPPER” 


included with each box of 
CODO CARBON PAPER* 


7 a = ; . 
< a 4S 











= 






ASSEMBLED PAPERS UNDER THE 
GRIPPER TONGUES. (Aby.comee ad 





+|«|-[-|«[-[elslalalelalsl=lelalels DOUUDUUCEUOUBUUUUEebooooobuoOuoUGL 







“79 Mediven hve. a sak & 506. W. Meuves 2. 
Wee Yo 0, 0.7 © piers 12, te. © “pues a 








* 
*, 
>» 
features: 
\ 
@ PATENTED SLOTS 


(Holds all papers securely) 


@ CENTER GUIDE ; 


| Super Jreated 


Paper 


® DEPTH SCALE 7 
7 


a“ 


“— 
—_ 





—= — a 


It’s easy and profitable to sell Codo Carbon 
Papers. Here’s why: Codo’s exclusive Carbon 
“Gripper” is a proved work-saver and appear- 
ance-improver. In addition, the high quality 
of Codo’s Carbon Paper keeps customers sold 
and assures repeat business. 

"Except Typocraft Brand 


Sa —"" MANUFACTURING CORP. 


Factory: Coraopolis, Pa. 
564 W. Monroe St. 
Chicago 6, Ill. 


401 Wood St. 
Pittsburgh 22, Pa. 


79 Madison Ave. 
New York 16, N. Y. 
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Peerless Steel 
Equipment 


William J. Seifert, 


Greenup, Eagle Pencil Company; 
All-Ste 


and Philip E. Clauder, 


Equipment mpany, 
Company. Welcome aboard, fellow 
* + €& & & 
was with heavy hearts that member f GLTC heard of the 
a accident to the son of William J. sate A number of 
pitched to help at the store during those trying days. 





Lyon Metal Products, Inc. 
Modernizes General Offices 


The termination of a modernization program in the general 
offices of the Lyon Metal Products, Inc., Aurora, IIl., has 
resulted in 30-year-old quarters being brought up to modern 
standards. In addition, a central air-conditioning system now 
provides equal distribution of fresh air, conditioned to meet 
temperature requirements. 

In addition, the regular program of replacing obsolete furni- 


of remodeled and refurbished general offices of 


TWO VIEWS... 
Lyon Metal Products, Inc. 


ture with that of uniform standards was pushed to completion 
along with the balance of the entire program. 

Lyon Metal Products officials report that even though em- 
ployees “suffered through modernization” they now agree that 
it was more than well worth it. A terrific improvement in 
general office employee morale has been coupled with the 
complete lack of the usual hot-weather lethargy. 

Removal of full height partitions was the outstanding fea- 
ture of the program, resulting in the opening up of whole 
areas, better decorative possibilities and over-all saving of 
floor space. It was also possible to install new fluorescent light- 
ing providing uniform illumination over the entire area. 

New acoustical sound-absorbing ceiling has been installed, 
along with low partitions giving necessary privacy. 
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A NEW 
CONCEPT OF OFFICE FURNITURE 


dolinencd ab a complete 
pockoge uith ALL accessorics 


N.S. 0.6 A. 


SPACE 504-A, 505-A 











THE No. 8000 
MODULAR 
MODERN 





see the 
profit line at NSOEA 
convention, space 524A 


29-Oct. 


3) 


(Conrad Hilton Hotel, Chicago, Sept. 
D eat because it’s a subdued interpretation of sleek, func- 


tional modern at its best 


| *.9 . 
1 eat because it’s so adaptable. Combines perfectly in 
module groups in many combinations to utilize space to 
the maximum . lends itself beautifully to specific of- 


fice arrangements and working problems 


Weal because it’s made with the dedicated craftsman- 
ship that’s been a hallmark of Indiana Desk during the 
past half century. 


American in choice of 


Made of genuine Black Walnut 
Mist Walnut or Walnut finishes. Eleven pieces including 








SS 7TH District Notes 


BRUCE A. BLACKBOURN, CORRESPONDENT 
5526 VERMONT ST., MINNEAPOLIS 16, MINN. 





Just rt ed a card from Fred Schaefer in Germany. Fred and 
C. Ww. Lofgren, president of Sanford Ink Company, are on a 
busine p ru Europe but if | know Fred he will have many 
pictures and stories to tell at the September travelers’ meeting. 


+ ££ #& & & 


Harry Woodmansee of Bismarck, N.D., reports the good news 


that his ; back home from a urn in the hospital and every- 
ng points t appy days once agair the Woodmansee house- 
d. 
* £ &£ & & 
Ed. Odermann, the baseball pr f Dickir N.D., is kept 
mig busy taking care of his thriving business and officiating 
a p 


* &© &£ & & 
William Whiting of the 


few minute 


Be sure and spend a 
urnal-Chronicle, Owatonna, Minr n his “fabulous” private 
reath-taking. 
+ &© & & & 
George Bergstrom of Spencer, lowa, is home uperating from 
a trip in the hospital. Hope you are soon back on your feet 
George 
* &£ #& & F 
Bee Hubbs tells me that things are moving along for the 
ona ention next June in Des Moines, lowa. Also, he and 
amily ar y north for a trip. So 1 can expect to hear some 
all fish m Wally. 
+ &£= #&# & © 
Del Deming of Farnham's in Minneapolis has returned from 
the East n what he said was a business trip t Bill Meers tells 
n n ure about that 
* &£ & & & 
Bob Davis Standard Office Equipment, in Sioux City is 


on his score 


playing in a weekly golf outing, b wp 
*e & & 


Ralph Kettler reports that a new dealer, Thomas Book & Sta 
nery in Alexandria, Minn., just had a grand opening and a very 

d crowd 
*& &£ & & F 
Ralph i busy with his new reen porch, Trying to keep the 
bugs from his famous charcoal steaks was rea ough, but 


t beat 


7? F Fo 


The Paper Shop in }t orthfie 3 Minn. na rr ed to lar ger 
ay s+ 13 Bridge St. i n North fi 
*¥ &£ & & F 
A new dealer is now open in Charles City. lowa, Lecheler Office 
Equipment mpany, at 91 S. Main. T propriet nterested 
n all trave topping by. 
*¥ & & & F 
Ron Good has returned from serv snd nanaging the 
W ater rore tor Latta’s, Inc 


* *+ &€ & & 
in town 


The Carter's Ink C Hilliard 
to see some ot | triends. A 


Al Collatz of was 
n vacation and know, was 


The 7+} ? y any years 
*& &£@ #& & F 


Oscar Bertelson of Minneap has been in pital, but 
and we hope to see him at! desk betore t¢ ng. 
* + *& & 
Ron Sandberg. Hunt Pen Company, has just moved into his new 
Jina and all | can say jee 


* &@ & & & 


the Executive Conference Desk, Telephone Stand and Charles Cordray, formerly wit! 4 n the West Coast, hat 
Cabinet Top and Base shown above rr amily back to Minnear and epresenting Sturgis 
If you can’t attend the convention, write for * * & & F 
, mew catalog and details of Indiana's profit Definition of a Salesmen: A man with a smile on his fececm 
plan backed by 50 years of service. ne on | hoes—and a lousy territ 
* &£ & & F 
—EE —EE — We pay pecial tribute to the Be on Br f Minneapolis 
: Member of n Octobe f 1906, Osear J. Roridhien: and Artovee Sortenes of- 
IANA Wood Ottice yonited. the Sorteloon Geax Campeny. Theooghout those 50 
feng rr mar ’ ers whe we visited the Twin have a Iways 
t hearty welcome at Bertelson's. TI uccess enjoyed 


|? 2 . 
SUL 5.55 108. 
JASPER, mere ee. 











nuation because 
Richard—are 


ation 


the past century _—_ 
Bertelso eager y Arthur, Jr., and 
commendably rting the fine 
Congratulations to the Bertelsons 


oraaniz 


actTive and 


built by + fathers 
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Whatever line of are you ready to fill the 
conventional w 
duplicating products ME “SEEDS 
you now handle of today’s customers? 





Revolutionary changes and improvements in typewriters and 
duplicating machines now call for the carbon and ribbon products 
that provide reliably good results with these new machines. 


To meet more fully all of today’s requirements Allied research 
has developed a whole new concept in specialized products. 


Take, for instance, one example: 


new Fiagship silk ribbon 








among the 


world's finest To those of your customers who want copy perfection you can now 
duplicating products: offer this special Flagship silk ribbon. Supplementing our standard 
silks — this new ribbon is beyond comparison for its uniform, long 


Fiagship patented metallic lasting fineness of impression. 


neon CONGR ee Let the Allied man* show you one or more of these newest develop- 
ments, which you can add to your current line, to fill the needs of 
your most important customers today—and you'll begin to get 
Offset ribbons acquainted with the value of an Allied franchise. 


Tabulating ribbons * P.S. Or we'll be glad to send you details by mail. Just write to Dept. B4. 


Flagship carbon paper ribbons 


Addressograph ribbons 


Diazo ribbons 
Hote! Register carbons maz, ji (aA 


Artist transfer carbons 








School packs 


Carbtn-bendelle A L. Li E D CARBON AND RIBBON MANUFACTURING CORPORATION, INC. 


Spirit carbons = as General Offices and Factory: 165 Duane Street, New York 13, N. Y. 


ay. Western Office and Warehouse: 3404 So. Main, Los Angeles 7, Calif. 








Stencils. <~ Sy 


eos : es Re 
4 me 
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cutive Furniture from Stew & Davis Furniture Company, Grand Rapids, Michigan 


PHOTO COURTESY F RE GUILD OF AMERICA 


COMFORT MEANS BUSINESS 


with 


The efficiency and beauty of these sectional sofas and chairs 
cushioned with luxurious U. S. Koylon Foam create an atmos- 
phere most inviting to clients ...and to successful business 
accomplishment. For Koylon assures perfect comfort and relax- 
ation ... the buoyant ease of balanced support. And at all times, 
executive furniture cushioned with Koylon maintains its 
attractive appearance, because Koylon Foam smooths itself out, 
sitting after sitting. U. S. Koylon Foam... the finest of foams 
...is a product of United States Rubber, Mishawaka, Indiana. 


US United States Rubber 
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Chicage Locks 


the manufacturer’s key to office appliance Security 


1974 Metal drawer lock 4153 Metal door ACE 7-pin tumbler 
: — lock 
—_ at oan 3466 Slidirig door lock %"" travel 
in 180° turn 
1968 & 1970 Metal or wooddrawer 75.10 Locking cabinet or locker 


locks handles and plain handles 
1747 Lid lock (75-50), individually or in 


: sets 
1747-4 Strike fer chove lock 76-10 “T” type locking handles and 
5001 & 5002 Filing cabinet locks plain handles (76-50) as 


2221 Metal door cam lock above 


The equipment you manufacture is only as tamper-proof as - 
the locks you install. Make security one of the key points of 
your line by installing Chicago Locks. No obligation for engi- 
neering cooperation. Write for our complete catalog. 


CHICAGO LOCK CO. 


2016 N. Racine Avenue « Chicago 14, Illinois 
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o, We way to "pen y 


2 ." times faster 


than by hand 






LETTER 
OPENER 


Only $105 


F.O.B. FACTORY 


Orrie 


There are a dozen prospects 
for a Scottie Letter Opener for 
every single one who can use 
one of the larger, more expen- 
sive machines. Thousands of 
smaller businesses, as well as 
lots of large offices, offer an 
untapped market for _ this 
speedy, low cost time-saver. 

Retail stores insurance 
and real estate offices 
banks and factories . . . all will 
be interested on sight. Wher- ® Weighs only 9 Ibs. 
ever time is money—that’s the 
place for a Scottie. 

The Scottie will open 200 to 





plus excise tax. Stacker 
optional at nominal price. 
(Prices subject to change 
without notice). 


® Opens 200 to 300 
letters per minute. 


® Opens all sizes of 
envelopes. 


® Designed and 
priced for offices 
receiving 200 to 


300 letters a minute—30 times 2000 letters per 
faster than by hand. Gets the day. 
mail open and the office off to ® Thousands of small 


and medium sized 
businesses offer a 
large market. 


a fast start. Clips a clean slice 
from all sizes of envelopes 
without cutting corners or dam- 
aging mail. Weighing only 9 © if you are ex- 
pounds,—you can carry it any- perienced in spe- 
' ‘ , cialty equipment 

where. There's nothing like the astinieimadin 
Scottie Letter Opener for coupon—some ter- 
steady, permanent profits. 


ritories are open. 
ARNOLD MAC KENZIE, INC. 


3133 OVERLOOK DR., MINNEAPOLIS 20, MINN. 











= 

@ ARNOLD MacKENZIE, INC. . @ 
@ 3133 Overlook Drive, Minneapolis 20, Minn. e 
@ I am experienced in sales of specialty office equipment. Send » 
@ full information on Scottie Letter Opener. My territory is * 
_ eA re . 
° ¥ 
© « 
e Name > 
@ Street Address 
7 . 
Pere % ikke State + 
e * 
SCOSSSHSSSSSSSSSSSSSHSSHSSSSSSSSSESSSESESEES 
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StH District Notes 





IZZY VODA, CORRESPONDENT 
2001 S. HANLEY RD., ST. LOUIS 17, MO. 





Eighth Regional dealers and travel nave 1 mage your 


st for the NSOEA Convention in Chicago Sept. 29- 


G ver Sid Anderson and hi ely ady re pianning a4 trip 
te the Hawa slands where they enh Als who is in 
Armed Ser 

+ &£ & & F 

| heave eceived the good iTS anoTne ° a baby 

jirl named pleco for the Art Pfisters. Aspin, C : knowr 
t's fine pes!!! 

* ££ &€ & & 

Mr. & Mi Jim O'Brien,-Boorum & Pease C Tulsa, Okla. are 
pack trom the ne vacation in the East 

& &£ & & F 

Bob Comfort, Comfort Printing & Stationery C St. Louis, had 
Tné good tortune this summer T naving fF entire tamily visit him 
nd Mrs. Comfort. Bob bought groc« ke he buys stationery 

spplie that eggs by the a: 

* €£ £€£ & & 

Irvin Beal, W. J. Kennedy Statior is back the job. Irv 

iT na nf & seriou apa } peratior 71aqd T nave 
Da 
%*¥ £ &€ & & 
Mr. & M reoruert Held, Blackwell-Wielandy ( St. Louis, re 
ntly returne m a vacation in F 1a and Cuba 
%* & & # 
Aga TI year St. Louis statior have a private railroad 
t t n to the NSOEA ventior sgo. About 
45 peor w make up the St. L } ip. Plas sve been made 
eay t jis, Saturday, Sey 9 ng 
%* £&£ = & F 

( yratulations are in order f Leo Tynans, Midwest Office 
Supply, St. Louis. Its a baby b 1 Timothy Girard, born Fri 
Jay, July 13. Mother is doing fine tather, eet 

+ + €&€ & & 

t's a baby girl narned Kathleen Ann f > Herolds. Kathleen 
Ann was born on July 27. Mrs. He y Cecile Ober- 
meier, Ot Stationery Coms 

* £+ £&£ & & 

Mr. & M Wg, Williams, Sc! y Printing & Stationery Co. 
Kansa lity are visiting ir Tornia Vaugnr sTTenaing 

e Ame an Legion Conventi 

% e £¢ £& F 

M & M Dan Scott, Scott-Ric¢ Tulsa, spent their vacati 

Minnesota. Fishing was great! Travelers! ha Dan tell you 
about Tne Dig One That got away: 
¥ ¥ £ & F 

Jackie Shippley and Joan Hagers, Scott-Rice Tulsa, spent 
their vacation together traveling he East. Bott are now 
Dack n Tr b writing and expe ring ers 

“MEET ME IN ST. LOUIE" 
Chase Hote! 


April 28 - 29 - 1957 


Van Haverton Sells Van’s Typewriter Co. 

Van Haverton, owner-operator of Van’s Typewriter Co., 
Peoria, Ill., since 1944, recently announced that he has 
sold the business to Jack M. Cunningham. 

Mr. Haverton said that he and his wife plan to move to 
Florida now, and it is his hope to become connected with a 
manufacturer as a representative or with a dealer in Florida. 

His experience in the industry dates back to 1920 when 
he went with Sundstrand Adding Machine Co. as a service 
trainee. He became a service man in Peoria in 1921 and 
five years later he became sales agent covering central Illinois 
for the company. He held many positions with the company 
through 1942, when, because of the war, he returned to 
Peoria and joined Columbia Ribbon & Carbon Co. as a 
wholesale and retail salesman. 

He opened his own retail business in 1944 in a small way 
and watched it grow to more than twice the size in space 
in 1953 when he rented the present store area at 409 Liberty 
St. 

Mr. Haverton is now living at his home, 604 N. Iris Court, 
in Peoria. 
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with efficiency in mind... 





® Save Space — every- 
thing within easy 
reach for real effi- 
ciency. 





® Create efficient work 
stations quickly, 
easily 





















® Office personnel can do 
more work, better work! 


® Utilize present floor space 
into more working area. 


y “| 
COORDINATED GROUP by BROWNE-MORSE 


Work-saving units that give you more fiexibility ... economy 


The modern simplicity of these Browne— Morse Coordinate units adds an 
air of distinction to any office. Choose any combination from a long 
line of smartly styled units. Here is modular equipment guaranteed to 
provide more work stations, maximum durability — and at low cost! In 
a jiffy you can add tops, cabinets, pedestals to basic desks in unlimited 
arrangements. 


FREE: Colorful brochure with more information on 
Browne-Morse work saving units. 














































OWNE-MORSE 








rowne 


-¥i orse 
- COMPANY 


MUSKEGON MICHIGAN 


Visit our Booth No. 561 at 
the NSOEA Convention, 
Conrad Hilton Hotel, 
















RERS OF STEEL OFFICE FURNITURE, ALUMINUM CHAIRS, FILING : 
LABORATORY EQUIPMENT, HOSPITAL CASE WORK, FUME HOODS Chicago 


OA—9 /56 155 











If your customers demand high-quality furniture at 
low prices (and who doesn't) you can please them 
immediately with White Mountain's famous line! 
For White Mountain applies more than 80 years of 


to creating a line of 
at prices that make 


manufacturing ‘‘know-how’’ 
outstanding office furniture .. . 
your sales and profits z-o-o-m! 
In White Mountain's complete line are open and 
closed storage cabinets . . . wardrobes . . . broom 
and supply cabinets telephone stands .. . 
bookcases . all in modern designs, with fine 
Hi-Bake finishes over phosphatized steel! 


eee nee eee eee eee 


WHITE MOUNTAIN BOOKCASE 
besuty and 8 


(430-BK) ... adds 
dignity to every office. 





WHITE MOUNTAIN WARDROBE 
(6624-WR) . . . handsome unit incor- 
porates one hot shelf, 2 clothes 


hooks and heavy duty hangor rod. 





) 


WHITE MOUNTAIN CLOSED STOR- 
AGE CABINET (624-DD) .. 
double door and multi-shelf unit 
fabricated for rugged, trouvble- 
free service. 





WHITE MOUNTAIN TELEPHONE 
STAND (T-318) .. . keeps both 
telephone and directories hondy. 





Here you have been introduced to only four 
of dozens of items in White Movuntain's ovt- 
standing line of office furniture. Write today 
for complete folder detailing line. 

SOME FFR TORIES OPE Ww PRESENTATION 


fon ee ee 
Omran’ 


g THE MAINE MANUFACTURING COMPANY 


ESTABLISHED 1874, NASHUA, 
Dae edeaeeacasanen es 


? 
rs 
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Orn Districr Notes 


ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 








Dealers on the Move 


Charles Klipple has made arrangements to move the Klipple 
Office Equ oment Co. at 118 W. Sa Anton Sar Marcos, Tex., 
the th Je of the square with four times’ more space. He 
perat Klipple Office Equipment in New Braunfels, Tex. 
+ &£ & & 
Walker-Hinds Printing & Station f Port Arthur, Tex. has 
ved 420 5th St., to a ation at 526 Austin Ave. 
next d Post Office. rw tg M. Hopkins buyer. 
The Times Office Supply is the new f the Natchitoches 
Times at 558 2nd St., Natchitoches, La Charles Cunningham is the 
owner thea business 


%&* &£ HH & | 


Robert Stamps is doing a complete remodeling on his store, 
The Stamps Commercial Press at 241 N. Main St., in Jasper, Tex 
% * + & ¥ 


Ray eigen ss set his store, The Howard Company, up in the 

nly yellow rah in downtown Midland, Tex 406 West 

Wall St. Soar will be the tempora juarter firm while 

waiting int ne of the best ati Midland by the 
Fall. 

* &£ &€£ & & 

Guardiar urnal at Homer, La., has moved from 638 W. Main 

to 608 N. Main with three times the previous | and has in- 

reased the office supply department. The Wek ting Co., 

ewspaper part of the business and now operating 


nting plant, office furniture, equipment and supply store 


Minden, La. Mrs. Elvena Johnston is store man- 


ager 
%*¥ ££ & €& & 
Miss-A e Supply Co., In is a new firm at 2213 4th Street 
Mer M M. H. Pritchard would like to have salesmen call 
and manufacturers to send catalogs. 


* £ Ht & F 


Charles Eisenschmidt has bought the office supply division of 
Gass Printing and Staty as Tulsa Okla. and changed the name to 
General Office Supply at 14 W 3rd. Ernie Gass has moved the 


printing plant to 325 East 4th. 
*¥ £ &€ €& & 


Cole Steel Equipment Co. pened a branch at 2019 Franklin 
Ave., Houst vith Keith oy ‘Abies is assistant branch manager 
d James wT ecg Jr. as sales representative 


%*¥ + &€ & F 
Individuals Also Move 


Bill Shanklin is associated with At Office & Printing in Hous- 
n as store manaqer and buyer Hawnati Marks for many years 
th Ferd | Stationery Co. at M La., has joined up with 
Tata City Pitntina Ca. of tie same 
%*¥ £+ £€£ €& F 
Mike Dodic has left the sales for f Maverick Clark in San 
Antoni T join National Prir ting and Stati nery in an executive 
apacity. James Ruple, who has buyer for West Texas Office 
Supply in Midland, is leaving to joi father he laundry and 
eaning business. His successor has not been named as yet. 
ball * *+ & & 
Milton Ford ; turned the buvi Juties at Twin City Printina 
* Monroe ». over to W. A. see. Ag that oe zive all of 
his time ¢ printing plant. Chuck Shettlesworth | taken an 
; ‘de elling position with Od. » Printi Stationery in 
Ode Te 
* + © & F 
Roger Hill of Maverick Clarke stores has left for a hunting ex 
edition in Africa. Bill Barker is outside selling fo: Stationers 
Austin with Jerry Hardman taking over the store ‘t wine. There 
another son in the life of the Ernest Jackson, f the Steck 
A ar i 


* * & & 
isten airl yOu had better .. Auaust 18+! 1s that js the 


that Mr. Bachelor, Leland "Bud" Morton f Morton's in 
Corsicana, walked down the aisle wit! Barbara Pitts of Terry, Miss 
Congratulations Bud from us all, and bring the Mrs. to the conven- 


New Members 


j 


Hub City Office Supply Co., Albert Trotter, Hattiesburg, Miss. 
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Aristocrat “Jr. Executive” No. 274 
Posture, Non-Tilting Seat, Tilting 
Back Illustrated in Gros Point and 
Naugahyde 


Only $75°° List In Zone] 


in Elastic Naugahyde 


With 3-1/2 Inch Thick, Luxurious Foam-Rubber 
Cushioned-Comfort Seat... 
In 3,360 Different Color Combinations! 


And we pay the freight on shipments of 100 pounds or more! 


CHAIR 
CORPORATION 


Michigan City, Indiana 
Address Dept. B-96 





See us at Booth 127, NSOEA Convention, September 29 - October 3 
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This office chair 
passes floor test 


Quick way to judge an office chair is to glance at the 
floor around it. 

Is the rug ruffled, discolored, or deeply lined? Is the 
floor marked, gouged, disfigured? If so that chair isn’t 
riding on Bassick casters — because Bassick’s first job 
is protecting floors. 

The General Fireproofing Company's handsome alu- 
minum chair, above, is equipped with smooth-rolling 
easy-swivelling Bassick Diamond Arrow casters. Look 
at the clean unmarred floor around it. That’s how 
Bassick casters keep floors looking. 

When you're selling office furniture, 
make Bassick casters one of your sales 
points. And suggest Bassick Diamond 
Arrow casters to your office manager 
customers for their present chairs. THE 
BASSICK COMPANY, Bridge- 
port 2, Conn. Jn Canada: 
Belleville, Ont. 







Hard composition or soft rubber 
tread is available on Bassick 
double ball bearing Diamond 
Arrow casters. Construction to 


Bassick 


A DIVISION OF 





C. E. O'Kelley, Abilene, Tex. 


/ upp 
e be mbers of NSOEA 
¢ r &@ & € 
The News You Do Not Like To Write: 
sveier nave membe witl Tnree weeks. 
bs L Dareey, egional manager f nison M facturing Co., 
c J awa Wednesday, June 27t 
‘Genes Tarrant, Southern manag The Cart nk Com- 
any, and a f president of the Texas Trave lied of a heart 
Let us a top for a minute of + praye i. 
Texas Traveler's Wives _ - Dallas 
f é Mrs. . (Mozelle) Collins wa tess for a 
inche eting at her home with Mrs. Doyle May, Mrs. Larry 
Roark ar | Mrs. Jack Moore as c 
New off for the coming year a Mrs. Jack A. Grant, presi- 
dent; Mrs. Alvin G. Blakey, vice-president; Mrs. Larry A. Roark, 
ecretary; Mrs. William H. Eix, treasur: Mrs. Jesse L. Musgrave, 
telephone chairman, and Mrs. Wolter C., Stempel, historian and 
publicity. 
New membe to join were: Mrs. Vincent Zubras (White & 
Wyckoff) and ie. Bev Cherrington, (American Lead Pen 


Smith, Lindley Buy Firm in Tulsa 
Ownership of the Fay Young Electric Typewriter Company, 
620 S. Main St., Tulsa, Okla., recently passed into the hands 
of co-owners William “Bill” Smith and Roy C. Lindley. 
Senior member of the firm is Mr. Lindley, who, for 31 





mel 
WILLIAM SMITH ROY C. LINDLEY 
years was associated with the Happy Company in Tulsa. His 
son-in-law, Mr. Smith, was employed with International Busi- 
ness Machines Company until he and Mr. Lindley started the 
Electric Typewriter Service Company in Tulsa. This firm was 
merged with the Fay Young Typewriter Company on January 


1, 1955.—EVH 


NSOEA Manual Issued on Leather Goods 
Just in time for the fall boom in the sale of leather and 
plastic lines is “How to Sell Leather Goods,” NSOEA’s 20th 
sales training manual. 
Like the others in the 
series, this training 
manual was prepared 
through the co-opera- 
tion of leather goods 
manufacturers and 
successful salesmen 
r bi ds who contributed their 
ae me sales experiences. 
Printed in two 
colors, the manual 
provides 48 highly- 
illustrated pages 
showing the _ basic 
leather goods lines, 
what they will do for the customer, quality features, what to 
recommend and how to display and sell leather goods and 











related items. 

Four sets of questions and a complete glossary of leather 
terms are in the manual, and’a separate Leader’s Guide aids 
the dealer in setting up four sales training meetings around 
the manual. The manual is available only to members of 
NSOEA, who can buy extra copies at $1 for each salesman. 

Those wanting additional information on this and other 
sales courses, may write to National Stationery & Office 
Equipment Association, 740 Investment Building, Washington 
. Bc. 


OA-9 /56 























+. SR 
__| Increase your 

ge sales volume 
g 


and profits with 
i HASKELL’S 
: Cuullgel Prived | 
MODERN. 
/ 
DECORATIVE 
DESIGN 


=a 
































Here is a handsome desk with an eye toward sales! A desk you will 
be proud to recommend and one that any customer will be proud 
to own. It’s only one of Haskell’s budget-steel secretarials—and 
typical of Haskell’s “L’’-Luxury quality—the kind that rolls up 


olume sales . 





. . fast ! Mail coupon for details. 
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LD-6491-91 
With Elevator Mechanism 
in Typewriter Pedestal 
(Available in right or left hand) 


Gly HASKELL GIVES YOU... 

, HANDSOME GudgeO STEEL LINES 
WITH MANY QUALITY FEATURES YOU WOULD 
EXPECT ONLY IN HIGHER-PRICED LINES 





DESKS @¢ TABLES e 
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HH YOUR PIONEER STEEL BUDGET LINE 


ACCESSORIES 






















MAIL TODAY 


HASKELL, INC. 
303 E. Carson St. 
Pittsburgh 19, Pa. 


Please send new Haskell Catalog 


Firm Name _ 
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Satisfied Customers = 
REPEAT BUSINESS 


The satisfaction given by swivel office chairs and 
typewriter desks depends on the quality and efficiency 
of the operating fixtures. That is why it pays to insist 
on Seng-Equipt office furniture. Seng quality assures 
satisfied customers and future sales. 


Precision engineering and tested designs, are com- 
bined with the finest workmanship and materials to 
make Seng Fixtures last longer, function more smooth- 
ly and protect you against costly adjustments. Specify 
Seng Equipment on all office furniture. It is used by 
manufacturers who take pride in their products. 


For Office Chairs 


Seng action controls are easily adjustable to suit 
the user. Nylon bearings at vital pivot points supply 
smooth, silent tilting and turning and prevent wear. 


For Typewriter Desks 


Seng Fixtures bring the typewriter to typing posi- 
tion with effortless smoothness. They provide a stable 


platform for typing. 


Me SEND omaany 


1450 NORTH DAYTON ST - CHICAGO - 22- ILL. 


SINCE 874 WORLD'S LARGEST SPECIALISTS 
N FURNITURE HARDWARE 
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1IOTH DISTRICT NOTES 


Tom Varnum 
9400 Ridge Road 








Arvada, Colo. 


dry-fly fishing in years", was the report of Gus Lipp on 
ng from vacation on the innison River. Gus outfitted 
s new Chevy Wagon and took to the h winners 
Dut some reai g d eat ng. 
T | as *1 | c 
° Granby a while back my tT Tor & Tew DoW unger 





“ ¥ “ 


GUS LIPP .. . and his brand new station wagon, gift of the Rocky 
Mountain Travelers and friends. Gus tried out both the wagon 
and the fishing already by traveling up to the Gunnison River 
after trout. 


ked with 
yvacatT n soon, 

% &£ & & & 
Here are some new entries for your address book: Jim Ellertson 
5354 E. Utah Place, Denver; Ernie Sawyer, Binney & 
Yates, Denver; W. B. McGarvin at 7840 Quitman 


tain are we t 


stand all those lakes at Shadow M 
hungry fish. Nice cabins too for those going on 


has moved t 
Smith, 2930 So. 
Street, Westminster, Colo.; Derek Jonsen (Dixon 


2350 So. Newton, Denver. 


"Mac" McGarvin is now carrying the Buzza-Cardoz ne of 
yreeting cards and invites all to | wife's Blvd. Card Shop at 
7275 Lowe Westminster, C 

*¥ ££ & €& & 

Lee R. Berry who has managed +! enver University's bookstores 

leaving August Ist for Western Tablet. Lee i back to his 
home state of Missouri for the factory train na, then perhaps travel 

r their department as a tact man. Good luck, Lee. 

+ + &€¢ €& & 

Lloyd Gilbertson has our very best wishes but hs ing to be 

ssed. Lloyd is moving from the Denver territor the merchan 
Jising department of 3-Ms, Lloyd, you can go, but you've got to 

ma tt se jokes to us ione 
*¥ £ & & & 

Most the fellows traveling like zy lately trying to “catch 
ip"' before vacation. Most will be gone sometime tween July 
Sth and August [5th. If you run acr any traveler who hasn't 
st paid his dues, President Griffith (Parker Pen) requests you 

jtie | the treasurer. 

By the way, if you come upon some item of new you dealer 
r traveler, why not forward it ¢ 10 in the umn. Mail to: 

Tom Varnum, Club Resorter 
Eberhard Faber Per Company 


9400 Ridge Road 


Arvada, Colorad 


Exeter, Neb., Informs Travelers 
it Is Home of Smith Indexes 

Charles C. Smith, Inc., has entered into a community 
venture in its hometown of Exeter, Neb., by preparing two 
large road-side signs to greet travelers along U.S. Highway 
No. 6, the Chicago-Denver highway. 

The signs will read, “Welcome to Exeter, the home of 
Smith Indexes.” The Charies C. Smith Co., only manufac- 
turing industry in the small agricultural community was 
founded in 1896 and has done much to contribute to its life 
and prosperity. 

The Exeter village board is co-operating with the company 
in getting the signs erected. 
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*(Very Important Person) 


**You folks always treat me as though I were your very best customer, 
instead of just a little, unimportant one,” writes a small dealer to whom 


we recently shipped a specially packed order of typewriter ribbons. 


Every customer is a Very Important Person to us here at WRITE. 
Whether his orders are large or small, he gets the best service we can 


possibly give him. 


That, we believe, is the only right way to do business. And for more 
than a quarter of a century we’ve been doing our level best to 


make it known throughout the trade as the WRITE Way. 


So when a dealer wants stock in a hurry, or special stock — when he asks 
for individual “store name” imprinting or special packing — needs 
advice, suggestions, information or anything else we can supply or locate 


for him — we practically turn somersaults to give him what he wants. 


Our success is built on the unsurpassed WRITE line of carbon paper, 
typewriter ribbons and Typ-Rol type cleaner . . . backed by the incomparable 
WRITE spirit of dealer cooperation, Ask us for full information today. 


* 
W ru te The WRITE carbon paper — typewriter ribbons — Typ-Rol cleaner for every purpose. 


incorporated 420 LEXINGTON AVENUE, NEW YORK 17, N.Y. © Factory: BRIDGEPORT 2, CONN, 
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LIKE MONEY IN OUR BAMK! 9) 


The CROWN LINE OF MARKING DEVICES 
IS THE PROFIT MAKING LINE, because of savings ; 
n.... Extra QUALITY, Extra DURABILITY si 

ECONOMY and PERFORMANCE } 


Extra 


The CROW MED 


stands up under constant use, is your 


MONEY MAKING and MONEY SAVING LINE 








No 

other 
marking 
devices 
compare 
with 
highest 
standards 
set by 
CROWN! 
Why not 
make it 
your line? 


Write 
today 
for full 
details! 


R. A. STEWART 
& COMPANY, INC. 


80 Duane Street 
New York 7, N. Y. 
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11itH District Notes 


KENNETH SUTHERLAND, CORRESPONDENT 
8036 S.W. 9th Ave., Portland |, Ore. 


to report that Harper Jamison (Harper Jamison 


Station McMinnville, Ore., has made an excellent recovery 
peration. We a Harper and h harming 
at the convention this year. 


¢t&& & © 


Les Carpenter, who has been manag f Gabe! Stationery in 
Cheha Wast moving to Mosé ake, Wa Ww be the 
new manager of the stationery div n of McBee's, which has been 
recently rchased by Church & N r f Wenatchee, Wash 
Good Luck to you and your family ir new vent 


A gay 
Zeisler's + 
Pillsbury of 


+ & Ht & $ 


eile: June 30 at Dick and Bess 
and S. C, 


gathered in P J or 
welcome Jack & Esther Ellis of Los Ar 
>eattie. 


ng the Ellis’ and "Pil Les Hunter and his wife 


Art Weaver 


Marion and Francis Fowlkes, and Norma Cooke of 
Salen Ore 
After easant week-end P jrove th th Esther and 
Jack eek stay. 
* + € & 
A w sddition ft the P T 2 tr new Genera 
er epresentative for the Northwest, Jim Bender, and 
W m & Betty, along th Ww Terrier, are 
tir ed in their new } Cedar H 
Pr e here, the Be we >] d, Conn 
J before that at the | é wn, Ohio 
Ww Northwest, Jim a Be 


William Lee Suttor R ter & 
ried to Sue Dake 
M ss Yak ma 
iding trip to Lake 


. Sutton will be at | 


Jack Engle, formerly with the W. Graham Company 
Spokan pent a recent vacat kane atives and 
nds now manager of the furniture division of She 
n ery, Fresno, Calif. Nice to see you back in the 
, t your stay wa t 1 ¥ck 
%* ££ &€ €& & 
Carl Block, stationery and off furniture manager of John W., 
Graham proudly showing the wly decorated furniture depart- 
Sever del offices are set up in most attractive color 
r N ighting fixtures, pictur f €rings and wa 
3 ske the display outstandir 
4 * + & & 
Noel Webster, representative | ) K Company, Port 
ar d scent € turned fr m W ne Y ven WwW esT ermany where 
A 1 the |lOth anniversary sales meet Olympic 
T Company. Noel was impressed with the production, over 
§ Jay, and even at that pace the firn accumulat 
s backlog of orders. 
irn trip, Noel met Melanie London and 
T enjoyed an ext: ve four tn S tland, Eng 
ay 
N most heartily that the best onior r mes from 
an ut of this world 
* *+ © & # 
Jack Greenwood of Dallas Book Store, Dalla scently held 
Jtstanair open house at his newly-decorated The store 
site ntrast to the old establishment. It twice it riginal 
2, ha xtremely clever entrance, and features windows which 
=) J world tor originalit 
the Jack has worked out a f r area for each depart 
ment. T al stationery department being raised above the rest 
r and is cleverly set off by wi n railings 
T ment is located alona e wall wit ent tixtures 
The rest of the departments are equally well done 
ay we be proud om j-estat t . Dating 
back 4 dd years, this f va riginally known as the 
Hayt k Store. The name subsequently was changed to the R 
R. T Book Store and ir 7 ss named Dallas Book 
: has made wonderful progress in the two sh years 
ha is firm. 
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Now... 


a oes «mea Yi Or GIVES YOU 

| BURGLARY AND HOLD-UP 
PROTECTION AT A NEW 
Low cosrT! 











Here is a new low-cost money chest you can sell in volume 
to taverns ... clubs... filling stations . .. motels ... and all 
other businesses handling cash. They need burglary and 
holdup protection! Losses are increasing! Insurance premi- 
ums are going up! 


For protection against “carry-out” bandits, York has de- 





pe a signed this bolt-type chest for anchoring in wall or floor as an 


out-of-the-way .. . integral part of the building. The chest carries Underwriter’s 
well adapted to modern 


building construction. 


Laboratories’ relocking and Safe Manufacturers National 
Association labels. It qualifies for class “E” burglary insur- 
ance rates on Mercantile Safe and Broad Form policies. 











Increase volume and profits by featuring this new bolt-type 
York Money Chest. Send for complete information . . . today. 














om onan am. die db an Gn tie ab Gp an an i gine eee 4 
| York Safe & Lock . 

Entirely new and modern in 2000 Mulberry Rd., S. E. | 

design, this York bolt-type , Canten 2, Glo | 

money chest features deposit Please rush literature and prices on your new bolt-type | 

slot in inner partition money chest. | 

eaipped with Saag Wane YORK SAFE & LOCK | Firm . 

door. Collar and cover , I 

plate are provided for 2000 Mulberry Rd., S. E. | Individual Title 
. floor installation. Canton 2, Ohio 
See our exhibit | Street 1 

Booth No. 212 | | 

N.S. O. E. A. Convention ) City Zone —— Stote —______._ | 

Sept. 29— Oct. 3, 1956 RS ee een eee —, 
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Mfrs. of 
a COMPLETE 
LINE of 
ALUMINUM 
ACCESSORIES 


St 


Bld 


| [prt today for this 


new FREE catalog. 
_ Large illustrations show al! details. 


"Lists complete specifications 
and prices. 









WARDROBE RACKS 


COAT TREES 
= 
yrrrr F 

WALL RACKS 


~ —_ 


SAND URNS 














ALL GLARO 


Products are 
made of the finest 
quality materials 
by expert 
craftsmen to 
guarantee you 
lifetime 
satisfaction 













for OFFICES 
HOTELS * MOTELS 
BEAUTY PARLORS 
RESTAURANTS 
THEATRES 
INSTITUTIONS 











TRAY STANDS 


\ 
LUGGAGE RACKS 












GLARO MACHINE PRODUCTS CO., INC. 
181 E. HOFFMAN AVE., LINDENHURST, L.1., 6. ¥. 





This is the time of 


anticipated and well earned vacat 


for Mt. Lassen and some fishing 
have a small eight-year 
fisherman so we wil 


nouse we 
$s & great 


or 
p wess. 


We see John Sullivan of H. S 
Yellowstone. We 


hope they had a good trip. 


understand he ar 


Danny Kerr, manufacturers’ repre 


j 


with his proposed “business” trip 


© enjoy hin 


12TH DISTRICT NOTES 


JAMES F, BRINKLEY, JR., CORRESPONDENT 
244 CALIFORNIA ST., SAN FRANCISCO, CALIF, 





year for most 


Augie Erickson has been talking + 


fishing possibilitie 
Augie is on h 


d the 
made the aie as 


there had better be some fish there 


A recent visitor to our 49'er 
manutacturer s 


jlad t 


All of us have been saddened by 
Th, 


known personalities in the trade. 
Sutcliff of the Palace Strationer 


Wernicke gaps in 
We offer our sincere sympathy 
We were rry to hear of the 


Stationers and hope he will be 


Had a short 
a bed at Mt. Zion Hospital f 


pleased to report he looks fine and 


rwara tf eeing himh back on the 


D. M. Carr Retires in Fort Worth 


D. M. Carr, Fort Worth, Tex. branch manager for the Bur- 
roughs Adding Machine Company, has retired after 40 years 
of service with the firm. He will be succeeded by G. K. Lewis, 
Jr. The Fort Worth branch serves 


counties.—JHR 


representative from 
have a visit with our southern f 


> way 


Mond 


» a 


visit with Milt Kamler 





+ &¢ #& & © 
Wally Jones who apparently 
Montana, W must have 


ind Fred Foster of Globe- 


us when we get tt at long 
T scribe will be leaving 
about Au t Il. In our 
wh eems to think he 


a chance to show his 


* + £€£ & & 
is back from his trip to 
Sullivar ert July 9 and 

* + &€ & & 

tive, is the object of envy 
2w H he finds time 































the parting shot that 







lunch was John Griff, 











Angeles. We are always 
%* &£ &€ & | 
recent f two well 


3 of Charlie 


timely pa 


hard to fill. 


hat will be 


famtitec and frieeds. 









f Walter Furnans of Gem 
ad 

Wobber's w s confined 

his recent illness. We are 


od spirits. We all look 


an area of 61 Texas 













PRELUDE TO PROGRESS .. . A social landmark of Los Angeles, | 
the Brant family mansion on Figueroa St., has been razed to make 
room for a modern office building and store of the McMahan 
Bros. Desk Co. The new building reports president Mike McMahan, 
will be up in November. Mr. McMahan announces that the old 
mansion was built in 1893 by Aaron N. Ozmun, a lumberman who 
ordered different hand-carved hardwood in every one of the 32 


rooms. Some of the hardwood paneling was sold by McMahan to 
a Hollywood movie studio. Just before the mansion was torn down, 
McMahan hosted a large party there. In the picture, Mr. Me- 
Mahan (center) is seen dressed in old-fashioned clothes and danc- 


ing with one of his guests. 
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Modern, economical solution to the office space problem 


... modular panels by Art Metal 


Free-standing yet rigid, Art Metal 
Modular Steel Panels solve the problem 
of conserving expensive floor space 
while providing needed privacy for staff 
personnel, working alone or in groups. 
At little cost, Art Metal Modular 
Panels turn open space into organized 
work centers overnight, while their 
mobility makes it easy to rearrange 
offices whenever the need arises. 
Private and departmental layouts in 
are possible. Panels are 


infinite variety 


in five widths on 15” modules. Hidden 
channels conceal wiring and removable 
cover plates accommodate electric out- 
lets or telephone jacks. Flush panel 
doors and translucent or clear sheet 
glass panes permit the degree of pri- 
vacy required. 

But why stop half-way when it costs 
so little to give each worker the extra 
comfort and convenience of an all-Art 
Metal office? A functionally efficient 
New Century Desk organized to speed 


LET US SEND YOU literature illustrating and 
lescribing these Art Metal products: 


ilar Steel Panels 
@ New Century Desks 


@ Correct-Seating Office Chairs 
@ Accessory Office Equipment 


© ART METAL CONSTRUCTION CO.—1956 


and simplify its user's job... Correct 
Seating Aluminum Posture Chair built 
for fatigue-free comfort in working or 
resting position...bookcase, work table, 
filing facilities as necessary. All are 
design-related and styled for color. Like 
the panels, all are quickly available. 

Call your local Art Metal dealer or 
branch office, listed in the Yellow 
Pages under “Office Equipment.” Or 
write Art Metal Construction Co., 
Jamestown, New York. 


For 68 years 
the hallmark 
of the finest 
in office 
equipment 
and systems 


From Art Metal National Magazine Advertising to Buyers 





ke CL 






















@ 
: ... the franchise that puts the dealer 4 steps ahead 
| 
c 
é 
L 
é 
DIRECT MAIL f 
t 
h 
é 
b 
SALES-PRESENTATION BOOKS 
S 
b 
a Cc 
al 
+ 
COMBINED AND SECTIONAL CATALOGS 3-D COLOR SLIDES 
¢ 
Ww 
al 





An office equipment dealer and his salesmen get more orders 
j aloc Dramnatinn anc stan Taala , : é 
2 Superior Sales-Promotion and Sales Tools —and larger ones— when they are able to convey and demonstrate th 








the creative thinking that is expressed in products they sell. Pe 
@ Finest Reputation for Quality Manufacture This is the guiding idea that has made our sales-promotion and 
4% oe 4 Vi 4u J Cc (YUiv aad < < 4 
selling helps one of the major advantages of an Art Metal tu 
@ Broadest Range of Lines with Widest Choice of Models franchise. The forward looking ideas seen in the design and = 
quality of our product lines are carried through to the moment , 
l ‘ : c : in 
@ Unequalled Functional Adaptability °° favorable buying decision—in customer service booklets 
ot national reputation in demonstrati [) material organized 
for clarity and continuity—and with such pre-selling and va 
post-selling aids as our dealers’ exclusive ‘Office Economist” | 
ine, the envy of the trade for decades ws 
We aim to kee p this strong support at the point of sale 
yn target’ for both immediate and long-range sales help. the 
Our dealers indicate that we do by asking constantly 
; ‘ ‘ \ 
y he 
( 
fro 
hee 
Co 
arr 
of 
N, 
For 68 years of 
the hallmark 
of the finest cha 
in office ’ 
SALES PROMOTION TOOLS on Art Metal Lines and equipment plic 
Art Metal Planning Service—long acknowledged the industry's best—help and systems. bee 
-Art Metal Deal lose more sales, faster. tor 
can 





@art meta 


Of 











SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


BY THE “GOLDEN DUST TWINS” 
GEORGE FREY-GEORGE LAZIER 


members 


he quests we ; Carl Teele, 
Herman “Hirdler. nd 3 Static >ners:; Walter 
McNevin poration; R, A. ~sacnelt Stationers A 
{ son Turner Jr. 
Morey nit 3 Fiate nanagea To tir Ga Uf | 
Jim Montgomery (mm! ep) was at h m 


Carl Draper (mirs reg Mase » Spak 
rae nore Oxtord were 6 present, ©¢ 


rappy 





Harry Fulle Veer save a rer +t on membership. 
Bi Lash k +} ac ame 
5} woula C $4.00 
J they ma 
better halt B 
f ( t p c 
Roe Pow Paper G } nnounced he had 54 n 
J ur ad hing trip in Augu ° 
Walter Waldvogel + Veer Nat B K wa pack tron +f a > 
, BOB lA 
R Manevel (A. W ducea the 
‘ S n Ass 
Aras mk +} 
e Re n 
r Dy-'aw 


* £ & & & 


f Mrs. Norman Horton's 
- , f operat 
ery we 
* + * + F 
t Southerr siTOrnHisd Stationer nave vdeer 
Bill Hillis became the papa of a baby y 
Nife and sor na along nicely. Ebeneezer 
Wallace tathe r ine 28th. Daughter and mother 


* + & + 
Slenda €¢ epainting and ren r 
Murray Dance Stud are directly 
+ did. $10,000 damaag 
* *+ % % 


Ken Eves tationery, brows beach boy, just 
riaweéa wiTn 3 Kiwa 5 members Tr ey went 
Nat as ( nvention in Fr ‘ Ken 


tm bn (Cis 4 bury Ca) ot wet tm Seen | that’s in room 502-A 
raul" Weinrab, Ponta Sitores he proud ower of | Atte GONRAD HILTON 
***** | during the NSOEA fo 
+ Eric Bailey, Bailey eee : aa pshoot eve sions 
emaehng thom of the dock when the shi about WESCO ia 
peel 2 rs 6 . oe oa ate a hear and nal les 


N. G. Arnheim Named Vice-President iste an MIG tS 
ars of Addo Machine Co. of New York WESCD 
_ N. Gosta Arnheim was recently named vice-president in 














est charge « for the Addo Machine Co. of New York. SURORA th 
Mr. Ar m was formerly manager of Addo’s Roneo du- ING CO 
it plicator d ind the Adler typewriter division. He has @ 
ms been gi\ the task of strengthening Addo’s dealer organiza- 
tion and ng dealer supported advertising and publicity AURORA, ILLINOT Ss 
campaig1 year around basis. 
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WHR: MAT 
If THE WORLD'S 
GREATEST 
SMOKER 


PAT. NO. 2659513 








A PROVEN 
BEST-SELLER 


Every business executive will 
go for this wonderful 


WHIRL-O-MATIC Smoker 


in a big way. You'll sell 
plenty! 
Simply knob — in- 


press 
stantly, butts and ashes are 
whirled away into inner con- 
tainer. Release knob 
whirling disc springs back, 
eliminating all smoke and 
odors. 


WHIRL-O-MATIC FLOOR STAND 


No. 5115 


Solid Walnut & White with Satin Brass 
African Oak & White with Satin Brass 
Blond Birch & Black with Satin Brass 


f) 


‘om * fi 


-_ 






5107-Satin Brass 
or Satin Chrome 
with black 


+ fenl 
Vi 
joor stand 
Available in 
5 finishe 


FOR THIS FREE 





A 0-Mat 9-5€ 
’ 
a ~ 5 350 Fifth Av 
Ne Yo N.Y 


me your latest 
the full line 


senda 


rated brochure showing 


WHIRL-O-MATIC ustr 
: 9— WHIRL-O-MATICS 
Inc. a 
350 Fifth Ave., _ a 
New York, N.Y. Attentior 


Gentlemen Kindly 
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Eugene Hart, f a 
ne E npar 259 4 .@ OD a A Anaele named @ 

nbé 4 t the Na M A 
At the tion he showed f tn Resk Sone | ew improved 
3 >| ma J nana ang 
maT ; Jac-D-Desk. M H manufac- 
re 5 ’ nown as the C Mar ty Cc mpany. 
A new employee at Hart's is Dick Pettit, a f Hal Pettit of 
L A Adding Machine npar T na man is 

n both inside and outside 


Dy be cut ke Hill 
at asain 

| 3eNn T y, a 

y wa 3 y at 

Southern C A M Company 

| ars a t T now 

{ M M those 

e always an 20d 

N d v 4 R. E. Clark who 

T rT ana wh 1 W Bur 

UGr Ind st Southern Calif > neaa p Tne ervice ae 

partment; and Ed Johnson, Reminaton Rar who 

ads up the ale rganizat °) part 

Duane Miller, j J nt o 

-— & &€ F&F 





SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif 


Adding Ma 


* %* & & * 
Ma- 


. ming 
oecause 





Calit Adding 


Announcement made by Sam Rudner, 


that a new 





of Addressalith in Los Angeles. 


NEW HOME... 


264 West Se nd St., Los Ang at 
aad been rebuilt 
Mr. Rudner has been associated business 
30 years and k to bring t tomers 4 
sat dea JeTaiieq experienc 
The Addressalith Corporation build 


mailing and add 


ria assy Cc ng made ne 

WwW Machin Dea A n the 
. 4 as Veaas Oct 

terta atures as pla Meaae 

1 8B J ry Fish na 10 na wimmina f the amuse 

Jed, a rding H. L. Pettit, president. Mr 

r Tee wing leaders { te al eine ete 

nvention: SCOMDA, Ray Alba; ! MDA, Bob McAllister, and 

san Diego, Jerry Rudrauff. 

* * & & # 

Walter F. Regenhardt, preside t La justri¢ nc 

4606-16 ta Fe Street, San Dieg f taging a drive on 
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‘aiken > an kere) '< 


i 


eres enero =e look... 


Lil 






comfort-engineered chairs 


You'll find in the new series 800, 
the perfect combination of 
function and beauty. Superbly 
designed to reflect today’s crisp, 
uncluttered look, they're truly 
adaptable to all interiors . 


modern, contemporary, traditional. 





Combined with the new look in 
styling is po/More’s high standard 
of craftsmanship to provide the 
ultimate in fine seating. More and . 
more dealers are finding the 
series 800 the key to fast turnover 
at full profit margin. For more 
information, write DO/MORE, 
Elkhart, Indiana. 
| Vew “sit-down” check desk, First National 

Bank, Elkhart, Indiana. Do/More Chairs 


carry out the theme of refreshing modern 
design, blended with comfort. 





BYO YAY (0124 DI 


custom-fitted 


( > I AN | I 4 Som designed by 


RAYMOND LOEWY ASSOCIATES, INC. 






1 
see 







14 MODELS the DO/MORE showrooms—544-A, 624-A, 


EXECUTIVE © GENERAL OFFICE LEF L NSOEA CONVENTION 








BOWL OVER 


SALES AND Z 


a’ > 
PROFITS! : 






A 


%. 









a 


Kil-Klatter’s aggressive 
advertising reaches 
office managers, secre- 
taries, stenographers 
and typists through 
national office and 
business magazines... 
clears the way for 


sales for you 













efficient 


= 
office 
Nobody has to put up with 
typing racket, typing shock or, 


worst of all, jangled 


A KIL-KLATTER Pad mokes any 


really quiet. For these 


typewriter 

' a rT 
KIL-KLATTER is resilient o 
on everlast na sound 
M ode of 


ae extra 
and shock absorber 


famous OZITE All-Hair Felt 


pi 


sales aids 


Treated top to keep machine 


legs from digging in * CATALOG CUTS 


Slip-proof bottom to prevent ® NEWSPAPER 








pe coc | om 
Fits oll typewriters and many ® TWO-COLOR 
Ini other business mochines ENVELOPE 
STUFFERS 


OR OFFICE SUPPLY DEALER 


KIL-KLATIER 


THE SCIEMTIFIC TYPEWRITER Pad 


STATIONER 
$425 AT YOUR ® COUNTER CARDS 








CeCe Cee eee eeeeee 






“The answer to a quieter office 
may be under your typewriter 






Take advantage of Kil-Klatter’s 

vell balanced advertising campaign 
To add sales, to add profits 
odd the Kil-Klatter line 


your supply of KIL-KLATTER 
typewriter pads and free 
sales aids today. 












r Card Caddy | evice, teat j The tilling 
b é d 
=~ &£ & & & 
Julius Fligelman, Lo: Angeles ind t and philantropist, was 
ecently elected chairman of the | J of direct t the T 
Autograph Corporation, as annour 1 by Louis R. Kurtin, pre: 


rs nave elected David 








Jent t W. Chappuis secretary 
d trea 
b has declared j 2 ts @ 
fe] TOCK Da Cc PA 2 . ra 
u 3( equivalent to 4 1 stock 
Ww ts per shar c 2 split 
M 
- £# HH H& & 
Expar t the ElectroData een ap 
proved by the Pasadena Planning rr rn } mmittee 
The company has been author zea ft Id 44,29 Jare teet 
r space to its factory at 460 N erra Mad . Pasadena 
ibject ndscaping and parkir 
ee eH & 
Blak L Kard, w served 5 the 
S A at ryt Sou Veter. 
r t Sawte e, Le A c 
Mr. Lockard's record in the C nteresting 
ar 4 nt to th € the 
Spa A Wer and sp He once 
told fallina fre od hin 
é e tT military } d iniur es 
v at intervals fc service 
witl TOrce he nad ag nercnanais 
~] > East, at one Tin } 6 large 
de rv In taking é jut tary the 
5 ne A ation of Soutt nia ars ago Mr 
L Kara T T tT TN was 4 r 3 m tne neavy 
c c that ne had bee antile world 
* © & & & 
Rod Nern, proprietor of th F u Compan 
914 N. Brand Blvd., Glenda f urned from 
n @ c Trip that took >) . ervening 
D. C. Joyce » 5 tied a 
ttice r 4 ,aer recent y took h = | ry + +h 
t ng in the High Sie 
Ar 1esman on the floor Jack Crawford mes from 
& a A ccasion demands M swtord t nN as an 
utside 
%*¥ £ £&£ H& & 
Mrs. Helen Neville, manage t e Tyr at 5216 W 
re Blvd Anaele recently a f Y ; acaTion trip 
hat took her to Cleveland O} i weeks. Bill Blank, sales 
ar r ane 1 vacat nin ther + Aua + 
+ + & & ¥ 
Ernest Von Rhine, proprietor . mice Machines, 4703 
Crenshaw Blvd., L Angele recent pent tin E pe ona 
busine 1 p'easure trip. 
* ££ &€ & ¥ 
Park y the Park v cated 
w me n Cc ' Avenue Pasa 
} pleted remova ment from it 
T pace r ne rt 
* ££ & & ¥ 
Kurt Vasen Tern regior manager f 
the Victor Adding Machine C Beverly 
H Calif. { wing a § ntl regiona 
sales and f e analy nuar Tnrougn 
May, covering a perat n the || west- 
ern states and the Territory of Alaska found 
a substantia ale r n 1956 er 
the corresponding period 955. 
The presentation of Victor's new fu 
- automat printing calculat n all major 
ie western tie brought rn t enthusiastic 
KURT VASEN wa tae 


Clary Begins Production in Canada 


Production of the first made-in-Canada Clary adding ma- 
chines and cash registers was announced recently by Hugh L. 
Clary, president of the Clary Corporation. 

[he new machines are being assembled in Toronto at the 
Leaside plant of Clary Multiplier of Canada. Ltd.. affiliate of 
the American corporation. Verner E. Austin. formerly at the 
corporation’s San Gabriel headquarters, has been appointed 
production manager for the Canadian plant. 
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LIT-NING STRIKES CONRAD 
HILTON HOTEL SEPT. 29-OCT. 3 


Accord reliable predictions 
from unimpeachable sources, mem- 
bers attend the NSOEA conven- 
tion wU Ul » will probably be 
struck by Lit-Ning when they visit 
booth 37] the Beverly room. 

Regardk f weather conditions 
in the W City, conventioneers 
will be str k by the length of the 
Lit-Ning | over 400 items), Lit- 
Ning’s precision engineering, good 
looks and Lit-Ning features too 
numerous for this page. 


INTERESTING PERSONALITIES 


in addit viewing Lit-Ning’s 
complete (in four delicious 
colors: Gre Mist Green, Desert 
Tan and Off Green), you'll find a 
fascinatir staff of personalities on 
hand to greet you and answer your 
questions. If you are shy about meet- 
ing strangers. the following brief de- 
scriptions icquaint you with... 

Z. A. BUMP, genial president and 
flounder Ving. In spite of the 


phenome! rowth of the company, 
you ll find success has not 
ee He’s a regular guy 
vho’s ded | to rendering person- 
al service better merchan- 


fone to 


aing 


dise, and orders the same day 
they’re 1 Informality best de- 
scribes Z. A., and chances are you'll 
recognize nstantly by the color- 
ful sport he ll be wearing. 


ALSO PRESENT IN 371 will be 
Lit Ning’s 


onal sales representa- 


tives. You have no trouble identi- 
fying ther they're bruised from 
battling each other for a brand new 
Buick R rie of them will be 
presentec it the convention. It’s 
the clim Lit-Nine’s sales con- 
test an hese reps that was offhi- 
ially k off at last year’s 
NSOEA « tion. 

ON DISPLAY will be the complete 
Lit-Ning lir so you can see for 
yourself ’ t-Ning is number one 
n the We'll also have a 
gold Lit-N horizontal file (under 
glass under guard) which 
is the onth unit to roll off 
Lit-Ning mbly line. 

FREE COPIES of Lit-Ning 
Flashes, Lit-Ning’s widely read dealer 
publicat ivailable along with 
plenty copies of Lit-Ning’s 
smart-look wo-color catalogs. 

LIT-NIN¢ MEN WILL SHOW 
YOU ho Lit-Ning has helped 
dealers pplying them with a 
complet items. . .all matched 
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in quality and in modern colors. Un- 
fortunately, no way has been figured 
out for displaying Lit-Ning’s super- 
fast service which features shipping 
of your order the same day it's re- 
ceived. You'll just have to take Lit- 
Ning’s word for it. . .or ask any Lit- 
Ning dealer. 


IF YOU MISS BOOTH 371 in 
the Beverly room, don’t blame us. 
Besides the Lit-Ning line and the 
colorful personalities representing it, 
you'll find you can win something 
worthwhile in a simple contest we've 
dreamed up for you members. 
Nothing to buy . . . nothing to write. 
Just drop in to see us at booth 371 
in the Beverly Room. You'll be glad 
you did. And so will we. 


The ad below is one of 40 helping Lit-Ning 


dealers to make more money. 











more of everything 


compact stainless steel 
in-and-out board and 
message racks 


Firm Name 
Address ___ 


City 





My Name__ 











vertical files 


n the desk 


ey ee 





with 
Lit-NIN 


time savers 





MOFe than 400 modern steel office 
items in attractive desert tan, mist 
green, hammertone grey and office 
green. 


* tell me MORE . « « Without obligation send me the new LIT-NING 
. catalog and the name of my nearest dealer. 
LIT-NING PRODUCTS CO. Sales Office P. O. Box 142, Culver City, Calif. 


State 








LIT-NING PRODUCTS COMPANY ... SALES OFFICE P. O. BOX 142, CULVER CITY, CALIF. 
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CARD INDEXES 





& 


ANGIEO ano 
MAGNIFIED 





tor kead-at-a-Glanee 
VISIBILITY 


Customers are asking for Barkley Plastic Tab Card 
Indexes because they know angular and magnified 
plastic tabs speed filing and finding—saves expen- 
sive filing space too! Make sure you carry adequate 
quantities in stock. 

Three sizes available: 
3x5,4x6,5-x 8. In six 
colors: Green, Amber, 
Red, Pink, Blue, and Clear. 


Write for 


illustrated 






literature. 


Serving 
Stationers 
Since 1921 


1220 W. Van Buren Street - Chicago 7, Wlinois 


Sd ao EE 
See Soest 














918 Twelfth Ave., N., Seattle 2, Wash. 


PACIFIC NORTHWEST 


by C. M. LITTELJOHN 
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SPECIALIZING IN 


MASTER UNITS 
SPIRIT AND HECTOGRAPH CARBON PAPERS 
SPIRIT CARBON PAPER RIBBONS 


DUPLICATING FLUID 


RECOGNIZED THE WORLD OVER 
FOR THEIR HIGH STANDARDS 


AND DEPENDABLE PERFORMANCE 


SUPPLIERS TO DUPLICATING SPECIALISTS EVERYWHERE 


ROSE RIBBON AND 
CARBON MFG. CO., INC. 


HARRISON. NEW JERSEY. U.S.A 





OA-—9 /56 


173 

















FAST !! 


SAFE ! ! 
FILING — FINDING 


OFFSET PLATES—STENCILS 
NEGATIVES—ART WORK 


ATLAS MODELS 


Manufactured of heavy gauge 
steel. Jumbo Model equipped 
with cradle suspension and 
thumb iIatch. Other models 
equipped with ball bearing 
casters and locking stop-arms. 
All units have reinforced hang- 
er frames with plated runners. 


Deluxe Models, A B and C 
Files offset plates, stencils, 
negatives from 10” to 21” 
wide 

Twin Deluxe Model  (ilius- 

trated) 

Files standard offset plates, 
stencils and negatives 

Jumbo Models, A B and C 
Files offset plates, stencils, 
negatives from 10” to 21” 
wide. 

Portable Model 
Files standard offset plates, 
stencils, negatives. 

File-All Model 
For items to 21” wide by 
28” deep. 

Efficiency Models- 

Storage, Table-Top and Fil- 
ing 


ATLAS HANGERS 


Only Atlas manufactures a complete 

line of patented hangers in 11'/2", , 

14” and 22” widths. Choose the 

hangers best for your requirements. 

Nega-Plate Hanger (illustrated) 
Equipped with two heavy enve- 
lopes for offset plates and nega- 
tives. Filed items are protected 
from dust, scratching and the ef- 
fects of light. Available in 11'/.” 
and 22” widths. 

DSH Hangers-for standard stencils 

DGR Hangers-for foreign heading 
stencils 

PSC Hangers-for straight edge plates, 
negatives, stencils 

SH Hangers-for serrated edge offset 





plates 

PH Hangers-for pinhole edge offset 
plates 

GIH Hangers-for group and specialty 
filing 


SEE THE NEW ADDITION TO THE ATLAS JUMBO LINE AT 
THE NSOEA CONVENTION — BOOTHS C-3 and C-4 


Join the progressive office equipment dealers throughout the 
United States and Canada who increase their profits by selling 
Atlas Vertical Filing Systems. 


ATLAS 
VERTICAL FILING 
FOR STENCILS, OFFSET PLATES & NEGATIVES, X-RAY, ETC 5 


a 


Atlas Stencil, Files Corp., 16716 Westfield Ave.* Cleveland 10, O. 
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Passed Away 





Luther R. Hanna, 

vice-president and director of Philip 
Hano Company, died July 1 at his home 
in Lindencove, Alexandria Bay, N. Y., 
after a long illness. 

Mr. Hanna was a graduate of Indiana 
State Teachers College, and taught 
school for many years in that state. He 
moved to Indianapolis, Ind., in 1923 to 
organize the Hanna Register Company. 
Following that until 1939, he was con- 
nected with the Miami Systems Company 
of Cincinnati, Ohio. As a principal of 
the Philip Hano Company for the past 
17 years, he served as manager of the firm’s dealer depart- 
ment and in the past two years as a managerial consultant. 

Early in his life, Mr. Hanna lived in St. Louis, Mo., 
where he organized two tailoring companies and became 
among the first manufacturers in the nation to sell mail- 
order clothing. The firm was known as the Norman Lee Com- 
pany. He was later associated with the Washburn-Crosby Com- 
pany of Minneapolis as divisional sales manager. 

Luther Hanna’s background in the continuous form business 
was very unusual. Early in 1923 while acting as a divisional 
manager for the Newton Milling & Elevator Company he ran 
across a small so-called mechanical memory device in Detroit. 
He brought home blueprints and partially assembled sample, 
and he and Norman Hanna designed and perfected a clip for 
the front of the roll feed device so it became more than a 
record keeping gadget and became one of the early two and 
three-part roll form registers. 

While securing proper patents, he organized the Hanna 
Register Company of Indianapolis and during the operation 
of that company, Luther and Norman designed and jointly 
patented another type of roll form register which would 
handle any length form without adjustment and featuring a 
friction clutch tripped by lead fish sinker weights and this 
register was marketed for many years until the change in de- 
sign infringed competitive patents. At that time, father and 
son designed and patented the Hanna “Push-Pull” register, 
many of which are still in use. 

During the late 1920’s and early 1930's, most of the auto- 
graphic registers in use employed roll forms and the forms 
were printed on jumbo rolls and then ran through rewind 
slitters, several of which were built by Luther. 

At the start of the Hanna Register Company, Luther knew 
little or nothing about printing and had to pick up this field 
as well as the forms business. During the years of the Hanna 
Register Company’s operation, he was president of the com- 
pany. 

During the depression of the middle 30’s the Hanna Com- 
pany was sold to interests in Springfield, III. 

Following the sale of the company, Luther joined the Miami 
Systems Corp. of Cincinnati and brought with him many of 
the dealers formerly associated with the Hanna Register Com- 
pany. 

Luther pioneered the sale of register forms, continuous and 
snap-a-part forms through dealers. Starting off with “specialty” 
salesmen he soon drew on the stationer and printer field for 
his sales source. 

He joined the Hano organization in 1939 . meeting 
the late Edward Hano and Herbert and Robert Hano upon 
a routine call on the company. 

Besides his widow, Mrs. Stella M. (Franklin) Hanna, he 
leaves a son, Norman L., and two grandchildren. 


~_ + + + + 





Walter T. Saunders, 
18, of 608 S. Fairview Ave., Park Ridge, Ill., died July 
after suffering a severed spinal cord in an accident three days 
before at a playground. 

[he popular young man, a June graduate from high school, 
was the son of Mr. & Mrs. Willis Saunders and the brother 
of Mrs. Barbara Holmes. His father operates W. J. Saunders 
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hundreds of 
envelope sales 


OST 


LAND OF LAKES AND PINES—(QP)— Last year _ service on the finest and most complete line of filing 
hundreds of American stationers lost sales of filing | envelopes in the country. Send today for the Quality 
jackets, pockets and envelopes. The reason? Enve- Park catalog. You'll find not only the most complete 
lopes delivered too little and too late. That’s why line of filing envelopes but also a full line of every 
right now many of these stationers are ordering their kind of envelope. Remember, at Quality Park good 
filing envelopes from Quality Park exclusively. Quality service is a tradition. 

Park has proved that it provides the best possible P.S. Quality Park envelopes are sold through dealers only. 


= ry 
LEATHEROID Reinforced Filing Jacket (cloth 


LEATHEROID Vertical File Pocket (cloth or or red rope gussets)—Triple thicknesses where 
red rope gussets)—Ideal for bulky papers wear is greatest 


‘ 















Manila File Jacket—Combines wear- Flat Filing Envelope And Jacket—Filing Open End Legal Envelopes 

ability with economy or carrying important papers —Used by public officials, 
banks, attorneys, the coun- 
try over 


These are just a few of the complete line of Quality Park envelopes. 
See our display at the 1956 N.S.O.E.A. Convention, Sept. 29-Oct. 3 
We'll be in booth 9 with many new, exciting items. 





Nite 
BY it 






QUALITY PARK ENVELOPE CoO. 


General Office and Factory, Quality Park, St. Paul 4, Minnesota "7 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois Quality Park Products 
West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. from the land of lakes and pines 
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LOOK AHEAD WITH & Company, Inc., office supplies, at 615 W. North Ave., 


Chicago. 


A ————, 
{| Bulman_] +> + + + + 
= _ AB George A. Tarrant, 
— | southern district sales manager of The 
crass tales Carter’s Ink Co., died on Monday, July 
ail a \ 16, at his home in Dallas, Tex. He had 


a been in apparent good health and was 
about to set out on a new week’s work 
when he was stricken. 

Mr. Tarrant was born in Birmingham, 
Ala., January 25, 1908, and had been 
with Carter since 1935, serving in var- 
ious Capacities on the road sales force. 
He was made district manager of the 
southern district in 1948. 

Surviving are the widow, Dorinda, 
who resides at 6721 Winton St., in Dallas; his mother, Mrs. 
W. R. Tarrant Sr., of Birmingham, Ala., a sister, and three 
brothers. 
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O. A. Wilkerson, Sr., 

76, a former president of The Globe-Wernicke Co., died July 
7 at St. Michael’s Hospital in Newark, N. J. He lived in 
Woods Lane at Colonia, N. J. 

Born in Morrow, Ohio, Mr. Wilkerson made his home in 
Colonia since 1923. He was a former president of the Co- 
lonia Country Club and a charter member of the Woodbridge 
Rotary Club. Mr. Wilkerson was also president of the Climatic 
Rainwear Corporation of New York City. 

Surviving are three sons, Robert W., James P. and Oscar 
Wilkerson, and nine grandchildren. 

- -—- +--+ +> + 


William E. Flinn, 
vice-president of the Checker Equipment Corporation of New 
York City, distributors of checkroom equipment and office 





furniture, died suddenly on July 2 at his home in Levittown, 
ee a 
Mr. Flinn was 47 years old. Suviving are his widow and 
F four children. 

Island Shelving ++ +++ 

Alf Normann, 
: often referred to as the dean of the 
AND YOU'LL BE AHEAD! office furniture industry, passed away 


June 14. Mr. Normann became asso- 
ciated with Central Desk Company in 
1898, just 16 years after the firm was 
originated in Chicago. 

He became president of Central Desk 
Company in 1910 and served in that 
capacity until his death. 


Immediate customer acceptance of 
the fresh, modern look and efficiency 
that Bulman gives to your store puts 
you ahead — keeps you ahead. Bulman 
steel equipment is so flexible you can 
adjust shelves and change complete Surviving are a daughter, Mrs. Gladys 
displays fast, efficiently with regular Normann Pfau, and son Chester A. 
store help— without disrupting your eemene 
regular business procedure. Look ahead ee a 
— compare looks, features, long-lasting 
qualities and you'll choose Bulman Forrest M. Swann, 

... and BE AHEAD. 58, who retired about a year ago as part owner of the South- 


a eee _ ern California Adding Machine Company, Los Angeles, died 
Illustrated is just part of the on July 28 at his home in San Gabriel. 


complete selection of Bulman store Surviving are the widow, Bess; a daughter, Mrs. Elizabeth 
equipment. Bradford of Temple City, Calif.; a son, Robert Swann of Rose- 
mead, Calif.; a brother, and three grandchildren. 


—_—_— ; 
{ ] Mr. Swann was connected with the Southern California 

: Adding Machine Company for many years, acting in the capac- 
= A ity of secretary and treasurer. 









THE BULMAN CORPORATION Financial Notes 


GRAND RAPIDS 2, MICHIGAN ails Mies indian Tint 








The Greatest Name in Self - Selection 
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Keep it beneath your bonnet, but next month’s 
Office Appliances introduces the industry's 


newest (and most promising) line! x 
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* 
. ( *Scoop the competition with a preview peek at 
Stanley’s news-making Executive Sofa Line. Circle 


number 36 on the inquiry card in this issue. 


MANUFACTURING COMPANY 
2310 N. MAIN 


FORT WORTH, TEXAS 
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attractive 






Capillary-Action 
Handipen Desk Set 


office aids 


These Sengbusch desk items 

smarten the appearance of any 

office, save time and effort on 

any desk. 

® Capillary-action Handi-Pen desk 
sets end refilling nuisance. Tre- 
mendous fresh ink supply in base 
assures easy, effortless writing. 





Sanitouch 
Moistener 


® Moisteners — complete line for No-Over-Fle 
every need. Sponge Cup 
® Cata-Rack keeps heavy catalogs Lo. 


_ 


and books filed, easily accessible. 
® Adapto-Rack clears the desk for 

action! Adds business-like good 

looks to any office. Very flexible. 
® Kleradesk organizes papers — 
keeps desk neat. 
® File-A-Sist saves time, cuts filing 
fatigue. Hooks on any file drawer 

—leaves hands free for easy filing. 
© “Build-Up” Desk Tray — used as 

single trays or in stacks of two, 

three or more. Always a neat, 
clean desk. 

FREE order-pulling promo- 
tional Circulars and Blotters, 
with your imprint. Also attrac- 
tive, colorful Counter and Win- 
dow Cards to help build sales 
in your store. 


Cata-Rack 


i>» / 


Adapto-Rack 






File-A-Sist 


Kleradesk 


**Build-Up'' Desk Tray (Stee! and Steelless) 


full information and prices 





You are cordially invited to visit our Booth No. 85 at 
the National Stationery and Office Equipment Show. 
September 29 thru October 3 — Conrad Hilton Hotel 
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396 Sengbusch Building 
Milwaukee 3, Wisconsin 





September 29-October 3. Nationa t ory & ffice Equipment A at 


2a ial os p f e 

Vice-President 40 Investment Building, Wast r 

October 4-6. | Jian Office Machine Dealer Edward 

Hot Windsor ta Canada 

October 15-19. Nat Business Show, New Y n. R ph Lang, Mar 

1957 CONVENTIONS 

March 28-31. Nat i ffice Furniture A 3 Hote! and pal Aud 
rlury New Or ohn R va . ¢ rertary 2 C + 
June 2-5 tat ery & ffice Equipr t ; t anada at Edmon 
June 30-July 3. National Office Mact A W 4 Pe Hote 


Esterbrook Promotes Two 


Esterbrook Pen Company of Camden, N. J., has ap- 
pointed two of its marketing executives to new positions, ac- 
cording to Robert N. Wood, vice-president 

Kenneth N. MacDonald moves from assistant sales promo- 
tion program to sales promotion manager. 

David T. Barry, formerly assistant to the vice-president, has 
been appointed manager of sales planning. 

Mr. MacDonald started in the Esterbrook shipping depart- 
ment in 1950. Following service in the United States Army, 
in which he rose to the rank of captain, he returned to Ester- 
brook and became assistant to the export sales manager in 
1946, assistant advertising manager in 1948 and assistant sales 
promotion manager in 1955. 

Mr. Barry came to Esterbrook in 
tions as manager of the 


1955 after holding posi- 


sales paint brush division of the 


Rubberset Company and general sales manager of the Robert 
H. Clark Company. 











L. Ed Friedmann of Permacel Tape Corporation, with head- 
quarters in St. Paul, called on OFFICE APPLIANCES on July 
13. He was accompanied by Udde E. Levin of the company’s 
Chicago office. The two had been attending a district meeting 
of the merged Permacel and LePage’s organizations. Mr. Fried- 
mann will be remembered by many of our subscribers as repre- 
sentative of LePage’s, Inc., in the Northwest area for the past 
30 years or more. Permacel acquired the stationery line of 
LePage’s on June 1. Mr. Freidmann is continuing his old ter- 
ritory with the Permacel line added to LePage’s adhesives. 


Don L. Barnard, Canton, Ohio, favored OFFICE APPLI- 
ANCES with a visit on July 19. After four years with the 
York Safe & Lock Company and earlier experience with 
Zaiser’s in Des Moines and W. A. Sheaffer Pen Company, 
12 was making plans for another form of operation. It is likely 
that his plans will mature shortly and that details of his new 
venture will appear in a subsequent issue. 
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hen... all aboard for Chicago and the NSOEA Convention where 


we’d like to show you personally the many advantages you can enjoy 
as a dealer carrying the Royal Register line of register forms and 
equipment. Drop up to our Booth #332-W and find out the facts for yourself 
— how Royal’s famous “rapid delivery” will improve your sales . . . how 
Royal’s policy of selling only through dealers protects your accounts. 


You will be glad you came up to see us. 


FOR A PROFITABLE SPECIALTY LINE 


YOU CAN'T BEAT 
REGISTER J company 


NASHUA BETTENDORF 
NEW HAMPSHIRE IOWA 
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LUXCO 


Announces a NEW 
and FAR SUPERIOR LINE 
of TYPEWRITER and 
BUSINESS MACHINE 


STANDS 


* * sf 


NEW MODELS AND 
NEW IMPROVED DESIGN 


“SILENT STEEL” 


New LUXCO DELUXE Stands 
combine Strength and Beauty of 
Steel with QUIET OPERATION 


Low-Cost, Elevating Type Stand with 
Steel or Wood Top 





Come and See LUXCO STANDS 
and STEEL CHAIRS 


NSOEA CONVENTION 
Rooms 652A and 653A 
CONRAD HILTON HOTEL 








Write for Complete Details 


KING AT FRONT ST. 
LA CROSSE, WISCONSIN | 
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Cross Over the Street 


by SAM GREENBAUM 


advertising manager, 
American Business Systems, 
Philadelphia, Pa. 

@ ONE OF NATURE'S oldest creatures is the chameleon, 
a lowly little lizard famous for his ability to change color to 
fit his surroundings. This has been his method of self-preserva- 
tion for millions of years, enabling him to survive while much 
hardier, more ferocious species of life disappeared. He did not 
fight a futile battle against changing times and conditions — 
he adapted himself to them, with the result that he is still 
around doing business at the same old stand, and likely to be 
around for many years more. 

How many merchants, business men, executives with heads 
buried in their business are aware of the changes taking place 
all around them? How many could profit by a lesson from 
the lowly, little lizard? 

A bustling supermarket now reigns where a pool hall once 
stood. A neon shopping center thrives where a feed store 
once spilled out over the road. Yes, the old place hardly 
looks the same and indeed it is not the same. Times have 
changed and those who did not go along with the changing 
times just are not around to see ‘em 

“IT sell the same stuff as Competition, but he gets all the 
customers!” 

You have probably heard this lament a hundred times. 
You may even have uttered it yourself at one time or another. 
[he trouble is pretty clear. Our fretful friend with the com- 
plaint complex is looking at the wrong side of the street. What 
he should do is send his crying towel to the laundry, take a 
walk across the street and give his own establishment a good 
hard look right square in the face. He may then see his place 
for the first time and it may come as a shock. 

Seeing his business from his customers point of view may 
be the one “shock treatment” necessary to bring him up to 
date. This new perspective will highlight the reasons why 
“Competition” is getting “all the customers.” He will see that 
competition has stopped playing old fashioned tunes and is 
belting out a modern beat. Competition has modernized and 
the customers like it! 

Modernizing affects more than the outside alone. It probes 
deep into the very heart of the entire operation. Like a young 
lady with a brand new ensemble, she not only looks better — 
she feels better and feeling better she acts better. She walks 
with a new lift, talks with a new sparkle and smiles with happy 
self-assurance. In short, this girl has taken on a new, a more 
positive personality. 

A store, shop or office has a personality too. It is also a 
living thing, and it too reflects its surroundings. Here, how- 
ever, there is more than one person involved. There are hun- 
dreds to be considered, sometimes thousands. This makes the 
challenge even greater — but so are the rewards 

4 person working in a modernized office cannot help but 
feel better, and feeling better (not ashamed of his surround- 
ings) he will work better. 

A new, keener awareness to his job will be the first response 
to his new surroundings. Work that has grown dull and rou- 
tine will take on a new importance — on a new desk. A 
healthier attitude toward his customers and co-workers will re- 
sult from this newly-gained pride in his job. A brighter, more 
positive personality will emerge clear, as the ringing of a 
cash register. 

While it may appear to be only surface deep, there’s more 
to this business of modernization than meets the eye. Replac- 
ing old and clumsy office fixtures with modern efficient fur- 
nishings is like replacing gas lamps with indirect fluorescents 

- or swapping Old Dobbin for a jet 

Ideas and attitudes toward yourself, your customers and 
your personnel will get a boost, and that boost is bound to 
boost sales. Take a lesson from the chameleon. He is older and 
wiser. Do as he does, adapt yourself. Go along with the new 
times and new customers will go along with you 
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YES! 7 out of 10 portable typewriter customers want 
to buy on low terms. Use Remington Rand’s unique 
Deferred Payment Plan and you can sell any Remington 
Portable for just $1 a week, no money down! 


Check These Unique Features of the Remington Deferred Payment Plan 
& $1.00 per week terms—lowest advertised terms! 
No down payment! 


Monthly terms—$1/wk.—up to 36 months to pay! 





Monthly terms—regular—up to 30 months to pay! 


TIE IN FOR EXTRA PROFITS! Remington’s tremendous 


national TV and magazine advertising campaign will bring 
more buyers—more Remington buyers—into your store than 
you ever dreamed possible! You’ll sell them much more 
easily by using Remington’s Deferred Payment Plan! 


CONTACT YOUR LOCAL REMINGTON REPRESENTATIVE TODAY OR WRITE 


DIVISION OF SPERRY RAND CORPORATION 
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Lit-Ning Products Co., Inc., and Joe M. Davis, head of the com- 
pany's sales, look over first prize award of Lit-Ning regional sales 
representative sales contest. The new Buick Riviera automobile will 
be presented to winning Lit-Ning sales representative at the 
NSOEA convention. Lit-Ning exhibit will be in booth 371 of the 


WORTH WORKING FOR... Z. A. Bump (right), president of 















TRY THIS 
MODERN WOOD BLOCK 
STAMP PAD! ...... 


Wood Block is chemically 
treated to hold large amounts 
of ink and to feed just the 
right amount to the surfacel 


Ink dries instantly on paper 
yet never dries in the pad! 


Outlives 
Two 
Ordinary 
Stamp 
Pads 


Pad surface is always flat and 
firm does not collect lint! 


Ink cannot gush up between 
the type causing a blurred 
impression! 
Impressions are always 
strong, clear, brilliant and 
waterproof! 


Ink penetrates pad quickly, 
will not stand on surface as 
with ordinary pad! 


Clear-Print Ink and Pad are 
never affected by moisture or 
humidity! 


gladly sent to interested Dealers! 









hy PROTYPE CLEAR-PRINT 
TYPEWRITER WOOD STAMP 

CARBON PAPER RIBBON PADS 

PROCESS / CO. 192 mit st.. RocHEsTER 14, NY. 





Beverly Room. 


Albany Firm Takes New Quarters 


Martin Business Furniture Inc., formerly located at Beaver 


and Green Sts., Albany, N.Y. has moved to new quarters at 
330 Broadway, Albany, where additional showroom area pro- 
vides adequate space to display 10 completely-equipped offices. 

The new displays, first of their kind in Albany, according to 
Henry W. Martin, president, are complete with business ma- 
chines and typewriters handling by the Martin firm. Drapes, 


rugs and other business accessories also are stocked.—GET 


Pioneer Press Expands Printing Facilities 

The Pioneer Press, a division of Democrat Printing & 
Lithographing Company. Little Reck, Ark., announces that 
capacity in the plant has been built up to the point that the 
firm is able to expand its trade area. 

Pioneer has been suppliers of booklets, catalogs, publica- 
tions and die cut labels. Now, available to 
other printers for production of large jobs or specialities as a 
manufacturing supplier, states E. L. Lewis, sales manager. 

Catalog business has been expanded considerably for the 
brochures of several industries. 


its facilities are 


Start Construction on Nifty Tablet Plant 

Construction has started on a new $350,000 plant for the 
Nifty Tablet Manufacturing Company at 67th street and the 
G. H. & H. railroad right-of-way in Houston, Tex. 

The site contains 61,000 square feet of space, of which 
54,000 square feet will be occupied by the building, with the 
remainder devoted to parking space for officials, employees 
and customers. 

The building will have 2,500 square feet of air conditioned 
office space and 10,000 square feet of air-conditioned floor 
space devoted to a manufacturing unit. The remainder of the 
floor space will be devoted to stock.—JHR 


Gets Branch Assistant Manager Post 

Errol D. Fry, who became associated with the International 
Business Machines Corporation in 1950 in Houston, Tex., as 
an assistant sales representative, has been appointed assistant 
branch manager of the Dallas IBM sales office EEG 





Addo-X Machine Missing In Philadelphia 


The Addo Machine Co. reported that the Penn Fruit Co., 
Philadelphia, Pa., is missing one of the Addo-X adding ma- 


chines. The machine is Addo-X Model 341E—No. 506165. 
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Frame colors: silver, gold, bronze, 
grey, taupe, metallic green. 
Upholstery colors: toast, rose, black, 
emerald green, brown, gold, char- 
coal, aqua—also available in a 
selection of plastic coverings. 


SEE THIS 
PROFITABLE CHAIR 


ROOM 666A 
CONRAD HILTON 
NSOEA SHOW 
Sept. 29-Oct. 3 


AUXILIARY OFFICE CHAIR 


2” foam rubber seat—nylon frieze upholstery 
available in choice of 60 color combinations 


Here, at last, is an easily portable office chair that takes its place among 
the latest in office equipment and modern decorating. May be quickly 
set around a desk for an informal discussion group or placed in a confer- 
ence room for a sales meeting or instruction session. Its beautiful up- 
holstery and frame finishes add sparkle to any office. Entire chair folds 
for portability or storing . . . extremely safe. Guaranteed for 10 years! 
Write for complete information. 


CLARIN MANUFACTURING COMPANY 
Dept. 33, 4640 West Harrison Street Chicago 44, Illinois 


Manufacturers of quality folding chairs since 1925 











One Source of Supply 
for all your Paper 
Fastening Needs 























VAIL FASTENING 
iL DEVICES 

















AND VICTOR STAPLERS 


ae IN 5 SPARKLING COLORS 
PLUS GOLD AND CHROME 





Now, more than ever, wise stationers realize 
that it is sound policy to sell quality products. 
And more than that... 
economy to combine their staple orders with 
their requirements for CLIPS — PINS — FAS- 
TENERS — and THUMB TACKS. It means a 
saving in freight — time — handling — book 
keeping and other definite cost factors. This 
modern, efficient and profitable policy of buy- 
ing paper fastening devices insures a well bal- 
anced inventory which satisfies old customers 
and attracts new ones. 


they realize that it is 


IMMEDIATE SERVICE AT ATTRACTIVE PRICES 


ae: ee ee” 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illinois 
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AWARD WINNER . C. S. A. Williams, left, president 
of the Bates Manufacturing Co., and Stanley M. Babson, 
right, vice-president in charge of sales, discuss the certifi- 
cate of award presented to the Bates ‘‘Coloramic 56° sta- 
pler display by the Lithographic competition. The display was 
national offset lithographic competition. The display was 
chosen as best in its class. 


Flash Box Opener Changes Name, 
Moves to New Factory in Newark 

The Flash Box Opener Co. has officially changed its name 
to Flash Manufacturing Co., according to Samuel Ortner, 
president, and at the same time, Mr. Ortner announced that 
Flash and its affiliate company, Seal-O-Matic Dispenser Corp., 
has moved to new and larger quarters at 169 Murray St., New- 
ark 5, N. J 

Changing of the 23-year-old name, Mr. Ortner said, was in 
keeping with the gradual diversification of products now man- 
ufacturered by the company. 

The move from New York, he added, is also in keeping with 
the expansion of the two companies. The actual manufacture 
of Seal-O-Matic products will continue at the Bridgeport, Conn. 
plant, while Flash and Lewis products will be made at both 
that factory and at the new location 

4 branch office for sales and local service will be maintained 
at 52 W. Houston St., New York City, the previous location of 
the firm 


‘Export Statistics 


of U.S. office machines, 
equipment and supplies 





Net Value 
Quantity Dollars 

Accounting Machir Non-descriptive except Punched 
card, New 6: 1099623 

Accounting Machines Descriptive, except Punched ard 
New 88 1638758 
| Adding Machines, except Punched card, New 2543 447042 
Non-List Calculating Machines, except Punched card, New 12 725421 
Card Punching and Auxiliary Machines, New 104 329790 
Accounting Etc. Machines, Used and Rebuilt 678 167472 
Parts for Accounting Etc. Machines 2195130 
Addressing Machines l 93256 
Duplicating Machir and Parts, Ne 302255 
Cash Registers New 1682 592494 
Parts for Cash Registers 385301 
Typewriters, Standard, New, except Electr 5023 637800 
Typewriters, Standard, Electric, except Automat New 4 245423 
Typewriters and Part Nes 53 436294 
Parts and Accessories for Typewriters 627247 
Mail-Handling Machines and Parts 146949 
Office Machines and Parts, Nes 707404 
Fountain Per Ball Type, Doz 1514 368823 
Fountain Pens, except Ball Type, Doz 35614 553272 
Parts Nes. for Ball and Fountain Pens 514124 
nk 345863 
Office Supplies and Parts, Nes 996195 

(Nes.—Not elsewhere specified 

Figures for April, 1956; Released in June, 1956 


by the U. S. Department of Commerce 
A breakdown by countries is available from the Foreigr 
Trade Division of the Bureau of the Census, United State 
Department of Commerce, Washington 25, D. C 
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“with CNet VISIBLE 








SEVEN REASONS WHY 

Acme Dealers are making a profit 
through the sales of 

Acme equipment and supplies 











MOST COMPLETE LINE 
Equipment and supplies for every record need. 


NEW, MODERN DESIGN AND COLORS 


DEALER HELPS 
Counter and window displays, catalogs and mailing pieces. 


ILLUSTRATED PORTFOLIOS 


All-inclusive descriptions of specific records. 


SYSTEMS BULLETINS 
Illustrated descriptions of definite record applications. 


ADVERTISING 
In leading consumer, business and trade magazines. 


SALES ASSISTANCE 


Experienced Acme representatives, ready to cooperate with 
you at all times. 


Let us show you how Acme Visible 
can increase your profits! 


Raw visite RECORDS. INC. 


CROZET. VIRGINIA 
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for 
Greater 
User-Benefits 


Greater 
Turnover, 


Bigger 
Profit-Per-Sale 

















Extensive market research and_ use-tests 
conclusively prove that size changes in 
; quality made Weldon Roberts Erasers re 
z*% 
i a4 ceive enthusiastic approval from economy 
‘ waé 
: a3$ and-con enience minded users 
ie <w e : . . ’ 
iz # 


© Larger Use Surface; 
2 to 3 Times the Wear 
Easier to Hold 
Less Likely to Be 
Lost or Mislaid 

® Easier & Quicker to Find 
on Desks and in Drawers 


Weldon Roberts Enanen 


333 INDIA 


(The old style numbers have been a} 
plied to this nme mproved line for 
dealer col enience ordering ) 





ORDER TODAY! 
FEATURE PROMINENTLY 








NO. 333 INDIA 

The Standard erases 
preferred by everyone 
for all around erasing 
use in home, ch 
and office. 


NO. 310 CORALINE 
Soft pink eraser for 
general pencil erasing 
and cleaning, includ 
ing clean, neat erasures® 

n drawings and 
sketches. 


> -gdo™ 
NO. 930 ENSEMBLE vi ‘ y.o-A ) 
ill-purpose combina yewo”’ 


tion eraser for general in 
use on ink, pencil and made 

crayon, Soft pink 
pencil eraser joined te 
soft gray ink eraser, (im 


with the Weldon _— 
Roberts bias-beveled 

thape for erasing fine a 
lines and single letters. — 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue e Newark 7, N. J. 
World's Foremost | r Specialists 


en 
a 








— Walden Rofeils 
Eranaur 
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Smith-Corona Stock Plan 
Gets Judge’s Approval 


Justice Vincent A. Lupiano of New York City on July 12 
denied a motion to restrain Smith-Corona, Inc., from issuing 
70,000 shares of stock in return for all the stock of Kleinsch- 
midt Laboratories, Inc., Deerfield, Il. 

The motion, by Edwin B. DeMesquita, a Smith-Corona 
stockholder, had asked that a temporary injunction be issued 
unless and until the deal is approved by Smith-Corona stock- 
holders. 

The motion also asked that directors be ordered to call a 
stockholders’ meeting to pass on the contract. 





Covers Territory for Associated 
SHELDON PRINGLE of Webster City, 


lowa, has been named sales representative 
by Associated Stationers Supply Co. in its 
lowa and Nebraska territory. He replaces 
Sheldon Kaufman, recently resigned. Mr. 
Pringle for some time conducted his own 
office supply store in Webster City and he 
was associated, as business manager, with 
a publishing company which also operated 
a complete stationery store. His head- 
quarters will be at 1005 Bank St., Webster 
City, lowa. 








Desks, Inc. Announce Executive Changes 


Desks, Inc., New York office equipment and planning firm, 
announces a new executive and operational realignment re- 
cently on the 20th anniversary of their founding. 

The changes in the officers’ titles and duties are as follows: 
J. G. Schwander, formerly president is now chairman; John 
E. Mossman has moved from executive vice-president to 
president; Alan W. Cotgreave is now executive vice-president 
in charge of merchandising and office operation; Robert B. 
Gibby is executive vice-president in charge of sales and adver- 
tising; Arthur W. Widman is executive vice-president in charge 
of warehousing and traffic; George W. McNeil is vice-president 
under Mr. Widman; and Ralph D. Sens is secretary and 
treasurer. 

Desks, Inc. was formed July 1, 1936, continuing the busi- 
ness formerly carried on by the Hale Desk Company. The 
firm now numbers 70 employees, 8 of whom were associated 
with the Hale Company. 


To Head Sheaffer Activities in England 

Norman V. Crabtree, former manager of the Carborundum 
Company’s coated abrasives division in England, has been 
named chief executive officer of the W. A. Sheaffer Pen Co. 
of England, Ltd., John D. Sheaffer, vice president in charge 
of foreign operations for the company, announced recently. 

Mr. Crabtree, a native of Worcester, Mass. who has been 
living in England since 1953, will make his headquarters in 
London. In the newly created position of governing director, 
he will be responsible for all the company activity in the 
United Kingdom. Don S. Wylie will continue as managing 
director and will devote his activity to the sales field. 





A son, Roger Haley, was born July 9 at Dallas, Tex., to 
Mr. & Mrs. James T. Pryor. The father is vice-president of 
Office Equipment Manufacturing Company, Inc., in Dallas. 
Roger, weight 9 pounds, is second child of the Pryors, who 
welcomed a son to join their daughter. 
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How to increase sales 
quotas with PEERLESS 


CUSTOM-DESIGNED COUNTERS 


























Sales quotas can be increased—and can be 
equalled —by following these four steps of action. 


Step No. 1 Discuss with your prospect his floor 
plans and detailed counter functions. 


Step No. 2 Select equipment units and inserts 
from the new Peerless Counter Height Vertical 
Cabinets catalog. 


Step No. 3 Submit these specifications to us. In 
turn, you will receive engineering drawings of 
floor plans and elevation views— your free 
proposal to your prospect. 


Step No. 4 Supervise installation of the 
completed counter. 


Then, use that installation to sell the next “job.” 
Start by writing for the new Peerless “Counter 
Height” catalog ... it illustrates the complete line 
of units, which when grouped as “counters” 
improve customer-contact 

work areas. 





























PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave.; Philadelphia 11, Pa 
New York « Chicago «+ Dallas « Los Angeles 





a metal desk, file or table for every office need ——— 


“SARA RBN SHAD 
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BE SURE WITH 


NATIONAL LITHO | 





—_ FAST=MOVING 


STOCK FORMS 


STOCK READYSETS 


Blank 3 and 4 part 8 ‘2 x7 % 
8 '/, x Il % for small quantity 
internal forms, sales orders, etc. 
These forms have a wide variety 


of uses. 


Bills of Lading-3 part 

Insurance Report R-I-3 part, used 
by insurance companies and 
agencies. 


INTEROFFICE MEMOS 


This modern, carbon interleaved 
memo form is designed for speed 
and efficiency. Easy-to-use 3 part 
set provides a follow-up for the 
originator and two reply copies, 
one for the replier and one for 
the originator. 


COPIFIXT 


Carbon Copy Sets — available 
for single, double, or multiple 
copies — makes uniform, clean, 
clear, copies of letters and other 
important data. Delivery on above 
stock from 10 days to two weeks. 


STOCK READYTABS 


Complete line of stock tabulating 
forms manufactured with top qual- 
ity paper and carbon. [Delivery 
30 days). 


Imprinted Stock Tab Forms 
Complete line of custom and 
single-set continuous, tabulating 
business forms. 





ZLITHo 


OF 


Com PraAnNn YT 


NATION A XE. 


18423 EUCLID AVE., CLEVELAND 12. OHIO 








A Haskell Work-Flow drafting 


HASKELL GOES ON TV... 
desk is used as shown here in the set of "December Bride", 
a nationally televised program starring Spring Byington. The 
program is produced in Hollywood. The model desk was 
provided by Earl Sheffer of Associated Desk Co., Los 
Angeles. , 


Cary Farrow, Jr., Promoted by Clary 
Edgar B. Jessup, president of Marchant Calculators, Inc., 
announces the promotion of Cary Farrow, Jr. to the position 
of district manager of the San Antonio, Tex., district office. 
Mr. Farrow, Jr. was formerly a sales representative in Mar- 
chant’s Houston office. 

Clary also announces the expansion of the Marchant office 
in Medford, Ore., to full district status. Robert G. Hunter has 
been promoted to district manager of the Medford office. He 
was formerly a sales representative in Marchant’s Helena, 
Mont., office 

Max L. Priebe has been promoted to the position of service 
manager of the Medford district office 





LECTERNS 
A COMPLETE LINE OF 
READER AND SPEAKER STANDS 


Available in all standard wood 


finishes. Special colors on request 


Adjustable and standard models 





Wide assortment of both table 


and floor models in wood and steel 


Write for details and illustrated 


brochure 


HERCULES SEATING COMPANY, INC. 
25 PARK PLACE 


NEW YORK 7, NEW YORK 
BArkley 7-3863 
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1. What made IRV McDEE leave town 


in such a hurry? 








y 


2. What vital secrets did this man 
give to IRV McDEE? 
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3. What confidential documents did McDEE 


dash off with . . . and why? 
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4. Why did the bank teller gasp when McDEE 
stepped up to the window? 


Find out (it will pay you to!) 


AT MOSLER’S BOOTH NO. 134 N.S.0.E.A. CONVENTION 


. and watch the unveiling of our dramatic new safe developments! 
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safes and bank vaults . 


IF IT’S MOSLER ... IT'S SAFE 


* Mosler Safe “” 


Hamilton, Ohio 


Mosler built the U.S. Gold Storage Vaults at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshime 











THE “Of, Lup licated” 
DUPLICATOR VALUE! 





LIQUID DUPLICATORS 


It's VALUE that has put MASTER LIQUID DUPLICATORS 
at the top of the duplicator sales picture. Right down the 
line they stand out for value — in quality — in customer 
preference — in faster, easier sales — in bigger sales profit. 


There are || reasons for MASTER'S growing popularity .. . 
all of them point up an unduplicated value to your cus- 
tomer and YOU! 


Check Them! 


1. LOW INITIAL COST — America’s lowest priced Liquid 
Duplicator. Letter size retails at $37.50 
Legal size retails at $44.50 
Both with supplies and case 


2. HIGH QUALITY REPRODUCTION —— Clean, sharp copies every 
time 


3. VERSATILITY —— Reproduces everything written, typed or 
drawn 


4. PRINTS UP TO 5 COLORS AT ONCE — Red, green, blue, 
purple or black, or any combination 


5. QUICK SET UP AND FAST OPERATION — Ready in seconds, 
prints up to 15 copies per minute 


6. EASY SIMPLE OPERATION — No special skills or training 
necessary 


7. COMPLETE PORTABILITY —— come with metal carrying case 
+++ @asy to carry and store 


8. LOW OPERATING COST — Less preparatory cost, waste and 
maintenance 


9. EXTREMELY CLEAN — Prints with spirit solution, uses no 
messy inks, stencils or gelatins. 


10. TWO MODELS AVAILABLE — Letter or Legal size . . . the 
latter prints an area up to 8” wide. 


11. NATIONALLY ADVERTISED — completely warranted by the 
manufacturer. 


vou S$F/ [ more—vou MAKE more 


with MASTER LIQUID DUPLICATORS ! 


LJ Be a ‘coupon clipper’ . . . get all the facts about 
the Unduplicated MASTER LIQUID DUPLICATOR 


MASTER ADDRESSER CO. 


6500-OA West Lake St., Minneapolis, Minn. 





: Tell me more about your Unduplicated DUPLICATOR values 

. 
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CANADIAN NEWS 


Our Industry Across the Border 
by Special Correspondence 





sle Canadian nat busine equipment show 
be held xT Sf ing in Toront por r Vv be the Canadian 
Equipment Manufacture A ition and nt plans 
the t Tt be an annual ev t. Right now, the associa 
ha TO! ny year } howing t the 
and techniq eated by the Canadian 
Gustry T me Dusiness execu®ive i De ] neid in the 
] building of the ynadian National Exhibition, 

pr re nto, August 24 T September 8 usive, 
While the Net pre entation ha way been pen t the jen 
} put Ther than on pe } t view Way TNU bringing 
nN put attention to the industry and its equipment, this situa- 
; Juced certain disadvantag the a ation believes 

Ts new pla ‘ ver me. 

Exhibitors at the CNE presentat nclude Underwood, Ltd. 
& Tay Ltd., Sonograph, Ltd., Smith-Corona (Canada), 
Seele y Systems of Canada, Ltd ears Ltd., Royal Typewriter 
Ltd Nat 1a Ca h Reaister T ida, Ltd Mitche H ual 
Ltd., M key Systems, Ltd., McBee Lta., International 
ness Machines Co., Ltd., Gestetne Canada), Ltd., Executive 
mmunication Systems, Ltd., Thon A. Edison nada, Ltd. 
T f Canada Ltd Dictaph ne ¢ rt Ltd A. B. Dick >T Cana- 
Ltd Shubb Safe Co., Ltd., B ighs Adding Machine of 
ynada, Ltd., Audograph Canada, Ltd., Addre sph-Multigraph 
Canada, Ltd., and Acoust | yraph C Canada, Ltd. 
M T T Tr Tirty and other are Kpe ted T } take part in 
Spring now f the Canadian Busine Equipment Manufac- 
A stior Jates for whict +t Deen announced. 
Stat nery Trage uTiet in Car da ve T Tne pror ti nal 
ar f 7, ff 7 Nati nal Lette v7 tina Week { wing the 
: uncement t a mmittee f papeterie manufacturers in the 
Canadian industry that they would disband. For several years now, 
mmittee poured considerable money into spor hip of such 
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STARK 
CALENDAR 


pads, available in al! sizes, are lithographed on high- 
grade bond paper OF UNMATCHED WHITENESS with 
the date in red and the monthly calendar in black. Fast, 







2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
write or for complete details 








“IN CALENDARS THE QUALITY MARK IS STARK" 


STARK CALENDARS éacorporaied 


100-112 BISSELL ST. + PHONE $%°:t + JOLIET, ILL 
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Five eight-drawer cabinets of Oxford Pendaflex CHECKFILERS 
speed check filing for Bank of Rockville Centre Trust Co. Other 
recent installations: Long Island National Bank of Hicksville, First 
National Bank of Glen Head. 





Announcing the Oxford PENDAFLEX® 


CHECKFILER... 


A New and Faster Method of 
Filing and Sorting Checks 


Write for information 


OXFORD FILING SUPPLY COMPANY, INC. 


GARDEN CITY, N. Y. ST. LOUIS 6, MO. 
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There’s a style and size 
for every customer! 





Rowles 


Portable — Framed 


CHALKBOARDS 


and 


BULLETIN BOARDS 


For Office, Industry or Home Use 


ANNOUMCEMENTS 


You'll find Rowles a good source for Portable 
Framed Chalkboards and Bulletin Boards. 
There’s a complete range of styles and sizes for 
you to choose from . . one to please every 


customer. 
W rite today for Catalog 270-F. 


E. W. A. ROWLES COMPANY 
ARLINGTON HEIGHTS, ILL. 
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Although prizes of cash awards totalling $1,000 encoura jing 
dealers to promote the event with special window displays of 
peterie merchandise were underwritte by the mmittee, in 
nr tion exper 1 | Canadian 
vernment's post > departme t, dealer resp e was termed 
pathet A survey of a numbe adian d t month 
dicated that many would continue “ U.S week 
espite Tne CK an ff ial Car 1c 
&¢ ££ &€ & & 
Canadian atte ance at the Na y e Equip 
ent A ation Chicago c t »d to be 
new record. Advance indicat Canadian 
3 “ f Ter @ ull-per } 3 ead 
na exc rior t trade product 
The Trend T elrT erve mercné } c >| n T 
NS&OEA ‘model store’ approact é pecia 
canadiar nterest in U.S. operat J n effor 
talled in Canada for about a decade because of material short 
nduced by the nation's build m rted in 
swing, with hardly a month passing which several stationery 
ets a eported as bei yiven the ‘new k 
Most Cana delegates to the big U.S. trad are ex 
pected to fly into Chicago sy preced e con 
wnitnn cate 
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ne n is } Corp., wh ) head are n 
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u London, Ont L 1 Life In 
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} { Je produ j lied 4 wing 
3 pe j health. He id t 45 years 
ring duty a } known 
3dian trad U.S } y rcies, 
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A 
READY 
SELLER 
AT 


$1775 


TAX EXTRA 
INCLUDING 
TELESCOPIC 

EYEGUIDE 











Takes all copy 


= : 
EYEGUIDE CONTRACTED 


| - 


EYEGUIDE EXTENDED 






up to 20 inches 


A money-maker that is easy to sell. 
Now the RITE-LINE Copy holder has 
the new Telescopic Eyeguide at no 
extra cost. Takes all widths of copy 
from a machine tape to 20 inches. 
Self-contained, all-metal, compact, at- 


tractive. Requires no installation or 
service. Illustration shows it with LINE 
MAGNIFIER attached. Magnifier is 
extra equipment you can sell. 


For full particulars, discounts, etc., write to— 


RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C. 
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Jagnedisk 


DICTATOR-TRANSCRIBER 


and inter-office 


COMMUNICATION SYSTEM 











; SOLD 
> fod 


THROUGH 
DEALERS! 


Magne 
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COMPLETELY ELECTRONIC REMOTE CONTROL 
Microphone controls activate machine at secre- 
tary’s desk for dictate, playback or transcribe. Remote 
control operation available from any number ‘Of sta- 
tions to one central unit. Two-way intercommunication 
from all microphones to central unit. Control lights 
indicate availability of machine at each station. 


LOW COST OPERATION — Lifetime magnetic disk 
up to 20 years of continuous use — eliminates ex- 
pense of replacing or reclaiming belts or cylinders. 


SERVICE- FREE — Proven, under extreme field con- 
ditions, to give years of service-free use. Rugged con- 
struction, completely electronic operation. 


RENTAL PLAN — With the Magnedisk line of equip- 
ment, you can now profitably offer customers a rental 
plan for as little as $4.95 per month! 


SALES TERRITORIES OPEN FOR DEALERS AND 
REPRESENTATIVES EXPERIENCED IN DICTATION 
MACHINE FIELD. UNLIMITED PROFIT POTENTIAL. 
WRITE ERNEST RIEHL, PRESIDENT. 


1sk DICTATING C0. , 52 E. Brink St., Crystal Lake, Illinois 
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NO customer complaints on your hands 





. WHEN YOU SELL 
TIFFANY STANDS 


SAFE, SILENT 
STABILITY 


























is | 
TH The New 
TIFFANY 


DUPLEX 
BOOK STAND 


Automatically levels all pages; keeps 
them flat and instantly readable at 
any point in the book. The ingenious, 
self-leveling top makes big books 
handy as a pocket guide. Adjusts to 
desired height; transports silently on 
soft rubber, ball bearing casters. This 
all-metal Tiffany “‘first”’ 

. comes in 5 colors. 








FOR TODAY’S 
OFFICE MACHINES 


Quality and popular price, a rare 
combination in any product, make 
this an outstanding value. Heavy, 
smooth-edge, angle steel construc- 
tion. Universal square top-cups 
snugly lock machine feet, accom- 
modate almost all types of portable 
equipment. Large steel leaves 

attach to either side for 
added work area. 


S 
THE TIFFANY 


8000 SERIES 
OFFICE MACHINE STANDS 


with features never before available 


Extra-heavy-duty stand designed 
especially for today’s electric type- 
writers, bookkeeping, statement, 
listing and other types of heavier 
portable office machines.Completely 
vibration-free through tubular steel 
framework and I-piece top con- 
struction. Foot pedal retracts 
casters. Open top for 
machine noise “escape 
hatch’’. 


National consumer 


’ iffan 
advertising. Sold S TA N DB) 4 ‘@) ° 
through dealers 


only. : 7350 Forsyth - St.Louis 5, Mo. 
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a ty 
for Office Efficiency 


BY NATIONAL BLANK BOOK co. 





Your National Stationer Carries 
Items with Extra Features For You— 
Here are 3 Star Examples 





CATALOG COVERS 


National's experience and facilities 

for making millions of stock ring 
binders annually provide ability to make 
long-lived, attractive special ring 
binders for catalogs, manuals, 

price lists, etc. Accessories include 
reinforced indexes, transparent 

folders, zipper cases, 

display portfolios. 


<B _— & MULTIPLE POSTING OUTFIT 


For writing three forms at once 
on payroll, accounts payable, 
accounts receivable . . . simple 
sliding steel mechanism... 
provides accurate form 
alignment . . . compact 

++. portable. 


2O- 72200200 E4- 2°05 





SIMPLEX Machine 
Bookkeeping Equipment 





For light-weight, portable posting with 
single action open trays. 





=. 





. . open sides let in light, 
drop sides provide off- 
setting of sheets. 

... locked cover, portable 
stand with adaptable 
tops. 


. . precision printed forms, 


Write for Folder No. 306 
NATIONAL 
BLANK BOOK CO. 
Holyoke, Mass., or ..« 








NATIONAL 


BLANK BOOK 


STATIONER 
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Call Your Nearest ye 








gaans= CUPRMANCO ~~) (brn Ser te te Mein, an 
OFFICE TOOLS 


New trade itlet in New Westminster, B. C Dunne & Benn 
f Ltd. In Vancouver C., Park Stationers, Ltd. 

A Complete Line rated company with registered offices on Oeorgia 
THE FINEST IN TIME SAVING STEEL OFFICE SPECIALTIES x ee & *& 


tationer tr 1¢ itlet Dbearina |} name r 


Clears The Desk For Action! R uniede iad fulne” ha 1s active ta 


Canadian 


era =) 
Guelpr t., Angus 





we = 


e >| 


With New Na al Institute for the Blind, Gu Boar t Trade an ther 

QLETTER SORTER Sie! Shee : : and othe 

& &£ &£ HS F 

Sorts, Classifies, Distributes the papers vw > nas é 

of daily work. Sloping Trays Catch and ning & Mtg. of 
Hold the papers. 


low vice-t Jent and manaas Minnesota N 
Canada td ndon, Ont., is Kenneth J. Shea. He w direct 
tacturing and marketing operat t the mpany through 


NO CORNER POSTS TO DODGE! 
— GREEN——-GRAY—BROWN 
NO. 202 LETTER SIZE, 2 tray and base $4.00 
NO. 203 LETTER SIZE, 3 tray and base $5.25 
NO. 204 LETTER SIZE, 4 tray and base $6.50 
NO. 205 LETTER SIZE, 5 tray and base $7.50 


seve egiona Trice 
: — . 
; n at St. Pau Mine for the past tw years, 











nternationa Th 
Maynard H. Patterson wh 


ndor t. ottices, heading 3M ynada since its formation 





75] na been named vice-pre yent nd aenera manaaer ~f 








Daily Business Sorter! 


SORTING TRAY 


ee 
3 

* 
* 
*k 


= 
Q 
~~ 
ms 
o 
Cc 
=} 

x 
= 
Qo 
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Active papers can be re- 
ferred to instantly .. . open 
like a book. When used with 
A-Z index, folders or tab 
guides the corrugations in 
the bottom prevent slipping. 
OLIVE GREEN 


NO. 115 LETTER SIZE without index $4.00 
NO. 116 LEGAL SIZE without index $5.00 
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CORRESPONDENCE 
SEPARATOR 


' " 
production and VICE ta t the ftirm re 


Keeps letters, price lists, folders *¥ £ &€ & & 


or catalogs separated for quick, 
easy reference. Not adjustable. 
Special sizes made to order. Dis- 
tance between uprights 13,”. 
Label slot each side. 


Pr t that } d market for pe Tt exists turned up in a 
T i TO ft ‘ urT recent y oe t Ioler } Ttea mak na 


munit 


$4 » day + with h merchand A re lent » con j y 





LETTER 
SIZE 11” 
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NO. 105 LETTER SIZE with 5 divisions—Wt. 6 Ibs. $6.00 | , STEEL TRANSFER CASES 
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STATIONERY 
SEPARATOR 


Fits into standard typewriter 
desk drawers without papers 





cate when drawer is 

used. inches high, 4 Letter size and 1 half 
size trays. Holds 200 sheets. 87/," x 18” x 3” 
Electrically welded one piece. NOT ADJUSTABLE! 





NO. 310 LETTER SIZE with 5 divisions—Wt. 4 Ibs. $4.50 





PIGEON HOLE FILE 


Keeps letters, pads and forms 
separated wherever they are 
used ... Shipping Room, Stock 
Room or Office. Pockets 1” 
apart. Letter size 8.x 11%, 
— Welded. Ready to use. 
SPEEDS UP BUSINESS ROUTINE 





25-R 
GRAY or GREEN oven-baked finish 
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NO. 106 LETTER SIZE with 6 divisions—Wt. 7 Ib $ 7.50 
NO. 107 LETTER SIZE with 12 divisions—Wt. 10 Ib $15.00 








CANCELLED CHECK FILE —— NOTE CASE 


A convenient, easy to use case for 
Banks, Loan Offices, Buildings, Savings 
and Credit Unions. Built with hinged 
cover and support or a lift-off cover. 
Banks prefer the cover-off. Finance 
Companies want the hinged cover. 
Size 41." x 10” x 16," 


IMMEDIATE 
DELIVERY on 


Four rollers for ease of operation 


Priced without guides Index guide rod with brass knob 


Self-locking follower available 








NO. 547 LC—Loose Cover—Shp. Wt. 8 Ibs $12.00 
NO. 547 HC—Hinged Cover—Shp. Wt. 8 Ibs $12.00 


‘Top FLIGHT PRODUCTS 


ORDER TODAY! 
CURRIER MANUFACTURING CO. |...’ Company, Jnc. 


2448 "‘W. LARPENTEUR AVE., ST. PAUL 8, MINN. 6224 S. Oakley Ave. WAlbrook 5-7100 Chicago, Ill. 
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This trademark identifies a 


leading business machine dealer 


ata 
A, fe 


“With the Ten Key 


and Director 


both in color now... 


man, oh man, my Burroughs 


line is really moving!” 


Color is giving Burroughs dealers 
a brand new sales-maker. And, of 
course, we mean those rich pastels 
that now dress up both the Bur- 
roughs Ten Key and the Director 
full-keyboard adding machines in 
their office best. There’s Alpine 
Blue, Amber Gray, Sea Mist Green 
and Capri Coral. 

But, as you well know, there’s 
a lot more than color to talk about. 
There’s years-ahead styling. 
They’re so sleek and trim. There’s 
performance and ruggedness that 
puts ’em in a class all by them- 


selves. And support? Just read on! 

There’s national advertising 
every month in the cream of the 
mass-circulation magazines. 
Award-winning direct mail. News- 
paper mats. P.O.P. displays. A 
trained representative who’s a real 
pro at molding all these merchan- 
dising aids into one neat profit- 
making bundle! 

Want the complete story on how 
you, too, can profit witha Burroughs 
dealership? Then just drop us a 
line today. Burroughs Corporation, 
Detroit 32, Michigan. 











Theres nothing like 








ay, 


Just put your hand here 
—to feel how every finger (of either hand) 
falls into natural, easy working position... how the 
over-size, plainly labeled control keys give direct 
“live” response... how Totals and Sub-totals are 
obtained instantly by depressing bars, with no 
space strokes required. This is the first adding machine 
to fit the human hand—the first new keyboard 
granted a patent in years! y 


i 


...then watch what happens here 


Actual items you enter on keyboard 
appear in this Check Window before they are printed 
or added. For the first time on an American 10-key 

machine you see what you’re adding—so you can 
work quickly and accurately. Note, too, how Clear 
Signal prints automatically on tape with the first item 
following a total...also how True Credit Balance 
prints without extra motor operations or pre-setting! 





Ideas about adding machines are changing since Friden 
developed Natural Way adding. Seems like everybody 
wants to go 10-key with Friden! Your Friden Man can 
show you why—call him. Friden sales, instruction, service 
throughout U.S. and world. FRIDEN CALCULATING MACHINE 
co., INC., San Leandro, California. 


NEW 


New model Friden offers rapid multiplication with 
automatic step-over of multiplicand. 


ae THE NATURAL WAY ADDING MACHINE 
THE AUTOMATIC CALCULATOR 
al wal THE COMPUTYPER 
THE ADD-PUNCH MACHINE 
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40 miles from the city, he told ¢ e he traveled to and trom 
work eacn day Dy Taxi. 

*&* &£ & & & 
John Stanley Ward, in the stationery and office equipment 


busine n Winnipeg, Man., a half-century, died recently in hospital 
there. For many years, he was sales manager with the Willson 
ati ‘ and later with Hazen Stationery Co. He was also 
active in chu snd fraternal work in the community. 
* £ & & & 
To a mmodate the display of a mplete line of office furni 
j and related equipment, Holder Stationery in Chilliwack, B. C. 
recently moved to a new location in the town. Al and Elsie Holder 
wt tarted the firm back in 1950 operate the organization. He is 
4 rmer Va uver accountant, now takes an active role in 
m wack mmunity affairs. 
+ £ & & & 
At various periods connected wit trade itlet n Regina 
und M e Jaw, Alfred L. Duckett, 46, died recently at 
Regina, Sask. He was born at nearby Normanton. 
* &£ &€ & & 
Underwood, Ltd.'s branch in Brantford, Ont. now has new and 
rger quarte Oliver H. Park is branch manager. K. Bickerton 


4 hile the service divis taf f three, D. J. 


Ellis, J. R. MeCana and @. H. Hunter. Mrs. H. Show is branch 


+ &# Ft & € 











The wh : jistributing firm of S. J. R. Saunders & Co., Ltd., 
stter a quarter-century in its former downtown Toront location, 
w situated at 266 King St. W. Victor M. Knight, general man 
iger, said the move provided expanded facilities for distribution 
t product t such firms as Hamilton Mfq. Co., Sargent Colors, 
Ltd., Sengbusch Self-Closing Inkstand Co., M. Myers & Son, Ltd., 
Master Add er Co., Hipkiss C Ltd., et 
*+# ££ & H& & 
Orrie W. Parsons has been appointed manager of the account 
ng machir div n of National Cash Register Co., (Toronto), 
British Columbia. He has been a ated with NCR since 
February, 1948, and has received a wide variety of experience in 
busine nachine field. He worked as a salesman and territory 
nager in various branches in Canada until May, 1954, when 
appointed Canadian sale nstructor t the accounting 
n Canada. 
+ ££ &£ & & 
New manager of Canadian Paper Sale A. G. Sexsmith. Ap 
‘f : f - FOAM RUBBER 
! IN 
EXECUTIVE 
STYLE 
IN THREE 
SIZES 


Covered with velour—fibre and velour—also corduroy and fibre in 2” 
thickness with boxed edges. 


‘PP. ” FOAM RUBBER 
CHAIR CUSHIONS 
One side covered with rich 
pile corduroy for cool sea- 
sons, the other side with 


woven fibre for het 
weather. 


Filled with new live rub- 
ber having thousands of 
air cells that breathe with 
every move. 


Colors: Brown, Green. 
Sizes: 17” x 18”——15" x 
17"——14," x 1542". 


“Softseat™ STOOL CUSHIONS 


Transforms Hard Stools inte Soft Seats. 
Availabie in four sizes 12”, 13”, 14”, 15” Diameter 
Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


6435 EDMUND STREET PHILADELPHIA 35, PENNA. 
> amma a 
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D spirit duplicators « « « 


— ality that of d 


Duplicarbo Deluxe spirit duplicators surpass all competitive 
priced machines. This superbly constructed, beautifully designed, 
completely geared machine does everything smoothly... 


effortlessly. Built to give complete customer satisfaction. 





Features worth noting FLUID CONTROL DIAL... affords longer a 


copies jet black copies may be 





© Fluid control. 

© Pressure dial. 

© Raise and lower device. 

© Level device. 

¢ Scale on drum and feed tray. 
* Adjustable rubber feet. 


° Plexiglas master guide eliminates wrinkling 
of masters. 


* Adjustable pressure on automatic feed for 
various weights of paper and cards. 


© 2-way operating crank handle 
Available in 5 Hand & Electric Models, sizes from 9” x 17” to 18” x 20”. 


Write for folder and list of special features that you'd expect in 
higher priced machines. 





F os 
du prints EMMG@.. 1502 S. MAIN ST.,LOS ANGELES 15, CALIFORNIA 
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NOW—3 COMPLETE LINES 
OF STEEL TRANSFER FILES 


44 stock SIZES—PRICED TO 
MEET YOUR DIRECT SELLING 


COMPETITION! only $95 


(less FULL dealer discount) 
FOR A NYLON GLIDE 
LETTER SIZE 

FILE! 


"G300" SERIES 


Space saver file with 4 
easy-action nylon glides, 
for very inactive records. 
Heavy gauge steel-chan- 
neled construction — Dual- 
vision card holder — drop 
handle for greater aisle 
widths 


8 STOCK SIZES 


NYLON GLIDES 


"R400" SERIES 


Space saver file with 4 

high - speed ball - bearing 

rollers, for active to semi- 

; active records. Heavy 

BALL- | : gauge steel channeled 
BEARING 5 construction — Dual-vision 
ROLLERS card holder, drop handle 


17 STOCK SIZES 


"500" SERIES 


“Front office look” shoul- 
der front file with rollers, 
brass plated hardware. 
For active to semi-active 
records. Millions now in 
use. 


EASY ACTION 
ROLLERS 


WRITE NOW FOR LITERATURE 
DESCRIBING OUR COMPLETE 
LINE OF STEEL OFFICE 
EQUIPMENT 


SOLD 
EXCLUSIVELY 

THROUGH THE DEALER 
AT rUEs DISCOUNT PRICES! 


s+ complete sales building line of steel 
Theres a DOLIN lifetime engineered ‘ 

ers every requirement. All DOLIN files stack 

i siling height. Green or Gray baked finish 
tock sizes are feady for immediate delivery 


now, 


DOLIN. file an be equipped for the new MOBILE 
RAGE SY STE M, enabling the addition of 30-70% MORE 
n exactly the same floor space — inquire. 


OOLN METAL PRODUCTS 


317-26 LEXINGTON AVE., BROOKLYN 16, NEW YORK 
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19 STOCK SIZES 





Fred R. Smart, 


3 to J. C. Irvine, 


Baptist Book Store Moves 


After many years at 202 Broadway, San Antonio, Tex., the 
Baptist Book Store has been moved to new and larger quarters 
at 111-115 Lexington St.—JHR 


The Perfect Gift! 
The Perfect Sales Leader! 


Carroll’s Deluxe 


Executive “TEL-PAD-DEX” 


RADE MARK 


It's unique, practical and a real space saver. The 
Carroll Executive ‘‘Tel-Pad-Dex’’ combines everyday 
desk utilities into one handy, compact unit. The 
“Tel-Pad-Dex”’ gives the busy executive a handy 
timer (1 minute to 60 minutes) for timing toll calls, 
an extra large memo pad, a handy filler type index 
for more than 1000 names and numbers, a clip cup, 
pen and pencil holder and cradles the telephone in 
a space of only 17%” x 1234’’. Manufactured of 
extremely durable Genuine Royalite. Packed in beavu- 
tiful Acetate covered gift box — mailers may be 
furnished extra. Range of colors. Packed 6 in corru- 
gated shipping container. 
Order from your jobber, or direct. 


J. B. CARROLL COMPANY §. 


Carroll and Albany Avenues Chicago 12, Illinois 


OA—9 /56 




























































NA YUP adaptable to luxurious executive 
nc a wide variety of general office, space saving arrange- 
lc ble in beautiful pencil striped walnut exteriors in 


ree 
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TOP QOALITY CABH PRnTEcTIN ple 
EW LOW COST si 


POPE TE von oon, mw 
eS 





Today’s market for Tab systems 
demands trouble-free forms. 
Hano Litho-Tab with better 


Today’s best one-time carbon 
Snap-a-Parts are Hano Multi- 
Snaps, Special and Custom 
Snaps plus Standard sets, in- 


— and more sensitive car- sets, 
ms are the answer. cluding meter tickets, invoices, 


repair and purchase orders, etc. 





DON'T DUCK—PLAY SAFE. . . That's 
the message in this display in the Mosler 
Safe Co.'s Fifth Ave., New York City, 
showroom. The low-cost money safe is 
featured. A vertical unit which can be 
buried in concrete or in the floor is 
shown alongside the display. 


Two Officers Named by Bulman Corp. 

Leonard A. St. John was named vice-president in charge 
of marketing and Thomas Nichols was appointed secretary of 
the Bulman Corporation, according to a recent announcement 
by Irving C. Folger, executive vice-president. 

Mr. St. John was formerly general sales manager, and Mr. 
Nichols was fortmerly comptroller. Both men assumed their 
duties on July 1, when the company became two corporations, 
the Bulman Corporation and the E. O. Bulman Manufacturing 





More than 20 Standard body 
forms and a low cost, semi- 
custom (Han-o-Sav) list p/us 
comprehensive Custom Register 
lists with all standard punching 
lets you sell every user the “‘just 
right”’ form. 


For hand-written records, Hano 
“Universal Throw” Refolder 
Registers in four popular widths, 
electric or manual; all-alumi- 
num Portable registers and 


pocket-size Porta-Paks, plus 
cash drawer units. 


Co., Inc. 





Hane dealers make profits! 


Because . . . with the Hano line you can always 
sell the right form at the right price and deliver 
at the right time. This is a Hano combination 
(which includes top quality, of course) that 
insures repeat orders . . . and profits. Get the 
facts . . . then judge for yourself. Plan now to 
see Hano at the NSOEA Chicago Show or the 
New York National Business Show. 

New! Ask for your copy of 

“Business Form Profits with 

Hano.”’ Dealerships open in 
South, Southwest and Midwest. 


\ 
AN 


i , 


‘i 














COMPANY INC. 


MANIFOLD PRINTERS SINCE 1888 


Warehouse and Branch Piant 
MT, OLIVE, ILLINOIS 


General and Sales Offices: 
HOLYOKE, MASSACHUSETTS 
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P TRADE MARK 


for all Metalstand Products 


METALSTAND 
| PPhreciscion. 





Metal Standard of Quality 


... it's your assurance of outstanding 
engineering accomplishment coupled 


with unparalleled quality and value. 


METALSTAND 


COMPANY 


7520 STATE ROAD. PHILADELPHIA 36 * DEvonshire 3-7900 


Manufacturers of SUSPENSION FILES + NON-SUSPENSION FILES 
STEEL DESKS + STEEL CABINETS « Hilo TYPEWRITER STANDS 


























Model V-12-U 


GINGHER 


VALETS & WALL RACKS 


30 SECOND ASSEMBLY 
NO NUTS, BOLTS OR SCREWS 


Gingher Valets are ready to 
use in a flash. Just insert the 
upright post into the base and 
slide the top over the post. No 
wobble or wiggle but sturdy 
and rigid. Units can be locked 
together instantly side by side 
and/or back to back or 
changed to any required pat- 
tern. All welded, finest furni- 
ture steel. Finished in gray, 
desert tan, mist green baked 
on enamel. Umbrella holders, 
easy-to-empty drip drawers 

all trimmed in aluminum. 











Wire or write today for complete 
information about this new line of 
quality valets and wall racks. 


GINGHER MFG. 


314-328 Depot Street, Scranton 9, Pa. 


Model V-6-U 

6 coats 

6 hats Since 1924 Precision Manufacturers of Ma- 
6 umbrellas chine wnd)=s«éElectrica Pro oduct Instruments 
Descriptive catalog at- 1 Componen 

tac for your informa- 


tion & reference. 
ee i i 
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William (Bill) Tonkin, manufacturers’ representative of Los 
Angeles, and Mrs. Mary T. Powell were married on June 10 
in the Episcopal Church at Grass Valley, Calif. About 50 
friends attended the ceremony and the reception at the Brete 
Hart Inn afterwards. The Tonkins then drove to San Francisco 
as departure point for Pan-American Airlines flight to Hono- 
lulu for a three-week honeymoon and a business trip, Mr. 
Tonkin representing some of his companies in calls on their 
customers in the Islands. Mr. & Mrs. Tonkin are residing 
at 430 S. Fuller Ave., Apartment 9-J, Los Angeles 36, Calif. 

The Bertan R. Swangers of Detroit now have a red-haired 
daughter-in-law. Their son, Norman D., was wed in June in 
Los Angeles to Miss Joan Bunker, a graduate of the Univer- 
sity of Southern California. They are residing in Detroit where 
Norman is continuing with the American Voss Corporation 
of which he is vice-president. 


3-M Opens New Offices in Dallas 

Minnesota Mining & Manufacturing Co. opened a new 
branch office and warehouse in Dallas, Tex; on July 15. The 
new facilities are part of the company’s program to expand 
and improve service to 3M customers in the area, said S. S. 
Shogren, office manager. 

The one-story structure, which has 32,000 square feet of 
floor space, is located at 2121 Santa Anna Ave. Previous facili- 
ties were at 1221 Dragon St., Dallas 








“Master Grade” 


TYPEWRITERS 





“Master Grade” Reconditioned and Select Used Type- 
writers and original Underwood Parts are recognized 
throughout the world for their high ieee. and de- 
pendability. 


Only ‘‘Master Grade’’ Reconditioned Typewriter 
carry this label, which is a guarantee of quality 








For additional information write 


THE WHOLESALE 
TYPEWRITER COMPANY 


150 SYLVAN AVE.—RT. 9W—ENGLEWOOD CLIFFS, N. J. 
Cable Address: SALETYPE 








Sold Only to Dealers and Jobbers 
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Play it smart, mister...carry a gun! 























ARROW'S T-32 STAPLE GUN — Discover for your- 
self new, big profits in this all-purpose fastener! Has tre- 
mendous appeal to a giant market. Will automatically become 
one of your top sellers. And the profit on the gun is just the 
start... for every gun you sell now, you'll rake in profits on 
the snowballing repeat staple business for years afterwards: 


Here are a few of the hundreds of uses for the T-32: 


@ UPHOLSTERY @ SHIPPING ROOMS’~ e DO-IT-YOURSELFERS 
@ DISPLAY WORK e@ CARPENTRY @ TACKING BULLETINS 


Uses 3/16”, 1/4”, or 5/16” staples - Retails for $10.50 








End “Boomerang” sales...sell Arrow |... 


office staplers ... America’s best S270 


Office Stapler- 


engineered, most trouble-free line! = tacke: 
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An Arrow stapler never ‘“‘boomerangs” back as defec- 
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Utility Stapler. 
Tacker-Plier 








Retail 5.65 Retail 1.98 
tive once you've sold it! Arrow backs its jam proof 
guarantee with the finest materials, design and No. P-98 —— 
engineering! Arrow’s full line covers everything from _ Fiat Clinch Standard 
a low-price economy model to heavy-duty modeis Portable Desk Stapler 
Write for new sales aids, literature and catalog. Ratsiso” ae 
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“SALES WINNING’ 
STRATEGY IS 
NO SECRET . 








at Imperial 


50 years of manufacturing 
oe 


and merchandising in the 
office supply field have con- 
FOLDERS 


clusively affirmed Imperial 
Methods’ policy for keep- 
ing dealers and consumers 
happy — and winning new 
friends too. ... 


TOP QUALITY 


Guaranteed workmanship— 
finest materials 


LOW PRICES 


Compare, and see for your- 


CARDS 


self 


QUICK SERVICE 


You receive your order 
when you want it 


GUIDES 


Write today for 
Samples and catalog 





Impertal [fethods (0 


FOREST PARKA, ILLINOIS 
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Owner’s Experience Helps 
New Store Prosper 


Paul W. Jones, a former sales manager for Royal Type- 
writer Co., recently opened an office equipment store in Waco, 
Tex., that is a model for increased sales and faster production 
in its repair division. 

Mr. Jones was central sales manager at Royal in Kansas 
City, Mo. for 33 years before he retired to open the Waco 
Office and Equipment Co. 

Most of the innovations in the store are the result of his 
years experience with Royal Typewriter Co. 

In picking his location, Mr. Jones found a spot on a much- 





. offers uncluttered look. One item of 


SPACIOUS INTERIOR . . 
each in stock is on display at Waco Office & Equipment Co. 


tri aveled street about half a mile from the main business area 





lf “U.S.” Doesn't Make It... 


a 











As manufacturers of just about every conceivable 

item in inked ribbons and carbon papers, we offer 

dealers a comprehensive and profitable line of 

merchandise. 

And prompt service to dealers is a “U.S.” custom 
. way back to 1895 .. . and that’s quite a long 

time! 

We certainly would welcome the opportunity of 

proving these points to you . . . just send us an 

order . . . large or small . . . and see! 


Serving Domestic & Export Trade 


U.S. 
CARBON & RIBBON MFG. CO. INC. 
621-623 CHERRY ST. PHILADELPHIA 6, PENNA. 
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“A lot of lamp 






to retail at $16.75” . 


DAZOR Flexible-Arm 


i el tl li ee 


Fluorescent Desk Lamp 


The trade is saying it with orders and repeat orders: “This 
new Dazor is a lot of lamp at the price.” With it dealers have 
a fresh approach to office prospects—individual lamp users 
and purchasing agents alike. If you shop the competition (as 
many of your customers do), we think you'll agree that this 
combination of Dazor quality, two-tube lighting and brilliant 
styling is what you’ve been looking for in a full-sized fluores- 
cent desk lamp at a popular price. 


Check the flexibility, color selection and other features of the 
new Model No. 1000 at the right. Then we invite you to 
contact your Dazor Distributor promptly to arrange your 
part in this profitable lamp-selling operation. If you need 
the distributor’s name, write to Dazor Manufacturing Corp., 
4481-87 Duncan Ave., St. Louis 10, Mo. In Canada address 
Amalgamated Electric Corporation Ltd., Toronto 6. 


ANOTHER QUALITY FIXTURE 
BY THE MAKERS OF 


DAZOR FLOATING LAMps 


and INCANDESCENT 


FLUORESCENT 
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*S$16.75 is the Eastern Retail 
Price, applying east of Denver 
ond Ei Paso. The Western Re- 
toll Price is $18.00, applying 
to Denver, El Paso and points 
west. Prices do not include 
tubes. For Industrial User Prices 
and Dealer Costs, consult your 
Deror Distributor. 





Model No. 1000 
Features That SELL 


Takes Two T8 15-Watt Tubes 


Dazor-Patented 
combination switch and starter 
assures positive action 


Twin Flexible Arms 
allow light to be positioned 
easily, 8 to 14 inches 
above desk surface 


Choice of Four Finishes—statuary- 
bronze, gray, frost-green or frost- 
tan baked enamel over bonderizing 


Rigid 2UY2  Ketiewior 
is .035 drawn steel 


Base is Zinc Die Casting 
with felt-cluminum 
base plate 


On and Off Buttons in Base 
















9’ Heavy Thermoplastic Cord 


Underwriters Approved 


DISTINCTIVE LIGHTING 
for the 
General Office 


Governmental Office 


Executive Office 


Reception Room Library 
Hotel Room Student Room Den 






Patented and 
Patents Applied For 
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MODERN 
DESIGN 
PLUS 






Model No. 523 
Arm Revolving Chair 





OLD 
FASHIONED 
COMFORT 


Brings Customers Back 
Again and Again 


Model No. 521! 
Arm Chair 


Here’s a pair that goes anywhere. And your customers 
will appreciate the executive look at a Jack Benny price. 


Gregson’s No. 520 Series has that modern day look plus 
old fashioned comfort that would please even grandpa. 
The solid Walnut Arm Swivel Chair and Companion Arm 
Chair are available in a wide range of colors, in Nauga- 
hyde or top grain leather. Deep coil springs and foam rub- 
ber, plus scuff plates and 2-inch ball bearing casters, add to 
the life of the chair, and to the comfort of your customers. 


Sell your customers comfort and beauty in office furni- 
ture at a price they can well afford . . . Gregson’s Arm 
Swivel Chair and Companion Arm Chair .. . the perfect 
pair, for any office. 


DEALER INQUIRIES INVITED 





GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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of Waco. He designed his own building, had it erected to his 
specifications on a corner lot. 

The result is one of the most thoroughly modern and attrac- 
tive office equipment stories to be found anywhere. Of brick 
construction, it features a wide glass front, a ten ton Carrie1 
air conditioning systems, acoustic tile ceiling and vinyl tile 
floors. 

The building covers a little over four thousand square feet 
of floor space. The. showroom space is 40 feet by 115 feet. 





MAXIMUM EFFICIENCY . . . was the goal in designing the repair 
room. Fixtures and equipment, including a band saw and drill 
press, represent an investment of about $30,000. 


Visitors are impressed immediately by the roominess and 
uncluttered appearance. 

“I don’t believe in crowding things up,” says Mr. Jones. 
“After all, you need only to display one item of your stock 
for the customer. He is more likely to see what you have 
that way than if you squeeze things in.” 

The walls of the display room have limed oak shelves and 
cabinets with sliding doors, designed by Mr. Jones and built 





, 


Pe. Se ee a 

MEANS GREATER PROFITS FOR YOU 
The PICO Adding Machine is compact and handy to use, 
with Automatic Carry-Over for prompt and simple opera- 
tion! Made to fill the need for an automatic Adding Ma- 
chine that can be carried in a briefcase, yet large enough 
to compute up to 9,999,999. 
It's finished in Jet-Black Steel and Polished Brass for a rich, 
Custom Black n' Gold effect and weighs less than a pound, 
so it makes a perfect mechanical travelling companion for 
any salesman... executive . . . businessman. 

THE PERFECT GIFT ITEM 

FREE Lifetime Registration with each ma- | 95... 
chine. SEND FOR DETAILS TODAY! QO sist 


TAVELLA SALES CO. “jew jersey 
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Steel Age Dealers to see 
Modern Display Rooms 
at NSOEA Convention 


STEEL AGE Dealers and their 
guests attending the coming NSOEA 


Convention, September 29-October 
3, in Chicago, will find many points 
of genuine interest in connection 


with the Corry-Jamestown display. 
The STEEL AGE exhibit, this year 
in Rooms 520-521 of the Conrad 
Hilton, will feature colorful new 
product developments as well as the 


latest promotion materials for 
national and local use. 

The announcements, concerning 
both products and promotions, are 
a part of the ever-continuing pro- 
gram to assist the STEEL AGE 
Dealer in gaining record sales and 


an increasing share of present and 
) ; | m +k ; D | d 
potential markets. eaiers attend- 
ing the convention will meet with 
representatives from the factory and 
Branch and District Offices to discuss 


this program and plan for the com- 
ing veal 
New District Office and Show Room 

Of particular interest to many will 
be the unveiling of the all new 


District Office representing Corry- 
Jamestown in the important Mid- 
Western Area. Side trips will be 
conducted for STEEL AGE Dealers 
to see these modern ofhces and show 
room at the Merchandise Mart. 
There they will have a first-hand 
look at the many outstanding fea- 
tures that mark these facilities as a 
prime example of modern, progres- 
SIV merchandising. Styled by 
Raymond | oewy Associate ’ Inc., 
the new ofhces feature a large and 
colorful display of functional office 
groups, and it is intended that these 
innovations will serve as a helpful 
guide and a source of ideas for local 
dealer displays. 





On the right is another STEEL 
AGE advertisement fresh out of the 
pages of NEWSWEEK. It is only 


one of a comprehensive series help- 
ing to pre-sell your office furniture 


customers by continuing to build 
brand acceptance for your STEEL 
AGE stock. It is idea selling that 
Steps right out and proves user 


benefit at the first glance, and sound 
advertising plus enthusiastic per- 
sonal selling will build business. 
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This Desk Meets Any 
Space Requirement 








and Economical 









This Basic “Correlation” Desk 





is compact and efficient .. . the right desk for 


to Expand 


literally dozens of general office uses. 








Because it’s 


“Correlation” y 





But when the need for additional filing and 


storage space arises . . . just add a second pedestal, simply and quickly. 


- +. and if you desire a completely integrated work center... 
ottach this modular cabinet and shelf unit. 


When you need more work or storage space, you can add it quickly 
and economically because Correlation modular units are completely 
interchangeable. Think what that means . . . no need for a completely 
new desk each time you need more work space. 

But there’s far more to Correlation than its remarkable flexibility 
and economy. For Correlation is a superbly crafted family of fine office 
furniture, designed from floor to top for greater comfort and working 
efficiency. 

If you consider office furniture a long term investment—and you 
certainly should—then you owe it to yourself to learn more about 
Correlation—the desk with a future. Call your STEEL AGE Dealer this 
week for the complete story. And for an advance briefing, mail coupon 
for brochure. 


SieeliAge 


The Quality Choice 





Corry-Jamestown Mfg. Corp. 
Dept. E-6, Corry, Pa. 

Please send me a free copy of your “Correlation” 
Desk Brochure. 








‘ NAME 
of Modern Offices . 
; COMPANY ee os 
Branch Offices: 
i ae eniiedilibadie 


Atlanta + Boston « Chicago 
Dallas + Detroit » New York city 
Oakland + Philadelphia + Seattle 
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new distinction in metal seating 









There is Nothing 
Finer in Metal 


M.5500 
Deluxe Arm 
Revolving 
Chair 


the CONSUL GROUP 


Here are two beautifully-styled matching chairs, 
featuring luxuriously higher and larger backs for 
greater comfort. Used in office ensembles, these 










chairs make a strikingly modern group of outstand- 
ing beauty and utility. Seat cushions incorporate a 
Marshall-type spring unit, burlap-covered and 
* cushioned with hair pad; back rest and arms are 
‘ cushioned with air foam rubber. Every detail of 
F construction and styling speaks of superior quality 


and value. In the CONSUL Group, you offer the 
very finest in metal seating. 


M-6500 
Deluxe Side 
Arm Chair 


See us in 
Room 536-A 
at the NSOEA 
Convention 





METAL-LUX 








Write for complete details today 


MILWAUKEE METAL FURNITURE COMPANY 


101 N. Campbell Ave., Chicago 12, Illinois 
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by a local cabinet maker. At the rear of the showroom is a 
special table featuring the literature of various equipment 
manufacturers. 

The repair shop in the rear is also an example of efficiency 
and cost and labor saving devices. It covers an area 40 by 65 
feet. 

Repairmen work on specially constructed benches where 
they can either stand up or sit down. This breaks the tedium, 
Jones explains, helps to increase production. Air cooled lights 
on swivels are fitted on the work benches. 

Mr. Jones is quite proud of dishpan size metal trays manu- 
factured by Lyons which he has provided for his shop. “Every 
typewriter that comes into the shop for repairs is tagged,” he 
explains. “An identical tag is put on one of the trays. Parts 
that come off a typewriter go into its special tray. That way 
we don’t have any parts getting mixed up or interchanged.” 

The repair department opens on the side to a garage where 
the delivery truck is parked. It also opens to a loading dock in 
the rear. 

Another feature of the repair department is the cleaning 
room which is equipped with an air compressor and a series 
of blowers and galvanized metal sinks for a step-by-step clean- 
ing process. 

Mr. Jones spent $30,000 on fixtures and equipment for his 
shop, figures that the investment will pay handsomely due to 
increased production. 

The firm now employes four salesmen and eight shopmen. 
Soon to go into effect is a profit sharing plan for all employes 
with dividends paid on a quarterly basis. 

“I am very much in favor of profit sharing,” says Mr. Jones. 
“I think that it gives employes an incentive and builds busi- 
ness.” —-WM 


Controllers Institute Elects Boulton 

Charles V. Boulton, treasurer of International Business 
Machines Corporation, has been elected to membership in 
the Controllers Institute of America. 


“TYPE-RIGHT” 


Adjustable Stands 


Like Magic — will increase 
her efficiency 10% or more by 
the simple turn of a knoh 
The “Type-Right" adjustment 
unit elevates the typewriter to 
fit the comfort and correct 
posture of the typist. Four 
inch range of adjustment in 10 
seconds. 





Specifically designed for use with 
comptometers, calculating machines 
and similar business machines. Out- 
standing in design and stability, this 
stand provides greater efficient work- 
ing area to accommodate the oper- 
ator. Sturdily constructed all-welded 
steel tubing for longer vibration- 
free life. 


FOR A COMPLETE LIST OF OVER 30 BUSINESS 
MACHINE STANDS WRITE FOR DETAIL AND CATALOG 


THE CORRECT EQUIPMENT LEADS TO CORRECT WORK! 
HARDWARE ENGINEERING COMPANY, INC. 


|P.0. Box 97 








| Phone 97 Mime? V1 438 On|. |e) 7-0, 7. \ 
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NEW and FASHIONABLE —A CHRISTMAS SURE-SELLER! 


The Esterbrook Fetite-Lak Set 


The gayest Pen and Pencil sets ever—and so fashionable. 
6 bright new pastel colors. Choice of striking polka dot or 
checked purse cases. Nationally advertised in LIFE—POST— 
COLLIER'S, the Esterbrook PETITE-PAK Set is breaking sales 
records everywhere. Be sure you enjoy your share of extra profits 
with this truly personal purse set! 





Assortment PP-12 includes 6 Petite-Pak Sets (polka dot cases) 
and 6 Petite-Pak Sets (checked cases) with solid Duracrome 
Renew-Points. Each set has smart see-through box that dis- 
plays and protects. 


And remember—with the PETITE-PAK Set you can offer Esterbrook's 
exclusive wide point selection with more than 30 different point 
styles to choose from! 


Gsterbrook 


: . a AMERICA’S OLDEST PEN MAKER 
FREE eye-catching Display. Needs no setting up. Camden 1 J 
Ready to attract the impulse purchase. mden 1, New Jersey 
The Esterbrook Pen Co. of Canado Ltd., 92 Fleet St., East, Toronto 
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Sorting’s a snap with 


RM haw 









TOURS BURROUGHS PLANT .. . David C. Silvers (right), 
immediate past president of the National Office Machine 
Dealers Ass'n., is greeted upon arrival at Burroughs Corp. 
home office in Detroit by Robert J. Sanders, manager of 
dealer sales. Mr. Silvers, of American Business Machines, 
New York City, toured the manufacturing area and discussed 
future plans with the sales staff. 





Marchant Names District Managers 


Edgar B. Jessup, president of Marchant Calculators, Inc., 
Selling them is easy too, for each announced the recent appointment of two new district man- 
~ Y agers in his firm’s sales offices. 
as Sorter has all the . A see tn . 
Kohlhaas Sorter has all Eugene Talbot was named as district manager of the Rock- 
features your customer needs . . . ford, Ill., district office. Mr. Talbot was formerly a sales rep- 
There’s a size and index to speed resentative in the Chicago office. 
up and simplify any sorting job In Minneapolis, Minn., Calvin J. Floerke was promoted to 
: > ys ee ; the position of district manager. He was formerly in the 
for Kohlhaas has specialized in 


Rockford, Ill. office as a sales representative. 
this field for more than forty years. 







LETTER SIZE 
SORTER 
No. 980-100 


CHECK SORTER 
No. 460W-25 


Each Kohlhaas Sorter will make sorting a faster, more 
g 

accurate job. They are sturdily constructed too—take 

years on continuous use. There’s an attractive profit for 


you in each sale . . . with excellent prospects for repeat 
sales. Write today for catalog, discounts and full 
information. 


THE Jéfliaas COMPANY 


8012 South Chicago Ave. « Chicago 17, Ill. 


MEN fh 


Telephone: BAyport 1-4433 


Manufacturer of Vertical Sorters for— 


Checks, Sales Tickets, Invoices, Bills of Lading, Correspondence, 
Mail, Purchase Orders, any size or type of media. 


HARTFORD Cc O NN 


bile COMI 
e inpaiy 
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To help your customers 
» 


accomplish more work 
2 in less time 
4 & at lower cost 






Here is COLUMBIA'S bright, new 
“Nine-to-Five” /ine! 


‘is gone when you sell materials, di- Columbia's “Nine-to-Five” furniture helps 





price tags. Today you must sell them accomplish. Furniture created to com- 
versatility, benefits. And, to help bine with itself and other pieces to get a par- 

t this sensible, modern selling trend, ticular job done better than ever before .. . 
ia has designed and built its already yet versatile enough to adapt itself by simple 
Nine-to-Five” line of office furniture. grrangement to a variety of functions . . . this 


istomers want to achieve more work, is Columbia's “Nine-to-Five” line. See it 


» at lower cost... and that’s what sell it! 


Columbia's representatives and planning department will be 
happy to work with you on layouts and special arrangements. 


COLUMBIA STEEL EQUIPMENT COMPANY 


Visit Booths C-10 and C-11, 








Established 1919 Fort Washington, Pennsylvania Conred Hilton, NSOEA Convention 
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SEE the OUTSTANDING 
SUPREME 


STEEL EQUIPMENT LINE 


* CABINETS « SHELVING 
* LOCKERS « PARTS BINS 





WRITE FOR 


NSOEA SHOW yo 


AT THE 


SUPREME 
’56 COLOR 
CATALOGUE! 


Hilton Hotel * Chicago 


ROOM 662-A 








SUPREME 
STEEL EQUIPMENT CORP. 


53rd Street & First Avenue * Brooklyn 32, N. Y. 


TYPEWRITERS 
ro ee 


THE UTMOST IN QUALITY 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-—BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


> HUDSON ST + NEW YORK 13, N. Y 
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New Booklet Aids Prospective Businessmen 

A new booklet to help prospective businessmen has been 
published by the Chamber of Commerce of the United States. 

The publication is entitled “So You're Going Into Business 

’ and is aimed primarily at the man who plans a small 
retail establishment. 

Citing lack of management know-how and experience as 
the prime cause of business failures, the booklet’s initial 
function is to cover some of the more important points that 
need forethought before a man goes into business for him 
self. These include personal aptitudes and experience, selection 
of proper location for a new business, estimating costs and 
the amount of capital needed, and the question of whether 
to buy, rent or start from scratch 

[he booklet also provides a reference list of organizations 
and publications he!pful to the prospective businessman, and 
explains how Chambers of Commerce, trade associations and 
government agencies can be of assistant. 

The book points out that there is a connection between 
giving honest value and success in business; that lasting suc- 
cess comes only from playing fair with the public and being 
a credit to the community. 

“So You're Going Into Business .” is available from 
the Domestic Distribution Department of the Chamber of 
Commerce of the United States, Washington 6, D. C. (Single 


copies are free. 2-10 copies, 25c each; 11-50 copies, 1Sc each; 


51 or more copies, 10c each.) 


Appleton Fryer Buys Duo-Fast 

The purchase of Duo-Fast of Western New York in Buffalo, 
by Appleton Fryer from George Lansing Abbott was an- 
nounced recently by Mr. Fryer. 

Duo-Fast is the retail and wholesale distributor in 14 West- 
ern New York counties for office and industrial stapling ma- 
chines made by the Fastener Corporation.—GET 
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Fills So Many Customer Needs! 


The beautifully styled Bostrom Chair can perform 
hundreds of functions for your customers. Used as 
guest chairs, conference chairs, or in the lobby, their 
graceful lines lend dignity to all surroundings. Unique 
folding feature adds to utility and flexibility of use. 


en @ The Bostrom Chair Features: 
BEAUTY AND DIGNITY (clean, simple design) 
THE BOSTROM CHAIR = pUGGED SERVICE (will hold a 300 pounder) 
... Write for COMPACT STORAGE (folds and stores in oe space) 
; j HAND RUBBED FINISH (walnut or white birch) 
details today! LIGHT WEIGHT (less than 11 pounds) 
NOISELESS SERVICE (plastic glides) 


: 114 | p (} Tp BOSTROM més. co. 


140 W. OREGON ST. 
MILWAUKEE, WISCONSIN 
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HOLLSIDE yi Becta 


coverage for 
d table 





all de er arm 
needs. 








a Howl Ss way yardstick of 


selection, quality and 
value for all markets. 





STERLING (M-SERIES) 


The ultimate in fine steel office furniture. 
Molded Edge Island Base desks incorporating 
the latest engineering and design achievements 
for the most discriminating user. Available in 


all Decorator colors. 


REGAL - AIRE (R-SERIES) 


Designed for versatility and efficiency, this 
Square Top Island Base desk line is the last 
word in modern, space saving office furniture. 
Decorator colors blend in all settings. 


LEADER (L-SERIES) 


Rugged in construction, this Four Leg Square 
Top Series, in 30” and 34” depths, with full 
progressive suspension drawer, nylon glide box 
and stationery drawers, full modesty skirt, auto- 
matic slide reference shelves and many other 
features, make it truly America’s steel desk 
LEADER. 


/ 
*Send for ‘CHECK and COMPARE”’ catalog 


Visit us at NSOEA — Booths 349-350-351 





Satay) [ae 47) 7 262 PASSAIC ST 
Je! | LES) 7/7 lal | Sroclucls Sine. NEWARK 4, N. J 
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ok this modern chatr. 
---and know why 
Krueger's Series 100 
gives you 
better performance 
at lower cost! 






* 


FOR SIZE, COMFORT AND r 
SERVICE THIS CHAIR MEETS ALL REQUIREMENTS /J 


One of the most comfortable folding chairs 

of all—and certainly the best value per dollar 
expenditure! Strong, rigid and durable, its 

electrically seam-welded tubular steel frame is specially 
designed and constructed to provide many years of the 
hardest kind of usage. Unusually safe, too, there are no 
sharp edges, corners or exposed mechanisms to pinch the 
occupant or tear one’s clothing — no danger of chair acci- 
dentally tipping if seated well forward or far back. Beau- 
tifully finished in Beige, Azure Grey or Saunders Green 
baked-on enamel. Steel or wood veneer seats. Write for 
new special, detailed brochure. 


HEAVY GAUGE LARGER, SIMPLIFIED, 


TUBULAR FRAMES 


Note reinforcing at 
seat pivot points with 
6” vertical frame 
strengtheners for 
‘stronger support — 
more rigid bearing 
points to secure seat 
pivot rod — prevent 


ROOMIER SEATS 


Choice of contour 
shaped and drawn 
one-piece stee! seat 
15%” wide by 16” 
deep or two-way 
contour shaped wood 
veneer seat with 
sloping forward edge 


QUIET CLOSING 


A light push down- 
word on the backrest 
ond chair opens—an 
upward lift and it 
closes. No other 
chair operctes so 
easily, so smoothly! 
Folds flat to double 


















for moximum comfort. frome thickness. 


frame spreading. 














Demountable 


CHAIR TRUCKS 


Four standard sizes 
hold both X-type 
channel or Y-type 
tubular chairs — up 
right or horizontal 
Regular or under -stage models 
Demountable ends and exclusive 
chan-angle frames permit stack- 
ing empty trucks one on other 





For new, complete line catalog 
No. 600 as well as brochure 100 
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New Officers for Dobson-Evans Co. 

Harry S. Williams, for the past 10 years secretary and sales 
manager, has been elected president of the Dobson-Evans Co., 
1100 W. 3rd av., Columbus, O., a 55-year-old firm which dis- 
tributes school, church, and institutional furniture and equip- 
ment. 

In other changes, John R. Beecham, Xenia, and Ralph C. 
Nichols, Cleveland, were elected vice-presidents. Both are vet- 
eran divisional sales representatives. John D. Stevenson, vice- 
president, was also named to the post of secretary. 

Douglas Dobson has been named general manager and con- 
tinues as a vice-president. Robert G. Wickliff, also a vice- 
president, was promoted to treasurer from comptroller, and 
also was elected to the board of directors which includes, be- 
sides the Columbus officers, Henry A. Reinhard, attorney, and 
Francis J. Wright, an attorney. 

rhe firm has just placed in operation a new building which 
added 5,000 square feet of floor space for shipping operations 
and LTL receiving.—AK. 


Romero Elevated by Electronics Corporation 


J. G. Romero of Stamford, Conn., has been appointed gen- 
eral sales manager for Business Machines Division of Elec- 
tronics Corporation of America according to an announce- 
ment by Arthur G. B. Metcalf, president. Mr. Romero has 
held key sales administrative positions with both the Friden 
Calculating Machine Company and the Underwood Corpora- 
tion. He is a member of the Sales Executives Club of New 
York. 

In his new position Mr. Romero will be located at Elec- 
tronics Corporation of America’s New York headquarters, 67th 
Floor — The Tower, 30 Rockefeller Plaza. The corporation 
recently introduced its Series F Magnefile, a completely 
integrated electronic record-keeping and data-processing ma- 
chine for business use. Magnefile combines the simplicity and 
size of a standard office machine with the speed and capacity 
of an electronic computer. 











PROTECTED PROFITS FOR YOU 


WITH ADVANCO'S POLICY OF 
SELLING THRU DEALERS EXCLUSIVELY 





mCENED OF PETTY CASH 





PRINTED STOCK FO $s D GUIDES and 


MANUFACTURERS isos -'sesso ino rarsnoune coors en cours 


76-05 51st AVENUE, ELMHURST 73. L. |. N.Y. * Telephone Hickory 6-4848 
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Of 


SEE IT AT NSOEA ROOM 502 


The HOTTEST sales item 


On the MARKET TODAY! 












the last big 
headache in 


office furnishing 
has been SOLVED 





the most beautiful 


PLASTIC 
CHAIR 
MAT 


ever designed 








The “Executive” Maso-Mat for the Modern Office 


This new plastic mat is a real knock-out for looks. Comes in gleaming Drift- 
meat Pang h Pee po wood Gray or rich Walnut Wood grains. It’s tough, won't stain, doesn’t mar, 
a ee And what a transformation it makes in any office! When they see it they buy 
it, and here’s why: the man who may have spent thousands of dollars for 
fine office equipment and then sees his old-fashioned mat become seedy and 
unsightly with a few months usage is the kind of ripe prospect every dealer 
dreams of. It’s a wide-open field for profits, and dealers report lots of several 





dozens and upwards turned in single deals. We've been swamped with 


f pepsi ek. inquiries from the biggest firms in the country, and it’s just beginning. Now’s 


Over \,"-thick tempered Presdwood plus 
heav ymination of d- i lastic. ° : . . : - 
— wad e-em the time for you to get in on this red-hot sales picture with the “Executive” 





plastic Maso-Mat—“The Most Beautiful Office Chair Mat Ever Designed.” 


MASO STEEL PRODUCTS, INC. 
53 W. Jackson, Room 906, Chicago 4, Ill. 


























TOUGH aus . , 
Please send me FREE miniature samples and more information on the Maso “Executive” 
Chairs glide smoothly over the mar- “ i 
resistant surface. Not slippery. Resists plastic office chair mat. 
chipping and peeling. 
NAME 
TITLE PHONE 
COMPANY sedi 
ADDRESS. 





(city) (zone) (state) 


[_] | already have price list and samples. Please ship me: 





Quantity Driftwood Gray Quantity Walnut 


STEEL PRODUCTS, INC. 
53 W. Jackson, Chicago 








Size Size oie 
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HIGH IN FLEXIBILITY... 
LOW IN SHELVING COST! 


Here's the way to have shelving that really saves 
you money. It’s Frick-Gallagher’s new Quick-Bilt Shelving . . . 
the economical shelving that you build yourself! It’s easy to 
assemble . . . easy to rearrange . . . easy to clean. 

To set up, just slide the required number of shelves 
into a Basic Unit consisting of base, top shelf, two sides and 
back, snap on the size dividers you have selected, and Quick- 
Bilt is ready for use! Accessories are available to complete 
your storage plan. 

Or, there are standard arrangements, some of 
which are shown below, you can order if they meet your re- 
quirements. For complete information on Quick-Bilt Shelving, 
fill in the coupon below. 


Bae b at 4 
ah ' 

- ry Bae l petit di tit 
pe bbb hd bby 
ee eee en 


oe ee 
' 


aa a he 


‘ 
‘: 
r 4 » 4+ 
F 
3 
f 
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PJ et Fs 
The FRICK-GALLAGHER MFG. CO. 


401 Shubert Building, Phila. 2, Pa. 





The FRICK-GALLAGHER MFG. CO. 
401 Shubert Building 
Phila. 2, Pa. 
Please send me complete information on F-G-M Quick- 
Bilt Shelving (Folder No. 708). 


NAME —r 
ee Se 

ADDRESS sina eilsaseltiencliehiclieadceenediiatedey 
CITY .ZONE 
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Specialists in Storage Planning and Manufacturing of Storage Equipment 
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Ames’ First Employee Retires After 49 Years 

John Luetz, the first employee of the Ames Supply Com- 
pany, retired July 1. In August he would have begun his 50th 
year with the company. 

The employees of the Chicago office presented Mr. Luetz 
with a very fine spinning type rod and reel, since they knew 
he planned to spend a great portion of his time fishing in 
Florida. A. R. Ames, Jr. introduced Frank Marshall, who fol- 
lows John Luetz in length of service, and Mr. Marshall made 
the presentation of the gift. 

Mr. Luetz was employed as a platen grinder by the late 
A. R. Ames, Sr., founder of the Ames Supply Company. The 
company was then known as Ames & Filstead. Since that time, 
Mr. Luetz has worked in the parts, enameling, and production 
departments. He was shop foreman until he became paymaster 
and cost accountant in 1942 — the position he held until his 
retirement. Mr. Luetz also contributed to the Ames’ specially 
designed precision platen grinders, used by all Ames Supply 
Company branches. 


Clary Minneapolis Manager Wins Vacation 

W. L. Long, manager of the Minneapolis branch of the 
Clary Corporation, and his family have a $100-a-day week’s 
vacation coming, with the company footing the bill. 

He gets the prize vacation because the Minneapolis sales 
office located at 3353 University Ave., S.E., finished first in 
the recent “Millionaire’s Holiday” sales contest conducted for 
branch managers of the business machines company. 

Four other branch heads won $200 expense-paid weekends, 
J. W. Stallings, general sales manager, announced. 

hey are Paul Reichle of Chicago, Norman Leppo of Hous- 
ton, Jack Spangler of Philadelphia and Richard Berryman 
of Cincinnati, whose branches led their respective divisions. 

Winners and their wives are entitled to select any hotel 
or resort in their area for their holiday. 

Or, if they prefer, they can take the cash equivalent of 
the $100-a-day vacation award. 


eel 


PENGUIN custom Home 
si Refrigerated Furniture 





, Newest bar sensation in cabinets 
~ 10 fit modern, traditional and contemporary 
decor. One side contains a specially 
designed refrigerated unit, the other 
serves as a liquor and glassware 

storage compartment. 


Illustrated brochure 
mailed upon request. 





Dealer Territories Still Available. 


Springer Industries inc, 


48-01 28th Ave., L. I. City 3, N.Y. 
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ads like these 
make a 


GLOBE-WERNICKE 
FRANCHISE 


valuable 


Nations Bus‘ness MANAGEMENT ; —— 
a ae ' Globe-Wernick« 


ads in these 
alehatelaleL 


magazines 


You've seen these “action-packed” ads in leading national news and business magazines. 
Delivered to over 14,000,000 selected influential readers, they spearhead another 
outstanding preselling effort by Globe-Wernicke designed to get more “selling-action” for G/W dealers. 
69 of these ads, in full color and black and white, are seen by important men—those who make 
the important buying decisions. And Globe-Wernicke’s thorough sales-aid program provides the strong local 
tie-in that turns those readers into customers. 
If you are not already selling the Globe-Wernicke line, it will pay you well... 
and cost you nothing . . . to investigate all the advantages of a 
Globe-Wernicke Franchised Dealership. Write today 
for complete information. A postcard may 


lead to an entirely revitalized business for you. 


remember... success depends on the strength of your line CINCINNATI 12, OHIO 














The Famous 


ACCO 
PUNCHES 


Nos. 10 and 110 


Color is in fashion! And 









you'll find new eye appeal, 
new style attraction, new 
sales lure in the Acco 
Punch line. We’ve dressed 
the already - most - popular 
Acco Punches +10 and 


#110 in your choice of 
five colors in addition to 
the standard gray finish. 
Let your customers pick 
from Fireman Red, Pastel 
Blue, Pastel Green, Frost 
Green (Mist Green), Frost 
Tan (Desert Tan). Get an 
assortment for display and 
put a new punch in your 
sales. 


ACCO PRODUCTS, Inc. 


Ogdensburg, New York 
In Canada: Acco Canadian Co., Ltd., Toronto 


oooo~w-  ~ - ow~w 


A Real Beauty! , 


A Brand new addition to our line 
that is a natural for every office. 


“SPIN-TOP” __!. 
Smoker No. 190 


Automatic—NO SMOKE—NO 
ODOR. Knurled lace design on 
base and head. Ideal for offices, g 
lounges, etc. In Goldtone or 
Silvertone. 


Height 26'" — Base 8" 


Also available in Polished 
Chrome (Specify +1!90X). 









=>, 
> 














See Us at the NSOEA 





Exhibit — }#336W 














(ace TieegeRODucts, INC. 


Dept. OF 
111 Pioneer St., Brooklyn 31, N. Y. 4 
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Clary Inaugurates New Sales Bonus Plan 

Clary Corporation has inaugurated a compensation plan, 
with bonus commissions, which establishes a new high scale 
for senior salesmen of adding machines and cash registers, 
J. W. Stallings, general sales manager, announced. 

The new scale represents potential increases ranging from 
10 to 20 per cent over the former plan, according to Mr. 
Stallings. 

He explained the working of the plan as follows: A Class 
A senior salesman who reaches his sales quota for two con- 
secutive months receives a 2% bonus in addition to his regular 
20% commission. The bonus rate goes up to 4% for three or 
more consecutive months of quota sales. 

Thus a commission total of 24 per cent — highest in the 
competitive business machines sales field — is possible, he said. 

In addition, a $25 special bonus is paid to salesmen reach- 
ing a $1500 volume by the 15th of a month. 





NOFA Issues No. 12 in Know-How Series 

“The Architect, the Decorator, and You” is the title of the 
No. 12 brochure in the NOFA “Know-How” series by Anne 
Saum and Associates, training consultants. 

This treatise points out to office furniture dealers, “Today, 
many newcomers have jumped into the stream you once 
thought your own private territory. The architect, the deco- 
rator, the industrial designer, and the furniture merchandiser 
have become your competitors. Each day this competition 
grows both in number and in strength. You can gain from 
learning to live with this competition.” 

In amplifying this statement, Miss Saum says, “The archi- 
tect, the decorator, the industrial designer, the furniture mer- 
chandiser, and the dealer all have their own recognized spe- 
cialties. Respect for these specialties is essential on the part of 
everyone and sometimes all parties are equally guilty of tres- 
passing. Many services do overlap, and when this occurs, com- 
petition is a fair and open field with stimulating and satisfy- 
ing rewards.” 


K ARLO The Ideal 


Office Machine Stand 
> 






¢ STURDY 

CONSTRUCTION 
¢ PORTABLE 
¢ ASSURES 

CONSUMER 

SATISFACTION 
MODEL NO. | ADJUSTABLE 
METAL FROM 
WITH W D 26 TO 38 Model No. 1 
TOP INCHES 

Has the weight to counterbalance that of type er. Pro 
vides firm foundation needful for more and better typing. 
Makes pre ely correct posture { ble. Ar estment in 
e nomy } } eff ciency. 

Litetime all-metal construction except plyw 1 tops in 
Walnut sk and Mah gany finishe nly stand f its kind 


> WRITE FOR INFORMATION & PRICES 
MANUFACTURING 


COMPANY 
32 lonia Ave., SW., GRAND RAPIDS, MICH. 
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SIBLEY'S SOLD $27027° WITH 
AN INVESTMENT OF ONLY *66°° 


One SENTRY SAFE Sold 
Every EIGHT Store Days 


Think of it — Sibley, Lindsay & Curr Co.'s stationery department 
sold 32 SENTRY Personal SAFES in 12 months . . . $2,702.70 retail 
.. . with an outlay of only $66.50. A floor model does the trick, 
because SENTRY drop ships to order. 


Why not find out today why more and more stationery and office 
equipment retailers are selling SENTRY for fast turnover and 
volume profits? Every householder, farmer, professional and small 
businessman is a prospect. And remember . . . only SENTRY 
offers a quality-built personal safe priced to reach this virtually 
untapped market. 


See us at Room 632-A, 
NSOEA Convention, 
Chicago 











New 
SENTRY MAJOR 


3285 cu. in. - 275 Ibs. 
24," x 17," x 224%," 


Greater capacity, yet under- 
sells all competition. 


Suggested 
List Price 


*1105° 


STANDARD DISCOUNT 
Exclusive SENTRY plus adv 








allowance SENTRY 
SAFE and CABINET STANDARD 
2340 cu. in. - 210 Ibs. 
Vn" VY” Vv” 
A handsome piece of furniture that blends with 6%" 5 ee 
any home or office decor ... that serves as a 69 95 
night stand, end table, or TV base . . . yet con- $ . 
ceals a genuine personal safe. STANDARD DISCOUNT 
) Big-safe features include Vermiculite insulation plus adv. allowance 
{fire protection up to 1700° F), built-in com- 
bination k, one-piece door, 2 drawers, one 
with lock. Weight, 225 Ibs. Capacity 2340 cu. Suggested emt NOTE: All prices cre 
n. Dimen Outside, 24/2" x 17!" x 171": List Price = a suggested Eastern 
inside 5" x 12" x 13". Cabinet of genuine $ 95 Zone prices. 
African mahogany, in natural, blond, or walnut 2) _— 
finish, is 25/4" high, 20" deep. STANDARD DISCOUNT 
plus odv 
allowance 








New 
SENTRY 
MAIL COUPON TODAY FOR FULL DETAILS 
Wall or 
Floor a err ern e” 
: 545 West Ave., 
i VAULT : JOHN D. BRUSH & CO., INC., Rochester 11, N. Y. 
: : 
$3 9.95 : Gentlemen: Witheut obligation, send us full details of the SENTRY line and its 
4 : money-making possibilities. 
Standard Discount 
For wall installation, to be concealed by a Neme 
picture or panel — or sunk flush in a floor. In- 
side dime ns: 13" wide, 10" high, 6" deep. Address 
3 numb wheel combination lock, heavy cast 
steel d and frame, asbestos interior lining. 


Attention of 
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CEL-U-DEX Crown Tip 
INSERTABLE INDEX 


TRANSPARENT COLORS 


with visible exposures of 


%,'" (for one-line index), %'' (for two-line index), 
/,"" (for three-line index). 

Two six-inch lengths in each package—cut to re- 
vired sizes. Safe to use because non-combustible. 
uick, permanent adhesion. Attractively packaged 
Write for 


with blank and alphabetical inserts. 


samples and prices. 


CEL-U-DEX CORPORATION 


1 Mein Street, Brooklyn 1, WN. Y., U.S.A 























COS |ramout| seve mou 














All these features combined in ONE Book: 
@ Salesman Order Book @ Bill Book 
@ Purchase Order Book @ Receipt Book 
@ Cash Sales Book @ Credit Book 





@ All Sets Pre-Numbered ® Regulation Boxed 
@ All Sheets Bond Paper @ All Sizes Available 
DUPLICATE BOOKS: Original White Bond Paper, Duplicate Ca- 
nary Bond Paper 
TRIPLICATE BOOKS: Original White Bond Paper, Duplicate Canary 
Bond Papers, Triplicate Pink Bond Papers 


Write for information 


T. Green Inc. 


Distributors to the Stationery Trade Only 
11 WEST 30th STREET, NEW YORK 1, N.Y. 














Clary Report Given Merit Award 

The 1955 annual report of Marchant Calculators, Inc., has 
won for the Oakland, Calif., company its 12th consecutive 
Merit Award in a yearly competition conducted by Financial 
World. 

The Merit Award was conferred on corporate reports cited 
for “distinguished achievement in annual reporting” and mo- 
dernity of format and typography. The Marchant annual report 
featured the company’s manufacturing organization and proc- 
esses. 

Out of 26 office equipment and supplies manufacturing firms 
entering the competition over the past 14 years, Marchant Cal- 
culators, Inc., ranks second in number of consecutive awards, 





Wives Share in Clary Awards 

The Clary Corporation has just launched a new Summer 
Sweepstakes in which all the rewards go directly to the wives 
of its adding machine and cash register salesmen. 

Thirty weekly cash prizes, ranging from $50 to $5, are 
awarded for new machines sold by the company’s national 
sales force, according to J. W. Stallings, general sales manager, 

The wives become eligible for the prizes simply by mailing 
to the corporation’s main offices in San Gabriel, Calif., post 
cards giving the invoice numbers of the machines their hus- 
bands sold. Each week the lucky numbers receive the prizes. 

To make certain that all the ladies will be happy, an addi- 
tional $2 cash bonus for each machine is awarded at the end 
of the contest to all wives, regardless of whether they won 
any major prizes. 


A. B. Dick Names General Managers 

Clarence D. Fayling has been named general manager of 
A. B. Dick Company of New York, Inc., and Lawrence M. 
Aikens, general manager of A. B. Dick Company of Detroit, 
Inc. 

Both companies are subsidiaries of A. B. Dick Company. 







TYPEWRITER 
RIBBONS 
CREATE A PERMANENT 
IMPRESSION 
Leedall new nylon ribbons do 
create a lasting and permanent impres- 
sion, both on paper and to the user. 
Self-inking properties keep Leedall’s ny- 
lon fresh every day. 
| =a = oN eo), ie ii -j-le), 


Lasts for months. 
Permanent Impressions. 








Continuous action self-inking. 
Clean, crisp copy every day. 
Competitively priced. 








SEND FOR SAMPLES AND PRICE LIST TODAY 


) FH >) >p Oy. RH Free ltlovs-m nemo 


WHOLESALE ONLY DOMESTIC AND EXPORT 
Milltown, New Jersey °* Milltown 8-1045 
A RIBBON FOR EVERY MACHINE 
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introduces this new PROFESSIONAL SUITE 





The genuine Viny! Panelyte tops 
are resistant to stains, burns 


and mars. Standard 24” x 42”, 





Desk pedestal is equipped with 
box and letter drawers. Pedes- 
tal interchangeat e, right or left. 


a happy combination of good appearance and useful 
purpose — with a wide application for profitable sales 


Ths new Professional Suite is tailored to meet the needs of many, many 


offices (see example below). 


The five pieces cover a large scope of usefulness that enables you to sell an 
ensemble rather than only one piece. That of course is the profitable way to 


equip a new office or modernize an old one. 


This H-O-N Professional Suite follows the merchandising principle of making 
customers want new and better things because of good style, more usefulness. 
The Professional Suite has the essence for profitable sales. Select the units by 


number (below) and the color you wish. The H-O-N Co., Muscatine, Iowa. 
* * a 


EXAMPLES: The H-O-N Professional Suite is ideal in reception rooms, for doctors, 
dentists and other professional offices; in beauty and fashion shops; for schools and hos- 
pitals; in insurance and auto sales agencies (you will think of more); and the home too. 














NEW Phone Amplifier 
Frees BOTH Hands! 








Tel-O-Master 


® Amplifies incoming message for individual or 
group conference. Adjustable volume. 

® Picks up outgoing conversation from various 
parts of the room. 

® Frees BOTH hands for taking notes, moving about 
the office, consulting files, etc. 

Completely automatic and portable; no installation or electrical 

connections; powerful transistors operate on Mercury long-life batter- 

ies. Compact unit finished in handsome natural mahogany. Only 

$69.50, complete and ready to operate 





Dealerships available now. 


tshes 
Research Laboratory, Inc. 


Dept. OA-1, Palo Alto, Calif. 
Electronic Instruments Since 1932 













SELL 
THE LONG 
LIFE LINE 






















DE-LUXE 
Long-Life 
COSTUMERS 


Graceful, rugged, beautifully finished 
STEMPCO Costumers are fine furniture themselves. 
They complement and harmonize with the finest 
furniture in any offige, reception room, or 
restaurant. 

Square, turned, or fpered posts... beautiful 
textured wood... full 72 inches high, with heavy 
21-inch base for maximum stability ... preservative 
treated to prevent cracking or warping . .. matched 
legs ... no rocking on level floor heavy, durable 
brass-finish hooks... Oak, Walnut, Imitation Wal- 
nut standard finishes, or any special finish on 
request. 

The complete line of STEMPCO Office Acces- 
sories — Clipboards, Desk Trays, Typewriter Tables, 
Book and Catalog Stands, Telephone Tables, Chair 
Mats, and other products —is made by master 
craftsmen with the best materials in one of the 
finest factories in the Southwest. 


Write for Complete Catalog 
of STEMPCO Office Accessories 


STEMPE mown 


2830 ROBERTA STREET LLA AS 
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Allen & Company Becomes Division 
of Dixon Carbon & Ribbon Corp. 


Eldon M. Dixon, president of Dixon Carbon & Ribbon 
Corporation, New York City, has announced the acquisition of 
Allen & Company, 11-13 Vandewater St., also in Manhattan. 

Allen & Company remains an autonomous unit, operating 
as a division of Dixon Carbon & Ribbon Corp. The Allen 
Division will continue at the Vandewater address with its 
entire personnel intact. 

The Allen line at present consists of pencil carbons, type- 
writer ribbons, offset ribbons and specialty items. 

The Dixon firm and its new division specialize in supply 
stationers and dealers with carbons and ribbons under their 
own trade name or under the dealer’s trade name or imprint. 





C. R. Hadley, Todd Co. Consolidate 

The Charles R. Hadley Company, Los Angeles, has been 
consolidated with The Todd Company, Inc., of Rochester, 
N.Y., it was announced by George L, Todd, president of both 
companies. 

The two firms are both wholly owned subsidiaries of Bur- 
roughs Corporation, Detroit. 

The consolidation forms a combined organization with 
expected 1956 sales in excess of $30 million and a total em- 
ployment of more than 3,000, Todd said. The Todd Com- 
pany has issued stock to Burroughs for the assets of the 
Hadley Company and Hadley will function as a manufactur- 
ing and sales division of Todd. 


Takes New Post with Eriksen’s 

Richard E. Eriksen, recently added to the sales staff of 
Eriksen’s, Inc., 323 Erie st., Toledo, O., office supply firm, 
has been named the firm’s downtown representative for office 
machines. He is the son of Arnold Eriksen, president and 
founder of the company.—AK 


IV OLANA 


UNDER-COUNTER 


CASH DRAWERS 


assure profit 





COMPLETE LINE 


4 Popular Models 


@ No stock to carry 
— we will make 
drop shipment — in 
24 hours. 


@ Full dealer discount. 


@ Finest product of 
its type available. 






Model R-1 ba. 
Has removable metal money bin y/ 
tray with lock-on lid WY. 


To sell Indiana Cash Drawers all that is necessary is to display 
one, Your customers will like this high-grade product made of 
indiana hardwoods — with smooth finish inside and out. Quiet 
roller mechanism — warning bell that rings when drawer 
opens — high-grade disc tumbler lock. 

Write for bulletin. 


INDIANA CASH DRAWER CO. 
P.O. BOX 236-E 


Shelbyville, Indiana 
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It’s just what the doctor ordered: 


a davenport on which to relax for a few minutes 
after lunch. 
Ask your customer to stretch out on this lux- 


urious extra long Gunlocke davenport. Watch 
that look of complete satisfaction as he rests his 
head on the pillow-arms that are foam rubber 


filled. That’s real relaxation! 











o 





WITH GUNLOCKE’S AMAZING 
PILLOW-ARM DAVENPORT 


And it’s comfortable to sit on, too. Here is a 
really fine piece of furniture designed for all- 
around ease. 

Yessir, it’s easy to sell the comfort of this 
modern Gunlocke davenport because you're sell- 
ing what everyone wants, what every- 


one needs in these days of tension and 





pressure: relaxation! 


H.GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 


2689%L 


Sie ~ IT’S EASY TO SELL 
Relascdilae 











MAYLINE 





the 
MAY-0-MATIC 
Adjustable 
Table 





A table featuring instant height and top tilt 
adjustments, and space saving accessory 





s. % units. Mayline steel files can be installed in 
. 2 some models, separately or with Auxiliary 
$ unit. 


Tables are produced in popular top sizes and 
in two base sizes. Dealers write for your 
literature and prices today. 


Superiority 


Symbol of 


MAYLINE CO. 


625 NO. COMMERCE ST. 
SHEBOYGAN, WISCONSIN 





METAL PLAN FILE 








INIAVW 








MAYLINE 





LOOSE-LEAF 


PRESTO 





e BIG VOLUME! 
e FAST TURNOVER! 
e CONSUMER DEMAND! 


new! 
INNER SECTIONS for 

Post Binders and Ledgers 
© Nickel plated steel 
e %” and 1” lengths 


SCREW POSTS 

and EXTENSIONS 

© Bright finish 
aluminum 

e Rust proof 

POSTS—'%" to 4” 

EXTENSIONS—'2" and 1” 


PRONG PAPER FASTENERS with 
Continuous and Attachable Prongs 
¢ Top grade steel 

® Non-corrosive finish 
© Smooth edges 
2%" to 82" C-C 
SIZES: 1” to 6” capacity 


ACCESSORIES 















SIZES: 


Ask about our 


ALUMINUM 
ATALOG NO. 56 
ee SCREW POST 
Territories available for preeeriehtaan 
tablished sales representatives 
ve “7 with FREE 








CHARLES LEONARD, Inc. Display Kit 
58-04 64th Street, Maspeth 78, N. Y 


MANUFACTURERS OF STATIONERY SPECIALTIES 
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MEANS PROFI 1S! 













Hunsberger Retires from Montague Firm 

After 38 years of association with Charles J. Montague, 
Inc., Stationers, Easton, Pa., Guy Hunsberger retired July 1. 

Mr. Hunsberger started his career in the stationery business 
in 1902 with the J. C. Madden Stationery Store in Wikes-Barre, 
Pa. He was with that company nine years, going in 1911 to 
the R. E. Prendergast Stationery & Office Equipment Store in 
Scranton, Pa. 

It was from Scranton, in 1918, that Mr. Hunsberger came 
to Charles J. Montague’s. At the time of his retirement, Mr. 
Hunsberger was vice-president and assistant treasurer. 


Samuelson Appointed by Dixon 

The Joseph Dixon Crucible Company announced the 
appointment of A. Vincent Samuelson as product manager of 
the pencil sales division. 

In his present position, he is responsible for pencil sales divi- 
sion products—pencils, erasers, crayons and pencil sharpeners. 

Mr. Samuelson joined the Dixon organization in 1939 in an 
accounting capacity and served successively as a staff assistant 
to the executive vice-president, sales administration manager 
and assistant product manager in pencil sales, before assuming 
his present duties. 


has 


Andy Maish Recovers From Iliness 

R. A. Maish, known by friends throughout the country as 
Andy, has recovered from a virus infection which kept him 
incapacitated for two months. After spending some weeks at 
his home in Framingham, he and Mrs. Maish went to their 
favorite summer resort in Maine for a vacation. 

In addition to his long service with Dennison Manufacturing 
Company Mr. Maish has contributed liberally of his time to 
NSOEA through the years, starting about the time the late 
Charles P. Garvin took over the management of the organiza- 
tion. Upon his retirement from active work with Dennison he 
also retired from the NSOEA executive committee but con- 
tinues to assist without fanfare in a practical way. 


SALI 


kK 
ERICAN INDIA ™ 


> 
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The Boss sure sells a lot o° 
| Bentson products Yep...and the customers must 
like ’em, too...’cause they always 


order more. 





ee ee 


“a 





. ABSOLUTELY RIGHT! will be glad to pay. In eure pou too can sell 
% more! Sell with confidence . . . by selling Bent- 
nm! 
: W] you sell Bentson, you're selling more rs 
than just an ordinary desk, table or file. . . The design stability of the Bentson line 
mucl re! You're selling the finest quality makes re-ordering a pleasure—always in style. 
product that has proven itself superior in con- _ Pleasing color toned harmony radiates comfort 
| struct and performance. and working ease in amy office. 
| Only Bentson gives you Perma-hush con- In answer to your request, we will gladly 
| struction. Yes, and only Bentson gives you so _— furnish complete information on the Bentson 
many quality features at a price your customers _ line. Write today. 









































| The BENTSON MANUFACTURING Company 


AURORA, ILLINOIS 
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Lifetime ALUMINUM 
FRAMES and BOARDS 
CHALK TROUGHS a 


make 20: BARRICKS BOARDS 


sales for 
For prestige installations or budget-wise 
utility, these handsome, rugged Barricks 
units are top sellers. Their gleaming alu- 
minum needs no maintenance — keeps its 
beauty for a lifetime. Each board a self- 
contained modern unit with BLACK 
or GREEN chalkboard for smooth writ- 
ing, sharp visibility and easy erasure. 
Bulletin Boards and Combination Boards 
of finest resilient bulletin board cork. 


COMBINATION | 








oe 
Types & Sizes 
Ranging from 
18” x 24” TO 
48” x 96" 

Pius special sizes 


See the complete line, including 

MAGNETIC CHALKBOARDS and EASELS 
at the N.S.O.E.A. Convention 

CONRAD HILTON HOTEL 


ROOM 626A 






=F Ud ilo. Cl icmmedee 


CHALKBOARD DIVISION 
134 West 54th Street, Chicago 9, Ill. 


17'S NEW! 


IT’S NEEDED 
‘T'S A 
ROFIT-MAKER 


<= " AMBERG 


FILE & INDEX COMPANY 
{637 DUANE BLVD 
KANKAKEE, ILLINOIS 


Mr. Stationer: Merchandising 


Makes You Money 


By Lovis M. Brown 

President, Eberhard Faber Pencil Company, Brooklyn, N. Y. 
and Vice President of the Manufacturers Division, NSOEA 
Delivered at the 1956 Regionals 


Today I am going to talk about how merchandising can 
make money for you. When I speak of merchandising | mean 
the intelligent and comprehensive use of advertising and sales 
promotion. 

[he promotion material which you will see in this film was 
selected by a firm of impartial consultants to illustrate some 
of the ways, Mr. Stationer, that Merchandising Makes Money. 

We're now in the season of America’s favorite pastime, 
baseball. In many ways, we can draw comparisons from this 
sport. 

Just think what a ball game we’re really in! Our industry, 
gentlemen, your business and mine, is in the major league. 
We have teams and players of all sizes and dimensions that 
are out to break records and win pennants. Every member 
of the team has a stake in this game . . . from adding ma- 
chines to wastebaskets . from the very top of the lineup 
down to the very last name .. . from A to Z. Now that we’re 
major leaguers, we should act like them. Each and every one 
of us must do our part towards achieving ultimate success 
for the industry, for you and for me — larger gate receipts 
for all. It will be the teamwork of all of the players in our 
game — the manufacturers and you, the stationers — that 
will count; all of us in there pitching together. 

We're not only in big business but, more important, we’re 
in a growing business. One out of every eight persons em- 
ployed in the country is a clerical office worker. The office 
equipment and stationery industry grosses some four billion 
dollars a year. Every part and parcel of America’s business 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 
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it all adds up to a 
low cost high quality 
product...the 


new Regna itemizing cash register 


a cash register, 
adding machine 
and simplified 
bookkeeping 
machine 

ALL IN ONE 
STREAMLINED UNIT! 


pee i, me ati { IN CANADA: Regna Cash Registers of Canada Ltd., 704 hetre 
peur r., ; Dame St. W., Montreal, Que., and Business Equipment Machines 

product in Ta 489-R King St. W., Toronto, Ont. 

" shield ar rat OUTSIDE CONTINENTAL U.S.: Jorgen S. Lien, Box 507, Bergen, 
dels in yer mereey. 


Complete stock of Regna parts available throughout the U.S, 


eceipts can | 

hecked any time e 
Vv records 

ne swift operat 


 irectine Grand Tot Regna Cash hatinters. Inc. 
C ou ntin: , 175 Fifth Avenue, New York 10, N. Y. 


« Custom: 

hows volur I 

« 6 designatin; Gentlemen: 

epartment ‘ Please send more information on the new Regna — Cash 


3 va eo * Register and outline advantages of becoming a ealer. 


Ime liv idual k« 


. Paid-( 








today is influenced by the office and hence by office equip- 
ment, stationery and writing supplies. The Office Publications 


Remember! | 
have made available to us a score card which shows that 


25% of all the man hours of working time is spent in the 
‘ office. 
rhis ratio of one out of eight persons points up even more 
clearly how the proportion of clerical workers to all em- 
as iielity Une fer ee persons has a. from seh in — = ‘Ose in 
Bank Goonter and Office Use to 13.2% in 1955, an all time high. These figures indi- 
ome cate without question the importance of our industry upon the 
economy of the country. And it will continue to grow. Why? 


How do we know? 
Let’s take a look at a chart provided by Office Appliances 


Bronze : "= : , 
Sentine showing office product sales over a 10 year period from 1943 
p let to 1953. The board, using 1943 as a base year of 100, re- 
_— : veals that sales in our industry have increased some 300% 


while, in the same period, the gross national product of the 
nation’s economy increased only by 90%. 

And there’s no use kidding ourselves; advertising, mer- 
chandising, and sales promotion have played a large part in 
our total of runs-batted-in. The phenomenal growth of our 
industry has been due in no small part to the intelligent use 
of advertising and promotional aids. The continued growth of 
the industry will be measured by the manner in which we 
develop and use promotion and modern merchandising meth- 
ods to best advantage. A box score provided by Advertising 
Age, showing the percentage of sales invested in stationery ad- 
. vertising in 1954, indicates that slightly more than 2% of 
Fountain or os f 

sales was spent on advertising by manufacturers in our club- 

Ball Pens house. This figure appears to be in line with other industries 
of comparable size. 

OFFICE APPLIANCES provides another box score show- 
ing advertising expenditures by retail stationers. It appears 


» ma gf I aes that the average stationer is spending approximately 1% of 
4 Hec. Ball Pens net sales in the advertising and promotion of the industry’s 

Des " . . ° . » P " " 

Desk Sets goods, excluding printing, production, and distribution of 


Counter Sets oe , . . 
Calendars catalogs. The largest dealers average about 2%. Mr. Stationer, 











Write for literature and prices 


Tel: Diamond 3-7965 546 SOUTH ROCKFORD Perpetual 
TULSA 20, OKLAHOMA 








“MIKE IT”. . . by thousandths 


instantaneous Reading...Save Time 
Eliminate Guesswork with the 


Yew EVA-GAUGE 


It’s true VUL-COTS are known as a 
“high-profit” line because VUL-COTS 
sell easier—quality always does. 

National Vulcanized Fibre is the versa- 
tile material that makes VUL-COTS 
strong, smooth, tough and durable. 
Add to this VUL-COT’S famous top 


edge—double rolled for double 
strength, their neat attractive appear- 
ance, a color choice plus five pleas- 
ing styles . . . and you have a waste- 
basket line you'll be proud to offer. 
Little wonder you can sell VUL-COTS 
See us a: with confidence to your most dis- 





SPECIFICATIONS: REMOVE EXCUSES FOR ERRORS N.S.0.E.A. criminating customers—and sell 
= Give workmen handy precision means for =e “+1 
; ~ aoe instantly measuring by thousandths / Chicago them for profit! 
= — Cuts, Elect Plates, Rubber Plates, Offset For catal rice da h ri 
@ Gross Shipping Blankets, Paper Stock, Card Stock, Foundry _ Booth #56 fore talog p ce d ta sheet write 
Weight 30 Ibs. Type Rule. Linotype Slugs, Ludlow Slugs and ; direct to Dept >, 
@ Range from .000” all other items when quick precision gauging 
to 1.000” will facilitate production and eliminate errors NATIONAL, 


AMERICAN EVATYPE VULCANIZED FIBRE CO. 
CORPORATION @issis"ncs apes te. osc 
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Visit our suite at the 
: \. NSOEA Convention 
in Chicago 


it's always a pleasure to make 
new acquaintances and see 
old friends during the convention days. 
We hope you'll accept our 
invitation to stop in, whether for business 
or just pleasant relaxation. 
Representatives from all of our divisions 
will be waiting to welcome you. 


OA—9 /56 







your invitation to 


PROFITS 


ATURALLY, higher profits are one reason why 
FAULTLESS is the line “most wanted” by 
leading dealers, but there are many more. Qual- 
ity — prestige — customer satisfaction — loyalty 
to dealer interests — these are some of the plus 
factors that have helped bring success to FAULT- 
LESS dealers. 


FAULTLESS products are sold only through 
a quota of qualified retailers, protected by a 
dealer policy offering many advantages. There’s 
no distribution through jobbers. 

Compare these advantages and the complete- 
ness of the FAULTLESS line. See how much 
more FAULTLESS offers both dealer and 
customer. 


STATIONERS LOOSE LEAF CO. 


MILWAUKEE 1 © 524 N. BROADWAY 
NEW YORK 3 © 114-116 E. 13TH ST, 


INCREASED 
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TOP QUALITY 


La Salle 


Traditional — Contemporary — Modern 
Office Accessories 





2216 N. CLYBOURN AVENUE 





Nos. 272 to 277 21/2” deep — 

55s” diameter at top screen Ash Trays — Floor Smokers, 
Screen tops, closed snuffer types 
glass _—itiners Walnut, Brass, 
Genuine Bronze, Anodized Aluxi- 
num, Chrome Plated and baked 
finishes 


No. 775 Same Ash Tray in Clear 
Gold or Satin Silver Anodized 
Aluminum 


Nos. 272—277 from $3.00 list 
for Colored Receptacles with 
Chrome Screen to $8.50 for 

; Jewelers Bronze. Companion Smok- 
— ers from $9.00 to $20.00 list 





Two styles — two sizes Walnut 
Trays. 6” Crystal or Amber Glass 
Liners $4.00, 8” $5.50 list 
Walnut Floor Smokers from 
$18.00 to $24.00 list. Three 
smokers with Tapered Posts and 
Brass Ferrules—two with Satin 
Brass Handles — heavily weighted 
bases 





Nos. 8A — 12A Wainut 
Write for complete catalog 
. covering Ash Trays, Smokers 
and Costumers. 


Tell us metal furniture line han- 
died so we may recommend 
suitable finishes 


SL, St propucts co. 


CHICAGO 14, ILL. 




















SINCE 1932 























SHELVING 
PARTS BINS 
CABINETS 
COUNTERS 
BENCHES 
SHOP BOXES 
PARTS DRAWER 
INSERTS 


Write for LATEST CATALOG 
PRICE LIST AND DEALER'S DISCOUNT 


Neiman Steel Equipment Co., Inc. 


R AND'VENANGO STS., PHILA. 34. PA 
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| effectively and efficiently use . . 


to reach the sales volume you have today, you would have to 
be pitching a larger amount of money into your sales promo- 
tion budget if your manufacturers did not backstop you with 
expenditures for sales aids and helps, merchandising materials, 
and advertising. The next time you consider tossing a manu- 
facturer’s sales pormotion or merchandising piece on the play- 
ers’ bench without putting it into play, just remember how 
much it would cost you to produce the same material yourself. 

As time goes on, if we play the game right, we will attract 
more and more of a crowd to help boost our gate receipts. 
So then this is our job — to push these spectators into action, 
of buying our goods. How, are we going to do it? In what 
way? Merchandising is surely going to help. Merchandising 
is the planning involved in the marketing of the right mer- 
chandise at the right place at the right time with the right 
quantities at the right price. This includes the application and 
use of advertising and sales promotional pieces and creative 
display of the good themselves. Actually, merchandising is 
pre-selling potential customers on the need for a particular 
product. 

No baseball team goes out on the field without planning in 
detail for the day’s game. This strategy applies to us, Mr. 
Stationer. It is up to us to have a knowledge of where the 
market is and its size, what is required to serve it, and the 
ways to translate this information into sales. But merchandis- 
ing, the art of moving people to move goods, has as its key 
word “planning.” There must be accurate timing and coordina- 
tion of the steps of our merchandising program. 

Like the manager of a baseball club, we must plan our 
strategy, plan our techniques, and then produce. Like each 
member of a ball team, each has his own responsibility and 
part to play. Manufacturers have learned long ago that in 
order to help themselves, they must first help their customers 
to make selling more effective and efficient. 

The ultimate result of this planning and strategy is every 
conceivable bit of equipment that you, Mr. Stationer, can 
. from direct mail and state- 
ment stuffers to newspaper mats and catalogs, counter cards, 
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ALVIN 

Your 
Template 
Supply House 


.) “Quality At The Right Price” 


ttHtret: 

> i am an a8 ae aid 

TTT? 

1 Sort e+ 
4o TT 
wi tet! 
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RAPID-DESIGN ¢ TIMELY * DO-ALL * CASSEL. etc. 


WRITE FOR THE ALVIN 1956 GENERAL CATALOG 
ALVIN & COMPANY 


Importers, Manufacturers and Distributors 
Windsor, Connecticut 
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Silver Dollar 
Crossword Puzzle 












































































































































A circular, complete with the puzzle, as pictured above, and the clues has already been mailed 
to you. This circular will also be available at the Convention - Weis Booth No. 87. 


After completion, mail your entry to Weis, or drop it in the box at the Weis Booth. 


The first 500 entries deemed winners by the judges in accuracy, neatness and legibility, will 
receive Silver Dollars. 


Submitted entries automatically become the property of The Weis Manufacturing Company, 
and cannot be returned. 


There’s only one chance in 500 you'll lose - - so why not try? 


Sf MONROE, MICHIGAN 
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Collect Those Easily Earned, 


sm <mzegy, Added PROFITS 
A” When You Use 


AICcO’s 
One 
Reliable 

Source 


of 


Supply 
For All 


Your Needs 
In 


GUIDES! 


Specialists! 























GUIDE 


You Can Whatever your needs in Guides, it is profit- 
wise to count on Aigner. You have a choice 


They Are 


Also Rely of horizontal and vertical Guides; Card 
on AICO Guides, Check File Guides, Open Shelf Filing 
for Guides, Out Guides, System Guides, Tabulat- 


INDEXES ing Guides and Guides made to your own 


ail specifications. You save on ordering, book- 
keeping, stock and storage, and, national Ad- 


TABBING  vertising helps you sell. 


ate Write for Literature, Sales Aids, Samples, Prices 
97 Reade St., New York 13, N.Y. 


INDEXES 426 S. Clinton St., Chicago 7, Ill. 














Less work... 


More Sales, 


Mr. Dealer... 






















FORCE 
Model 200 


This versatile numbering 
machine has more uses 
than your customers ever 
dreamed of — means more 
sales, easier sales for you. 
Lever operated, it numbers 
in any desired sequence. ‘ 





Write for New Selector Catalog. 


WM. A. FORCE 


ICHOLS AVENUE, BROOKLYN &, N.Y. 
CHICAGO, SAN FRANCISCO and CANADA 
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window displays, and suggestions and hints for assisting in 
store modernization. True, one manufacturer’s aids may differ 
or vary from another, but basically they all provide materials 
such as we are talking about today to help you ring that cash 
register. 

Some of the most popular merchandising aids which manu- 
facturers provide are display materials. Displays are considered 
to be the clincher medium; they are advertisements come to 
life on the ball field where the players actually play their 
parts. 

Displays introduce a product to the public quickly at the 
store window, inside the store and at the sales counter. They 
tie in with the main advertising themes and provide continu- 
ity of package, color schemes and presentation. They improve 
the appearance of the dealer’s store, promote related items 
and supply background for seasons, events and products. 
Basically, displays must contain four major elements: they 
must get attention quickly, must hold the consumer's interest, 
stimulate a desire for the product, and encourage the con- 
sumer towards immediate buying action. 

Streamers and decals which are designed to stop street and 
store traffic invite customers to examine the merchandise 
which you have on display. Such a display must be perfectly 
planned and created so as to make quickly the right impres- 
sion. 

The selling counter is the best location for displays, because 
it is the ultimate point of purchase area where a customer 
comes in contact with the actual product. This is the best 
medium for creating impulse buying and pick up sales. 

[he dimensional displays illustrated here give a feeling of 
greater perception and depth in a vivid and realistic portrayal 
of the merchandise. They are one of the most powerful atten- 
tion getters. 

To help you sell more goods, many manufacturers today 
provide excellent counter display units which incorporate the 
actual merchandise itself. These displays invite impulse buy- 
ing. They bring the merchandise off the shelves, out of the 
boxes, and on to the counter. 

More and more signs of all kinds are being distributed free 


VISO-DESKPLATE | 
.. Sells on Sight! 


a shelf 
plate to 









fit most 
any 
desk 


@ Permits clear, quick reference to 
phone lists, calendars, price 
schedules, etc, 

@ Reference material quickly add- 

ed or changed by simply lifting 

hinged plate. 

Provides an excellent, crystal- 

clear writing surface. 

Protects reference material from 

wear and tear of everyday use. 

Adheres to either wood or metal. 

Practically unbreakable. 

Standard size 121%.” wide x 15” 

long. 


You will find VISO-DESKPLATE a good “door opener” for 
new accounts and an excellent “conversation piece’’ for your 
established trade. 

Sample and Price Schedule upon request. 


D. C. HEY CO., INC. 


422 So. 7th St. Minneopolis 15, Minn. 


Material easily changed 
by lifting the hinged plate 
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ACE PILOT 


ACE STANDARD 





ACE CLIPPER STAPLING PLIERS 
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NUMBER 202 


Top quality at low 
price. Gives perfect 
performance. Loads 
105 ACE Scout Sta- 
ples No. 200. 


NUMBER 402 


Millions in use the 
world over. Staples, 
pins, tacks. Loads 
210 standard size 
Staples. 


NUMBER 102 


Famous for endur- 
ance. Gives perfect 
lifetime perform- 
ance. Uses stand- 
ard size Staples. 


NUMBER 502 


World's finest, most 
attractive 4-way 
Stapler . . hand- 
fastens, staples, 
pins, tacks. Loade 
210 ACELINER 
Staples No. 20285. 


NUMBER 702 


Saves time and 
money for florists, 
dry cleaners, stores, 
schools, factories, 
offices. Loads 210 
ACE Clipper No. 
700 Staples. 


i 


{ 


Push The Line That Has 
PROVED SUCCESSFUL 
For Over 25 Years! 


ACE Stapling Equipment is known 
all over the world as the finest! 
Sheer merit has won this enviable 
reputation for. each of the five 
models . . . SCOUT, PILOT, ACE 
STANDARD, ACELINER, AND 
CLIPPER . . . in the complete line. 
Here, then, are the outstanding 
Staplers that assure fast, profit- 
able repeat sales. 


The ACE Staple Remover and ACE 
Staples have also gained over- 
whelming preference among 
dealers and users! 


Attractive, free display material 
and literature is always waiting 
your requisitions. And, forceful 
trade magazine advertising helps 
you, too. it reaches Insurance 
Firms, Banks, Florists, Laundries, 


Cleaners and Dyers, plus 20,000 
office management executives. 
Check your stocks today. Have you 
an ample supply of ALL items on 
this page? 

SOLD THROUGH DEALERS EXCLUSIVELY 


ACE STAPLE REMOVER and STAPLES 


The smooth, efficient performance of an ACE 
Staple Remover never fails. Staples snap out 
quicker, easier, without tearing paper. 
Millions now in use! ACE Staples have highest 
tensile penetrating strength. Made of finest 
steel wire. Fit a// standard Staplers. 


SEE THE COMPLETE ACE LINE AT THE N.S.0O.E.A. 
CONVENTION, CHICAGO, SEPT. 29—OCT. 3rd 





Cased: GGG SAPS Un O06 tees totes eet eee eT ees 


FEATURE THE FINEST... 
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Your Room Space 


is 
CEILING HIGH 


when you use 


Adjusto- 
Deck 


BRACKET 
SHELVING 


Revolutionary 
New & Better 


Will carry tremendous / = 
loads 





e SS 

Expands storage space upward. 2-sided bracket shelving adjusts to any 
depth or width, clear to ceiling. Installs without special tools. Uprights 
take rugged hold of ceiling & floor without bolting or threading of pipe 
Costs 30% tess than steel shelving. Saves on freight rates. Standard pipe 
& plywood may be bought locally to suit needs. Depths 26” to 96”. Widths 
48” to 96”. 

Without shelving, ADJUSTO-DECK also makes perfect Hanging Racks 


Write Today for Full Information 
WALTER HAERTEL CO. 


2840 FOURTH AVENUE, SOUTH 
MINNEAPOLIS 8, MINN. 











of charge by manufacturers to you, Mr. Stationer. The proper 
use of these visual materials, in conjunction with merchandise 
displays placed in proper arrangement with the flow of traffic 
and the store layout, will without question increase your gate 
receipts. 

There are other sales promotion and merchandising pieces 
which seek out your customers more directly. These materials 
take the form of direct mail, package and envelope stuffers, 
counter pieces or hand out pieces. In this type of advertising 
it is important to get across the basic what, when, where, 
why, who and how. Tell the prospect what product is being 
sold, what it costs, and what it’s going to do for him. Mailing 
lists should be constantly kept up-to-date. A direct mail piece 
is only as good as the accuracy of the mailing list. 

Some of the most worthwhile selling aids which manufac- 
turers make available to you as stationers are newspaper mats 
and radio and TV scripts. Mats are an exceptionally useful 
selling tool because they have been prepared by the best 
artists and copywriters in the business and they are produced 
by the finest process. But like most good sales tools, they must 
be used correctly and carefully if they are to be effective. A 
mat service, if intelligently used by a local stationer, will pro- 
vide the means for tying in his own advertising with a manu- 
facturer’s national campaign. Network television shows draw 
large audiences in local areas. The smallest spot before, dur- 
ing or after a network show is well worthwhile. 

Catalogs are probably the most universal aid distributed free 
of charge by manufacturers in this industry. The catalog is 
the manufacturer’s “bible” and final word as to the shape, 
size, color, utility and other information concerning the prod- 
ucts offered for sale. It is extremely useful to the stationer in 
providing information for his customers regarding the manu- 
facturer’s products. As a matter of fact, the dealer may use 
the basic information contained in the catalog for the prepara- 
tion of his own. Most manufacturers will supply to their cus- 
tomers, free of charge, electros illustrating the products in 
their catalogs as well as descriptive data. 

In addition to materials for display, manufacturers furnish 
Stationers other tools and helps which many times are over- 





U MODULAR IMPERIAL 


Whether your requirement be a desk, table, or modular unit — 
a Designcraft Product will enhance the appearance of your 
space — promote efficiency — and give one an impression of 
dash combined with elegance. 


Designcraft’s new Multi-Line Series reflect the distinctive look 
in furniture design. Different combinations of the various units 
will effect results to suit your specific needs. 





4 























Send for our new illustrated brochure and price list. 
OPEN TERRITORIES AVAILABLE TO MFGRS. REPS. 
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‘Tops 


ANY WAY 
youU LOOK 


AT IT... 









NEW HARTER 


EXECUTIVE POSTURE CHAIR 


Business men like the cut of its new backrest 
that’s manly without being cumbersome. And 
the Model 70 gives all the comfort naturally 
expected in a Harter executive posture chair. 
Deep, molded foam rubber cushions and correct 
posture design see to that. No matter how close 
you look at the Model 70, you're impressed 
by the flawless quality of metal finishes and 


tailoring. Top grade upholsteries in a wide 





) 


range of colors give extra style. From the dealer's 


A look from this angle Pr vi ‘¢ all add hi h 
neti os thé aie: point of view, it all adds up to this—the 70 is 
| design and tops as a business and profit builder. If there’s no 


ae Harter dealer in your area, drop us a line. 


adjustments. 


Harter Corporation 
' 925 Prairie St., Sturgis, Mich. 
te In Canada: Harter Metal Furniture, Ltd., Guelph, Ontario 


Al ARTE R ‘cuss 


STURGIS, MICHIGAN 
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looked. A dealer help means exactly what it says and its value 


NEV J is determined by the extent it helps the dealer. Dealer sales 
& tools and helps take the form of circulars, sales training 
SERVO STAPLER bulletins, house organs, manuals, motion pictures, slide films, 
charts, product information material and folders. Some of the 


” 


USES STANDARD STAPLES + 
, most effective dealer helps and sales tools are the “how to 
booklets — the booklets which instruct, inform and suggest 

new ideas for stimulating and increasing business. 


In this day and age of modernization and automation, self- 
service and functional design, more and more manufacturers 
are distributing to their dealers, without charge, suggestions. 
on how to re-design, layout and modernize the retail station- 
ery store. These ideas, suggestions and hints, together with 
those from the National Stationery & Office Equipment As- 
sociation, provide a wealth of knowledge from which you can 
draw to help build sales. The expert advice which manufac- 
turers pass on to you is derived from the leading and most re- 
putable architects and designers in the business. More and 
more, the trend appears to be on the self-service type of sta- 
tionery operation. 


In planning the modernization of your stationery store, re- 
member that your first concern is your customer and his shop- 
ping habits. Your store should be colorful, pleasant and easy 
to shop in. Consider the best use of space, which should be 
flexible and adaptable enough to provide for the best circula- 





5” ALL STEEL STAPLER 


Chrome and decorator color finish on base and top 





Open channel loading mechanism : tion of customers. Remember self-service fixtures, lighting, 
Comes complete in combination package with 1000 staples cir oe . s 
Celor assortment: red, green, black, gray air conditioning. Remember the store front should be a dis- 
ideal for home and office as a stapler or a tacker play, an advertisement, a welcome. It should attract and be 
, iain cial” tad , 7 attractive. It is indeed the customer’s first impression of your 
Manufacturers of standar n i tri t t t t . A 
mar oe ae oS eS ee store. More and more windows are being opened, lighting 


every make of stapling machine on the market. : 
improved, and stores re-designed. 


Write for prices and dealer discounts 


ALL TYPE 
STAPLE CO. En ee 


1600 MANHATTAN AVE. UNION CITY, N.J. The manufacturer backstops you, your merchandising and 


CENTRALS BETTER BUYS! 


" Rolledge 


<j. STEEL WASTE BASKETS 





All of the equipment, all of the players for your ball game 
which you have seen in the past slides are only a small part 
of what your manufacturers provide to help you sell. Powerful 
advertising programs in national media stand behind your 





STAPLES 












® Roll Edge rim 
Easy to lift! 


¢ Inverted bottom 
® Tapered design 


er CLICKSNAP 
and colors STEEL BOXES 
One of Central's complete line of 
Cash, Bond and Utility boxes 
TEN STYLES 
One-piece construction—Heavy 
gauge steel—Rounded corners— 
Hammered silver finish. 


+ ww See your Jobber or write us 
for complete details. 


Easy to Lift! CENTRAL can company 
2415 WEST 19th STREET, CHICAGO 8, ILLINOIS - 
SEE OUR CONVENTION EXHIBIT IN ROOM 509. 
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lok get together... 


You'll find us in our Suite, and 





Spotseald® Adding Machine & Other 
Rolls ¢ Desk Blotters, Embossed & Plain 
® File Folders, Manila © Memo Fillers 
® Notebooks, Eye-Tint® & White ¢ Pads, 
Plain © Pads, Ruled @ Printed “Copy” 


Second Sheets © Bond & Sulphite Papers 
® Manifold Papers © Mimeo Papers 
® Duplicating Papers © Manila Second 
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Rockwell-Barnes Company © 
Specialists to the Stationer Since 1903 : 


35 EAST WACKER DRIVE @ CHICAGO 1, ILLINOES 














BINDERS 





New COLORED RING 


SELL ON 
SIGHT ! 


New Eye Appeal 
AQUA 

CORAL 
AVOCADO 
GREEN 

FRE ENGINE 


RED 
OYSTER WHITE 
CHARCOAL 

GREY 


Made 
with 
Fabulous 


DURAHYDE 


Scuff-Proof Viny! 


5 YEAR GUARANTEE AGAINST ANY DEFECT 
Styled with eye catching color. Built with vigor and strength in evefy stitch 
JUMBO SIZE . . . has extra large rings and tremendous capacity. Two pockets 
Zipper compartment. Identification card frame. Choice of 2 or 3 ring style 
Complete Binder line at Popular Prices... . 


$1.95, $3.95, $4.95, and $5.95 











ORTHWEST 


LEATHER GOODS CO, 


Quality 


/ Craftsmanship 





311 N. Desplaines St. 


Phone 
Chicago 6, Ill. ANdover 3-4488 





FOR MAXIMUM 
Display "impact 


POINT-OF-PURCHASE : 


THE 
REYBURN MANUFACTURING CO.,INC. 


PHILADELPHIA 32, PA. 





sales promotion with a strong bull pen of advertising in na- 
tional magazines, radio, TV, billboards, classified directories, 
and direct mail. He advertises in newspapers on a national and 
local level with you as an active teammate. 

Remember this? It is the equipment that we said earlier 
came from the clubhouse of the manufacturer. Now, that it’s 
in your training camp, plus all the additional curves at the 
local level, the real success story lies in your hands. You must 
tie into the manufacturer’s program with your own right here 
in this area. Follow the leaders; see what others are doing 
to put into play the full battery of ammunition; read your 
own trade journals; they'll give you the signals on what the 
rest of the country is doing. 

But, as I said earlier, all of this takes planning and strategy. 
This is the secret of successful merchandising. Plan! Plan as 
much as a year in advance! This is not a hit or miss affair — 
yours must be a plan of action. No one is so skilled that 
he can afford to overlook sales promotion, advertising and 
merchandising. Every stationer, regardless of size, should have 
someone whose responsibility it is to direct merchandising 
activities. 

Now that the strategy meeting is over the players are mov- 
ing out to the field as each has a part to play in the game to 
follow. By the same token, sales promotion, advertising and 
merchandising must all be coordinated, supported, meshed 
with the other plays in your business. Carrying out a mer- 
chandising program as a planned unit will give you a sound 
and effective basis of operation. As the game progresses you 
will find each manufacturer varying his attack. Your own ap- 
proach must also be changed as your problems and situations 
demand. But each one of us, large and small, must get into 
the game. We must play it to the hilt. This calls for an adroit 
mixture of hitting, bunting, base stealing, etc. 

Sure, as in any ball game, there will be problems. And 
each one of you will from time to time have special problems. 
Perhaps your manufacturer can help you if you will seek his 
advice stepping up to the plate. 

You can be assured that manufacturers will do their best to 
back you up wherever possible. Together we'll succeed, hit 


_ tags. 
> jabels 


TE Your best hay for afj.ce (ratory schack, stone, home 












ILLINOIS 


. 4048 W. POLK ST., CHICAGO 24, 
WAREHOUSES: $01 W. VICKERY BLVD., FORT WORTH, TEXAS 
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BO OTH 327-W 


Hote! Conrad Hilton 
Sept. 29, Oct. 1-2-3 
for the 


BIG SHOW 


\\ OF FAST-SELLING 1956 * 
\. GUEST-WELCOMING 
ACCESSORIES 


Come One! Come All! 























MODERN SPUN ALUMINUM 
| ACCESSORIES FOR 


e OFFICES 


No. 18-GR Silent Butler e HOTELS 


GARMENT RACK e INDUSTRIALS 


e BARBER and BEAUTY SHOPS 
e RESTAURANTS 

e TAVERNS 

e PUBLIC BUILDINGS 

e FUNERAL HOMES 

e SCHOOLS 





“Oo i -N 
Monarc h No. 75-S Modurn No. 56-S Regal . 
COSTUMER SAND URN SAND URN 


= 
_eslVATEOICoe 
ES e ST.LOUIS 4, MO 
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- SELECT ROUGH 
‘AND REBUILT 


OFFICE MACHINES? 


CALCULATORS ADDING MACHINES 
TYPEWRITERS BOOKKEEPING 
COMPTOMETERS ADDRESSING 


Be wise like so many alert dealers. 
We offer hundreds of machines of 
unusually high quality at prices that 
allow you to make a good profit. 


Write for special price list today! 
Cable address “ADDBOOKAL” 


INTERNATIONAL OFFICE APPLIANCES, Inc. 
326 Broadway, New York 7, N. Y. 
HAnover 2-6700 





3 '\ | those home runs, win those ball games. Co-ordinated efforts 


will be the secret of our mutual success. Get the most value 
out of the dollar. Take advantage of the materials that are 
provided for you. Use them wisely to ring your cash register 
loud and clear. Together your merchandising and ours will 
make money. 

Each one of us is only as good as the other, coached and 
backed by the National Stationery & Office Equipment As- 


| 





sociation. Paul Burbank, Homer Lay and their staff provide 

a us with all kinds of information and assistance from research 

studies to suggestions for stimulating sales . . . store modern- 

has the largest ization . . . merchandising . . . advertising ... for the bene- 
- fit of all of us. 

selection of low cost This is a team operation — all of us must do our part, and 


if we’re in position playing our hardest, using every available 
aid which we all have at our disposal, then, MR. STATION- 
ER, MERCHANDISING WILL MAKE MONEY. 
Newest Office Equipment Exports 

to be Seen at World Trade Fair 

The outstanding developments in imported office equipment 
and stationery will be among merchandise presented to buyers 
from North and South America at the United States World 
Trade Fair, to be held in New York’s Coliseum from April 
14 to 27, 1957, announces Charles Snitow, president of the 
Exposition. 

Ranking with the huge Paris and Milan Exhibitions, the 
U.S. World Trade Fair began taking shape with the announce- 
ment of an initial group of 23 major nations set for participa- 
tion. The first wave of large-scale foreign government activity 
came within six months after New York City’s Mayor Robert 
F. Wagner set the date for the International Exposition. 

Among the participating nations are Brazil, Canada, Ceylon, 
Denmark, Finland, France, West Germany, Great Britain, 
Greece, India, Ireland, Israel, Italy, Japan, Korea, Lebanon, 
Netherlands, Norway, Pakistan, Sweden, Turkey, Venezuela 
and Yugoslavia. West Berlin, although not a nation, will share 
equal status with the other countries. It is the 24th participant 
to date. 























SELL YOUR NAME...YOUR PRODUCTS 


... YOUR SERVICES 


Ut the Ponto lae! 


Selective advertising is effective advertising! “AUTOGRAPHS” 


RENTALS + SALES © SERVICE put your advertising where it is most selective . . . in the homes 























company 
“try before you buy” 1619 SO. FEDERAL 
samples and prices. MASON CITY 2, IOWA 
OA—9 /56- 


and business places of your satisfied customers! There, at the 
“point-of-use”, your name is seen many times daily and remem- 
bered when buying decisions are made. Mount “AUTOGRAPHS” 
permanently, attractively, proudly “out-front” on everything you 
sell. Use them on pencil sharpeners, card files, letter trays and 
desk lamps, too ... . desk-top items that are in constant use! 
Start this selective “point-of-use” advertising working for you! 


“Tell” and “Sell” copy of your choice is lithographed in 
sparkling colors on lustrous, durable Alodized Aluminum. 
Mount “AUTOGRAPHS” quickly, easily and economi- 
cally on almost any clean surface . . . even on crackle 
finish. Simply brush solvent on the adhesive backing and 
press into place. 


ADVERTISING IMPRESSIONS THAT Stick! 


Write today on your METALAAAT inc. 
letterhead for © 







Wolds Finest Duplicators 


AT THE WORLD'S LOWEST PRICES 


Introducing 
SPEED-O-PRINT’S 
LIBERATOR MODEL SOO ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 








BY POPULAR Institutional Ad Program 


THENATION’S q 





LEADER \ DEMAND Aims at Customers’ Growing Cost 


ONE OF MANY 
REASONS WHY by ED McHALE 


Ideal Systems lead al! 
others in sales and popu- Peter Paul Service, 


larity is that it enables Ae ” * 
every type of Business Cincinnati, Ohio 


Profession, Home, Farm @ WITH RISING COSTS of parts and labor, prices of over- 
and Ranch to keep accu- | ls have bee A adil 1 the t 
rate records without bock- 1aulis Nave deen increasing stea uy. And, the situation is going 
keeping experience. to get worse in the future—higher prices, not lower. Because 
of this, many purchasing agents and office managers are going 
to feel, at some time, that the costs of overhauls are getting 
Each Book \ exhorbitant, and will be on the prowl to try and find some 
Deoignes and source where they feel that someone might have a better con- 
» Arranged 
For Specific 
Type of Business. 






TlAdeal System 


Simplified Bookkeeping 
and Tax Record Books 






See Complete Ideal Line at 
N.8S.0.E.A. Convention, Booth 
50, Conrad Hilton Hotel 


trol of costs. 
Ihe higher repair-cost situation applies to dealers as well as 
manufacturers. No dealer can safely feel that in the months 





FREE—DISPLAYS 


Poets Remember! Regular Service 
=o Will Save You Costly Repairs 
cleaning and oiling prolongs the life of any me 
chanical device. Let Peter Poul experienced mechanies® | 
service your typewriters regularly. The cost is low, and 


saves accounting detail 


of phere reper charges. 








ows the user how! 


Facsimile sheets located in each secticn, giving 
examples of proper entries, with explanations of 
each, make it easy for anyone to keep authentic 
records. In these times of economic fluctuations, 

















daily familiarity with actual conditions of a busi- torte ae rene” 
j t i ¥ 

ness is of utmost importance. Ideals can be started checking adjustments end Selodan corn 
anytime of the year, which means year ‘round sales. parts, 

Model #3—Just Prices: $3.00, $4.50, $6.50 and $9.50 each complete. 

the right size for Budget Books and Daily Records: 75¢, $1.50 and $2,50. PETER PAUL SERVICE 

your counter. A =e . : 

proven self-seller. Liberal Discounts ¢ Free Delivery 808 MAIN ST. _. PA 1-0865 

Larger displays Immediate deli from LOS ANGELES or NEW YORK and 

available. whole le stationers in many cities 











and years ahead, he is not going to lose some of his present 
manuracruatas PDE IDEAL SYSTEM (Company customers, who are going to think that his prices have grown 


Over 30 years Nation-wide Service out of bounds. Very likely, they haven’t by comparison, but 


356 SO. FLOWER ST, LOS ANGELES 17. CALIF 6 CHURCH ST. NEW YORK 6. N Y 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 
















Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
ASSOCIATED 
COMPANIES: (Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
cS ‘ 240 Fleet St. East, Toronto 2B, Ont. 
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Sure... 


Blue Chips 
Cost More 





Your quality customers gladly pay the extra pennies 
for the crisp, print-like impressions WRITEMASTER 
Ribbons give their executive correspondence. 


WRITEMASTER is made longer—two yards longer—to 
last longer. Woven of fine cloth that’s soft as a 
purr, uniformly inked by Prertess IMPpeRIAL’s own 
exclusive process, it takes the pounding of the 
busiest typewriters in stride. 


And for clean, easy-reading copies, nothing 
beats WRITEMASTER all-rag Carbon Paper. Its specially 
treated back prevents curling or treeing. Comes 
in all weights and finishes. 


The stakes are higher on this pair, but there’s a 
big pay-off in profits and customer-satisfaction. 
Write for samples, prices. Dept. 


Investigate Prercess ImMpeRIaAL’s complete 
line. Ribbons in cloth, paper, silk, nylon. 


COMPANY 


INCORPORATED 


Carbon papers in every finish for every pur- 






pose—in every price range. You'll like our 





General O fhice and Factory : Peerless Place. never-lets-you-down service. Learn why “It’s 


Newark 5, New Jersey 


a pleasure to do business with Prertess.” 





4 y 


out A 
j 7, . os : . . 
(4d Ribbons, carbons, spirit and gelatin duplicating 





s, master units, carbon ribbons, carbon rolls for every business need. 
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that is not going to stop them from shopping around to find 
out. 

Who is going to catch them on the rebound? Our company 
felt that here in our city, we might pick up our share by telling 
them our story through regular newspaper advertising. Toward 
this end, we had an advertising agency draw up a series of 
small ads stressing reliability, experience, and so forth. 

These ads are not designed, of course, to have buyers rush 
to the phone to order. They are in the nature of institutional 
advertising, and serve the dual purpose of angling for any 
prospective customers that may be on the loose, and at the 
same time, beamed toward confidence building with our pres- 
ent customers. The latter can do with some reassurance oc- 
casionally that they are dealing with a good outfit. 

Ads of this kind are not one-shot affairs. They are planned 
for a continued series of weekly insertions, with a slightly 
different repetition of the same general theme, week after 
week, month after month. However, they are not inexpensive, 
for the time element can make them more costly than irregular 


larger sales ads on equipment. 
I am somewhat hesitant about showing advertising on any 
subject, for | am aware that there are almost as many ideas 


about methods of advertising as there are dealers. I am sure 
@ Luxuriously cushioned and designed for a that some of the big “wheeler-dealers” will strongly object to 
i ‘ ; A : . 
— fishing to be invited into a new customer’s office via the lowly 


spacious comfort. Strong, rigid frames of . 

/ : P Lobbies : ; , ; ; 

kiln-dried hardwood, gleaming chrome ends, repair end of the business, but we are not too proud. You get 
hardwood arms, colorful Duran upholstery, to meet some nice people that way—and once you are in, who 


No-Sag spring seats. 





Reception 
Rooms 
Rest Rooms 


COMPARE LOW LIST PRICES! Beauty Shops eR 
Patios Booklet Aims at Embezzlement 


remembers? 


No. 22-C Single Lounge Chair $62.50 © f : 

No. 44-C Double Lounge 95.00 SINGLE Practical methods of combatting embezzlements of money, 
No. 66-C Triple Lounge ([illust.) 125.00 DOUBLE merchandise and other materials are described in a 32-page 
We sell thru Dealers only. Send for catalog. TRIPLE booklet, “Embezzlement Controls for Business Enterprises”, 


by Lester A. Pratt, C.P.A., nationally-recognized authority on 
fraud prevention. Contained is a check list for determining 
the adequacy of a firm’s embezzlement controls. 

[he booklet is available to employers, without charge, from 


4 
Bag 4 une 
Fidelity & Deposit Company, 2239 Fidelity Building, Balti- 


13 VINE STREET —_ om EVANSVILLE, INDIANA more 3, Md., if requests are made on business letterhead. 





-, INC, 









I'll see you again at the : 
Justrite Hangover Bar 
N.S.0.E.A. Convention 

Booth No.123 “a 





















jit 
eis LOUIS MELIND 
BAR COMPANY 


DALLAS 


714 N. St. Paul Street 


CHICAGO 
3524 N. Clark Street 


LOS ANGELES 
5254 Alhambra Ave 






stand on it! 


: 





bs 





Complete stocks 


in all branches 
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WILL PAS 


have STORMS cor 
paper and ins 


raphers 


Silky smooth, non-curling, 


keys to perfect typing 








Carbon... 


S THE TEST! 


thousands of stenographers 


e, all over the country, 


At this very minute, 
two sheets of 


bon paper poised, ready to place between 


ert into their typewriters. it is at this moment t 


y handling qualities © 


reme serviceability - - 


hat these stenog- 


£ STORMS carbon . 


realize the extraordinar 
. the 


slip-resistant and ext 


MS carbon paper is available in 


performance. STOR 
ORMS brands 


many weights, grades and finishes. Some of the famous ST 
are... Records Eternal — Cameo — Reliance — American — Cleangrip — 


an-Pull and H.M.S. You 


4 find them all right at the top in today’s high 





Cle 
requirements. Let us tell you more. 


quality carbon paper 


“The Complete Line that Stands the Test of Time” 


STORMS SERVICE BUREAU 


The Storms Service 

Bureau is 

special application sibs Panet, taal “om 

—s s of Carbon P Ribbons 

Scena hasan aa fone ont aaa It with 

~~ such ; 
omers. No obligation, of oathong: 5° ais (2 


H. M. STORMS COMPANY 


STORMS BUILDING BR 
OOKLYN 38, 
a Be 


H 
ae yee, eg 
in 
Gentlemen: g, Brooklyn 38, N. Y. ean 
[_] We would like t 
Carbon Pa o know more abo 

7 per. Pleas ut the profit oh ehees 

_] We would li e send complete i : possibilities of St 

eh his: ike a copy of the Storms —— orms 

COMPANY NAME.” v- 

ADDRESS. 

| Ce = om 
——ZONE_______STATE 
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Building Together 


(Address delivered by Fred Smart, executive secretary of the 
Stationery & Office Equipment Guild of Canada, Inc., at recent 
NSOEA Region 11 convention in Vancouver, British Columbia) 
@ I count it a distinct privilege to come before you, and 
while it is not the first time I have spoken at an NSOEA 
regional meeting, it is the first time in Canada, and it is the 
first time that [ have traveled this far from headquarters to 
make a speech anywhere. 

The aims of your fine association are very similar to those 
of our Guild. As a matter of fact, I do not hesitate to state 
that we take many of our leads from you good people and 
right here I wish to pay special tribute to the completely un- 
selfish co-operation accorded us by your Washington head- 
quarters and by Paul Burbank and his staff in particular. I re- 
peatedly tell our Guild members that I know of no other case 
on record where two associations work as closely together and 
particularly where the benefits are so largely in one direction. 

This afternoon I am conscious of this fact that most of you 
have had sufficient experience in life to enable you to become 
quite wise about a lot of things. At any rate, most of you have 
adopted a philosophy of life that is not likely to undergo many 
changes easily. And yet CHANGE is the order of the day. In- 
deed the world is so full of CHANGE, we must keep learn- 
ing all the time. We must never cease to grow, because when 


UPRIGHT TEXAS PAPER CLIP we cease to grow, we stagnate. We should make it a habit to 


never be too busy to read. We must keep on learning, for, 





J . . . 
prevents Loss of Vital Memos when we get too old to learn, we’re too old to live and so we'll 
An indispensable desk item . . . as important as an ash just die. ‘ Mae a9 

I am giving my comments the title “Building Together” for 


tray or file basket! Even improves on the old-fashioned 
spindle. A thing of beauty! 9 inches high. Ebony or 
blond oak base. Gold finish clip. Handsomely boxed. 
Wonderful retailer at $1.50. Liberal jobber and dealer 


three reasons. 

FIRST—In the hope that some thought may be expressed 
that will enable you to take something back home to stimu- 
late those who work with you towards broader “company” 


discounts. : 
thinking and not merely immediate personal interests—thus 

Write, wire or call your orders now for immediate growing together. 
attention SECOND—In the hope that we may be reminded of the 
value of group effort in an industry such as ours—that so 
FUTURA Inc 2323 W. Maryland much more can be accomplished by pooling ideas and by 
/ * Evansville Indiana : 














SOFA 1075 


NO. 450 RC 


NO. 450 AC 


RAFT SMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 

. . c . . 
Exemplified for luxurious wear. Customed for lasting comfort and 
pleasure. Priced for every buyers purse. These are the 
factors which. make BRIGHT creations a joy and satis- 
by faction to every one who buys. In a large selection of 
genuine leather and Elastic Naugahyde and a wide range 


BRIGHT of styles you will find just what you want for every 


customer. 






WRITE FOR THE BRIGHT CATALOG TODAY! 
545 W. 34th ST. NEW YORK 1, N.Y. 





NO. 90 EXECUTIVE 


POSTURE CHAIR 
MANUFACTURERS OF Wskolilered Lualhy- funiture 
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HOW WILL 
YOUR OFFICE 
1OOK '8 19707 


For a preview of the office of the future, don’t miss this year’s 
National Business Show in the vast, new New York Coliseum. 
Only the world’s largest exhibition hall could house this gigantic show. 
The wonders of tomorrow and acres of ideas you can use profitably today. 





NATIONAL BUSINESS SHOW 


October 15 through 19th 6 Fp, information and hotel reservations 

1 to 10 P. M. Daily Rupotpx Lanc, Managing Director 

New York Coliseum 33 West 42nd St., New York 36, N. Y. 
PEnnsylvania 6-6760 
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in 


LEADING 
PUBLICATIONS 


to 

back up 
YOUR 
saleamen! 


And Cramer men have MORE TO SELL... 
more engineering features for comfort 

and long service — greater color choice — 
simpler maintenance, including easy 
cover-change. (See engineering facts on 
opposite page.) Now Cramer also offers a 
new sales method for chairs that’s been time- 
proved for smaller items, and invites you to 





Handsome 17x18x11" case nests one A-22, 
E-22 or U-22 chair and extra covers. Free 
with order for 12 or more chairs and 

8 sets of covers, or 18.00 if ordered 
alone. Step-by-step illustrated Idea ' 
Booklets with each case. booxs Z al, 

Lo & 

Sa Woe Box 
AiR, 


Posture Chair Co., Inc, 
1205 Charlotte, Kansas City 6, Missouri 


ENGINEERED - Not Just Built 
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sharing what WE have learned—thereby growing together— 
and 

rHIRD—That perhaps something may be said that will help 
us to realize our place in the sun, and the fact that no peoples 
anywhere in the world are so blessed as we of our two coun- 
tries, and realizing that, we shall determine to continue grow- 
ing together. 

I have read somewhere that “to put things together beauti- 
fully is the essence of creation and the glory of life.” 

We might illustrate that quotation in several ways—for in- 
stance, a person who puts simple words together beautifully 
is a poet. A person who takes various colors and puts them 
together beautifully is an artist. Another person can arrange 
and put sounds together beautifully and we say he is a musi- 
cian. These are all practising the great arts. 

Now, what would you call a person who gets people to work 
together in harmony? 

And yet—isn’t that the basic problem we face in the world 
today?—Getting people to work and live together decently! 
As we look the world over, we haven’t done a very good job 
and we are so prone to blame somebody else for the fact that 
people are not, like words, or like colors or like sounds, har- 
moniously blended. Perhaps another Will Rogers is needed on 
this Continent. You probably can recall how he summed up 
the history of his country. He said it was divided into three 
periods—The first was the passing of the buffalo; the second 
was the passing of the antelope and now said he “We are in 
the period of the passing of the buck.” 

How true! It’s almost always someone else’s fault. We all 
believe in democracy in the terms of a great ideal. But we 
seldom ask ourselves the simplest and the most straightforward 
question that would be more relevant than any other—and 
that is “Just how democratic am I?” We face a lot of prob- 
lems! 

Sometimes getting along in our families presents its prob- 
lems. 

Getting along in our respective jobs is frequently a problem. 

Occasionally it is a matter of getting along with our neigh- 
bors. 

When you think about it,—in spite of the fact that we are 
living in the greatest scientific advancement period in the his- 
tory of the world, from the standpoint of living together de- 
cently, not much real headway has been made. 

And, no matter what future scientific advancement is at- 


Brief Case 


U.S. Pat. D-175,389 














STYLE #71 
Man-sized 1612x112”. 
Exclusive design. Expertly made of 
Vinylite, welded seams, with our famous 
Flexi-Grip zipper—legal-size file folder in- 
serted. Asst'd brown, tan, black, navy, un- 
less specified. Retail price $1.50 each. 
STYLE #70 Same high quality, simpler design, sized 
A 14 x 11”. Letter head size file folder inserted, brown, 
tan, black. To retail at $1.20 each. 

CAN BE IMPRINTED 


Catalogue of 28 fast-selling specialties 
available. Call your jobber, or write: 


ANGLER’S PRODUCTS CO. 
Flushing 58 N. Y. 


SEE US IN CHICAGO 
BOOTHS 303-W, 304-W 
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tained, if i ; not assist the people of the world to get along 


in a mol nan, in a more friendly and in a more con- iad "CON. THE-SPOT’’ fa) ¥' 





tented manner, we'll find the glory that crowns our nations 
fading fas i that will not be the first time in the history of 
the world 

Any thoughtful person will acknowledge that there are three 
sides to |! existence 

There is ndividual life. 

There social life and his religious life. Some people 
are one-sided individually. With these SELF is everything. 

Their own interests—their own comfort—their own advance 
ment—thei wn prospects and prosperity—nothing else mat 
ters and ot! people just don’t count. Those are the people 
we call egotists. 

Some peo; ire one-sided socially. They take hold of some 
one aspect « cial or human betterment—some proposal for 
the improv t of life’s conditions and they become ob- 
sessed by is if nothing else were of any importance. Those 
people are elled cranks. 

Some ot! people become utterly one-sided religiously. | 
am going t y nothing more about them except that they are 
classed as bigots. 

However—lI think the majority of folks are blessed with 
better balanc f character—a somewhat better proportioned 
personality and more all-round development. But, if the ques- 
tion were ked and answered truthfully “Which of these is 
the most nmon mistake?” there would be no doubt as to 
the answel! 

With most of us—our own interests come FIRST; the claims 
of others second—and spiritual matters last. That’s BAD! And 
if we ever want to enjoy a truly balanced life, we must change 
this right around 

Give religion its rightful place and life becomes an increas- 
ing satisfaction, with new meaning and new values as days go 
by. I just leave this passing thought with you—it will increase 
our happiness in this world if we use our religion to LIVE 
BY rather than to DIE BY. 

Of recent months, or perhaps I could say of recent years, 
there has n one thing that has disturbed me. It is this! 
There seems to be a growing tendency among almost every 
age and type of peoples to JUST GET BY! To do not one 
whit more than enough ito pass the average test. This is par- 
ticularly evident amongst young people in schools. They think 


HOW TO SELL WEBER COSTELLO & 


GLOBES: 
« 
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With the new Cramer Salesmaker 


DEMONSTRATION KIT, 


you will be welcomed at the front door 
and allowed to show at the point of use, 
the best point of sale! Another success 
story: 60 Cramer chairs sold in 5 weeks 
by one salesman with a Kit. This proves 
again the value of on-the-spot demonstra- 
tion and that buyers are willing to spend 
more when you can SHOW THEM that 
they are getting more value from their 
money. 

Illustrated booklets picture full point- 
by-point “like-magic” method of building 
the chair in the prospect's office .. . 
demonstrating the extra value of a 
Cramer chair .. . getting him “into the 
act”... getting him SOLD. Here’s ceil- 
ing unlimited for more sales, more profits 
...send for your Cramer Demo Kit today! 








Display them on a handsome Weber Costello display 
rack. Sells more globes by actual test. Let your cus- 
tomers see—and handle—and BUY ar on For 
increased profits from the BIG Weber Costello line 
of the World's Finest Globes, write for DISPLAY 
RACK Details. 

OUR 60TH YEAR OF PROGRESS 


WEBER COSTELLO COMPANY 


fou how Uchewe 2 Shh Be wae a ae, Bok B 








POSTURE CHAIR CO., Inc. 
1205 Charlotte, Kansas City 6, Mo. 


ENGINEERED - Not Just Built 


OA-—9/56 251 


MANUFACTURERS OF CHALKBOARD CHALK 
ERASERS, ART MATERIALS, MAPS, GLOBES 








SPACE-SAVER - SECRA-TYPE 


FINEST QUALITY — BEAUTIFUL 
WOOD OFFICE FURNITURE 


252-ST 
No. 2133807 





Pat. 


WORDEN Company offers the office equipment deal 
er a complete line of wood desks, tables, chairs. 
leather upholstered chairs and suites all manufac- 
tured with good quality as a standard. We invite 
you to investigate the many advantages of selling 
Worden products. A complete catalog will be fur- 
nished on request. 


the 


HOLLAND 


WORDEN company 


MICHIGAN 











nothing of cutting corners, of doing as little as possible, put- 
ting forth a minimum of effort to stay with the class, They 
seem to be satisfied to study as little as possible to merely 
acquire credit for their course, when, if we could only make 
them see it, they could reach out for so much further knowl- 
edge with only a little extra effort 

Young people so often seem to have the idea in their minds 
that THERE IS LOTS OF TIME, and that it’s the smart thing 
for now, to just get by. Oh! if we could only make them see 
that before they know it, it will be late—perhaps so late that 
they'll be looking down the other side of life. 

But it is not only young people who are infected this way. 
There are wider circles in which it is considered both popular 
and approved to work as little as possible, to give as little as 
possible, to slip through as easily as possible, but to demand 
as much as possible in return. We even have organizations 
that restrict how much men will do, even if they want to do 
more and could do more, thereby proving themselves to be 
better than average. 

We ought to remind all such and ourselves too that there 
is a LAW that says that BENEFITS and BLESSINGS are 
predicated on PERFORMANCE. 

He who refuses to learn as much as he can learn, he who is 
unwilling to grow, he who holds back his best efforts, no mat- 
ter what he is doing, is definitely cheating himself. 

Anyone who is afraid of doing too much, seldom does 
enough! I don’t think I have ever heard of any man ever be- 
coming president of a going business concern on a 40-hour 
week. 

I am convinced that one of our biggest tasks is to get young 
people to accept responsibility and follow it through. 

One of our biggest jobs—yours as business men—ours as 
association personnel—is to impress upon as many people in 
the stationery industry as we can reach, the importance of im- 
proving his or her ability. One of the best ways to do so is 
for us to help them take on responsibility and to do so in 
the right attitude. 

Everyone should accept responsibility within his own sphere 
and only according to his capabilities. One should be careful 
not to over-reach his qualifications. 

Winston Churchill in his book “Their Finest Hour” said 
this—“I was ruined for the time being in 1915 over the Dar- 


THE SELF SERVICE WAY TO GREATER PROFITS 


Self-service items cost less to handle — save selling time and expense. That’s why it pays to 
stock, display and sell Akay self-service, impulse merchandise for volume sales. 






AKAY DELUXE MEMO-MASTER 


This complete memo pad comes with pencil, coiled steel 
pencil holder and continuous paper roll — all the material 
necessary for a complete self seller. The break-resistant 
plastic holder comes in different colors — black, gray, 
walnut, ivory, red and assorted pastels. Attractively 
display-boxed to move fast at a suggested retail price 
of only $1.25. 


Write for free literature and prices 
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AKAY PLASTIC HOLD-A-BOOK 


An ideal book, newspaper and magazine support for 

quick and easy reading. Made of sturdy wire and break- 

resistant plastic in black, ivory, blue, yellow, red and 

assorted pastels. Attractively display-boxed with see-thru 

opening. Terrific as a gift or self-service, impulse-sales 

item. Mass display Hold-A-Book and you'll sell in volume 
at a suggested retail of $1.00. 


CORPORATION Division of Hauser Products, Inc. 
4034 North Kolmar Avenue, Chicago 41, III. 
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TWIN SPOOL TYPEWRITER RIBBON 


- (wound on two spools) — 
complete consumer acceptance 
does away with the need 
for the traditionally 
long, messy job involving 
the winding up of the 
old ribbon and the attaching 
of the new one by hand 


to the empty spool. 


FOR 


ALL 


I 


TYPEWRITERS * 





CARBON PAPER AND RIBBONS MFG. CORP. 
NEW YORK 12, N.Y. 


“EVEN FOREIGN MADE TYPEWRITERS AND ADDING MACHINES 
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THAT ADDOMETER | 
ADDING MACHINES 





AT ONLY 


@ There’s logic plus proof 
behind Addometer’s sales appeal. 
Addometer fills a definite need for a portable low- 
cost adding machine among accountants, small and 
large businesses, professional men, retailers, service 
stations, farmers, architects, and many others. The 
remarkable 8-column Addometer adds, subtracts 
direct, multiplies as speedily and efficiently as many 
big, expensive adding machines—yet costs only 
$14.95! It has exclusive features which no other 
machine offers. 


FREE display stand with every 


order of 6 or more Addometers 
get started with this special offer 
today! 


Reliable Typewriter & Adding Machine Company 
305 W. Monroe Street + Chicago 6, Illinois 














trying to carry out a major and cardinal operation of war from 
a subordinate position. Men are ill-advised to try such ven- 
tures.” In business, there are at least two kinds of responsi- 
bilities. There is the sense of responsibility of the man who is 
on the way up. Then, there is the sense of responsibility of the 
man who has arrived. 

For the young person entering business there are three ways 
by which he should try to prove his capacity to assume re- 
sponsibility. 

Ist. He should accept accountability for his actions—and 

many are not prepared to do that. 

2nd. He should demonstrate his dependability with refer 

ence to things, money and tasks allotted to his custody. 
3rd. He should show his compentency to act on general in- 
structions without detailed guidance. 

But when a man gets into a position of management, he 
faces different circumstances. The executive’s responsibility 
could be summarized like this— 

He should organize his work. 

He should deputize his subordinates to carry out instructions. 

He should supervise the finished job. 

No business or industry will run efficiently by itself! It 
must have a leader. 

To refer again to our illustration of music—even an orches- 
tra with a skilled performer of the greatest virtuosity in every 
seat must have a man on the podium to lead. Why? To keep 
them in harmony! 

In business life, just as in the process of growing up, obedi- 
ence is fundamental. 

Executives have a right to expect implicit obedience, but 
they should keep in mind the need for morale building. They 
will allow and encourage subordinates to try their wings, re- 
membering what Alan Fairford said in Sir Walter Scott’s “Red- 
gauntlet”— 

“I wish my father would allow me a little more exercise of 
my free will, were it but that I might feel the pleasure of do- 
ing what would please him of my own accord.” 

Your own Leonard Wilcox—immediate past president of 
NSOBEA, when speaking at our recent Guild annual meeting in 
Montreal, Quebec, made that idea so clear to our members. He 
made a marvelous contribution to the success of our program. 

Of course, we recognize that some people shun responsibility 
—and for different reasons. 

Some are lazy! Personal comfort is considered before the 


Hedges 


puts BFrrICiIiBnNCY 
into the 


office routine 


































wood daesk trays 
of seasoned lumber with locked corners, 
set-in veneer bottom. Oak, walnut or ma- 
hogany finishes. Each tray individually 
boxed. Also in extra deep size. 


wood card files 
of seasoned wood with securely fastened 
clinch hinges. Oak, walnut or mahogany 
finishes. All sizes individually boxed. 





write today for catalog and prices on our complete line of filing accessories in wood, metal, paper 
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MANUFACTURING COMPANY 
2931 Wentworth Ave. Chicago 16, fll. 
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HOW DEALERS STOP DOUBLE INVENTORY 


Wise dealers don’t stock a complicated dents, artists, shippers. Everyone who 
inventory of different felt pens and dif- marks or draws can use it. 
ferent inks. They know the “One Pen, 


One Ink” Marsh 77 satisfies every cus- 


Check these features: Marsh 77 marks on 
ALL surfaces. Ink dries instantly. Fits hand 
like a fountain pen. Cap snaps on-off. Ten 
ink colors available. Guaranteed. Stock the 
MARSH 77 PEN and increase your sales. 


tomer need. It’s highest quality, nation- 
ally advertised merchandise. Beautifully 
packaged and priced to sell fast. The 
Marsh 77 is preferred by teachers, stu- 


ONE PEN 
ONE INK supply all your 


felt pen needs 




















FREE: 
TESTED SALES PLAN No. 17... 
WRITE TODAY! Clip this ad to 


business letterhead with your name. 
F-29 


MARSH COMPANY, 83 MARSH BLDG., BELLEVILLE, ILL., U. S. A. 


1956 WILL BE 
FRITZ-CROSS’ 
BIGGEST YEAR! 


IT’S CLEARLY APPARENT: More 
Fritz-Cross Chairs will be sold this 
year than in any year during F-C’s 
long history. That means that Fritz 
Cross dealers are enjoying boom 
business in just about every in 
stance . that the great “new 
look” and new features of the 
Fritz-Cross line have made new 
customers in record numbers 


If you wanta chair line that’s mov- 


ing out in front a complete 
competitive, quality line get 
the Fritz-Cross facts 


FRITZ-CROSS CO. 


300 EAST FOURTH STREET 
ST. PAUL 1, MINNESOTA 





" MOOEL 900 








Vou can 


BE HEADQUARTERS 


for 


EQUIPTO SHELVING 
va’ 


eI. 
be 


¥ 


















Equipto Steel Shelving is made in 
4 distinct types to suit the varied 
demands of offices, stores, schools, 
factories, etc. It comes in stud, 
clip, sliding shelf, or nut and bolt 
types in all standard sizes. Shelves 
are instantly adjustable. Units may 
be moved from center of assem- 
bly. Dividers, panels, labelholders, 
bin fronts, and drawer sections 
may be added or rearranged any- 
time. All shelving units are rug- 
gedly constructed for long service 
life and greater shelf capacity. Im- 
mediately available from stock. 
Write today for catalog on this 
fast moving line for resale. 


EQUIPTO SELLS ONLY THROUGH 
DISTRIBUTORS — NEVER DIRECT! 
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610 Prairie Avenue 


Aurora, Illinois 


Stee! Shelving . . . Parts Bins . . . Drawer Units .. . Carts . . . Work Benches 


necessity of work. 

Some are disinterested! There is no more provoking person 
in factory, office, store or on the sales force, than the man 
who coasts along doing only what he is expressly directed to 
do. 

Some lack ambition! Instead of thinking about ways in 
which he can be used by his company, he asks “Do you have 
a pension plan?” “Do I get raises regularly?” “Are there regu 
lar coffee breaks?” and so on. 

Some are selfish! When a person starts giving in to the “I 
want” type of thinking instead of the “I will” type, he is on 
the verge of self-pity. That is an enemy of responsibility. 

Some are timid and doubt their own capacity! 

Let me say to you that if you wait until the utmost out- 
come of your movements is certain, you won’t move. Brophy 
puts it pungently in the book entitled “There’s Plenty of Room 
at the Top.” He says, “A man who never goes out on a limb 
may preserve the safety of his position, but he will never rise 
above it.” 

Accepting responsibility demands courage and the only way 
to develop a sense of responsibility is to practice being re- 
sponsible. 

On many occasions I have heard good speakers—men who 
have made me feel like putting forth more effort in my work. 
Many of them have been truly inspirational. Following the 
hearing of such messages, I always determine that I will do 
my utmost to convey the ideas expressed to as many as I can, 
either by writing or by speaking. 

And this thought often occurs to me. I wonder if these fine 
addresses are being heard by the right people? Are the ideas 
being presented to those who need them most? Is the urge to 
do better, is the inspiration to try harder being given to those 
who could apply it to the best advantage? 

Certainly there are quite a few people whom I have seen 
in action in the stationary business—inside and outside, who 
could greatly benefit themselves and become much more valu- 
able to the company they represent, if they would just try a 
little harder, perhaps work a little longer and by so doing earn 
the genuine satisfaction that comes only through accomplish- 
ment. 

And so, I would like to suggest that if anything I have had 
to say has value in it, won’t you try to carry it to those as- 
sociated with you who can put it into practice, and by so do- 


—- 


YOU CAN INCREASE YOUR PROFITS WITH ‘vee 


DUPLISTICKERS DUPLISNAP, DUPLIQUIK.. 


GUMMED, PERFORATED MAILING LABELS IN SHEETS - MAKE AS MANY COPIES AS YOU WANT! 





DUPLISTICKER Mail-Aids, for | 
typewriter and mimeograph. 
Choice of 24 or 33 address 
labels to each sheet. Finest 
gummed stock. 





D UPLISNAP Carbon inter- 
leaved Mail-Aids. Made in sets 
of 2, 3, 4, 5, and 6 sheets. In- 
terleaved with smudge resistant | 
carbon, For use with typewriter. 








DUPLIQUIK Mail-Aids, Special 
stock for use with "spirit'’ or 
"liquid" process duplicating 
machines. Can also be used 
with typewriter. 








WE'LL BE AT THE NSOEA CONVENTION N BOOTHS 30 & 31... 
DROP IN TO SAY HELLO AND HAVE A FREE “COKE” 
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EUREKA SPECIALTY PRINTING COMPANY 
555 ELECTRIC STREET, SCRANTON, PA. 


@ DUPLISTICKERS, DUPLISNAP & MAIL-AIDS ARE REGISTERED TRADE MARKS & DUPLIQUIK IS A TRADE MARK OF EUREKA. 








256 


OA-—9 /56 


—— 












Certified 
5 Office 
a Planning 
b Service 4 


Jasper Chairs 304 Group . . 


A group of chairs just recently 
added to Jasper Chair Company's 
line and already favorites. Rea- 
sons for this popularity: neat ap- 
pearance, rugged _ construction, 
moderate price. Available with 
upholstered seat or with plain 
hardwood seat as illustrated. 





Cmblem of 
Bui ined Character 
RICE LEADERS 
Or THE WORLD 


oe ea THE RIGHT CHAIR 
TI Ta AT THE RIGHT PRICE 


VISIT US AT THE NSOEA CONVENTION 
SEPT. 29-OCT. 3 ROOMS 505-507 


x 


Chair No, 304 


—VJasper Chair 








PER, INDIANA 


a chAIRee 
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4 
4 REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR. 
HENRY DEUTSCH (SOUTHWEST) R. A. BROWNE (WEST) R. J. FREEMAN AND JOHN 8. FREEMAN 
11340 COX LANE 1527 E. 14th ST. (EASTERN) 385 MADISON AVE. 
a. DALLAS 29, TEXAS SAN LEANDRO, CALIF. 4 NEW YORK, N. Y. 
4a we JACK S. DORAN (NORTHWEST) Lester W. Brown (Chicago-Midwest) 
s JAMES S. FOWLS, (SOUTHERN) 
Pea-smose 327 SUNSET DRIVE, NORTH 1527 E. 14th ST. 666 LAKE SHORE DR. 
ST. PETERSBURG, FLORIDA SAN LEANDRO, CALIF. CHICAGO, ILL. SPACE 844 











SCHWAB 


SAFES 
BURGLAR PROOF CHESTS 
VAULT DOORS 
Carry Underwriter's 
Class A, B, and C T20 Label 
and re-locking device label 
FOR THAT 


extha MLasure 


OF PROTECTION 
our product insurance 




















protects your customer 





” 
VERTICAL LETTER VAULT 
visit our display 


ROOM 537 


NSOEA CONVENTION 


SCHWAB 


SAFE COMPANY 

















SINGLE DOOR SAFE 
1850-C SPECIAL CABINET NO. 14 LAFAYETTE, INDIANA 1316-C T20 1419-C 120 1622-C 120 
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ing, you and they will indeed be growing together. 


You will get my point from a story I heard not long ago. 

oa e Some of you have probably heard it too, but it is very apropos 
WV h of what I am trying to get across. 

airs One time a salesman went golfing with a friend. This sales- 

man played his game of golf with little enthusiasm, just about 


the way he worked. He could have been much better at both if 


Staple Sellers from Coast to Coast om Ss | d have 3 
1e really tried. Anyway, this day one of his tee-shots landed 

Styled Right! right smack on top of a little ant hill. When he took his next 
Made Right! shot he removed about half of the ant hill and killed most of 

‘ . the ants, but the ball was still there and merely settled into the 

Priced Right! loose earth. He took more care with his next shot and this time 


he completely removed what was left of the ant hill and killed 
all the rest of the ants except two, but the ball didn’t move. 
One ant turned to the other and said, “What do you think we 
better do?” The second ant said, “If we want to live, we had 
°e Executive better get on the Ball!” 

rhat’s the thought I feel we need to get over to many of 
our people today. We need to get On The Ball! 

And now may I revert back for just a moment to the idea of 
responsibility. 

Everyone—executive and workman, has a_ responsibility 
above and beyond that of merely doing the job at hand. To 
rise, We must be creative. We must try to do the job better 


® Secretarial 


° General Office 





eel ‘eo ay age and, if possible, more quickly. We must grow and expand in 
tween arm rests. Fully foam both our ability and our capacity in the interests of both our- 
rubber padded back, seat selves and our employers. 
and arm rests. Full posture ws = . . 
adjustments; seat tilts as Responsibility is a living thing—always growing if we ac- 
back moves backwards. cept it. 

a Accepting responsibility is a straight-forward thing. A diffi- 


cult situation arises—A distinct challenge faces you—Do you— 
or don’t you accept responsibility? It is one or the other—it 
can’t be both! 

In the final analysis—“We build our personality with posi- 
tive bricks—by the things we do, by the good we direct our 


Warehouse Stock for Immediate Delivery 


Get Our New Catalog of Complete Line 


energies to accomplish.” 


e 
Piloporm CHAIR ee) a A person who develops self-expression by living his life in 
” r a dependable way, not only attains peace of mind, but finds 
301-375 OAK ST., QUINCY, ILL. himself building, brick by brick, towards becoming a distinc- 
Telephone: BAldwin 3-5114 tive personal character—*A MAN OF RESPONSIBILITY”. 











THREE TOP SPECIALTIES 
For Your Office or Plant 


STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 


Corner Posts, 11 Gauge or 13 
Gauge 7°3” high...8’3” high... 
9’3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 











TYPEWRITER TABLE 


Size 264%2"H x 16”D x 22°W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 
2" rubber casters. Shipped K. D. one per 








STORAGE CABINET 
No. 3678-S 


carton. Weight 30 Ib. 


with adjustable shelves, finished 
in baked-on olive green or office- 
gray enamels with lock in handle, 
insulated doors. Shipped one per 
carton, K.D. 

36”"W x 18” x 78”H 
Weight 150 Ibs. 
MANY OTHER SIZES OI! 
CABINETS AND SHELVING 


List Price $15.00 


MIDWEST 


METAL MANUFACTURING COMPANY 
1818-24 North 18th St., St. Louis 6, Mo. 
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a 
Introducing... | 


The Increased 
SPECIFICATIONS of 


Tomorrows 
Office Furniture 


Today / 


@ New approved Specifications—1800-1900 Line of Files 
@ Presenting the Newest in Office Furnishings 
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ROOMS 658-A—659-A CONRAD HILTON HOTEL 
SEPT. 29-OCT. 3, CHICAGO, ILLINOIS 


NDERSON~ HICKEY COMPANY 


917 CHEROKEE AVE. e P. O. BOX 8006 * NASHVILLE 7, TENN. 


k-tack Xo 


miracle dises 




















THEY SELL ON SIGHT..... 





Over 100 MILLION sold this year . . . and no 

wonder—Stik-Tacks are used in schools, offices, 

retail stores, factories, homes—anywhere and every- 

where. They’re adhesive on both sides . . . stick to any 

surface ... completely out of sight when in use . . . cannot 

harm displayed materials or walls . . . easily removed 

.. - can be used over and over again. SEND FOR 

DISCOUNTS, PACKING INFORMATION 
TODAY! 


Retail - folder of 82 dises 25¢ 












THOMPSON-WINCHESTER CO., INC. 
1299 Boylston St., Boston 15, Mass. 


Please send Stik-Tock prices and packing infor- 
mation. 


ROOOUTIGM CF occ eck hd debdeneds oenneneneias 


Dealers - Representatives... 


. = . a rer eye en 
Send for Prices and Literature : ~” 


[] Dealer [] Representative 
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: pportunity 
+ 

“ys FACTORY SALES AGENCY 

_ Major office equipment corporation with world- 
x wide distribution has several new factory sales 
+ agencies available. Liberal plan of operation as- 
a. sures unlimited profits for responsible individ- 
noe ual. Please state in letter sales experience and 
x qualifications for handling agency operation. 
of Sales manager will arrange interview. Replies 


held in strict confidence. 
Address Office Appliances, Box X-216, Chicago 6 
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SPECIFY 
7 oY: 


~ For Ginest Quality 
0 Gor the Broadest Line 
of Rubber Stamps 


and Marking Devices 


Write for your copy 
of our new catalog No. 80 


Fun DIV., Bankers & Merchants, Inc. 


$229 North Sheffield Avenue Chicago 13, Illinois 


It costs less to draw from our huge 
stock of desks, chairs, steel furniture, 
leather furniture and accessories. 


OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


NEW YORK 4.N_.Y MIAMI, FLORIDA LOS ANGELES, CALIF 
74 BROAD ST 1355 W. FLAGLER ST 830 WILSHIRE BLVD 
BOwling Green 9-8231 828464 TR-7003 
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A Specially lem 
SELL MASTER SPEED KEYS 


THE 
Spring- Cushioned 


Typewriter Key 
for old and new typewriters, 
bookkeeping and billing machines. 
Don’t Delay 

ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION 233.)),0 Rm Vet 




























PASS UP THOSE 
EXTRA 
COMMISSIONS 


commissions selling 
our complete line 
of passbooks, pocket 
check covers, coin 
savers, and other 
forms to financial 
institutions. 


Write for Information 











ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 
Oak or Birch. 

SIDE and CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or ceiling. 

“A’’ and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes. 
WELDED STEEL SAFETY LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent rolling. Made in 1 to 13 
step heights, and 4 widths. 


Send for Circulars 42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 
Manufactured by 


I. D. COTTERMAN “°° “..tseu"get 


CHICAGO 40 

















Saves Time . . . Saves Money 
““DUX’’ Fine Precision Pencil Sharpener 


Keeps pencils sharp without time for trips to pencil sharpener . . No fuss, no 
muss. Replaceable razor-sharp blades. No. 3300-N, transparent plastic, asstd 
colors $3.10 doz., f.o.b 


Atlanta No 3207-N 


opaque plastic $3.00 
doz 
Make fine business 


gifts for business people 


FRED BAUMGARTEN 
Exclusive Distributor 
Dept. 8-9 
675 Cooledge Ave. 
N.E., 
Atianta 6, Ga. 








Room 655-A Conrad 
Hilton Hotel, for NSEOA 
Convention 








FAN COVER 


Get set for big 
demand this fall! 


Keep Klean Fan Covers — rubber coated 
or Vinyl plastic. A size and model for every 
fan! Waterproof, dustproof, oilproof. Also 
a full line of typewriter and business 
machine covers, sponge rubber pads, tool 








‘ + \ow 
write imiscounts 
n . 
KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 
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TICKET PUNCHES 













FOR 
EVERY TALLY PUNCH 
No. 17-33 PURPOSE 





Nos. 17, 33—Notches cards, sheets, etc. No. 
" wide, %&” deep; No. 33, 
not over 4%” deep 


No. 2—For %-%” round holes; 1%” reach. 
No. 3, 1%” reach & No, 12, 2” reach, same 
style as’ No. 2. All will take special dies. 
Talley Punch—Registers number of punchings to 
99,999. Punches %”", *%&” or %” round holes—also 
special designs. Same counter available in our Nos. 
2, 3, 10, 11, 21. Write for circulars. 


THE HOGGSON & PETTIS MFG. CO., 141T Brewery St, New Haven, 


17 dies not over % 


\\ 
CAAA AAAS 


NOTCHING 
PUNCH 


FINE ACCESS 


Originators 



















BRADEN 
Matched OFFICE SIGNS 


and Designers A coordinated line of signs for DESK, DOOR & WALL 


200 Stock Signs* te se- 
of Complete lect from w and with- 
out holders 


Lae 


Write for j 
FREE Catalog 





ES 





*Name panels easily 
to allow for 
personnel changes 


Signs ‘‘Next Window" 
“Bank Holidays” 


etc. 

For those customers who 
want Custom signs .. . 
BRADEN Made toe Order 
ENGRAVED SIGNS — 
Complete flexibility to fill 


51 West 21 St. 
New York 10,N. Y. 


REDI-RECORD PRODUCTS CO. 


L 
BRADEN My (0. sie scme 
F g. * LANSING, MICHIGAN 


HUUEDONSDROOEERONERONERTOO ROMO OORHEORDEREE EO ONO DOON TONER INNES 











® 











__ (NOAA? 
bw) modernize 


Upholstered Furniture of 
Distinction For Offices, 
Hotels, Institutions 








Write For New 
Catalog e 


Lake St 


modernize inc Chicano 1 


V4 





Cp gtniwl 


WY, 
SINGLE FLUID 


THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


19132 Commerce St. 545 Mission St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 














OA—9 /56 261 








| 
| FAMOUS KOL STANDS 


Now you can have the famous KOL quality office stands in new matched 
Decorator Colors to match or complement your office! Choose from Mist 
Green, Hammergrain Grey, Forest Green, Desert Tan or Mahogany Brown. 


Ag q é a 2323 ELLIS AVE. 
INC. ST. PAUL 14, MINNESOTA 






LOOK IT UP HERE} 


This is your ANSWER BOOK 
. all your buying Needs 


1. PRODUCT INDEX—over 1,500 prod- 
ucts classified. 

2. DIRECTORY OF MANUFACTURERS 
po nl 3,000 with names and ad- 

ress 

3. TRADE NAME—TRADE MARK INDEX 
—Over with names of manvu- 
facturers. 

4 MANUFACTURERS’ ADVERTISING— 5. TRADE ASSOCIATIONS— 
many use catalog-type advertising City, State and National— 
giving complete product informa- names and address of 
tion. officers and meetings dates. 


Keep your copy handy —use it offen 


oo 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched: card- -Cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes: stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us details. 


Markilo 
902p S, Wabash Ave. 


EXTRA PROFITS customers 







Chicago 5, Ill 





in sates TO SCHOOLS © CHURCHES © CLUBS etc. 


WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 


FOLDING TABLES 
CHAIRS — 138 STYL 


STEEL OR WOOD 

FOLDING 

NON-FOLDING 

TABLET ARMCHAIRS 
AUDITORIUM UNITS 

6 Ft. and 8 Ft. TABLES 

SCHOOL DESKS 

SPECIFY REQUIREMENTS (Quantity, Stee! or wood) 


Adirondack Chair Co. 


Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 
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IN NEW DECORATOR COLORS! 








1 tT 






@ Exclusive “NOISESTOPPERS" for office quiet! 
@ Rich-looking baked enamel finish! 
@ Easy-rolling, non-marking rubber casters! 


WRITE FOR OUR CATALOG 





s' LEAD POINTER 


For Perfect Lead Points 
BLUNT TO HAIRLINE 


Standard Model gives you points 
up to %” long without breaking. 
Just insert lead and rotate lid. 
Preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


WRITE FOR LITERATURE AND DEALER PRICES 





Variable Taper Model 
iets You Dial the 
taper you want 











ORIN ———— BLOT @ ith emo 


BETWEEN BAKER STREET, COLOMA, MICHIGAN 


Ant. 
CLIPBOARDS 


Made of Masonite Tempered 


HARDBOARD 
CLIPBOARDS 


Carefully finished, 
unaffected by mois- Duolux, glass-smooth on 
ture and guaranteed both sides. Light in weight 
not to warp, crack 
or splinter under 
normal use. 


with wearing qualities of 
metal. Clips are heavy gauge 


rust-proof steel 





















Briefcase type ribbon tester for salesman and traveling 
inspectors. Light, easy to operate — keys work one at 
a time. 
PRICE 

in lot of 12 
$199.50 ea. 


in lot of 6 
$215.00 ea. 
in lot of 3 
$225.00 ea. 
one tester 
$250.00 


F.O.B. 
Factory 


F. SIMONYE 


Mt. Airy & Harbourton Road, Lambertville, New Jersey 
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in LEATHER 


Wi in FABRIC 


for the Executive Suite 


Hand Fashioned by Craftsmen of Experience 





moderately price d 


niemann inc. - 


N FURNITURE FOR OVER ONE HUNDRED YEARS FACTORY & SHOWROOM: 469 E. OHIO ST. AT LAKE SHORE DRIVE, CHICAGO 11 


FREE HAND BINDER! 


BROCHURE AVAILABLE ON REQUEST 


‘DP Cushions available. 
. *Trade Mark Registered 























FOR OFFICE EQUIPMENT & SCHOOL SUPPLY 





| 

| 
A quick selling loose leaf 
oe Ge teas | LETTER FILES 
and removing forms, in- | 
voices, loose papers, | CARD INDEX 
etc., one hand is always FILES 
free. It locks positively 
and secures contents | STORAGE FILES 
against loss and spoil- INDEXES 
age. Thousands in use e 
—_ A QUALITY LINE 

AT LOW PRICES 

Here's a profitable item a 
for every dealer. Write ASK FOR 
for new descriptive price RB 
list ° 
= a PRICE LIST 
by ht tae ae ig ARROW PAPER PRODUCTS CO. 






BINDER CO. 
43 Fulton Street, New York, N. Y. 


___ THE INCOME TAX MAN 


will let you deduct the cost of 
’ (\geeo business travel—but only if you 
have definite, itemized records to 
show him. 


502-504 W. 30th Street, Telephone Chickering 4-6782, New York 1, N.Y. 

















BEACH’S amas 






NEW HOLLY. 
WOOD DIVAN 
HB stands on brass legs . . . has double 
? thickness plastic fibercane arms with 
ywood between thicknesses. Loose 


‘Common Sense’”’ | by 
EXPENSE BOOKS 


are best because you jot down the 
expense as it is incurred rather than 
later when a lot of it is forgotten. 

Mr. Stationer, recommend BEACH'S 





to your customers. They are now of } eport. All covers equi with 
more important than ever! ce SS CE rippers. 

e e Niue nwa ease Write us for details of our full line. 

Beach Publishing Co. GRAND RAPIDS Leather Furniture Co., Inc. 








19829 W. McNichols, Detroit 19, Mich. 201-207 Front Ave., N.W. Grand Rapids 4, Mich. 

















SECURITY BRAND 
Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 
Mail Bags For Your 
Select Clientele 
WRME FQR Cincuiar: 


, CAN-PROG,-. 





33 & MeWHLIAMS ST. 





FOND DU LAC, wis. 
— Ne 
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What the Kit Contains... 


have you ordered } «re nen aaa 





© Newspaper Ads © 12 Hanging Pennants 
1956 Chr S t (layouts & copy) © 10 Stand-up Cards 
your IS mas © Self-mailing Catalog © Gummed Labels | 
A oh ® Jumbo Postcard ® Headline Mats | 
| ee 4 2 ® Manufacturer's Ad Mats © Gift Advertising | 
| Merchandising Kit: © Sales Letters © Counter Cards | 
* ® Radio Commercials ® Handy Portfolio 


wTITTTITITiT tittle LLL LLL LLL ee 
; 


eeiedblidieitb tr s:«-s Send Gaupen todert You’ve never made a more impor- 
tant business investment than the 

Office Appliances : . . 

relatively low price you pay for the 

600 W. Jackson Bivd. : : ait a — 

big Christmas Merchandising Kit. 


Chicago 6, Illinois 
Last year’s kit brought in extra 


Please send me immediately the following items designed to promote extra sales . 
| through Business Gifts for Businessmen business for hundreds of dealers — 
| ——— DEALER MERCHANDISING KIT @ $10.00. : the 1956 kit can do as well for you. 
| : 
—————= Samples of <*lf-mailing catalog and jumbo postcard 


q FREE: two eye-catching 
“nn — Mobiles if payment 
- accompanies order 

City & State 
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QUICK SERVICE 


OAs: INQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 46 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 56 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the cord 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mail the card. 
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2.00 Saving adi 
roe 0 SUPLIKIT only $1 


Portable ADDRESSER 
moot 10 
ea a sY 


man wrAC 

TION 

vue HEYER CORPORA! ) 
potent Pwadies # 


vy 


time saving as 
oat ABLE ADDRESSER $10 


1a highly efficient 


5 
D PRINTER $10.9 


Sel 
post CAR 


neve 


zou ll 


petter 


These two Heyer products sell extremely well all year . . . but SELL 
BEST RIGHT NOW! 

Vacations are over! Thousands of business people are returning and 
preparing for important year-end and new year business! Clubs— 
thousands of them—small, medium and large are re-grouping for a 
new club year of activities! Church groups, school groups, women’s 
groups, men’s groups all are planning a new year of events! 

They all have one problem in common. . . they all have mailing lists 
and a tremendous need for sending information to their members (or 
customers). The perfect answer is the HEYER PORTABLE PRINTER 
and PORTABLE ADDRESSER, or the combination of both in the 
HEYER DUPLIKIT. This is the season for maximum sales. Why not 
profit from it! 


THE HEYER CORPORATION 
NEw vorxk « CHICAGO : Los ancetes 


yy rind ©* 














IN CANADA DISTRIBUTED BY 


THE BROWN BROTHERS, LTD. 


MONTREAL 
TORONTO 
VANCOUVER 
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GOLDEN TOUCH QUIET TAB “DELUXE” GOLDEN TOUCH QUIET TAB “UNIVERSAL” GOLDEN TOUCH “LEADER” 
Underwood's finest portable! Thrilling Special custom-features at a popular price! The portable buy-of-the-year for touch, 
big-machine features and efficiency! An exceptional portable-value! styling and economy! 


New '57 underwood 
Golden Touch Portables 











Underwood's biggest portable promotion for sensational back-to-school and Christmas selling! 
New! Golden Touch The kick-off’s in color — part of a three- new Golden Touch Portables. Get details 
Typing! page spread in September issues of Life of national and local merchandising story 
Exclusive 2-Tone and Saturday Evening Post! Follow-up now. Phone your Underwood office or 
Sports-Car Colors! advertising will help clinch back-to-school —_ write Underwood Corporation, One Park 
and Christmas sales with the sensational, Avenue, New York 16, N. Y. 











underwood .. tic wy joclablis with: Goldui Jour ' 








